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Indies Remake Nashville's Image 

firms focus On Music Christian labels Rise Hew Genres Take Root 
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BY PHYLLIS STARK 

NASHVILLE— While many of the 
major laltels haw U'en closing their 
doors hero — Virgin, Giant, and At- 
lantic among the most recent exam- 
ples — a flood of 

new independent 

laliels ho|)es to fill 
the void with a 

■ Mm I ternative. 

[■■ W ^pHH] 

"\ with executives 
at the new indies, 
one theme emer- 
ges again and again. Most say their 
laliels were l«>rn out of a belief in a 
particular artist and a desire to 
make the record business be, once 
again, primarily about bringing 

iCimlhuti il tin jtinji !>'>/ 



BY DEBORAH EVANS PRICE 

NASH V 1 LLK C'onteiu] mra r\ 
( 'hristian music has Ix'eome one of 
the fastest -growing musical genres 
— and a large percentage of that 
burgeoning market is occupied by 
independent labels. As Christian 



mipop 



music sales figures soar — up hy 
17'r in the first quarter, according 
to SoundScan — a whole new gen- 
eration of Christian indies is 
thriving in Nashville. 

Now that such once-mighty 
indies as Reunion and ForeFront 
Records have become part of the 

(CfHltiK'hll <><: , 



BY RAY WADDELL 

NASHVILLE — For non-country 
laliels. Nashville's Blfiareacode holds 
a certain stigma. But increasingly, 
independent laliels have transcended 

that problem, tap* 
ping into a vital 
creative commu- 
nity and a strong 
music-business 
infrastructure. 

Jazz, classical, 
modern-rock, 
hip-hop, roots, 
and folk labels 

based in Nashville are all finding 
success today. Most label heads 
acknowledge that they face chal- 
lenges of perception, but the qual- 
ity of life in Music City and the 
K'tmthnifd on piu/r U.'t) 




Mellencamp Named 2001 
Century Award Honoree 



BY JILL PESSELNICK 

LOS ANGELES— With an unbri- 
dled, unflinching style that examines 
t he gritty economic and 
social reality of middle- 
American life, John 
Mellencamp has turn- 
ed themes of travail 
and isolation into rock- 
'n'roll songs that you 
can sing and dance to. 

His folk-edged lyricjil 
honesty, combined with 
pn jpulsiu\ guitar-f Irivon 
melodies, has spawned 
not only 1 1 platinum or 
multi-platinum albums 
I Hit also 21 tup 20 singles. 
irx-ludingthoNn. 1 "Jack and Diane" and 
No. 2 hits "Hurts So Good" and 
"R.O.C.K. in the U.S.A." He has also 



*.'.\ [ i ( ni a.'.'i 



devoted his time to such Issues as the 
plight ot'fiunily humors through his co- 
founding of Farm Aid. 

For his 25 years of 
distinguished creative 
achievement, Mellen- 
camp has been named 
the recipient of the 
2001 Billboard Centu- 
ry Award. The ( 'entu- 
j^HHW Award 

H\ est BiUb oard honor, 

Hj^HJaV named pub- 

MM^^^ Mention's 100th an- 

mm ^ niversary in 1!)!)4 — is 

given annually to an 
artist who has not 
received the wider 
recognition he or she merits. 
"John Mellencamp is arguably the 

(I'litttiniH tl on /HH/i' IH'il 



Chet Atkins Remembered 
As A 'Country Gentleman' 



BY WADE JESSEN 

NASHVTLLE — The late Chet Atkins L«lx>ing remembered 
by his friends and fans in the music industry as an innova- 
tor whose peerless guitar skills graced countless ivci >rdings 
and whose keen business in- 
stincts were central to Nashville's 
evolution as a world-class music 
center. Atkins. 77. died .lime :U) at 
his home in Nashville after a 
lengthy battle with cancer. 

Lung considered "Mr. Guitar," 
Atkins was une of tile most in!" lu- 
ntial instrumentalists, produc- 
ts, and record executives of all 

time. In nvognitiimof his achieve- 
ments, BU&otntd honored him 
atkins W ith its Century Award in 11107. 

For the first 21 hours following his death, symbolic 
tribute was paid to Atkins in the Kyman Auditorium 
It'nnti inu ti on iHH/r ttl'j) 



Razzle Dazzle Sparks 
Broadway Cast Album Sales 




BY WAYNE HOFFMAN 

Ni :\\ YORK -Now Yorkers like 
to think they've seen it all, 
but when Tom Hewitt strutted 
down the escala- 
tor in the Times 
Square Virgin 
Megastore — 
wearing a leather 
corset, fishnet 
stockings, and 
spike heels, sing- 
ing a song about K,MMEL 
being a "sweet transvestite" — 
even jaded Manhaltanites stopgied 
and stared. 

Hewitt's appearance was 



part of a May 17 in-store pro- 
motion to launch RCA Victor's 
new Broadway cast recording of 
The RiH-kij Hiirmr Shim; in which 
he stars as Frank 
'N' Furter. Fol- 
lowing Hewitt's 
dramatic 
entrance, the 
rest of the cast 

peformed and 

taught a few 
hundred cus- 
tomers — many decked out in 
leather and lace themselves — how 
to do the Time Warp, a dance 

<< '<>hliiiiit {l mi /miii :tt;i 
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Leukemia Drug Is Triumph 
For T.J. Martell Foundation 

BY RASHAUN HALL 

NEW YORK— When Tony Martell's son, T.J., died of 
leukemia in 1975 at theatre of 21, Martell made a promise to 
T-I.'s physician, James K Holland, to raise .$1 million to fight 
the disease so others wouldn't have to suffer. To keep his 
pnmiise. MaHell founded the 
T..I. Martell Foundation for 
Leukemia. ( 'aneer ;in< 1 AIDK 



T.J. Mitrtt ll iiimnhiion 
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Koscaivh. "It took us three 
yeaiv," Martell recalls, "but 
we did raise a million dollars." 

Yet Holland told Martell 
t here was much moi v wi irk t< i 
be done and urged him to 
raise more money. "He laid a 
guilt trip on me." Martell says, "so I continued.'' 

The foundation helped develop Glecvcc, a breakthrough 
ding a|iproved in May that cures a ran 1 form of leukemia. 
And it's only the group's latest triumph. With help from a 

(Vtilit nun <l n)i j/diji 1 jM 
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Modern Sounds Revive 
Greek Music Market 
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SHAGGY 

The Music Success Story Of The Year. 
9,000,000 Albums Sold Worldwide, 
Featuring The Hits "Angel" And "It 
Wasn't Me." (fl Singles And Album 
Honors In 15 Countries Including The 
U.S.. UK. Australia, Canada, France. 
Germany, Sweden, And Holland. On Tour 
This Summer With Backstreet Boys. 




BLINK- 182 

#1 Debut In The U.S., Canada And 
Germany, #2 In Australia, #4 In The 
UK, Italy And Switzerland. #5 In 
France. Already Over 2,000,000 Sold 
Worldwide. Follow-Up To The 
7,000,000 Selling Album Enema Of 
The State . U.S. Tour Starts July 4th. 






K-CI & JO JO 

Over 8,000,000 Albums Sold In The 
U.S. The Current Platinum Album 
Includes The Hits "Crazy" And "All 
The Things I Should Have Known." 




A-TEEHS 

Over 3,000,000 Albums Sold 
Worldwide. Over 1,000.000 In The 
U.S. Now Co-Headlining Sold-Out 
Tour With Aaron Carter. 




AVAHT 

Follow-up Album To The Platinum 
Smash My Thoughts . 

November 2001 



COMMON 

Successor To The Breakthrough 
Gold Album Like Water For 
Chocolate . 

November 2001 



DARWIN'S WAITING ROOM 

The Debut Album Orphan Is 
Both Heavy And Accessible, 
"Thanks To A Refreshingly Firm 
Grasp On Melody" - CMJ. First 
Single And Video "Feel So Stupid 
(Table 9)" Breaking Now. 



DJ SHADOW 

The MCA Debut From The Critically 
Acclaimed Artist Who Brought You 
Endtroducing . 

February 2002 



July 2001 



MOS DEF 

New Solo Album From The Co- 
Founder Of Black Star And Creator 
Of The Gold Album Black On Both 
Sides . 

Coming Soon 



NEW FOUND GLORY 

"Young Punks On The Rise" - 
Rolling Stone. Current Album 
Features "Hit Or Miss" & "Dressed 
To Kill." Over 400,000 Albums 
Already Sold. On Tour This 
Summer With blink-182. 



NONPOINT 

"A Dynamic Roller Coaster 
Of Sound... Well-Versed In The 
School Of Hard Rocks." - 
Guitar World. Now On Tour 
With Ozzfest 2001. 



"Bridging Hip-Hop Sensibilities 
With A Rock Chick's Cadence" - 
XXL. The Critically Acclaimed 
Debut Album How I Do . 



Copyrighted material 




MARY J. BLIGE 

Over 14,000.000 Albums Sold 
Worldwide, 4 #1 Singles. The New 
Album Featuring "Family Affair," 
Produced By Dr. Dre. 

August 2001 



JODECI 

The R&B Supergroup With 3 
Multi-Platinum Albums And Over 
5.000.000 Singles Sold. 

New Album Late 2001 



FIRST 



LIVE 

17.000,000 Albums Sold Worldwide. 
2 #1 Albums On The Billboard 
200. 9 Top 10 Singles. New Album 
Features The Song "Simple Creed." 

September 2001 



THE CRANBERRIES 

33,000,000 Albums Sold Worldwide. 
The MCA Debut Of The Legendary 
Irish Band. New Album Wake Up 
And Smell The Coffee Produced By 
Stephen Street, Features The Single 
"Analyse." 

October 2001 




EAGLE-EYE CHERRY 

The MCA Debut From The Multi- 
Platinum Artist Who Brought You The 
Hit Single "Save Tonight." 

October 2001 



KEKE WYATT 

Soul Sista . The Debut Album, 
Featuring "Used To Love." 

August 2001 
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LEON A NAESS 

The Follow-Up To The Critically 
Acclaimed Comatised . "I Tried to 
Rock You But You Only Roll" Is 
The First Single From The Album 
Of The Same Name. 



MODJO 

U.S. Debut Album From The 
Worldwide Club Sensation, 
Featuring The Million-Selling #1 
Hit "Lady (Hear Me Tonight)." 
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VNU Restructures Key American Biz Unit 

Marchesano and Lander Elevated To Top Of VNU Business Media 



BY JIM BESSMAN 

NEW YORK — Billlxxml parent VNU — the 
Netherlands-hased international media and 
information company — has integrat ed its 
American publishing houses BFI Communi- 
cations and Bill Communications into one 
entity and created a new management team. 

Howard Lander, president and publish- 
er of the Billboard Music Group and exec- 
utive VP of Bl'l Communications, has been 
named Chief Operating Officer of VNU 
Business Media, a new position. Bill Com- 
munications CEO Michael Marchesano now 
becomes president/CEO of VNU Business 
Media, succeeding John Wickersham, who 
resigned last week. 

According to VNU Inc. chairman/CEO 
Jerry Hobbs. the moves facilitate VNU's 
branding and communications initiatives to 
both its customers and the financial com- 
munity as a whole, while providing a more 
streamlined and responsive organization. 

Marchesano and Lander will hold the 
same titles for the new unified publishing 
group, VNU Business Publications, which 
wilt be housed in Business Media together 
with VNU Expositions and VNU E-Media, 

Lander h;is been with BPI for almost 28 
years, beginning his career as a 1-epoiter in 




1973 for Amusement Business in Nashville 
and rising to publisher in 1980. He became 
president of the Billboard Music Group in 
1993 and, in 1999, added the responsibility 
of the Literary Group. He also launched 
SHOOT magazine, Airplay Monitor, and. 
most recently, RilltxKird Bulletin. 

Hobbs said, "Howard combines an almost 
single-minded approach to the health and 
profitability of the businesses with solid 
journalistic and people insights." 

Billboard editor in chief Timothy White, 
noting Lander's stewardship of the Billboard 
Music Group during the most profitable and 
award-winning era in the 107-year history of 
Billboard, commented, "A publication, or 



s|>erialized group of them, can be very good 
without an effective publisher, but they just 
cannot lie gi-eat without the integrity, vision, 
and backbone-enhanced support that only a 
gifted publisher can provide. Howard is that 
kind of gifted executive. With his well- 
deserved new appointment as COO of VNU 
Business Media, all of VN U's business trade 
media will be able to benefit from t he superb 
leadership the Billboard Group has enjoyed." 

Recalling the creation of new publications, 
conferences, media events, and other enter- 
prises capitalizing on BPI's brands dining his 
tenure. Lander said the post he is leaving 
was 'the dream job of my career. It took a 
special opportunity to pry me away: the 
chance to work with Mike Marehesano, who 
has paved an amazing path in the publishing 
world, and reshape one of the world's largest 
media organizations. Additionally, Mike's 
mandate to stay close to our customers will 
allow me to maintain the many friendships 
and relationships I have forged in the music 
and live-entertainment industries." 

Marchesano has been BiH Communications 
CEO since August 1999. Previously, he held 
a number of executive positions during a 22- 
year tenure at BPA International, before 
being named president/CEO of BPA in 1994. 
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How To Collect Foreign Performance Income 



BY PERRY RESNICK 

Foreign broadcasters pay hundreds of 
millions of dollars annually in performance 
fees to foreign record companies and 
artists. A significant portion of these fees 
is attributable to performances hy U.S. 
artists. U.S. record companies receive their 
share through local affiliates, such as Warn- 
er Music U.K. or Sony Music Germany. 
U.S. artists, however, may also be eligible 
to receive a share of foreign performance 
income. 

Annually, about $85 million is collected 
from broadcasters in the U.K., $400 million 
in Euro]*, and several hundred million dol- 
lars in Japan. Income is also collected from 
other territories, such as Canada and Aus- 
tralia, and other sources, such as blank-tape 
levies and CD rentals. 

Any song recorded in a qualifying ter- 
ritory is eligible to receive performance 
income from that territory, as well as from 
every other tenitory that mandates pay- 
ments for broadcasting of sound record- 
ings (reciprocal rights). Furthermore, any 
artist who is a citizen or resident of a qual- 
ifying territory is automatically eligible to 
receive performance income, even if all 
recordings were made in the U.S. "Quali- 
fying territories" includes mast countries 
but excludes the U.S. 

The following are specific examples of 
how U.S. artists can receive foreign per- 
formance income: 

1) Recorded outside the U.S.: Many of 
the Eagles' hits were recorded in London. 
Although the Eagles are U.S. citizens, all 
songs recorded outside the U.S. are eligi- 
ble to receive this income. In addition, 
"live" recordings made outside the U.S. 
(such as Bob Dylan or Cheap Trick's Live 
at Budoka » albums) or any remixing done 



outside the U.S. for a locally released 
recording (a U.K. single) qualifies. 

2) Non-U. S. citizen: In the band 
Garbage, three members ;ire U.S. citizens, 
but singer Shirley Manson is a U.K. citizen. 
Manson qualifies to receive performance 
income on all Garbage recordings, even if 
recorded in the U.S. Furthermore, Manson 
may he able to collect on behalf of the band 
via a performer share agreement. 

3) Non-Uii. resident: Tori Amos is a U-S. 
citizen but a U.K. resident. Amos qualifies 
to receive performance income on ;U1 songs 
recorded during her U.K. residency. 

U.S. artists can join some foreign soci- 
eties directly, but this approach can be dif- 
ficult, time-consuming, and expensive. An 
artist w ould have to apply to each society 
separately or hire agents, who generally 
charge 20%-25rt of income earned. In addi- 
tion, by joining local societies directly, 
artists do not have a collective voice. 

The Music Managers Forum believes 
the most efficient method of receiving per- 
formance income from numerous territo- 
ries is to join an organization such as the 
Assn. of United Recording Artists 
(AURA) or the Performing Artists' Media 
Rights Assn. (PftfMRA). Such performing 
rights organizations are better able to 
defend the rights of musicians by lobbying 
foreign governments and using the lever- 
age of their members to effect change. 
PfSMRA, however, generally represents 
session musicians and only collects per- 
formance income for U.K. citizens or per- 
manent U.K residents. 

AURA is a U.K nonprofit oi-gmiization 
that collects performance income, blank- 
tape levies, and CD rental income from 
most territories in Europe, Japan, Canada, 
and Australia, AURA has distributed in 



excess of 20 million pounds ($28.1 million) to 
its members since 1996. AURAs member- 
ship consists exclusively of featured record- 
ing artists and producers. 

AURA has forged agreements with 
numerous societies outside the U.K to col- 
lect these various types of income for its 
members. Therefore, if a U.S. artist quali- 
fies to receive U.K performance income on 
a specific song. ALTRA can collect per- 
formance income for that song from other 
territories as well. 

ALTRA has also created a performer 
share agreement, which makes it possible 
to override the mandated splits when only- 
one member of a band is eligible or w r hen 
there are no session musicians on a song. 

Another service AURA provides is pre- 
audits of PPL (U.K.) distributions. This 
means errors can be corrected before dis- 
tributions are made to AURA members. 

AURA is also working to collect a 
share of VPL income for featured re- 
cording artists. VPL is a sister organiza- 
tion of PPL that has collected 20 million 
pounds ($28.1 million) from broadcasters 
for the broadcasting of videos. Major 
record companies have received VPL dis- 
tributions, but none of this income has 
ever been distributed to artists. 

The Music Managers Forum is the 
U.S. representative of ALTRA. Member- 
ship in AURA is free and can be rescind- 
ed at any time upon 90 days' notice. For 
additional information, please contact 
Perry Resnick at 212-705-7550 or e-mail 
aura@adiglobal.com. 

Perry Reanick, treasurer of the Music 
Managers Forum-U.S., is o 8«Mt'or 
manager with the RaxcofflZysblat 
Organization. 
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Tir Of Tut tm 

8 The jazz world mourns the 
loss of Arturo "Chico' O'Farrill and 
Joe Henderson. 

Ami™ i tm 

1 0 inecuHve Tummhle: Dnn 

Hubbert is named senior VP ol 
promotion for Capitol Records. 
1 4 Iqgy Pop teams with the lote 
Lloyd "Mooseman' Roberts on his 
latest Virgin release. Beat 'Em Up. 
1 4 The Beat: Next spring. Bee 
Gees will launch their most ambi- 
tious tour in 20 years. 
1 8 Boxscore: Eric Clapton's 
three New York shows pull in 
more than $3 million. 
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21 Soundtracks and Film 
Scores: UNKLE, Dean Martin, and 
Henry Mancini are featured on the 
soundtrock to Sexy Beost. 

22 Popular Uprisings: Beautiful 
Creatures offers a familiar sound 
on their eponymous debut for 
Warner Bros. 

23 Review* «r Previews: 

Albums from Faithless, Lonestor, 
and Vanessa Daou take the 
albums spotlight 
It, Buiilnws 1 Preview*- 

Tracks from Michael Franti & 
Spearheod and Missy "Misde- 
meanor" Elliott Featuring Ludocrts 
are this issue's highlight singles 




47 R>B: 1 Inn otters a mixture 
of genres on her debut for 
Atlantic, Stranger on Earth. 

48 Worm | Deeds: Fab S 
Freddy and GetMusic team for a 
new hip-hop variety show. 

52 Dance: Faithless brings its 
chort-cllmbing Oulrospeclive 
stateside on Kinetic. 
SS Country: Robert Earl Keen 
hos high hopes for his new Lost 
Highway album. 

57 Country Comer: Patty Love - 
less takes it home with bluegrass 
release Mountain Soul. 
AO In the Spirit: CeCe Wirons 
reaps the benefits of her latest 
release on her 3-year-old label. 
6Q Higher Ground: The Katinas 
look to translate the personality of 
their live performances fo the 
recording studio on their second 
Gotee set, Destiny. 

61 Jn?7/Blua Holes: In77 vin - 
llnist Jean-Luc Ponty returns with 
his first solo effort in eight years. 

62 Songwriters ft Publishers: 
New York Songwriters' Circle 
founder Tina Shafer otters her 
indie debut. The Backyard Sky. 

63 Pro Audio: Producer Horvey 
Goldberg remembers his work 
with John Phillips. 

64 Intln Nntos- Bitmn I ntinn 
gears up for its fourth annual 
convention. 



67 Assn. of Independent Music 
members agree to continue nego- 
tiations over new U.K. chart. 
61 HH» nt ft. World- 

Hear'say's "The Way to Your 
Love' debuts atop the U.K. sin- 
gles chart this week. 
69 Global Music Pulse: 

Sotri Duo continues to make 
noise abroad with its Universal 
debut, Episode II. 

76 II K wholesaler Tntnl 
Home Entertainment increases 
its profile with newly acquired 
export business. 

Mmcmms ft Mabmiihc 

77 Only the music-industry 
leaders tared well in the first hall 
of 2001, according fo Wall Street. 

79 Declarations of Indepen - 
dents: DNA moves its annual 
sales convention to South Lake 
Tahoe, Nev. 

80 R etail Track: To w el Ife ii ii J s 
financial difficulties may spell 
trouble for the industry. 

81 Child's Play: Disney enters 
the teen-pop market with new- 
comer Myra. 

83 Sites 4. Sounds- Mugir- 
related technology stocks were 
on the decline for the first half 
of 2001 . 



30TM UNNIVMSARY SALUTE 



83 Home Video: nVDs nffer 
new merchandising opportunities 
for the home-video Industry. 




9Q Recent FCC fines tdise ques - 
rions and reactions from PDs 
nationwide. 

92 Ttie Modern Age: Stereo- 
mu<fs Corey Lowery talks about 
bringing melodies bock to hard 
rack via the band's Perfect Sell. 

93 Music Video: Rmerh returns 
to HBO for a fourth season, with 
an added Interactive component. 




hill 

AT Pln««IHoit« 

89 Updote/Goodworta: 

The 1 Oth anniversary Bobby 
Hatfield Charity Golf Classic 
aims to provide support for 
lupus sufferers. 
99 Between the Bullets: 
J Records achieves its first No. 1 
album on The Billboard 200, 
thanks to debut artist Alicia Keys. 
IPS glllhnord Mm- Whnr-; 
online this week. 
1Q6 Mortal Welch 

1 06 Chart Beat: The Isley 
Brothers establish a new record: 
the longest chart span of any 
act in the history ot The Bill- 
board Hot 100. 



Grand Ole Opry Loses 'Dear Friend' In Russell 



BY PHYLLIS STARK 

NASHVILLE— One of Johnny Russell's 
best-loved jokes was to walk his hefty 
frame out onto the Grand Ole Opry stage 
and ask the audience, "Can everybody see 
me all right?" Proving that his folksy 
humor can even transcend the limits of 
technology, visitors to his Web site — 
johnnyrussell.com — are immediately greet- 
ed with a color photo of Russell asking, 
"Can everybody click me all right?" 

Singer/songwriter/comedian Russell — 
an Opry cast member since 198, r > — died 
July 3 in Nashville of complications from 
diabetes. He was 61. 

As an artist for RCA Victor, Russell 
scored four top 20 hits between 1972 and 
1975: "Catfish John," "The Baptism of 
Jesse Taylor," "Rednecks, White Socks, 
and Blue-Ribbon Beer," and "Hello I Love 
You." He later recorded for 16th Ave. 
Records, Polydor, Mercury, MGM, and 
ABC Paramount. Last year, he released 
the album Actin' Naturally on Durham, 
N.C.-based indie OMS Records. 



Russell, a prolific songwriter, is perhaps 
best-known in that field for penning Buck 
Owens' No. 1 hit "Act Naturally," later 
recorded by the Beatles in 1965 and as an 
Owens/Ringo Starr duet in 1989. Russell's 
songs were also cut by Burl Ives, George 
Strait, Bobby Vinton, Patti Page, George 
Jones, Gene Watson, Loretta Lynn, Dolly 
Parton, Dottie West, Jim Reeves, the 

Statler Brothers, and 

Vince Gill. 

"Because of Johnny's 
modesty, hardly any of us 
realizes his unbelievable 
talent and the contribu- 
tion he made to music," 
says Garth Brooks, who 
Russell was inducted into the 
Opry by Russell in 1990. 
"Even in his last days, when everyone was 
stopping by to try and cheer him up, it was 
he who was making everyone else laugh. 
He was a truly unselfish, sweet man." 

In a prepared statement, Opry GM 
Pete Fisher said, "The Opry lost a dear 



friend in Johnny Russell. Johnny brought 
his own irreplaceable brand of humor 
and entertainment to the stage. His 
warmth and laughter will be long 
remembered by his Opry family." 

Russell died just three days after Chet 
Atkins (see story, page 1), who once said 
of Russell, "I think if you could find the 
definition of country music in Webster's 
Dictionary, you would surely find songs 
like 'Rednecks, White Socks, and Blue- 
Ribbon Beer,' 'Catfish John,' and 'The 
Baptism of Jesse Taylor' as some of the 
finest examples of that definition." 

Russell, who had also suffered from heart 
and kidney problems, was hospitalized for 
the last few months of his life and under- 
went a partial amputation of both legs April 
17. His fellow Opry stars hosted a tribute/ 
benefit concert for him in March. 

The funeral was held July 6 at Nash- 
ville's Grand Ole Opry House. Russell is 
survived by a son, John Jr.; a daughter, 
Julie Morris; four grandchildren; and 
three great-grandchildren. 
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O'Farrill's Sound Survives 

Composer, Arranger Was Latin Jazz Pioneer 



r.i 



BY STEVE GRAYBOW 

NEW YORK — Arturo "Chico" 
O'Farrill "was the Duke Ellington of 
Latin jazz," says Todd Barkan, the 
late O'Farrill's manager and latter- 
day record producer. "He was the 
hidden architect of Latin jazz, the 
first to bring the clave to big-band 
music. By incorporating Latin 
rhythms with American popular 
music, he created a ripple effect that 
can still be heard 
today." 
j The pioneering 
-/"^"V^ Latin jazz trum- 
I V- / ' j peter, arranger, 
and composer died 
June 27 at age 79 
of natural causes 
o'faarill in New York. 

Born to an 
upper-middle-class family in Havana, 
O'Farrill first learned the trumpet 
while in military school in Atlanta, 
returning to Cuba with an ear for jazz 
and then consorting with the Ameri- 
can jazz musicians who made their 
home there in the late '40s. Arriving 
in New York in 1948, O'Farrill estab- 
lished himself as a writer for such 
bandleaders as Benny Goodman 
("Undercurrent Blues"), Stan Kenton 
("Cuban Episode"), and Machito 
{Afro Cuban Jazz Suite). O'Farrill's 
compositions mixed the dynamics of 
Latin big-band dance music with the 
complex harmonies of classical music 
From 1951 to 1954, O'Farrill 
recorded his first dates under his 



own name for jazz impresario Nor- 
man Granz's Clef and Norgran labels 
(Verve reissued these recordings in 
1999 as Cuban Blues: The Chico 
O'Farrill Sessions). In '55, O'Farrill 
composed The Manteca Suite for 
trumpeter Dizzy Gillespie. 

The versatile, well-schooled 0*F ar- 
rill eventually tired of being called 
upon to write and record in the Latin 
jazz style. Although he continued to 
write music for other musicians 
throughout the '70s, O'Farrill record- 
ed nothing but TV commercials for 
more than two decades. 

In 1993, he arranged several songs 
on David Bowie's jazzy album Black 
Tie White Noise, but it was not until 
'95 that O'Farrill returned as an 
artist, recording Pure Emotion for 
the Milestone label. He frequently led 
a band at New York's Birdland club 
until March of this year, and he fig- 
ured in the recent acclaimed Latin 
jazz film Calle 54. 

Barkan notes that in the last years 
of O'Farrill's life, the musician "felt a 
good measure of appreciation for his 
contributions. The interest that sur- 
rounded his work when he returned 
to recording in the '90s exceeded 
everything that he had experienced 
up until that point." 

O'Farrill's big band will continue its 
engagements at Birdland, under the 
direction of the bandleader's son, 
Arturo. "This is not the end of Chico's 
influence upon music," Barkan insists. 
"This is an ongoing story." 



Joe Henderson Leaves Jazz Legacy 




BY CHRIS MORRIS 

Verve Records senior VP of 
A&R Richard Seidel, who produced 
or co-produced most of Joe Hen- 
derson's chart-topping later albums 
for the label, saw a unique conflu- 
ence of talents in the style of the 
late tenor saxophonist. 

"It was a combination of a deep 
intellect with a very soulful, swing- 
ing feeling," Seidel says. "He had a 
great tone, and he was one of the 
great saxophone 
interpreters in 
jazz. He was able 
to do things with 
[the compositions 
of Antonio Car- 
los] Jobim that 
even Stan Gctz 
couldn't do." 
Henderson — 
who died June 30 of heart failure in 
San Frantisco at age 64 — was a con- 
summate player who achieved main- 
stream popular success late in his 
career. An exceptional critical and 
commercial reception greeted his trio 
of "90s Verve albums: Lush Life: The 
Music of Billy Strayhorn (1992), a hit 
take on the composer/songwriter's 
songbook; So Near, So Far ( Musings 
for Miles) (1993), a homage to trum- 
peter Miles Davis; and Double Rain- 
boiv: The Music of Antonio Carlos 
Jobim (1994), a mellifluous reading of 
the bossa nova innovator's work. 

Born April 24. 1987, in Lima, Ohio, 
Henderson studied at Kentucky 
State College and Wayne State Uni- 
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Warner's Genharit Jakes Platinum Position 



BY GORDON MASSON 

LONDON— A key part of the 
European record industry's gov- 
ernment-relations program is in 
new hands. Gerd Gebhardt, presi- 
dent of Warner Music for Central 
and Northern Europe, is taking on 
the additional role of chairman of 
the Internationa! Federation of the 
Phonographic Industry's (IFPI) 
Platinum Europe Awards, the bien- 
nial event designed by IFPI to 
develop connections with the politi- 
cians of the Euro- 
U ^ pean Parliament 

W and the European 

^Fjf *- i Commission. 
■ ^ Since its incep- 

| ' tion in 1996, the 

■^CT" Platinum Europe 

IH^-" A. Awards ceremony 
gebhardt has evolved into a 
prestigious show- 
case for European music, attract- 
ing many of the world's best-selling 
international artists as w r ell as 
Europe's top politicians. The 
awards honor artists whose albums 
have sold 1 million copies or more 
across Europe, as certified through 
IFPI's Platinum Europe program, 
Gebhardt was nominated to the 
chairmanship of the Platinum 
Europe Awards by senior record 
industry colleagues on the execu- 
tive committee of IFPI's Euro- 
pean board of directors. He takes 
over the post from Paul Russell, 
former chairman of Sony Music 
Entertainment Kurope, who 
moved to the U.S. at the end of 
2000 to take up a new position at 



Sony's New York headquarters. 

Gebhardt has been the chairman 
of Germany's Phono Academy's 
annual Echo Awards since 1991, 
guiding that event through major 
expansion. Discussions are under 
way in Germany, he says, to allow 
him to continue working on the 
Echos for another two years while 
in his new IFPI position. 

"The Echos are a German situa- 
tion and also a European situation, 
because the German market is big 

'This bodes very well 
indeed as the 
Platinum Europe 
Awards enter the 
next phase of 
development. ' 

- JAY BBRMAN, IFPI 

and important in Europe," Geb- 
hardt tells Billboard. "But the 
IFPI awards are really an interna- 
tional European award. It's a dif- 
ferent ball game." 

Praising Gebhardt's "tremen- 
dous track record" with the Echo 
Awards, Jay Berman, chairman/ 
CEO of IFPI, says, "Gerd is the 
ideal choice for chairman of the 
Platinum Europe Awards. This 
bodes very well indeed as Platinum 
Kurope enters the next phase of its 
development." 



Gebhardt says his first task in 
the new IFPI role will be to over- 
see planning of the fourth Platinum 
Europe show next July in Brussels. 
"We had the first [IFPI Platinum 
Awards] meeting last week in 
Brussels. We looked back into his- 
tory and discussed what we have 
done so far and what we have 
achieved and then talked about 
what we would like to do next year. 
This is now a work in progress, 
more or less, and we will meet reg- 
ularly [duringlthe 
next four or five 
months to set up a 
target for next 
year." 

One issue on 
the agenda is 
whether to tele- 
vise the awards 
show — a concept 
that to date has 
been only whispered about. "We 
have talked about this, and we 
have to see if the main board gives 
us the green light," Gebhardt says, 
"but I think next year will be too 
early." 

Obviously keen to develop the 
idea, Gebhardt adds, "If you go on 
television, which I think should be 
our aim for the future, then you 
have to organize things in a very 
well-managed way, because it's a 
totally different story than [where 
the awards are] right now. Next 
year, we'll do what we've done so 
far. If we want to go bigger and go 
on TV, we need more support 
from the industry." 
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versity in Detroit (where he played 
alongside other Motor City jazzmen 
such as Curtis Fuller and Yusef 
Lateef). In the early '60s, he played 
with organist Brother Jack McDuff 
and co-led a band with trumpeter 
Kenny Dorham. He went on to work 
regularly with pianists Horace Sil- 
ver and Herbie Hancock. 

Henderson first recorded as a 
leader for Blue Note, beginning with 
Page One in 1963. Over the course 
of several well-received albums, 
including In 'n ' Out, In ner Urge, and 
Mode for Joe, the saxophonist devel- 
oped a rhythmically inventive style 
that featured a robust timbre and a 
skittering, unpredictable attack, 
mating the brawny approach of '50s 
hard-bop with the left-field harmon- 



ics of '60s free jazz. 

Henderson got a taste of pop fame 
in the early 70s, when he performed 
briefly with the horn-rock band Blood, 
Sweat & Tears. A subsequent move 
to San Francisco coincided with a 
lengthy stay on Milestone Records; 
Fantasy Records later issued a com- 
prehensive eight-CD set of Hender- 
son's many dates for the label 

After his last session for Milestone 
in 1975, Henderson recorded sporad- 
ically until he joined Verve in the early 
"90s. Seidel recalls, "I asked him why 
he made so few records in the '80s, 
and he said, 'I wasn't writing any- 
thing, so I was afraid I didn't have 
anything to say.' " 

Seidel adds, "His nickname was the 
( Continued on page 59) 




One Voice. The National Music Council (NMC) recently held its 20th annual 
American Eagle Awards at New York's Supper Club. The council is made up 
of more than 40 music organizations, including ASCAP, BMI, SESAC, and the 
Recording Industry Assn. of America. Its mission is to represent the industry 
with a unified voice and to foster music education in public schools. Shown 
following the gala, from left, are luncheon host Dr. Billy Taylor, jazz pianist 
and award winner Manan McPartland, NMC director David Sanders, and 
composer/producer and award winner Michael Kamen. 



Play It Again San In Talks Jo 
Buy But Mel's Majority Stake 



BY LARS BRANDLE 

LONDON— The final week in June 
highlighted a busy schedule in the affairs 
of Play It Again Sam (PI AS). Execu- 
tives at the Brussels-based indie group 
were involved in a headline-grabbing 
agreement early in the week, which saw 
Europe's independent trade bodies tbrge 
ties with controversial nTe-sharing serv- 
ice Napster (Billboard, July 7). As the 
week drew to a dose, PIAS 
executives were again at 
the drawing board, devel- . 
oping a strategy tobuyout I ^ 
Hamburg-based edel's 
majority ownership. 

"It's correct that we are looking at a 
number of options," says Michael 
Haentjes, CEO of edel, the German 
music group that purchased a 74.9% 
stake in PIAS in mid- 1999. Sources 
close to the talks say negotiations are 
likely to last six to eight weeks. 

PIAS currently owns full-service 
operations in 15 European countries 
and has interests in such U.K compa- 
nies as Soul2Soul, Nude, Mute, 3MV, 
Vital, and upstart Belfast, Northern 
Ireland-based label Blight Star 
Recordings, whose initial release, label 
act the Reindeer Section's Y'All Get 
Scar&l Now, Ya Hear, Is due to street in 




August. In addition, PIAS has strate- 
gic alliances in Australia and the U.S. 

Although financial details for a poten- 
tial buyout were not disclosed, a sale 
would significantly boost edel's coffers. 
The financially pressed company is 
understood to be shopping its RED Dis- 
tribution arm, and the firm recently sold 
its 12.1% stake in German music TV net- 
work Viva, in a deal sources estimated 
at lil I million deutsche marks 
($27.3 million) (Billboard 
. Bulletin,3m\el). 
I "PIAS has majority 
shareholding on the board. 
The company is un-saleable 
to anyone other than PIAS," says a 
PIAS spokesman. "The voting is 
weighted in PIAS' favor." PIAS co- 
president Michel Lambot would not 
comment on the negotiations, while his 
business partner, co-president Kenny 
Gates, was on summer vacation at 
press time. 

News of a management buyout 
comes on the heels of the promotion of 
Nick Hartley to the new PIAS COO 
post (Billboard Bulletin, June 26). 
Hartley — who is understood to be 
actively involved in the talks — retains 
his London-based responsibilities as 
group finance and commercial director. 
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Watcha Tour Helps Latin Performers Break Into New Markets 



BY RAY WADDELL 

Despite only modest box-office 
success with the two past Watcha 
outings, producers of the 2001 
Watcha are encouraged enough to 
give the rock en espanol event a go 
for a third consecutive year. 

With Coors Light andMTV-S spon- 
sorships in tow, Watcha sets sail Aug. 
15 on a 21-date, 20-market trek, and 
hopes are high that the tour will turn 
a profit for the second straight year. 

"We finished marginally in the 
black last year, but we did not make 
up for what we lost the first year," 
says Kevin Lyman, co-producer of the 
tour with Darryl Eaton of Creative 
Artists Agency and I«itin artist man- 
ager Jorge Mondragon. "I f we can do 
at least as well this year as last, we 
should be at about break-even. Re- 
gardless, we're not going away." 

Watcha 2001 is ambitious in both 
its route and lineup. The bill features 
a revolving roster of artists from 
eight countries and three continents, 
including Enanitos Verdes, el Otro 
Yo, and Bersuit Vergarabat (Ar- 
gentina); Maldita Vecindad, La Ver- 
bena Popular, Molotov, Djay Max, 
and Ziirdok (Mexico); Vallejo and 
Kool Keith (U.S.), Dover (Spain). 
Los Rabanes (Panama), Los Amigos 
Invisibles (Venezuela), La Ley 
(Chile); and Juanes (Colombia). 

In addition to such traditionally 
strong Hispanic markets as Los 
Angeles, New York, Miami, and 
Houston, Watcha also plays such mar- 
kets as Denver, Boston, Chicago, 
Atlanta, Milwaukee, and Toronto. 

"My partners and I are deter- 
mined to make this tour a success," 
says Lyman, who also produces the 
Vans Warped tour with Eaton. "We 
feel very strongly about the music 
and the people who make it. We 
want to make Watcha the Warped 
tour for the Latin community." 

Lyman says the Vans Warped tour, 
which is enjoying its best year yet in 
its seventh outing, has more in com- 



mon with Watcha than meets the eye. 
He says Watcha is improving at a 
greater rate than Warped was at this 
stage in the game. 

"Last year, we had a lot of markets 
double in attendance, like San Diego 
and L.A.," Lyman says. "A lot of the 
smaller towns did 400-500 people, but 
we're sticking with them to go back 
and see if they will double." 

Watcha allows Latin rock bands to 
visit cities they could never play on 
their own, Eaton says. "In a lot of 
these markets, the entertainment 
needs of the Latino population haven't 
been served in regard to live music." 

In promoting the shows, Watcha 
tries to pair such established promot- 
ers as SFX, House of Blues, and Met- 
ropolitan Entertainment with Latin 
street promoters. "The street pro- 
moters know how to get the kids to 
the shows, but sometimes I wouldn't 
want them going over the production 
rider," Lyman says. Ticket prices are 
in the $30-$35 range. 

"We're still using a lot of local tatm 
promoters in markets where the 
[mainstream] promoters don't have a 
Latin division," Eaton says. "House 
of Blues, promoter of our L.A. and 
Chicago shows, has a real successful 
Latin division." 

Last year in New York, Watcha 
used a 'Virtually unknown" Latin pro- 
moter in Luis Pavia, with great suc- 
cess. "It was outrageous," Eaton says. 
"We hail 2,000-3,000 people outside 
the venue that couldn't get in. Luis 
did a great job promoting — we were 
expecting maybe 3,000 people, and we 
sold out at 4,000." 

Production and security issues 
prompted producers to move this 
year's New York show to the larger 
Hammerstein Ballroom in a co-pro- 
motion between Pavia and Metropol- 
itan Entertainment Aug. 22. 

Watcha cuts costs by making use of 
part of the Warped production, which 
wraps Aug. 12. "Using some of the 
Warped production is very cost-effec- 
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RECORD COMPANIES. Dan Hubbert is 

named senior VP of promotion for 
Capitol Records in Hollywood. He 
was senior VP of promotion for 
Epic Records. 

Piero Giramonti is named sen- 
ior VP of marketing for Epic 
Records in New York. He was 
senior VP of marketing for Virgin 
Records. 

Scott Seviour is named VP of 
marketing for J Records in New 
York. He was entertainment 
producer for Good Morning 
America, 

Karen Pattani-Hason is named 
senior director of new-media strate- 
gic marketing/business develop- 
ment for the Island Def.Iam Music- 



Group in New York. She was VP of 
A&R for BMG. 

Douglas Cohen is promoted to 
manager of online marketing and 
promotion for Island Records in 
New York. He was new media co- 
ordinator. 

PUBLISHERS. James Leach is 

named director of writer/publish- 
er relations for SESAC in Santa 
Monica, Calif. He was a music 
supervisor for Fox TV. 

RELATED FIELDS. BUI Velez is 

appointed to the National Record- 
ing Preservation Board in Wash- 
ington, DC. He is also the presi- 
dent/COO of SESAC. 




tive," Lyman says. "It keeps our start- 
up expenses down by about 30%." 

Perhaps the most difficult aspect 
of producing Watcha is putting 
together the lineup. "You are deal- 
ing with different countries, differ- 
ent ideologies, as well as visas and 
immigration issues," Mondragon 
notes. "We feel the lineup is very 
strong and di- 
verse this year, 
with rock, pop, 
hip-hop, and elec- 
tronic music. But 
sometimes Latin 
bands don't un- 
derstand what 
we're doing — they want the fees 
and production they get by them- 
selves [in their home countries]." 

Eaton adds, "Finding bands that 
can make it work on limited fin- 
ances and have label support can be 
difficult. We have a hard time get- 
ting bands to understand, particu- 
larly when they are huge in their 
own markets. For them in the U.S., 
it's like a baby band trying to forge 
a new market." 

Even so, Watcha allows bands of 
different styles and cultures to inter- 
act musically, says Marciano Cantero, 



vocalist for Enanitos Verdes, which 
returns to the tour this year. "The 
most amazing thing about Watcha 
was to play with these other bands, 
day after day. It's like a spiritual thing. 
We travel together, and when we 
arrive at the venue, we are all work- 
ing together for the show." 

Popular in the band's native 
Argentina, Enanitos Verdes is try- 
ing to break into new markets. 
"The problem with Argentina is 
there is not so much money for the 
shows," Cantero says. "When peo- 
ple have a little bit of money, for 
sure they will use it to eat, not for 
music. Music is a luxury." 

While Eaton estimates that 80%- 
90% of Watcha audiences are His- 
panic, the long-term goal is to break 
outside cultural boundaries. "Per- 
sonally, when I go to a Watcha 
show, I love it. I signed Watcha 
bands [Molotov and la Ley] because 
I like the music." 

Fans of rock en espanol have few 
outlets to hear the music, Mondragon 
notes, which also makes it difficult to 
broaden the music's appeal. "There is 
no radio to speak of, so if people want 
to hear this music, they have to get to 
the clubs. Sometimes Latin stations 



that play cumbia or merengue will 
have a program once a week for rock 
en espanol, which is a start. With 
MTV-S [the Spanish language branch 
of MTV |, maybe a change will come, 
because there are a lot of videos in 
Latin rock that nobody gets to see. 
This is MTV for Latins inside the 
U.S., but we want to have exposure 
for everybody. This music is not only 
for Latin people." 

For this year's tour, Watcha and 
Surco/Universal has put together a 
sampler CD featuring 16 tracks from 
past and present Watcha acts. The 
CD will hit stores Sept. G and be sold 
at Watcha venues. 

Eaton is hesitant to call the in- 
crease in the popularity of Latin 
music "an explosion," at least not in 
the rock en espanol world. "It's def- 
initely a growth market, but if any- 
one is looking for a late-'90s, dot- 
com, wealth-generating explosion, 
that's not going to happen. I think 
it's more about slow, meticulous 
growth. You make your bets and 
nurture them slowly." 

Lyman agrees: "If you keep your 
expectations low, you're bound to 
exceed them sometimes. It's going to 
be a slow build." 



Griffiths Dismissed From BMG Eorope 

Schmidt- Holtz Names Stein As Successor To Reorganize GSA Business 



BY ADAM WHITE 

LONDON— BMG Entertainment's 
new campaign to launch more hits 
and make more money is known 
internally as Fast & Flexible. Appro- 
priately enough, the drama that 
unfolded at its New York headquar- 
ters June 28 was certainly fast: BMG 
U.K and Europe president Richard 
Griffiths was, by one account, dis- 
missed during a nine-minute after- 
noon meeting with company chair- 
man/CEO Rolf Schmidt-Holtz. His 
replacement, Thomas Stein, was 
named almost immediately. 

As for flexibility, much of it will be 
required, as BMG Europe's senior 
managers adapt to life under Stein. 
They'll be developing new strategies 
to combine smart investment in 
artists and music with the cost- 
cutting measures (including head 
count reductions) essential to 
improve the group's fiscal health. 

A disagreement about how to re- 
organize BMG's German business, 
which has about 700 employees, is 
thought to be one reason why Grif- 
fiths was given his marching orders. 

"We had fundamental differ- 
ences," Schmidt-Holtz says of Grif- 
fiths and the changes he proposed for 
the German operations. He declines 
to be more specific about that mar- 
ket or others, but he says, "I am 
pleased that for these restructuring 
activities, we have a European pres- 
ident who knows the key GSA [Ger- 
many/Switzerland/Austria] territo- 
ry like the back of his hand." 

Stein has spent 13 years at BMG 
GSA, including the last nine as its 
president, before being promoted by 
Schmidt-Holtz to executive VP of 
worldwide marketing and A&R ear- 
lier this year (Billboard, Feb. 3). 
Critics say that whatever is wrong 
in Germany — one contends that the 



unit is now losing money — is Stein's 
responsibility, pointing out that Grif- 
fiths only took charge of GSA in Jan- 
uary. Stein himself will not say any- 
thing about the dispute with 
Griffiths, while the latter also de- 
clines to talk to Billboard about the 
events of June 28. 

Schmidt-Holtz is known to place 
great emphasis on a team approach 
and consensus-building. "This 
image of him throwing bodies out of 
the window is simply not true," one 
senior BMG executive says. "But 
he wants a team, and everyone 
speaking with one voice." Griffiths 
is "brilliant but prickly," this top- 
ranking officer 
says. "I was sur- 
prised [at his exit] 
but not shocked." 

Another mem- 
ber of BMG's sen- 
ior management 
group comments, 
stein "Let's say that 
Rolf and Richard 
did not have a warm and friendly 
relationship." 

Schmidt-Holtz himself says that if 
there are "fundamental differences" 
with executives over the deter- 
mined course he is setting for BMG, 
"changes to the personnel lineup are 
inevitable." He is aware that this 
contributes to an industry percep- 
tion that the company is in turmoil, 
but he refutes that charge: "The past 
few months have shown that with 
our steering committee and the Fast 
& Flexible program, we're headed 
in the right direction. Restructuring 
is in full swing all around the world." 

Stein assembled BMG's European 
managing directors June 29 at the 
Conrad Hotel in London to explain 
that he would be implementing a 
new plan to realign the group's busi- 




ness. According to several atten- 
dees, he declined to answer ques- 
tions about the detail and extent of 
layoffs, but he did state that he had 
an entirely different blueprint for 
the future than his predecessor. 

"In an open discussion, I tried to 
clearly point out that it is my plan 
to change BMG Europe with joint 
talks and consultations," Stein says 
of the session. "For this, trust and 
loyalty toward BMG are the first 
essentials to manage the difficult 
situation together." 

By contrast, Griffiths spent the 
same afternoon at a different Lon- 
don hotel, relaxing at the British 
music industry's annual Silver Clef 
Awards lunch and bidding in its 
charity auction. "He's the happiest 
man in the room," one presenter told 
the audience. "He's been fired, so 
he's going to spend lots of BMG's 
money between now and 5 p.m." 

Griffiths, who is thought to have 
more than four years left on his 
BMG contract, is now in settlement 
talks. His departure is known to 
have exasperated some American 
managers of BMG artists, who com- 
plain that after months of relation- 
ship-building efforts with the British 
executive, they are now back to 
square one as Stein takes over. 
Other U.S. executives acknowledge 
that Griffiths was a "tough" execu- 
tive, but they say he earned respect 
as a music man, with years of expe- 
rience at Sony and Virgin. 

Meanwhile, Fast & Flexible gets 
another workout July 13-14 in Ma- 
drid, where members of BMG's exec- 
utive committee will meet to contin- 
ue paying attention, in the words of 
a spokesman, to "repertoire devel- 
opment, efficiency, and stepping up 
our investment in music and the 
(Continued on /xige 
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Snow Conies In Summer 

Columbia/Legacy Surveys Best Of 70s Hitmaker 
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Chrysalis' Starsailor Aims To Cross Atlantic 



BY JIM BESSMAN 

NEW YORK— Columbia/Legacy, 
which releases The Very Beat of 
Phoebe Snow Aug. 14, greatly bene- 
fited from the powerhouse vocalist's 
input in compiling her first full- 
career retrospective. 

"I helped pick out and sequence 
the songs, some of which they found 
through old board tapes of shows I 
did in the 70s, which I could hardly 
bear to listen to," Snow says, laugh- 
ing. But she notes that the album — 
which includes the breakthrough hit 
"Poetry Man," from her 1974 debut 
album on Leon Russell's Shelter 
label — did in fact return her to a par- 
ticularly painful period. 

"It's a crapshoot going back to 
the past, and a lot of memories and 
feelings came up that were hard," 
Snow says. "But I'm glad this 
album is coming 
out — it's a good 
kind of closure." 

The '70s, Snow 
explains, "were a 
terrible time for 
me," such that even 
now she's unable to 
qualitatively assess 
her output from 
then — as it was so 
"intrinsically 
bound" to sadness. s» 
"A lot of people 
know my history — how my daugh- 
ter had a terrible accident at birth," 
says Snow, who nevertheless raised 
her child herself at home. "But I 
want people to detach from it — and 
I want to detach from it: It's a dif- 
ferent day for me, so it's a good 
time for this to come out and for 
me to be more objective and 
rational about it." 

In addition to "Poetry Man," The 
Very Best of Phoebe Snow offers 
other career high points, including 
"Shakey Ground," "Love Makes a 
Woman," "Every Night," "Do Right 
Woman, Do Right Man," which were 
all originally on Columbia, and 
"Something Real," the title track of 
her 1989 Elektra album. Also includ- 
ed in the 16-track set are previously 
unreleased live versions of "Harpo's 
Blues" and her cover of Sam Cooke's 
"Let the Good Times Roll." 

The disc's release is cause for ex- 
citement at Columbia/Legacy, Lega- 
cy Recordings VP/GM Adam Block 
says. "It spans and celebrates her 
entire career and makes a statement 
about it that we feel hasn't been 
made yet to this point." He adds that 
the label "considers it a privilege to 
have the opportunity to do that." 

Particularly exciting to Block "is 
having Phoebe involved to the 




extent she has been — completely. In 
our minds, [this] adds to the credi- 
bility of the set and makes it a con- 
temporary release. That's the way 
it's going to be set up and marketed." 

In seeking to reintroduce people 
to Snow's songs and singing, Lega- 
cy will circulate her music via sam- 
pler CDs and Internet download 
opportunities. The artist will help 
reintroduce herself, too, as her par- 
ticipation continues beyond the 
album's release, Block says: "We're 
happy to have the opportunity to 
have her talk about the record, 
which will be driven by an aggres- 
sive press campaign." 

Sensing a "core retail base" for 
Snow, Block adds that retail visi- 
bility will be sought via listening 
stations and other "available vehi- 
cles in the right kind of places." 

Borders Books & 
Music is one such 
place. "We're look- 
ing to support it and 
feature it in the front 
of our stores — and 
see an opportunity 
to sell some of her 
catalog as well," says 
Len Cosimano, the 
chain's VP of mer- 
chandising for multi- 
» media. "I'm actually 

pretty excited about 
it personally, because I'm a big 
Phoebe Snow fan, and there's never 
been anything definitive out on her. 
So this is a great opportunity, espe- 
cially for our adult demographic." 

As Cosimano points out, "Every- 
body knows Phoebe — she's always 
on commercials, so she's never out of 
the mind-set of the consumer." Snow 
also appreciates her continued and 
readily identifiable vocal presence. 
"It's me — I can't hide it," she says. 
"I can't camouflage my voice." 

In addition to her advertising work 
and collaborating with Legacy on pro- 
motion of her Very Best, the ASCAP 
songwriter — who is represented by 
New York-based Louis Levin — re- 
veals that she is working on new, 
"harder-edged" songs that she plans 
to incorporate alongside her hits dur- 
ing upcoming live performances. 

Snow's new material "is very dif- 
ferent from what I usually do, but it's 
still me," she says. "Some of the 
songs express anger, when in the 
early part of my career, I generally 
romanticized things. I tended to go 
into denial — 'everything was great,' 
when it wasnt, really. I'm not saying 
that the new songs are ragging, com- 
plaining songs, but they tend to tell 
the truth. And I know that some- 
times the truth is hard to take." 



BY WES ORSHOSKI 

NEW YORK— It's a Thursday night 
in Manhattan, and Coldplay has just 
finished a gig that exemplifies just 
how hot this young band has become. 
On the strength of its sweet smash 
single, "Yellow," the band headlined 
Radio City Music Hall tonight — no 
small accomplishment for a young 
British band these days. 

But the spotlight doesn't entirely 
belong to Coldplay this week. The 
previous evening, fellow U.K. hot- 
shots Doves played to a sold-out Irv- 
ing Plaza crowd. And, tonight, 
record-label execs and music-indus- 
try insiders have packed another 
downtown nightclub here, Joe's 
Pub, where Starsailor — the pride of 
Wigan, England — is nearing the end 
of a showcase staged by its U.S. 
record label, Capitol, which is 
also using the event as a Cold- 
play after-party. 

Starsailor front man James 
Walsh is fidgeting a bit, as the band 
is just about to play its last song of 
the night — the future U.S. single 
"Good Souls." Walsh starts strum- 
ming a familiar chord pattern, and 
his bandmates don't seem to be at 
all in sync with him as he leans 
toward the microphone and sings, 
"Look at the stars/Look how they 
shine for you" — the first two lines 
of Coldplay's "Yellow." 

Walsh stops just as the crowd 
erupts. "Bollocks," he says, as smil- 
ing audience members begin to 
applaud. "Bollocks to that. This is 
'Good Souls.' " And, with that, Walsh 
and company launch into a simple 
song of thanks that soars somewhere 
between the most passionate, uptem- 
po material from fellow Brits David 
Gray and Travis, in a performance 
that explains why the U.K.'s New 
Musical Express has called Star- 
sailor "the best new band in Britain." 

As was the case with the previous 
song, and the song before that, Star- 
sailor delivers "Good Souls" perfect- 
ly. But this time, the band Ls speed- 
ing toward the finish line, completely 
confident, entirely in unison, and fully 
lost in the song. And as Walsh, with 
his eyes closed and sweat rolling 
down his cheeks, utters in a lovely 
falsetto the song's chorus — "So, I 
turn to you and I say, 'Thank good- 
ness for the good souls that make life 
better'/So, I turn to you and I say, 'If 
it wasn't for the good souls, life would 
not matter' " — the intoxicating joy of 
the song floods the room. 

Having just strummed the song's 
final chords, the 21-year-old Walsh 
beams as the audience showers the 
band with applause. As the rest of 
the band starts to exit, he begins to 
follow but turns back toward his 
microphone. "See Coldplay here 
next year," he says. "We'll be play- 
ing Radio City." 



The way things are progressing for 
this young lot, Walsh might not be too 
far off the mark. Walsh, bassist James 
Stelfox, drummer Ben Byrne, and 
keyboardist Barry Westhead have 
emerged as not only the UK's next 
big thing, but also the group that 
many see likely to enjoy the same 
sort of mainstream success in the 
U.S. as the Verve and Coldplay. 

Starsailor's rise from obscurity 
started about 1 '/a years ago, as 
Walsh's older brother, Andrew, a 
staffer at U.K. management compa- 
ny and record label Heavenly, was 
becoming more and more astonished 
by his younger brother's songwrit- 
ing and vocal performances. And 
while James, Byrne, and Stelfox, 
friends from music school, were 
jelling like never before, new mem- 
ber Westhead had instantly added 
the missing link to the group. 

Andrew booked Starsailor — 
named after an especially ambitious 




album by '70s folk artisan Tim Buck- 
ley — to play two showcases at the 
Social in London. It was after the sec- 
ond that the Starsailor buzz began 
building in the U.K. That show was 
attended by a writer from NME, 
which printed a rave review of the 
performance and the band itself, thus 
igniting a label bidding war. 

'The day after the review came 
out, I took about 50 calls from differ- 
ent record companies. Every record 
company I've ever heard of was 
interested," says Andrew, who now 
serves as the band's co-manager with 
his Heavenly boss, Martin Kelly. 

Also in attendance was Mark 
Collen, managing director of EMI: 
Chrysalis. "They had gotten halfway 
through the first song ["Fever"], and 
it was just like, "We have to have this 
group," " Collen says. "I knew right 
away that this is a group that is 
meaningful. They're not a parochial 
English group. This is a group that 
can break worldwide. And that came 
to me in half a song." 

Largely because Heavenly is a 
joint venture with EMI and because 
both Andrew Walsh and Kelly felt 
comfortable taking the band to the 
label, Collen eventually won the bid- 
ding war — but not before Starsailor 
had signed a deal with EMI Music 
Publishing, which financed the 



recording of a handful of demos. 

Struck by the quality of the demos 
— and since U.K. music fans, many of 
whom saw the band on a highly pub- 
licized /v'ME-sponsored tour, were 
searching for product from the 
group — EMLChrysalis issued the 
demos as extended singles, with a 
warning to the buyer that the songs 
were only rough drafts. 

The first release — featuring the 
melancholy "Fever," along with 
"Coming Down" and "Love Is Here" 
— has entered the top 20 on the U.K. 
pop singles charts. The label has also 
issued "Good Souls," with "The Way 
Young Lovers Do" and remixes of 
"Good Souls" as companion tracks. 

Both "Fever" and "Good Souls" 
are even getting some airplay in the 
U.S., courtesy of such music direc- 
tors as Nic Harcourt of KCRW Los 
Angeles. Harcourt, who bought the 
import singles after reading about 
the band, says he found James 
Walsh's magnetic falsetto a bit jar- 
ring on first listen. 

"I guess there are a number of 
bands coming out of Britain right 
now with vocalists that don't sound 
exactly alike but share a style," Har- 
court says. "[But] I think he and his 
voice stand above it a little bit." He 
adds that his station has received 
several requests from listeners 
eager to know more about the band 
behind the tracks. Starsailor is 
already scheduled to perform on 
Morning Becomes Eclectic, the 
influential weekday program that 
Harcourt hosts, during its first visit 
to L.A. later this summer. The visit 
will also include a performance at 
the Troubadour. 

The final touches are now being 
applied to Starsailor's first full- 
length album, which was produced 
by Steve Osborne (Happy Mondays, 
Placebo, Doves) and is currently 
going by the working title Love Is 
Here. The album is tentatively slat- 
ed for release in October in the U.K. 
and in January in the U.S., where it 
will come out via Capitol. 

In the meantime, EMLChrysalis 
will issue another group of newer 
demo tracks. The single "Alcoholic" 
goes to U.K. radio next month; the 
disc's extra material is slated to in- 
clude a cover of Bill Withers' "Grand- 
ma Hands." A video for "Alcoholic" 
has also been filmed, and Starsailor is 
scheduled to hit the European sum- 
mer-festival circuit before beginning 
its own tour in the fall. 

"It's just been like a phenomenal 
rise, really," says James Walsh, who 
seems to have been left a little scat- 
tered by the flurry of activity. "It kind 
of makes you feel sort of lightheaded 
because it's happened so quickly. The 
advantage with us is that that everything 
that happens to us, we don't expect 
(Continued on page 59) 
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Iggy Pop Still Packs A Punch On Virgin's 'Beat 'Em Up' 



BY WES ORSHOSKI 

NEW YORK— It's almost 6 p.m., 
and Iggy Pop is midway through his 
last interview of a day spent pro- 
moting his new album, Beat 'Em Up 
(Virgin, July 17). With tired eyes and 
exhausted limbs, he's lying like a wet 
rag on a leather sofa — explaining the 
genesis of "Mask," the scathingrant 
that opens the album — when a heav- 
enly breeze floats in through the 
window of Virgin Records' Park 
Avenue offices. 

The veteran rocker pauses for a 
moment and starts over: "I'll tell ya 
the truth. Kuck it. It went like this: 
I went to a Slipknot gig last year, 
when I was making this record. 
And it was a really good gig, and 
they were really nice guys. And 
after the gig, they went au natural 
again, no masks and stuff. And the 
type of chick that hangs around 
backstages and stuff came up and 
started talking to one of their gui- 
tarists. And her opening line was, 
'Hi, which mask are you?' 

"The phrase fascinated me. 
That's never happened to me. I've 
never had that experience, because 
if somebody comes up to me after 
the show, they know who I am. 




"And then I thought, 'Which 
mask? Does she care which mask he 
was?' It was just an interesting 
thing. And you know, masking goes 
back to Venice, there's old masked 
balls and masked rituals that go 
back to fuckin' vernal equinox and 
Stonehenge and primitive religion." 

On "Mask," perhaps the most 
blistering track on Beat 'Em Up, 
Pop lambastes "chunky frat boys in 
their shorts" and "sensitive, smart- 
aleck college graduates," among 
such others as pimps and "sex 
hoochies of the jungle." By the end 
of the track. Pop is searching for 
soul amid a society full of phoni- 



Guitarists Aid Gehrig's-Stricken 
Jason Becker Dn Lion Music Set 



BY STEVE GRAYBOW 

Although guitarist Jason Becker 
has been unable to play his instru- 
ment for the past decade, fans and 
friends have not forgotten his prodi- 
gious talent, nor his affable charm. 

Diagnosed with the neuro-degen- 
erative disease amyotrophic lateral 
sclerosis (ALS, commonly known as 
Lou Gehrig's disease) in 
1989, the former member 
of Cacophony and David 
I,ee Koth's band has been 
confined to a wheelchair 
for the better part of the 
past 10 years, unable to 
move, speak, or care for 
himself. Although the 
disease destroys its vic- 
tims' motor abilities, their mental 
capacities remain intact; Becker com- 
municates by moving his eyes, 
spelling out words via a computer 
scanner developed by his father. 

Warmth in the Wilderness (Lion 
Music, July 22), a double-disc tribute 
to Becker featuring more than 40 
musicians, is the brainchild of Nick 
Baldrian, a freelance journalist from 
Wales, U.K., and a long-time Becker 
fan. "Last summer someone had 
posted on a Web site that Jason had 
passed away, which was untrue," he 
recalls. "I decided that something had 
to be done to bring attention to Jason 
and to raise money to assist with his 
medical expenses." 

All proceeds from the set will go 
directly to Becker and his family. 
Among the musicians donating time 
and services to the project are Beck- 
er's former Cacophony partner (and 




former Megadeth guitarist) Marty 
Friedman, Racer-X's Paul Gilbert (also 
guitarist for Mr. Big), Dokken's Jeff Pfl- 
son, and Deep Purple/Dixie Dregs gui- 
tarist Steve Morse. The project was 
developed and recorded during a 10- 
month span. Awareness will be height- 
ened by radio commercials that will air 
during the summer, a second Becker 
tribute is expected on 
Lion next year. 

Despite his debilitating 
illness, Becker has over- 
seen the release of two 
solo discs that feature his 
original compositions and 
recordings (many of which 
were home demos record- 
ed before ALS denied him 
the ability to play guitar), 1996's Per- 
spectives (Shrapnel, recently reissued 
by Warner Bros.) and 1999'sTfce Rasp- 
berry Jams (Shrapnel). 

A number of Becker's compositions 
were written as ALS took effect on 
his body, and the ethereal melodies 
reflect the artist's spiritual search for 
a means to deal with his predicament. 
His sister-in-law r , Amy Becker, main- 
tains an extensive Web site (jason- 
becker.com) that gives insight into 
the guitarist's remarkable determi- 
nation in the face of adversity and 
his inspiring, upbeat outlook on life. 

"The most important thing is not 
Jason's guitar playing," says guitarist 
Vinnie Moore, who performs on the 
track "Jam for Jason." "Playing gui- 
tar is what we do, but not who we 
are. Jason made great music, but 
when I think of him, I think of how 
nice a person he is." 



ness. Pop says the track owes as 
much to Slipknot as it does to late 
Beat writer Allen Ginsberg. While 
recording the album, Pop had a col- 
lection of Ginsberg's poems, among 
other books, in the studio. "I had 
been reading Ginsberg, stuff like, 
you know, 'Oh America, when will 
you stop dropping bombs and learn 
to love sunflowers,' or whatever. 
[His stuff] is like preaching. So that 
somewhere crept into me. What I 
was really trying to do was fully 
state something about the human 
condition here." 
One reason why the song — writ- 



ten and recorded in about 25 min- 
utes — succeeds is its raunchy foun- 
dation, a nasty bassline delivered 
by former Body Count bassist 
Lloyd "Mooseman" Roberts, who 
was murdered shortly after work 
was finished on Beat 'Em Up. 

With his new disc, Pop says he 
was looking to create a garage- 
rock album that was also "kind of 
a '70s revival, classic rock album." 
At the same time, Virgin was hun- 
gry for an album that was "mind- 
ful of new rock," one that could "be 
played on the radio and will appeal 
to the new demographic," he says. 



The result is a solid mixture of 
both, a batch of songs that veers 
deeply into Pop's Stooges past on 
one track, only to leap decades into 
the future and mimic a Korn/Slip- 
knot/Limp Bizkit riff on the next. 
"I wanted something with some in- 
tegrity to it. And then, having said 
that, I wanted to try and make it 
as accessible as possible." 

Pop says that it was with Rob- 
erts that he was able to breathe 
new life into his band, which also 
includes brothers Whitey and Alex 
Kirst on guitar and drums, respec- 
(Continued on page HI) 



Bee Gees Prepare For Extensive World Tour; 
Hootie Front Man In Market For New Label 



by Melinda Newman 



Run TO ME: Next spring. Bee Gees will embark 
on their most extensive world tour in more than 20 
years, Billboard has learned. According to sources, 
the group will play between 90 and 100 dates, start- 
ing in Southeast Asia, then Australia, Europe, the 
U.S., and South America. Bee Gees have played 
sporadically over the past several years — including 
their One Night Only tour in 1999, when the broth- 
ers played six stadiums in six continents — but this 
is the trio's first tour of this magnitude since the 
late '70s. Bee Gees played their only U.S. concert 
of this year June 17 at the Dodger Stadium in Los 

Angeles, as part of KI IS's annu- 

al Wango Tango. 

The group is negotiating with 
a number of high-end compa- 
nies, such as luxury carmakers, 
for potential sponsorship. Sev- 
eral concert promoters are ex- 
pected to divvy up territories to 
present the tour. Bee Gees will 
play music covering their 35- 
year history, including material 
from their current album, This 
Is Where I Came In. 

DaRIUS DEPARTS: Atlantic Records has decided 
not to release the solo album from Hootie & the 
Blowfish front man Darius Rucker. The project 
should have a new home within weeks, according to 
Rucker's manager, Jeff Smith. 

"We were originally going to put it out at the end 
of August, and a few weeks ago we started [to real- 
ize] that people [at Atlantic] weren't feeling as con- 
fident as we were. We kind of tap danced around it 
until we realized no one was seeing eye to eye with 
us on the project," Smith says. "Atlantic, to their 
credit, was great. They realized we weren't in the 
same spot, and based on [ Hootie's] history with the 
label, said, 'If you want to try it somewhere else, go 
for it.' It worked out so that we can go to another 
label, and it's not going to cost the [new] label a kajil- 
lion dollars to [get the record.]" 

The album, which is completed, "is a very soulful 
record," Smith says. "It has one foot in pop, and the other 
in R&B. It's the kind of soul record that Darius listened 
to growing up, like Stevie Wonder [and] Marvin Gaye." 

Among the labels that have expressed interest are 
RCA and Hidden Beach, whose Jill Scott duets with 
Rucker on a track called "Sometimes I Wonder." Other 
artists on the project include J Records' Jimmy Cozier. 
EMI Music Publishing is helping to shop the effort. 

Smith says he would like to have the album out 
this fall and to get Rucker on the road before he 
becomes wrapped up in the next Hootie project, 
which is slated to come out on Atlantic next year. He 



adds that "we're open to making a one-off deal or a 
long-term solo deal for him." 
At press time, Atlantic declined to comment. 

CoMING SOON: With the title Tyrone Cookie 
Goldberg's Sneaker, Jewelry and Gun Emporium/ 
Chicken & Weave Spot, it's almost superfluous for 
Me'Shell Ndegeocello to add that her new Maver- 
ick album is "real different." 

"It's a very open record with a lot of different styles 
pumping through it," she says. "I felt like I needed 
to do some social commentary on the R&B and hip- 
hop scene. The title explains my 
» jff view of what I think is happen- 

7 f\ f- m S m tne music industry." 

Ndegeocello is calling from 
New York, where she's mixing 
the October release the day af- 
ter a very successful show at Vil- 
lage Underground. It is her first 
album since 1999's poignant Bit- 
ter. While she has been vocal 
about not getting the support 
from Maverick she feels she 
deserves and even admits that she's "kind of ready" 
to be on another label, she says "it will all be good. 
[Maverick partner Guy Osearyl and I are estab- 
lishing more of a rapport. The problems are nothing 
personal, it's just that they're kind of a rock/pop 
label. Unless they hire a staff just for me so I can get 
my diva complex stroked, what am I doing there?" 

The answer would be making quality, thought- 
provoking music. The new album is a melting pot of 
Ndegeocello's influences — some recent, some old. "I 
listened to some jazz, [Miles Davis'] Bitch's Brew. 
Then [Radiohead's] Kid A came out, and I loved 
that texturally; the Dead Prez' I jet's Get Free, which 
is the hottest record I ever heard, and OutKast and 
then I had to be me, like only I can do. This album is 
looking at how I came to be and how I am." 

First single "Hot Night" features conscious rapper 
Talib Kweli. Other album guests include Lalah Hath- 
away and Caron Wheeler, formerly of Soul II Soul. 

In BRIEF: Chuck Labella has left his post as music 
segment producer for The Late Late Show With 
Craig KUborn. He will now be producing celebrity 
specials for Who Wants To Be a Millionaire, as well 
as pursuing other projects. Writer Craig TomashofT 
joins The Late Late Show as a segment producer . . . 
Leon Russell has signed an agreement with 
Navarre to distribute his label, Leon Russell 
Records. An Aug. 21 live acoustic album from Rus- 
sell will be the first offering, followed by an album 
from guitarist Mike Gallagher, who is best-known 
for his work with Joe Cocker. 



14 



www.billboard.com 



BILLBOARD JULY 14. 2001 






Album "Arrasando" 

over 1.5 millon units sold 




Includes the # 1 smash hits 

• "Entre El Mar y Una Estrella," 
"Regresa A Mi," "Arrasando" 
and "Menta y Canela" 

First cross over hit: 
• "It's My Party" 

Her new single: 
• "Reencarnacion" 

PLATINUM + 

U.S. Latin 
Argentina 
Slovekia 
Mexico 
Spain 

GOLD + 

Chile 
Greece 
Uruguay 
Venezuela 
Philippines 
Central America 

Lo Nuestro Awards - People's Choice 
Billboard Awards - Star Award 



HOFFMAN 

KNT1-RTAINMHNT INC 



vv w w . t h a 1 i a . c o m 



Copyr 



nalerial 



Artists & Music 



Billboard, 



IGGY POP STILL PACKS A PUNCH ON VIRGIN'S 'BEAT 'EM UP' 

(Continued from page 



tively. "I wanted to shake them out 
of all complacency. I didn't want 
anybody comfortable. So, 1 said, 
'We need a new bass player. And 
we need something hot.' " 

After jamming with Coal Cham- 
ber's Rayna Foss, among others, 
Pop settled on Roberts. "The first 
day he came in, it just was great. 
He had all his Rhyme Syndicate 
gear on. big gold chains. And we 
knew, we just knew. It just clicked. 
It was magic. [At one point], he 
said, 'It's gonna be all right.' He 
could tell we were all nervous. We 
were coming from such a cultural 
divide. He had never played with 
white people before. And he lived 
in the 'hood, in South Central." 

Roberts, Pop says, was the victim 
of a drive-by shooting last Febru- 
ary. Roberts was in the driveway of 
a friend's South Central Los Ange- 
les house, helping the friend install 
a car stereo, when he was shot in 
the back. He was 38 years old. 

The weekend that Roberts was 
killed, Pop, who now lives in Miami, 
was in Los Angeles taking part in 
an Apple Computers commercial 
that also featured Liz Phair, 
Smash Mouth, and fellow Michigan 
native George Clinton. Pop 
thought it was "really weird" that 
the bass player hadn't returned 
his pages that weekend. 

"I thought maybe his pager went 
dead," Pop says. "It didn't make 
sense, because he really wanted to 
get a hold of me. Before 1 left, he 
said. Til be calling you when you 
get there, page me right back.' So 
it had been understood that we 
would meet." Pop's son, who dou- 
bles as the singer's tour manager. 



called to give him the news. 

With a string of European con- 
cert dates already booked, Pop 
then tried, unsuccessfully, to hire 
former Rollins Band bassist Mel- 
vin Gibbs. The singer's former gui- 
tar tech, Pete Marshall — who had 
played sporadically on Pop's 
recent albums — filled in. He has 
since become a full-fledged mem- 
ber of the band. 

The songs on Beat 'Em Up — 
produced by Pop and engineered 

'I'm trying to do 
something that 

doesn't blow. It's 
a lot of work. ' 



by Danny Kader — are among the 
first batch Pop has written since 
his recent move to Miami, ending 
a run of more than 10 years in New- 
York. (Pop's songs are adminis- 
tered by Bug Music, BMI.) 

After Avenue B (which Pop says 
was made "at home in Manhattan, 
with the shades drawn and the 
candles lit and the door locked — it 
was very much that kind of 'don't 
play this record before two in the 
morning' kind of album"), the 
singer says he was "careful not to 
overproduce" the garage-rock 
tracks on the album, songs like 
"Mask" and the loungey "V.I. P.," 
Pop's hilariously sarcastic reflec- 
tions on his rock-star status and 
the benefits it brings. 
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As far as "strong sonics" and 
"pure bravado" are concerned, 
Beat 'Em Up can stand beside 
any of Pop's previous works, 
insists Ray Cooper, co-presi- 
dent of Virgin America. Cooper 
says both the artist and the 
label will benefit from a beefed- 
up online presence marked by 
the launch of the first official 
Pop Web site, iggypop-virgin- 
records.com, which was created 
by Black Dragon, the firm that 
has created sites for Marilyn 
Manson, Nine Inch Nails, Min- 
istry, and Slipknot. 

While Virgin expects heavy 
print and online-media cover- 
age, the album should also get a 
boost from the singer's appear- 
ance on Late Night With David 
Letterman next month, as well 
as the album's placement on lis- 
tening stations at each of the 74 
Coalition of Independent Music 
Stores. Meanwhile, Pop — who is 
booked by Marsha Vlasic at 
MVO in New York— will hit the 
festival circuit in Europe, play- 
ing gigs in the U.K., France, 
and Switzerland. 

Reaction at retail will no 
doubt be mixed. Amy Guerrero, 
manager of Rockaway Records 
in Los Angeles, says the album 
will be a hard sell. "I love Iggy 
Pop. But I really don't like what 
he's done lately. It really hasn't 
knocked me out or anything." 
But, on the other side of the 
country, Beat 'Em Up will per- 
form just fine at To» T er Records' 
Greenwich Village store, manag- 
er Dave Montes says. "Iggy Pop 
is just a natural for this store. 
We're always gonna get some 
sort of reaction, straight away. 
Iggy Pop, Lou Reed, anything 
that's indigenous to the Village, 
we're gonna get a quick buzz off 
it, no matter what." 

With such pressures, why does 
the 54-year-old Pop still crank out 
new material? What drives him? 
"A fierce desire to do something 
that doesn't suck," he replies. 
"Basically, I'm trying to do some- 
thing that doesn't blow. It's a lot 
of work [these days]. And I real- 
ly have to work at it. I can't do 
three takes of something like 
'Mask.' I'd get a massive migraine, 
blowout. People get aneurysms 
playing this kind of music, like 
the guy in R.E.M. All sorts of shit 
happens to me. 

"I'm like a car. I'm like a really 
well-kept classic car. You might 
be driving along the road in it — 
it's got a great paint job, every- 
body's checking you out, girls are 
going, 'Whoa! Love your car' — 
and then you go blowing a piston 
through the hood. It's like, 'Oh, 
fuck. Gotta call AAA.' 

"There's all sorts of care I have 
to take, 'cause I'm in a reality. 
Yes, I'm a 54-year-old dude. I'm 
not like Peter fucking Pan. I'm 
not even trying to be, but I do 
music in a certain style because 
that's the way I like it. It's my 
job. It's what I do." 
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• Latin Grammy Nominee (2000) 

Debut album "Amor, Familia y Respeto" has sold over 1 million units in the U.S. & Mexico. 

• Current album "Shhh!" was the #1 selling Latin album on Soundscan for 5 weeks. 

• Crossover act with hit songs in English - including "U Don't Love Me" and "In Da Zone" 
and Spanish - including "Azucar' and "Boom Boom" 

• 21st Annual Tejano Awards: 
Showband of the Year 
"Selena" Lifetime Achievement Award 
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Built To Spill Discovers Ancient Melodies' 

Martsch, Underground Heroes Return With Third Warner Bros. Set 



BY JONATHAN COHEN 

Built to Spill front man Doug Martsch 
is a simple guy. Asked if his band's third 
Warner Bros, studio set. Ancient 
Melodies of the Future (Jury 10), marks 
a shift away from previous work, he says 
cheerfiilly, "Sure, yeah." Asked why the 
album clocks in at a relatively short 39 
minutes, he offers without a hint of irony, 
' The songs are all just one or two parts, 
so they don't go on for too long." 

Indeed, since founding Boise, Idaho- 
based Built to Spill in 1993, Martsch has 
let his signature blend of rock'n'roll do 
the talking. Among the more revered 
acts in the U.S. rock underground, the 
group (which also includes drummer 
Scott Plouf and bassist Brett Nelson) 
signed to Warner Bros, in 1997 sifter a 
series of independent releases on such 




BUILT TO SPILL 

labels as Up, K, and C/Z. 

The two albums that followed, 1997k 
Perfect From Now On and 1999s Keep 
It Like a Secret, took the group to the 
next level, balancing sprawling guitar 
epics with concise, delightfully catchy 
numbers steeped in Martsch's classic- 
rock upbringing. Last year's Live bottled 
the consistently engaging Built to Spill 
road show for the marketplace. The three 
sets have sold a combined 200,000 copies 



in the States, according to SoundScan. 

On the 10-track Melodies of the 
Future, produced by Martsch with long- 
time collaborator Phil Ek, Built to SpiD 
offers a little bit of everything from its 
sonic bag of tricks. Overall, the album 
lives up to the goal Martsch set for the 
project last spring: 'fib be] sort of a cross 
between the last two records; something 
dramatic, but with shorter songs and a 
little more straightforward." 

'Don't Try" and 'Trimmed & Burn- 
ing" recall the emphatic rock of "Per- 
fect From Now On," while "Strange," 
"In Your Mind," and "Fly Around My 
Pretty Little Miss" hark back to the 
simpler, head-bobbing songs of 1994's 
indie release, There's Nothing Wrong 
With Love. But there are a host of new 
(Cont inued on page 21} 
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VIP Opening Night 

A NIGHT AT THE NET 

Featuring 

ANDRE AGASSI 
PETE SAMPRAS 
MARAT SAFIN 
and Special Celebrity Players 

with a musical performance by 

EDEN'S CRUSH 

Benefitting 



MusiCares 



Monday, July ?3, 2001 

Los Angeles Tennis Center, 
Straus Stadium at UCLA 

VIP Buffet Reception 6:00 pm 
Pro Celebrity Tennis March 7:30 pm 
First Round Tournament Natch 9:00 pm 

To purchase VIP Box and Preferred tickets, 
contact NusiCares at i 10. 59?. M II 

To purchase Loge/General Admission tickets, 
contact UCLA Central Ticket Office at 310.874.1010 

Founded by the Recording Academy* in 1989. MusiCares' 
mission is to ensure that music people have a place to 
turn in times of medical, financial or personal crisis. 




Antoine's Cruisin'. Guitarist Marc Antoine, left, recently released Cruisin'. his 
third album for GRP. The set was produced by Tommy LiPuma, right. The first 
single is a cover of the Brazilian classic "Mas Que Nada." 
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GOLD IN ITALY, PORTUGAL, URUGUAY & PARAGUAY 
W •U.S. TOUR: OCTOBER/NOVEMBER, 2001 * 

' * "PARA NO VERTE MAS" HAS CONSISTENTLY CHARTED ON ^ 
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Jann Arden Looks Long Term With Zoe/Roonder's 'Blood Red Cherry' 



BY LARRY LeBLANC 

Canadian singer/songwriter Jann 
Arden is ecstatic that her fourth 
album, Blood Red Cherry, is being 
released in the U.S. Tuesday (10) on 
Rounder's Zoe imprint. 

Rounder's reputation as an artist- 
driven outlet appeals to the 119-year- 
old Calgary, Alberta-based Arden, 
whose previous stateside home was 
A&M. 

"I wanted to be on a smaller label 
in the UJ3. [that would] stay with an 
album for eight to 10 months," says 
Arden, best known for her 1995 set, 
Living Under June, which sold 
550,000 copies in the U.S., according 
to SoundScan. That album spawned 
the pop hit "Insensitive," which 



Broadcast Data Systems (BDS) 
reports as the 19th most-played song 
of 1996 in the States. 

Unfortunately, 1998's dark-hued 
follow-up, Happy?, sold a disap- 
pointing 42,000 units. 

In contrast to her experience in 
the States, Arden has enjoyed solid 
success in her home country since 
her 1993 debut, Time For Mercy, 
sold 162,000 units there. When 
released in the U.S. the following 
year, it sold only 31,000 units. 

Released in Canada in 1994, Liv- 
ing Under June has sold 464,000 
units, according to Universal Music 
Canada, while Happy? sold 195,000 
units in Canada in 1997. 

But Arden's Canadian sales 



dipped with Blood Red Cherry, 
released March 2000. It has only sold 
65,000 units to date, according to 
SoundScan. This is despite strong 
Canadian AC radio 
airplay of the cuts 
'Sleepless," "Into 
the Sun," and 
'Cherry Popsicle." 
Also, Arden was 
awarded a Canadi- 
an Juno Award for 
arden top female singer 
in March. 
The affiliation with Rounder came 
via the company's agreement with its 
Canadian distributor, Universal 
Music Canada, to handle U.S. distri- 
bution of several Canadian acts. 
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• Millennium Classic Rooms, offering 
modem hookup, voice mail, two phone 
lines and additional amenities 

•Valet parking, fitness center and 
full-service business center 

•Just steps from Times Square, near 
Broadway and Fifth Avenue 



MILLENNIUM HOTEL 



NIW YORK BROADWAY 



"I've been a fan of Jann's for a 
while," says John Virant, Rounder 
president/ CEO. "When the possibil- 
ity of distributing her came up, we 
jumped at the chance." 

Rounder GM Paul Foley is equal- 
ly elated by Arden's signing. He pre- 
viously worked with her when he 
was VP of sales for PolyGram U.S. 
"Jann's got a lot of friends at 
[Rounder] because half of the sales 
force also worked with her at Poly- 
Gram," he says. "She is the best 
salesperson we could have on the 
road. She makes fans." 

Foley acknowledges that Rounder 
held back the album's U.S. release 
for several months. "We were look- 
ing for an opening in our release 
schedule and her availability to be 
able to come here." 

Unfortunately, the delay might 
affect the set's sales prospects in the 
U.S. "We have probably lost sales 
because of the lag time," says Chris 
Richards of the 320-store Borders 
Books & Music chain. But, he adds, 
"We're going to put the album in our 
listening stations and do a full spread 
on it. We've done tremendous with 
Jann Arden in the past." 

As with her three previous 
albums, Blood Red Cherry was pro- 
duced by Ed Cherney. But unlike her 
previous work, Arden worked with 
a songwriting collaborator: Russell 



Broom, her guitarist of sLx years. She 
says it was initially difficult because 
"I wasn't used to being in the same 
room with anybody." 

Blood Red Cherry covers familiar 
Arden heartache territory as evi- 
denced in songs like "Sleepless" and 
"Waiting in Canada," as well as 
"Mend," an achingly beautiful duet 
of absolution featuring Blue Rodeo 
front man Jim Cuddy. Arden's long- 
standing wicked sense of humor sur- 
faces in "Cherry Popsicle" and "I 
Only Wanted Sex." 

While "Insensitive" provided 
Arden with a U.S. breakthrough, she 
says that she isn't concerned about 
matching its success. "I'm not in the 
mainstream. The number of records 
I sell is no indication of the quality of 
my work or the kind of person I am. 
I don't w : orry about [having] hits." 

Foley says Rounder will attempt 
to capitalize on Arden's foothold in 
the U.S. market provided by '"Insen- 
sitive." The lead-off single is "Cher- 
ry Popsicle," which was serviced to 
AC radio June 25. 

Arden — who is managed by Nikki 
Shibour of J.A. Tours in Calgary and 
booked by S.L. Feldman & Associ- 
ates in Canada — will be in the U.S. 
this summer, doing radio, press, and 
some live gigs. In Canada, she's 
preparing for the fall release of a 
greatest-hits CD. 
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BY CHARLES KAREL BOULEY 

SaY UNKLE': The movie is already being hailed as brilliant, irreverent, 
off-beat, powerful, dramatic, and funny by critics. That's why it's no surprise 
that the soundtrack for the Fox Searchlight film Sexy Beaxt can be described 
with each of those very same adjectives — not to mention harsh and melodic 

In order to understand the Beyond Music soundtrack, one has to under- 
stand the movie's main musical contributor. UNKLE. 

UNKLE is more of a combination of various ideas and people than an actual 
group, with London's Mo' Wax Music founder James Lavelle in the lead. He 
helped change the British music scene by forging a label wherein elements of 
jazz, hip-hop, electronica, techno, and drum'n'bass fuse effortlessly, often in one 
song. Also, LavaHe is an established remixer, having lent his touch in this area to 
Rartiohend s "Planet Telex," the Verve mega-hit "Bittersweet Symphony," and 
Becks "Where 1ft At" 

Like the movie, the soundtrack is unpredictable. Just as one may feel that 
a track featuring one of the movie's leads, Ben Kingsley, swearing repeat- 
edly over a drum'n'bass groove is not quite appropriate, it ultimately com- 
pels the listener. The soundtrack also features four cuts by Roque Baiios, 
the Stranglers, and even Dean Martin and Henry Mancini. 

Most soundtracks are not meant to be CDs, music for music's sake. While 
it is obvious that this one is so very tied to the movie, it is destined to find a 
following of its own at retail. 

The TALE' CONTINUES: Music from Heath Ledger's current film, A 
KniglUs Tale, has been doing well on The Billboard 200. That album highlights 
songs from the mrAie,ardr^'(>hjmriiafl^ 

ing the Carter Burwell score for the film in hopes to axtend the shelf life of this 
well-reviewed yet quickly disappearing tale. 

Burwell is one of the most prolific composers working today. Having started 
about 20 years ago with the Coen Brothers' Blood Simple, Burwell has now 
scored almost 50 works. He continues to work with the Coen Brothers and has 
also lent his talents to many diverse projects, from I )oc Hollyumd and Kal ifnr- 
nia to Barton Fittk and Velvet Goldmine. 

Burwell's unique sound plays out well and transcends from film to CD. 
His history of scoring films filled with contradictions served him well on this 
outing. Missing from the score is the traditional pageantry feeling a mow 
about jousting and chivalry is expected to contain. Instead, a very contem- 
porary score emerges when removed from the film, one classic in origin but 
adventurous in implementation. 



Stuc 



LTCK IN THE MIDDLE: The song[s the thing, at least for soundtracks. 
There can be no doubt about that when it comes to sales. Score albums sim- 
ply don't sell nearly as well as albums with songs. That's evidenced by the 
fact that a full one-third of Billboard's Top Classical Crossover chart is either 
score albums or retrospectives by famed composers. Meanwhile, 12% of The 
Billboard 200 is soundtrack releases — soundtracks with songs. Some, such 
as the Sane the Last Dance soundtrack, get double the chart action with a 
More Music From ... or Music Inspired By... second release. 

While this division seems clear, there are several soundtracks being released 
that are trying to blur the lines. Many music supervisors, including those work- 
ing on Sexy Beast or Lara Croft: Tbmb Raider, are working with directors 
and finding cutting-edge genres, styles, and artists and placing them in the- 
atrical and subsequent retail vehicles. These are the soundtracks that will 
bridge the gap between pure score album and song. As more contemporary 
artists, such as UNKLE, South, Moby, the Chemical Brothers, BT, and 
Oxide & Neutrino, work in film and soundtracks, their audiences will feel 
comfortable buying the genre, and new audiences for soundtracks will be 
established. 



Wi 



lINGS OF A FILM: Super-composer Hans Zimmer blames a brief 
moment of being caught off guard on accepting the invitation to do a 
live concert performance of his various scores. Well, it's a good thing 
he was caught off guard because the recorded version of the concert 
is a treat for film music buffs, and a great compilation as an introduc- 
tion to the genre. 

The Wings of a Film (Decca) serves as a 12-song retrospective of Zimmcrs 
body of work, from Gladiator and Tlielma & Ijiuise to Ham Man to The tinu 
King. Recorded live at the Flanders International Film Festival in October of 
2000, it features solos by Lisa Gerrard ("Now We Are Free" from Gladiator), 
Lebo M and Keswa ("I jea halalela"from The I Jon King) and instrumental solos 
by Pete Haycock (electric guitar), Heitor PereJra (acoustic guitar) and Gavin 
Greenaway (keyboards and band leader). 

' This is really a musical reunion for me with friends of immense talent,' ' states 
Zimmer. "Now that the music has no dialogue or image to hide behind, it isatrib- 
ute to their talent and musicianship." 



BUILT TO SPILL DISCOVERS 'ANCIENT MELODIES' 

(Continued /row page IS) 

elements at play, from the keyboard 
work of Martsch and Quasi's Sam 
Coomes on tracks like "The Weather" to 
the slide guitar-addled boogie of "Hap- 
piness" to Martsch's newly assured lyric 
writing, a task he has usually viewed as 
secondary to the music-making process. 
On every previous record, Martsch — 
whose songs are published by BMG 
Songs /All Smiles (ASCAP)— would 
receive informal assistance from his wife, 
Karena Youtz. "But on this one, I even- 
tually got it all done on my own," he says. 

"Some things are stolen, but I stole 
them," he adds with a laugh. "I don't 
really know where the lyrics go, the- 
maticaUy. I kind of write things and 
then forget about what they are and 
what they mean. For me, the process 
of making music is like, each time I 
finish one certain area, like a chord 
progression, I forget about it and 
move on to the next thing." 

While making music comes natural- 
ly for Martsch, marketing Built to Spill 
beyond its devoted core audience re- 
quires a specialized approach, accord- 
ing to Julie Muncy, national director of 
alternative promotion at Warner Bros. 
The band is a staple at college stations, 
and it has gotten early support and spe- 
cialty show airplay from several com- 
mercial modern rock radio stations, 
including WOXY Cincinatti. The label 
has hired radio promotion company Spec- 
tre to help bridge the gap, setting up on- 



air appearances and interviews with such 
stations as KCRW Santa Monica, Calif. 

This time, the full album will be 
shipped to triple- A, alternative, and 
college stations, preceded by the four- 
track sampler "Sabonis Tracks," fea- 
turing "Strange" and "The Weather," 
plus live covers of the Velvet Under- 
ground's "What Goes On" and "Linus 
and Lucy" from the Peanuts cartoon. 
"Strange" goes for ads at modern 
rock and triple-A July 10. 

According to Warner Bros, mar- 
keting director Kevin Sakoda, all four 
songs from the sampler are available 
on Built to Spill's newly relaunched 
and refurbished Web site (built - 
tospill.com). The site also features a 
message board, videos, a newsletter, 
and a contest called Drag Doug 
Through the Mud, affording the win- 
ner a chance to interview Martsch. 

Warner Bros, is also using the In- 
ternet to create "some kind of profiler 
presence" for the band at stations 
'that wouldn't necessarily play Built 
to Spill," Muncy says. The label will 
look to place banner ads, downloads, 
and contests on those stations' Web 
sites. DowTiload promotions are also 
in place with Liquid Audio and MSN. 

Assisting in the effort is New York- 
based Takeout Marketing, which pro- 
vides online viral marketing in mes- 
sage boards and chat rooms, as well 
an offline affiliate program, which will 



distribute posters, stickers, postcards, 
and CD samplers in Built to Spill's top 
20 sales markets and college campus- 
es. Reinforcing the band's indie roots, 
the vinyl edition of Melodies of the 
Future was licensed to Up, which will 
issue the LP Aug. 10. 

As usual, touring is a key component 
of the new album's marketing cam- 
paign. The band has been on the road 
on the West Coast since early .June, 
including four sold-out dates in Los 
Angeles. (The first leg of the trek closed 
June 30 in Seattle). Midnight sales the 
night before the record's street date are 
set for 80 U.S. cities, including Boise; 
Portland, Ore.; and Seattle. 

An East Coast/Midwest swing of 
approximately 40 dates begins in 
early September. Built to Spill, which 
is booked by the Agency Group, will 
also play Seattle's annual Bumber- 
shoot Festival Sept. 1. 

Melodies of the Future is Built to 
Spill's last firm album under its Warner 
Bros, deal, but both parties express sat- 
isfaction about their partnership to date. 
"No one is telling us what to do, and no 
one is taking away our creative license," 
Martsch says. "It's all been really cooL" 

Muncy adds, "Historically, we pride 
ourselves on having bands like Built 
to Spill, who produce music of integri- 
ty and critical acclaim. I think as long 
as Doug is happy on the label, we 
have a future together." 
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16 


6 


JANE MONHE1T M copr D 4? 1 gwARUJCK (17.98 CD) 


COME DREAM WITH Mr 


4 


J 


6 


NIKKA COSTA ckeeba sound IOOWMron M2 9IH7 981 EVERYBODY GOT THEIR SOMETHING 


5 


6 


7 


SYLEENA JOHNSON jive 4170CKZOMBA(ll 98/17.98) CHAPTER 1: 


OVE, PAIN j, FORGIVENESS 


6 


3 


2 


BACKBONE AHA MR. FAT FACE 100 FEATURING SUC PATNA utMrwi 0M1I7 <]2 9ane HI CONCRETE 1 AW 


CD 


7 


22 


NICKEL CREEK SUGAR hill 3909 (16.98 CD) 


NICKEI CREI-h 


CD 


12 


56 


RASCAL FLATTS ltric STREET I6MI 1/HOLLVWOOD 11 1.98/17.98) 


RASCAL FLATTS 


CD 


NEW ► 


RES MCA 112310* (8.98/12.98) 


HOW 1 DO 


10 


I 1 5 


MARCO ANTONIO SOUS FONOVISA 0527 (10.96716 981 


MAS DE Ml ALMA 


cm 


NEWl> 


SCREWBALL iTDRA 9201 VLANOSPEED (1 7 98 CD) 


LOYALTY 


12 


11 


3 


CHRIS CAGLE CAPITOL 1 NASHVILLE) 34170 (10.98/1 7.98) 


PLAY IT LOUD 


01) 


25 


13 


PETE YORN CO1UMBIA622I6/CRGI12.98EQC0) MUSIC FOR THE MORNING AFTER 


OP 


18 


35 


JAMIE O'NEAL MERCURY (NASMVILLEII 70132 (11. 98/1 7.98) 


SHIVER 


15 


21 


61 


KEITH URBAN • Capitol (Nashville) 97691 (10.98/16.98) 


KEITH URBAN 


15 


10 


2 


AFRO CELT SOUND SYSTEM «E»l worliwaraoa joimvibon i i 7.98 CD) VOLUME 3: FURTHER IN TIME 


17 


19 


27 


PAULINA RUBIO • UNIVERSAL LATINO 543319 (9.98/16.98) 


PAULINA 


18 


17 


31 


NEW FOUND GLORY DHIVt THRU 1 123381** (8.98/12.98) 


NEW FOUND GLORY 


05) 


26 


4 


RUFUS WAINWRIGHT Dreamworks 45023 7/interscope 118.98 CD) 


POSES 


20 


9 


4 


SNYPAZ RAP A LOT 1L)36/;VIHGIN 112 98/1/ 98) 


LIVIN- IN THE SCOPE 


QD 


NEW ► 


ICED EARTH CENTURY MEDIA 8005 06 98 CD) 


HORROR SHOW 


22 


20 


8 


D.P.G. D.PG. 1001 (12.98/17.98) DILLINGER 4 YOUNG GOTTI 


23 


13 


4 


CESARIA EVORA WjNOhaM HILL 1]59CVRCA(1I.98/17.98> 


SAO VINCENTE 


24 


23 


6 


STEREOMUD LOUO'COLUMBIA 85483/CRG (12.98 EQ CO) 


PERFECT SELF 


25 


14 


2 


ESHAM OVERCORE 226CVTVT 110.98/16.98) 


TONGUES 



The Heatseehers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CO. 'Asterisk indicates vinyl LP ts 
available, t ) Albums with the greatest sales gains, a 200] . Billboard/BPI Communications. 


Cg) 


RE-ENTRY 


OLD FRIENDS QUARTET SPRING HOUSE 42321 (11 98/16 981 


ENCORE 


3D 


31 


3 


THE LOVE DOCTOR MAROI GRAS 1055 ■ 10 98/16 98! 


DOCTOR OF LOVE 


28 


30 


6 


OURS DREAMWORKS 4S003&INTERSCO*»E (8 98/(2.98) 


DISTORTED LULLABIES 


QD 


NEW ► 


GROUPO BRYNDIS DtSA 727012 (8.98/13.98) 


HISTORIA MUSICAL ROMANTICA 


30 


15 


4 


CRISTIAN ARIOLA 85324/BMG LATIN 110.98/15.98) 


AZUL 


/XTv 

QP 


45 


7 


BUDDY GUV SIEVE RT ONE 41 751/ZOMBA (1 7 98 CO) 


SWEET TEA 


QD 


39 


12 


SONICFLOOD GOTEE 72827 (15.98 CO) 


SONICPRAISE 


33 


36 


31 


GOOD CHARLOTTE DAYLIGHT 61452/EPIC (1 1 98 L I / 98) 


GOOD CHARLOTTE 


34 


32 


20 


LUPILLO RIVERA SONY DISCOS 84276 (8.98 EOY13.98) 


DESPRECIADO 


3D 


44 


8 


DARUDE GROOVILICIOUS 106/STFtlCTLY RHYTHM (17.98 CD) 


BLTORL THL STORM 


36 


22 


9 


REMEDY FIFTH ANGEL 7001 (11 96716 98) 


THE GENUINE ARTICLE 


37 


35 


8 


MARK MCGUINN VFR 734757 (10.98716.98) 


MARK MCGUINN 


38 


29 


5 


REHAB DESTINY 636487EP1C (1 1. 98 EOT 7.98) 


SOUTHERN DISCOMFORT 


38 


38 


7 


TRUE VIBE ESSENTIAL 10619/ZOMBA 11 1.98/17.98) 


TRUE VIBE 


40 


35 


4 


KOOL KEITH OVERCORE 2270VTVT ( 10.98716.98) 


SPANKMASTER 


41 


42 


32 


VICENTE FERNANDEZ SONY DISCOS 84185 (9.98 E0V15.98) 


HISTORIA DE UN IDOLO VOL. 1 


42 


34 


12 


DJ SKRIBBLE BIG BEAT 35065/lONOON-siRE 1)898 CO ESSENTIAL SPRING BREAK - SUMMER 2001 


43 


24 


7 


RAY MUNNS KINETIC 54679 (17.98 CO! 


RAY'S HOUSE 


44 


41 


13 


BOND MBO467091/DECCAU7-98CO) 


BORN 


45 


5 


2 


EL ORIGINAL DE LA SIERRA UNIVISTON 97600 LiUNWERSAL LATINO 17.93/13.98) 


HOMENAJE A CHALINO SANCHEZ 


46 


40 


6 


ROY D. MERCER CAPITOL (Nashville 1 32515 (10.98/16.98) 


ROY [) MERCER VS YANKEES 


(47) 


NEW p 


MARCUS MILLER 3 DEUCES 83534/TELARCU6.98CD! 


M SQUARED 


48 


27 


4 


KEB' MO' OKEtVEPIC 638297SONV WONDER (9 98 ECV16 98) 


BIG WIDE GRIN 


49 


28 


16 


NONPOINT MCA 1 12364 (8.98V12.9H) 


STATEMENT 


50 


43 


26 


BLUE MAN GROUP BLUE MAN GROUP 48613/VIRGIN (17 98 CO) 


AUDIO 
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Ureaturesof habit 

If the music of Los Ange- 
les-based Beautiful Crea- 
tures sounds slightly fa- 
miliar, it may be because 
the band is fronted by for- 
mer Bang Tango singer 
Joe LeSte. 




Bilal Debuts. R&B 

singet Bilal is off to a 
promising start with 
"Love It." his current sin- 
gle. The song is getting 
airplay on several R&B 
stations, and BET is play- 
ing the video. "Love It" is 
on Bilal's debut album, 
7sf Born Second, due 
July 31 on Moyo/lnter- 
scope Records. He says 
the album tifle comes 
from "being a child" of 
the '90s alternative 
soul movement. 



Beautiful Creatures' 
eponymous debut album 
(due Aug. 14 on Warner 
Bros. Records) celebrates 
old-school hard-rock roots 
at a time when the rap/ 
rock sound has become so 



trendy with many new 
rock bands. The album was 
produced by Sean Beavan 
(Nine Inch Nails, Mari- 
lyn Manson). 

Beautiful Creatures will 
build its profile through 
this year's Ozzfest. Up- 
coming tour dates include 
July 20 in Bristow, Va.; July 
21 in Camden, NJ.; Aug. 3 
in Columbus, Ohio; and 
Aug. 5 in Hartford, Conn. 

ChERI'S BACK: 
Contemporary 
Christian singer 
Cheri Keaggy has 
switched record 
labels from Spar- 
row to Word/Epic. 
Her first album on 
Word/Epic, Let's 
Fly, will be re- 
leased July 17. The 
Dove Award-win- 
ning artist has ap- 
peared on the Top 
Contemporary 
Christian chart 
with 1997's What 
Matters Most (No. 
28) and 199o's 
Child of the Fath- 
er (No. 20). 

The title track from Let's 
Fly is the album's first sin- 
gle; it has been serviced to 
contemporary Christian 
radio. Keaggy is on a limit- 
ed U.S. tour, with dates 
that include Aug. 25 in Lex- 
ington, Ky.; Sept. 15 in 




Immortal Rock. Brand New 
Immortals' lineup includes ex- 
Black Crowes member John- 
ny Colt and ex-Follow for 
Now singer David Ryan Har- 
ris. The band's debut album. 
Tragic Show (the Music Com- 
pany/Elektra), was produced 
by Brendan O'Brien (Stone 
Temple Pilots, Korn), whom 
Harris calls "an old friend." 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
Blue Man Group, Audio 



NORTHEAST 
Screwball, Loyalty 





EAST NORTH CENTRAL 
Synpaz, Uvin'ln The Scope 



WEST NORTH CENTRAL 
Rascal Flatts, Rascal Flatts 



PACIFIC 
Basement Jaxx. Rooty 



lT 



MIDDLE ATLANTIC 
Jane Monhelt, Come Dream With Me 



SOUTH ATLANTIC 
lodbo* AU Ml fat loco IOC Conaele low 



SOUTH CENTRAL 
Nickel Creek, Nickel Creek 



3\i 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


MOUNTAIN 

1. 6lue Man Group Audio 

2. Paul OafeflMd Swwftslv The Album iSajnmrarJO 

3. Nickel Craefc Nickel Creek 

4. Bmnwnl Jaxi Rooty 

5. kUrco Antonio Sofa Mai O Mi A:rr\a 

6. ked Earth Homy Show 

7. Afro Celt Sound System Vorjme 3: Further In Tiro. 

8. Jane Monhett Come Dream Vrtfi Me 

9. Jam* MM Shww 

10. The String Cheese Incident Outside Inside 


NORTHEAST 

1. Screwball Loyally 

2. Srtrrei Jofmwn O^a-Jn! 1 Love, Cunt twiwess 

3. Outsidu The Bricks 

5. Jane MonheK Come Dream Willi Me 

6. KarorkK Offehra f ,r«&rtw ttnjn* ] _ Chest for f Ire 

7. Remedy The Gcnuurto Articki 

8. Rat How 1 Do 

9. Rtflni It Ami Over 

10. (fa dry [«n And Thr UJ*C fan Che* CortaatOr 



Grand Rapids, Mich.; and 
Sept. 29 in BToomington, 111. 

BROWN'S DEBUT: Song- 
writer Raphael Brown co- 
wrote the 1997 Dru Hill 
hit "In My Bed," which 
reached No. 1 on the Hot 
R&B/Hip-Hop Singles & 
Tracks chart and No. 9 on 
The Billboard Hot 100. 
Now Brown steps into the 
spotlight as an artist with 
his debut solo album, Pri- 
vate Life (Arista 
Records). 

The album's first 
single, "Maybe," 
has been released 
to R&B radio. Pri- 
vate Life also fea- 
tures collabora- 
tions with pro- 
ducers Donnie 
"D-Major" Boyn- 
ton and Eddie F 
(RuffEndz, Don- 
ell Jones). 

New PUNKS: 
Pop/punk band 
CKY is touring in 
support of its ma- 
jor-label debut al- 
bum, Volume 1 (Island Re- 
cords). The album has 
already sold more than 
40,000 copies as an inde- 
pendent release, accord- 
ing to Island. Reissued 
June 26 on Island, Volume 
1 will appeal to neo-punk 
fans who want to hear 



music that is harder than 
that of Green Day or 
Blink-182. 

CKY will start a tour 
Thursday (12) with Def- 
tones and Godsmack in 
Spokane, Wash. Other 
dates on that tour in- 
clude July 18 in Irvine, 
Calif.; July 27 in Dallas; 
July 31 in New Orleans; 
Aug. 7 in Atlanta; Aug. 




Go West. Country artist 
Elbert West has been get- 
ting radio airplay for "Did- 
dley," the first single from 
the album Livin' the Life 
(Broken Bow Records). 
WGNE Daytona Beach, 
Fla., and WPOR Portland, 
Maine, are among the 
country stations playing 
the song. West, who is 
currently on a U.S. lour, 
says the album has 
themes that reflect his 
"passion for life." 



13 in Minneapolis; Aug. 
24 in Boston; and Aug. 
29 in Holmdel, N.J. 
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NEW BROADWAY CAST RECORDING 
42nd Street 

PRODUCER: Hugh Forrjin 
a Records 92953 

$2nd Street doesn't have an original 
narrative, brilliant lyrics, or daring 
musical composition. What it does have, 
though, is the spritely energy of an 
optimistic girl from nowhere who's 
determined to make it as a Broadway 
hoofer. With such classic numbers as 
"Lullaby of Broadway," "We're in the 
Money," and "Keep Young and Beauti- 
ful" — not to mention the title tune — 
iSnd Street has a memorable score 
that's nearly as irresistible as its show- 
stopping tap routines. Musical director 
Todd Ellison keeps up the toe-tapping 
pace in this Tony Award-winning 
Broadway revival, with orchestrations 
that stay true to their era even as 
they're pared down for a fresher, clean- 
er, more current sound — which produc- 
er Hugh Fordin polishes to a brassy 
finish here. Christine Ebersole — who 
won a Tony for her portrayal of snobby 
starlet Dorothy Brock — provides a wel- 
come counterpoint to the staccato taps 
with her expressive tone and smooth 
phrasing on "You're Getting to Be a 
Habit With Me" and her satiny rendi- 
tion of *T Only Have Eyes for You WH 

THE BACON BROTHERS 
Can't Compla in 

PRODUCERS: Paul Guuone and Michael Bacon 
ZotVRoundtr 43102 

You've got to feel pity for the Bacon 
Brothers. No matter how hard they try 
or how good their creative output, they 
will always be known as the group star- 
ring famed film actor Kevin Bacon — 
which instantly reduces their credibili- 
ty. But consumed purely on its own 
merits, Cant Complain is a strong col- 
lection of acoustic-rooted pop tunes, 



SPOTLIGHT 




FAITHLESS 
OutTDSpictive 

PRODUCERS: Rollo and Sister BIOS 
MMtie/CtmkyArfsta 07BZ2-14713 

Outrospective recently debuted at 
No. 4 on the European Top 100 Al- 
bums chart — as well as No. 2 in Nor- 
way, Na 3 in Germany, No, 4 in the 
U.K., No. 5 in Ireland, No. 6 in 
Switzerland, and No. 10 in Finland. In 
this issue, the set's lead single, the 
anthemic "We Come 1" spends a sev- 
enth week atop the European Dance 
Traxx chart Here in the U.S., the sin- 
gle is well-poised to climb to the top of 
the Billboard Hot Dance Music/Club 
Play chart While the album should 
achieve a similar feat on The Billboard 
200, chances are good that it, like its 
predecessors (1997s Reverence and 
Ws Sunday 8pm), won't. And that's 
very sad, indeed, for Outrospective 
finds the U.K. trio— keyboardist Sister 
Bliss, programmer Rollo, and rapper 
Maxi Jazz— cleverly fusing elements of 
folk, pop, electro, blues, dub, hip-hop, 
house, and trance. Highlights include 
the melodramatic "One Step Too Far" 
(featuring Rollo's sister, Dido), and the 
Jazz-fronted "Not Enuff Love," which 
is as bitter as it is sweet — MP 



anchored by taut, memorable melodies 
and vivid lyrics. Kevin and his sibling, 
Michael, have become assured singers, 
weaving sweet, Everly Brothers-esque 
harmonies around charming, earnest 
lead vocals. Although there's plenty 
here for triple-A programmers to nosh 
on, if they would (most notably the 
string-laden "Paris" and the percussive 
"Grace"), the lads are at their best 
when indulging in such sprawling jams 
as the epic "Summer of Love (Wood- 
stock '99)" that perhaps come to full life 
in a live setting. Either way, the Bacon 
Brothers deserve a fair shake. This is 
far more than a fleeting musical fancy 
for an over-indulgent actor. — LF 



SPOTLIGHT 

L0NESTAR 

Cm Already There 

PRODUCER: Dann Huff 
IMA 07963 

Rock guitars kick off the band's fifth 
BNA release with "Out Go the 
Lights," an energized and danceable 
midtempo track that effectively Beta 
the tone for the rest of what is poised 
to be a monster album. Lonestar 
effectively blends pop/rock-tinged 
country with soulful, AOR ballads, all 
effectively delivered by lead vocalist 
Richie McDonald, who has quickly 
become one of the genre's gold 




singers. "Unusually Unusual" is a 
peppy, likeable serving of cotton 
candy, and "Not a Day Goes By" and 
"I'm Already There" are the kind of 
glossy, piano-based ballads that 
McDonald chews up with ease. "With 
Me" is an infectious, fiddle-driven, 
soaring cut that owes more to Kansas 
than country and nevertheless sounds 
like a hit. Lonestar flexes some cre- 
ative muscle with the smoky power 
ballad "Without You" and the funky 
"Must Be Love." While producer 
Dann Huff takes some sonic chances 
here and there, overall this album fits 
a formula that equals platinum. — RW 



THE MOORE BROTHERS 
Colossal Small 

PRODUCER: Jon Erickwn 
Amuinf Gfeate Records 1 1 

Greg and Thorn Moore's drowsy, breathy 
vocals aren't always on key. The Californi- 
ans' acoustic guitars could stand to have 
their strings tightened as well And their 
lyrics often sound like surreal children's 
poetry, sometimes evocative of thoughtful 
imagery and other times simply quirky. 
Yet, somehow, on Colossal Small, these 
minor problems charm more than annoy. Of 
a dozen brief songs, standouts include the 
sweetly strummed title track, the key- 
board-driven "Moleslica," and the ethereal 
"Bit by the Loon." which features Andrew 



SPOTLIGHT 




VANESSA DA0U 
Make You Lm 

PRODUCER: Peter Daou 
EQBR Music Group EUSOO01 

In these days of cookie-cutter pro- 
ductions and contrived musical 
trends, it's not particularly easy 
being different; an artist who doesn't 
adhere to the strict, yet completely 
unofficial, guidelines for what makes 
a certain song or style of music radio- 
friendly is in trouble. Consider 
Vanessa Daou a girl in trouble — in 
her case, though, that's a marvelous 
thing. On her fourth solo album — 
deftly produced by her musical part- 
ner/husband Peter — the singer con- 
tinues to follow the beat of her own 
drum, bucking the norm for her own 
artistic integrity. Drawing from elec- 
tronic, pop, and jazz. Make You Love 
drips with romance, sensuality, and 
much love. Such tracks as "You," 
"Juliette," "Bittersweet," "Show 
Me," "A Little Bit of Pain," and a 
cover of Jane's Addiction's "I Would 
for You" are pure bliss. For those 
ready to graduate from Moby's Play 
and Dido's No Angel, Daou's Make 
You Love is yours for the taking. Dis- 
tributed by Caroline. — MP 



Borger on vibraphone. Producer Jon Erick- 
son — who also plays bass, piano, and 
organ — gives this set a minimalist, low-tech 
sound, rife with retro flourishes, that lets 
the brothers' thin, folky harmonies set 
dreamy melodies against gently trippy 
backdrops. Call it chill-out musk for the alt- 
rock crowd. Contact: 4 1 6-337-8769. — WH 

BETTY BLOWTORCH 
Are You Man Enough? 

PRODUCER: Matt Hyde 
FoOOCftliB 54446 

The members of Betty Blowtorch are half- 
kidding when they sing, "We've got no 
integrity/But we sure do look good." In fact, 
the Los Angeles-based band is usually half- 



VITAL REISSUES* 



DAVID GRAY 

ACratuiyEnb 

PRODUCER Dm Anderson 
10421 



PRODUCER; not lilted 
HutfCatolim 10422 



ntiri 92-94 

PRODUCER: Dm Anderson 



Listening to these discs makes you won- 
der just how radically different David 
Gray's career might have progressed 
had he arrived in the U.S, some three 
decades ago, filling the era's now leg- 
endary Greenwich Village folk clubs 
with his abounding emotions. Although 
things have obviously worked out quite 
nicely for Gray — as he's still enjoying the 



smash success of his White Ladder 
album — it almost seems as though the 
gravely voiced singer and his atrummy 
songs were born to the wrong genera- 
tion. How else to explain that his won- 
derful first two albums 
— 1993s A Century 
Ends, featuring the tri- 
umphant '*Shine" and 
the rollicking "Wis- 
dom," and 1994 's 
Flesh, with the 
scathing "What Are 
You" and haunting 
"Coming Down" — 
have gone largely 

ignored in the U.S. since their release? 
The albums were such duds, in fact, 
that they only sold a combined 20,000 
copies in the I \S.. according to Sound- 
Scan, before going out of print. But 



things are about to change, as White 
Ladder has finally triggered demand 
for Gray's early efforts, which have 
now been reissued alongside The EPs 
92-W, a new collection of singles and 



1R 




B-sides. Those familiar with White 
Ladder, or maybe only that album's hit 
single, "Babylon," may not fully appre- 
ciate this early work, as neither Cen- 
tury nor Ft*;*)- boasts a bubbly pop 
song. Each are mostly stark, serious 



recordings of Gray pouring his heart 
out on tape, singing songs of love and 
betrayal, heartache and hope. The 
EPs 9S-H is a surprisingly strong, 
fluid collection of Century singles 
"Birds Without Wings," 
"Shine," and "Wisdom," 
with their respective B- 
sides, and perhaps the best 
track from Flesh, "Coming 
Down." The survey also 
offers an early version of 
the Flesh track "The 
Light," as well as Quick- 
time videos of "Shine" and 
"Wisdom." Century and 
Flesh are must-haves for serious fans, 
but EPs may be ideal for casual listen- 
ers searching for the older song or two 
Gray mixed in with White Ladder 
material on his recent tour. — WO 



kidding. Layering screaming vocals over 
amped power chords, the all-female four- 
some's big sound blends 70s hardcore axe 
work with a punk aesthetic — part Joan 
Jett, part L7. What the group lacks in musi- 
cal originality it makes up for with driving 
rhythms, clever hooks, and raw energy — 
plus an insatiable desire to have a raunchy, 
raucous good time. Such tracks as "Size 
Queen" (featuring Vanilla Ice) and "Hell on 
Wheels" delight in turning rock's macho 
culture inside out through dead panned sar- 
castic lyrics, while such songs as "Big Hair, 
Broken Heart" and "I'm Ugly and I Don't 
Know Why" are flat-out jokes. But keeping 
tongue in cheek is risky; after 15 tracks, the 
jokes start to wear thin. When you keep 
making people laugh, it's hard to be taken 
seriously. Contact: 310-360-6700.— 



R&B/HIP-HOP 



► LIL' ROMEO 
Iff Romeo 

PRODUCERS: I 
Soulja Mute E 

James Brown once said something about 
it being a "man's world," but if you look at 
today's charts, the boys are running the 
show. Among them is 1 1-year-old Lff 
Komeo. The latest offering from the ubiq- 
uitous Master P, Romeo — the Master's 
son — talks the talk and walks the walk of 
a young "soulja" on his eponymous debut. 
"My Baby," the album's first single, em- 
ploys a sample of the Jackson 5's "I Want 
You Back" with predictable results. The 
song's nostalgic hook and cute accompa- 
nying clip have already gained the young 
rapper throngs of screaming female fans. 
Other highlights include a remix of 
That's KooL" which features Romeo's 
uncle, Silkk the Shocker, and Little D. 
The "That's Cool" remix — the original ap- 
peared on Silkk's My World, My Way- 
uses the same track as its predecessor 
but is much lighter fare. Other appear- 
ances include Master P, LiT Zane (who 
steals the show on "Make You Dance"), 6 
Piece, and Afficial. — RH 

DELILAH HARRIS 
BIS Headed Girl 

PRODUCERS: Joftn Adams. Pat Smyth, and Slew 



ilVC-321161 

Newcomer Delilah Harris has obviously 
been studying new recordings by such 
artists as Jill Scott and Erykah Badu, as 
well as classics by such artists as Minnie 
Riperton. Make no mistake, Harris 
doesn't wholly emulate or imitate such 
singers, but she does possess a similar 
soul-stirring vision. On the appropriately 
titled "Lessons in Life," Harris sings of 
life's journey: "A little pony-tailed girl/ 
Dreams of whirling around the world/ 
And it's all that she knows/Never give 
up/When the salt in her eye/Was too 
much she stayed up/She's got it all in her 
sight, her melody and her flight" Per- 
haps autobiographical, "Lessons in Life" 
and such songs as "Don't Be Sad" reveal 
a singer/songwriter who's not afraid to 
keep pressing on. Conversely, such tracks 
as "Slow but Sweet" wouldn't sound out 
of place alongside the more sensual (and 
racy) fare of Janet Jackson. Contact: 
Papernotesrecord8@onebox.com — MP 



COUNTRY 



► BLAKE S HELTON 
Blake Shelton 

PRODUCER: BoM>y BraxWock 
Warner Bros. 24731 

Blake Shelton is a fine vocalist of consid- 
erable range who manages to keep a 
straight face while performing such 
overtly silly songs as his leadoff single 
"Austin." When the material is better, 
Shelton is most of the time. He sings hard 
on Braddock's "I Thought There Was 

(Continued on next page) 



, Bradley Bambarger, Leila Cobo, Gordon Ely, Larry Flick, Steve Graybow, Rashaun Hall, Wayne Hoffman, Wes Orshoski, Michael Paoletta, Philip van Vleck, Ray Wad dell, spotlight: Releases deemed by the 
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Hme," nails the irony of "Problems at 
Home," and burns on "If I Was Your 
Man." Conversely, "Every Time I Look at 
You" is a pop-ish rocker with an awkward 
break and oul-of-place banjo (just 
because Dixie Chicks pulled it off doesn't 
mean it's gonna work for everyone). And 
"All Over Me," a well-written piano- 
based power ballad that Shelton co-wrote 
with Earl Thomas Conlcy, is a tad over- 
sung. A very cool dog/prison song in "01' 
Red," performed with style by Shelton, is 
almost enough to save the project. When 
Shelton complains of "the same old vanil- 
la" on country radio in Braddock's excel- 
lent "Same Old Song," it's a point well- 
taken. But it might ring even more true if 
it weren't coming from a videogenic guy 
in a cowboy hat with an absurd single 
that may well make him a star. — RW 



LATIN 



► LOS TRI O 

Siempre en Mi Menle 

PRODUCERS- Hugo Guli*rrei and Johnny Gut it ire/ 
BMC U.S. Ljtin 74321-78910 
At some point, Colombian threesome Los 
Tri-0 could have been regarded as a gim- 
mick: a trio of young cuties singing Latin 
standards in traditional trio format. Rut 
since its debut, the group has shown that 
it's capable of holding its own with in- 
creasing vocal maturity and interpreta- 
tive ability. This third album, a collection 
of Juan Gabriel hits, pays homage to the 
singer/songwriter by providing complete- 
ly different readings of his material, in- 
cluding two tracks ("Hasta que te Conocf* 
and the final medley of songs) with 
Gabriel himself as guest singer. But 
although Los Tri-0 themselves are 
remarkable — the album's vocal blend and 
sensibility are outstanding — the musical 
arrangements eventually languish in 
sameness and predictability. A trio feel is 
preserved throughout with the use of 
requinto and guitars. And the soaring 
trumpet and strings are initially effec- 
tive — that is, until every song is afforded 
virtually the exact treatment down to the 
entrance of the violins. — LC 

► WGUARES 

CuanrJo la Sarvgre Gala pa 

PfiOOUCERS: Saul Hern*n<tei and Alfonso Arwjifi 
8MGUS Utir, 7432 ) 86742 

Mexican arena rockers Jaguares make 
no bones about what they are — arena 
rockers and purveyors of big, anthemic 
tunes with lots of crunching guitars over 
lyrical melodies. Singer Saul Hernan- 
dez's raspy voice caps off a mood that's 
commercially appealing but intimate. If 
this is the sound you embrace, Cuamlo 
la Sangre Galopa will thrill you, espe- 
cially on such songs as "Como Tu" (with 
its Santana-like vamp) and the melan- 
cholic "Estoy Cansado." And although 
there's nothing sonically distinctive 
about this set, the package of good 
melodies and ensemble work make it a 
consistently good listen. — LC 

* ANA BELttN 
Pecas it Ciudad 

PRODUCER. Emanuele Rull.nengo 
BMG U S.Ulin 74321 86156 

If the term "intelligent Latin pop" hasn't 
been put to serious use yet, it should — 
with Ana Bel^n foremost on its list of rep- 
resentatives. On an album that runs the 
gamut from playful to introspective, Belen 
puts her personal imprint on other writ- 
ers* most intimate songs with elegance, 
nuance, and conviction. Take Franco de 
Vita's "Un Extmno en mi Baftera," which 
puts into words a woman's perennial fear 
of her abusive husband, or Joaquin Sabi- 
na's "Pisando Charcos." where a jilted 
lover meets her happy ex. Bel^n is aided 
by the tasteful production of Emanuele 
Ituffinengo (Alejandro Sanz). which insin- 
uates just the right dose of Flamenco gui- 
tars and fxthnatt as well as cello and vio- 
lins to achieve a balanced, sophisticated 
fusion. If anything, Huffinengo is some- 



times too conventional — drop the sax and 
electric guitar solos, please. But com- 
pelling musicianship never ceases to hold 
this album together.— LC 



JAZZ 



► ERIC MARIENTHAL 
Turn Up the Heat 

PRODUCER: Ross Freeman 
Ptak/CDKord 8503 

Saxophonist Eric Marienthal utilizes 
many of the well-worn urban grooves 
that are de rigueur in contemporary 
jazz, but his gritty, honest tone and 
insistence on adding a hefty dose of 
improvisation to his radio-friendly fare 
positions him above the smooth jazz 
pack. By focusing more on improvisa- 
tion and less on keeping every hair in 
place, Marienthal's playing is consis- 
tently satisfying and inventive, as he 
tastefully winds his way around this 
contemporary set with the conviction of 
a seasoned post-bopper. Such guests as 
guitarist Robben Ford, keyboardist 
Jeff Lorber, and producer/guitarist 
Hues Freeman subtly reference the 
music's fusion roots, providing addition- 
al, if occasionally restrained, musical 
enticement. The first single, "One Day 
in Venice," is pleasantly melodic, but it 
is on such cuts as the funk/rock work- 
out of the Doobie Brothers' Taldn' It 
to the Streets" where Marienthal truly 
turns up the heat. — SG 



WORLD MUSIC 



★ ULA DOWNS 
Border 

PRODUCERS. Paul Cohen and Lila Downs 
Narada World 70876-15333 

Lila Downs' dramatic debut album, Tree 
of Life, released last year by Narada, 
drew heavily on her exotic Mixtec Indi- 
an background, delivering a profoundly 
moving performance that immediately 
thrust her into the world music spot- 
light. With Border, she has wasted no 
time taking her repertoire to another 
level. She does two songs in English — 
"Pastures of Plenty'V'This Land Is 
Your Land" and "Smoke." The latter is 
very much in the populist folk tradition, 
as is "Pastures." "This Land," though, 
comes from a jazzy rock idea and actual- 
ly flashes hip-hop at a couple points. 
Downs pulls off a very torchy bit of 
Latin pop with "Perhaps Perhaps" that 
would make for a nice rhumba on the 
dancefloor, and she shows an adroit 
command of the cumbia style on several 
tracks, including "Cumbia Maya7"Han- 
nal Wech." Downs opens up a wider 
range of Latin influences on Border, and 
it works for her, because her interpre- 
tive skill is sublime, and her voice is a 
world-class instrument. — PW 

★ FARAUAUA 
Faraualla 

PRODUCERS: Francesco Ballerini and Matleo Sirva 
Amiata Rocords 499 

Faraualla is Cristina Palmiotto, Teresa 
Vallarella, and Maristella and Gabriella 
Schiavone — four women from the Apulia 
region of southern Italy. Lovely voices 
all. but what they do together with a 
piece of music is truly amazing. They're 
also songcatchers, drawing material 
from Russia, Bulgaria, and Hungary, as 
well as the Adriatic and Mediterranean 
regions. The quartet even does a number 
inspired by a Native American chant, 
ami "Questa Fanciul-L'Amor" is a 14th 
century ballad. A cappella moments? 
Absolutely, but Faraualla also works 
with accompaniment that ranges from 
harness bells to cymbals to darabukka 
and rattle drum. For a vocal jam that 
would challenge the best hip-hop artists, 
check out the original "Maha Te Song." 
If the topic is breathtaking four- part 
harmony, then the entire album is a 
practicum on that subject. Touted as the 
Zap Mama of Italy, Faraualla has the 
stuff to make that claim stick. Distrib- 
uted by Velas Records.— PW 



CLASSICAL 



★ HAYDN: The Seven Last Words 
Fitzwilliam String Quartet 

PRODUCER: Philip Hobbs 
Uim 153 

One of the summits of Viennese classi- 
cism, Haydn's The Sewn iMst Word* of 
Christ on the Cross — a sequence of seven 
sacred adagios, with an intro and conclu- 
sion — is available in arrangements for 
string quartet, orchestra, and orchestra 
and chorus (with the latter in oratorio 
form). The one for string quartet is still 
the most popular, and music lovers are 
spoiled for choice, with several excellent 
renditions in the catalog. This period-in- 
strument version by Britain's Fitzwilliam 
String Quartet serves as a rival to the fine 
period set by Quatuor Mosaiiques (As- 
tree/Naive), and it comes at the same time 
as ECM's issue of a new modern-in- 
strument take by the Rosamunde Quar- 
tett. Both the Fitzwilliam and the Rosa- 
munde are lovingly recorded, although 
many may prefer the more immediate 
Linn sound over the ambient ECM somes. 
More important, the Fitzwilliam's gut 
strings and unaffected tempi seem to bet- 
ter bring out the plangent quality of 
Haydn's lines, even over the Rosamunde 's 
more considered interpretive approach. 
The Fitzwilliam's Seven Last Words 
speaks straight to the heart. Distributed 
in North America by Allegro. — BB 

* SAMUEL BARBER: Three Essays for Orchestra, 
Excerpts from "Vanessa' and 'Medea. 1 etc. 
Detroit Symphony OrchestraMeefM larvi 

PRODUCERS: Charles Greenwell and Ralph Coozens 
Chandos 9908 

This new compilation of incidental Bar- 
ber from Neeme Jarvi's early-'90s 
Detroit Symphony survey is hardly 
incidental. By eschewing the hackneyed 
for the relatively rarely heard, Chandos 
presents one of the finest showcases for 
the composer's less-anachronistic 
music. The beautifully dark-hued First 
Essay for Orchestra mines emotional 
territory similar to that of the famously 
moving Adagio for Strings, while the 
dramatic Music for a Scene From Shel- 
ley and two sweeter orchestral ex- 
cerpts from the 1958 Puliter Prize-win- 
ning opera Vanessa are archetypal 
examples of quality 20th-century neo- 
romanticism. The Second and Third 
Essays are far more dynamic, percus- 
sive pieces, as is the even violent 
Medea's Meditation and Dance of 
Vengeance from Barber's late-'40s Mar- 
tha Graham ballet Medea (Ca ves of the 
Heart). The Chandos sound is generally 
excellent, and Jarvi works wonders 
with the Detroit orchestra, which 
sounds at one w ith thin repertoire. Dis- 
tributed in the U.S. by Koch. — BB 



GOSPEL 



► LOU RAW IS 

I'm Blessed 

PRODUCER; Rev. Milton Biggnam 
Mllici 4517 

Lou Rawls, who began his career 
singing gospel in the late '40s, comes 
full circle with I'm Biassed, the first 
solo gospel release of his long and dis- 
tinguished career. Producer Rev. Mil- 
ton Biggham perfectly understands 
both Rawls' gifts and legacy, keeping 
instrumental soloing to a minimum 
while providing an air-tight rhythm 
section and inspired backing vocals 
from a list of gospel luminaries that 
includes the Georgia Mass Choir and 
the Mississippi Mass Choir. Rawls is in 
magnificent voice, with his rich bari- 
tone alternately smooth and husky as 
ever. The prevailing fare here is a tasty 
mix of timeless R&R and traditional 
gospel, with a 12-song set of classic 
hymns ("Amazing Grace," "Were You 
There") and gospel standards ("Peace 
in the Valley," "Amen," "Oh Happy 
Day"). It's nothing short of inspiring to 
hear Rawls put his still-formidable 
imprint on such familiar fare. — GE 



STONED: A Memoir of London in the 1960s 

Br ANOREW LOOG OLDHAM 
St Wntin's Ptew 
400 Mm S23.95 

Andrew Loog Oldham. In the 
course of his autobiography, SUmed, 
describes himself as "an all-Ameii- 
can boy" (despite being inimitably 
English), "too busy recovering from 
my own applause," and ultimately, 
"el Pimpressario." Those close to 
Oldham — prior to. then during his 
tenure as the Rolling Stones' man- 
ager during their first brush with 
fame — concur, describing him as 
being "made for show- business" 
while acknowledging that the young 
man-on-the-make consistently "got 
away with murder." 

Skmed features Oldham and var- 
ious friends, 
lovers, and busi- 
ness associates 
hold forth on the 
minutiae of this 
tx>ndoner'svery 
swinging life. 
The book's nar- 
rative describes 
Oldham's rapid 
post-adolescent 
transformation 
from private 
schooler to pul>- 
lic relations man 
(for a host of star 
dient-s, including 
the Beatles at 
one juncture) 
and upward to 
his work with tlx' Stones, for which 
he's best known. 

Opening with a harrowing depic- 
tion of his recent coming to grips 
with drug addiction, Stuiied imme- 
diately skips back in time to his war- 
time childhood and the bleak sce- 
nario that was 1950s Britain. From 
that [xtint onward, astarstruck Old- 
ham works his way through a brief 
fashion career, then the music pub- 
lishers' offices and seedy bars of 
London's Soho, ever in pursuit of 
the "next big thing." 

Die-hard Stones completists may 
find Stoned disappointing. The band 
doesn't really feature in Oldham's 
history until mid-book. While he 
writes much about their early days 
(with band members' contributions 
limited to quotes from a Keith 
Richards bio), the book approaches 
its conclusion well prior to ( (ldham's 
(and doomed Stones guitarist Brian 
Jones') eventual estrangement 
from the group. To read of the 
Stones hitting the big time in VM'A 
is to aware that the index lurks only 
a few jrages ahead. 

Oldham seems — like producer 
Phil Spector, his friend and men- 
tor — to belong to an age governed 
by draconian producers and man- 
agers; neither man's career would 
survive the growing autonomy of 
the recording acts themselves. 

Oldham's accounts of his own 
activities in the early W)B might be 



politely described as picaresque. 
Ruthless, ever intimidating. Oldham 
and his immediate associates (includ- 
ing his legendary criminal chauf- 
feurs-cum-henchmen) come off as 
entrepreneurial versions of Alex 
from A Clockwork Omiujr. Wheth- 
er issuing unmusical instructions 
duiingrex»r<lingsessioas,thi-Lshiiig 
journalists in their own offices, or 
simply doling out physical abuse to 
|)edestrians from his car window, he 
lived the ultra-violent lifestyle that 
the Stones would later adapt as 
image-enhancement. The descrip- 
tion offered by pop histoiian George 
Melly best sums up the band's man- 
ager: "Oldham was calculatedly 
vicious and nasty — [his] enormous 
talent totally 
devoted to w'him 
and monev." 

Given Old- 
ham's influences, 
this is hardly 
surprising. His 
heroes, as he 
avows through- 
out Stontd, are 
the managers, 
song pluggers, 
producers, tal- 
ent spotters, PR 
men. and other 
shadowy figures 
darting about 
the periphery of 
the English en- 
tertainment 
world. They |x>ssessed little musical 
ability, surviving instead on gut in- 
stincts, coercion, and sheer nerve. 

By detailing the careers of those 
he emulated, Oldham provides fas- 
cinating insight into the pre- Beat le 
era, when every manager was a 
Svengali and the pretty faces of 
English pop were manufactured 
goods — as much if not more than 
the current crop of American boy 
bands. He takes an objective view 
of the guiding lights in the early 
English pop scene, offering pocket 
biographies of the talents behind the 
talent: eccentric producer Joe Meek, 
the king-making manager Larry 
Parnes ("my true |x>p Diaghilev"), 
and numerous other forms of impre- 
sario associated with the bands of 
the British Invasion. 

Oldham loves to talk: this much is 
obvious. His prose, overheated 
though it may be at times, is further 
evidence of his zest for life. Never 
one to shrink from adroit punman- 
ship, Oldham offers several zingers 
on the order of 'The shills were alive 
with the sound of music" and Bob 
Dylan's manager Albert Grossman 
being 'the calm above the norm." 

The right man for his time, Old- 
ham was at one with the early-'HOs 
pop world; while not the most 
unbiased guide to the era. it's dif- 
ficult to imagine a more enter- 
taining one. 

Rl( IIAKll HEMIKIt-SON 
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DEXTER FREEBISH My Madonna (2 58) 

PRODUCER: Win Shanks 
WRITERS: Rom.garxi Shanks 
PUBLISHER: not listed 
Capitol 5685 (CD promo) 

Like Vertical Horizon and Nine Days 
before it, quintet Dexter Freebish 
makes rock records that any boy-band 
fan could love. On the heels of break- 
through hit "Leaving Town" from the 
band's debut album, A Life of Satur- 
days, the boys from Texas offer "My 
Madonna." An ode to the girl of their 
dreams, the midtempo singalong is an 
unabashed love song lacking even a 
hint of cynicism. This is a band with- 
out pretense, flavoring its music with 
the sort of bubble-gum trimmings 
that give Radiohead's Thorn Yorke 
cold sweats at night. "My Madonna" 
provides a catchy riff for the band to 
worship, much as LFO hailed Jennifer 
Love Hewitt in "Girl on TV." Add a 
soaring chorus, a good-looking front 
man, and a couple of turntable 
scratches thrown in for street cred, 
and Dexter Freebish has the formula 
for a radio and TRL smash. — SB 

MYRA Miracles Happen (When You Believe) (5 oo» 

PRODUCER: Ctois Hamm 
WRITERS: P. Shayne and E. Kennedy 
PUBLISHER: not listed 
Btiena Vista Records 60729 (CD promo) 
Myra is the first act signed to new 
Disney imprint Buena Vista 
Records — and cross-promotion has 
never had it so good. The 15-year- 
old is already splashed across the 
Disney Channel and Radio Disney, 
is slated to strut her stuff as part of 
the radio network's fall "Live Tour," 
and she performs on ABC's prime- 
time special Disney's Hot Summer 
Jams. That's pretty priceless expo- 
sure to her target audience. Of 
course, it doesn't hurt that "Miracles 
Happen" is just the kind of fare that 
should percolate its way into the 
consciousness of youngsters nation- 
wide, while its spirited, springy 
demeanor could garner attention at 
top 40, too. Myra has a solid voice, 
a la Mandy Moore, as well as the 
videogenic charms to help Disney 
accomplish its goals. This track is 
also the end title to the upcoming 
teen flick The Princess Diaries, and 
Myra tours this summer with Aaron 
Carter. Looks like her team isn't 
looking for miracles; instead, they're 
relying on a boatload of savvy mar- 
keting and persistent exposure. — CT 



R & B 



* EXHALE Chillin' in Your Benz a o-» 

PRODUCERS: Andre Hams and Vidai Davis 
WRITERS; A Hams. L Watson, N Belton, and T. George 
PUBLISHERS: Dirty Dre Music/JATCAT Mireic/Tre Angeli 
Mui . A; :ah 

Real DeaL/Orpheus 3526 (CD promo) 

Exhale may have scored a knockout 
with its debut single, "Chillin* in 
Your Benz." Recorded for retired 



boxer Evander Holyfield's Real Deal 
Records, the trio — Tasha Belton, Tiko 
George, and Toya Watson — brings 
silky harmonies and a no-nonsense 
lyric to a radio-friendly track. The 
result is a strong debut from the 
Washington, D.C.-based group. Lyri- 
cally, "Chillin' " is your run-of-the- 
mill tale of a cheating, no-good man, 
but to Exhale's credit, the song's 
bridge serves as a wonderful plat- 
form for the group to showcase its 
truly spine-tingling harmonies. Pro- 
duced by A Touch of Jazz's Andre 
Harris and Vidal Davis, "Chillin' in 
Your Benz" should fit perfectly with 
other female empowerment anthems 
by the likes of Destiny's Child, Lil* 
Mo, and Olivia.— RH 



COUNTRY 



★ GEORGE JONES The Man He Was (2:35) 

PRODUCER: Emory Gordy Jr. 
WRITERS: J W Wiggins and H. Alien 
PUBLISHERS: Notewrite Mu&ic/Fiddlesiock Mus*c, BMI 
BNA Records 69080 (CD promo) 
This inspired pairing of country's best 
singer with one of the genre's top pro- 
ducers is an uptempo gem that ram- 
bles like a '52 Ford pickup charging 
downhill. Fiddle, guitar, snare, and 
Jones' inimitable vocals totally sell 
a lyric with choice lines like, "He 
could drink like a fish, smoke like a 
fiend/Never got drunk, and never 
got mean," and "He always loved my 
Mama's cookin'/He'd pat her butt and 
sing, 'Hey good lookin'.' " Jones not 
only still possesses a resonant lower 
register, but he can still soar, too, as 
the singer puts more emotion into two- 
and-a-half note-bending minutes than 
his many imitators can muster on an 
entire album. If mainstream country 
stations ignore this single, then here 
lies a golden opportunity for any other 
format to siphon listeners. — RW 

OARYLE SINGLETARY Now and Again (313) 
PRODUCER: Greg Cole 
WRITERS: D. Singletary and C. Cummings 
PUBLISHERS: Sachman Publish ingVKe-Chmg 
Uusicfihrlstabeil Island Music, ASCAP 
Audium Records 8125 (CD promo) 

A wailing fiddle and crisp acoustic 
guitar back Daryle Singletary's warm 
baritone in this swampy midtempo 
traditional country title cut pulled 
from Singletary's Audium debut. Lyri- 
cally, the theme is urgency and dedica- 
tion: "Bum that little black book, I 
don't need it anyhow/I just want to 
love you now — and again." Singletary 
is a heck of a singer, with plenty of 
personality, charisma, and confidence, 
and this cut actually has some strong 

summer radio potential. It's tradition- 

al-sounding enough to please purists 
but retains a contemporary, rocking 
sound and a strong enough hook to 
show some legs. With work, this could 
be a radio breakthrough for Audium 
and a welcome return to the airwaves 
for Singletary.— RW 



CHRISTINA Ml LI AN AM to PM (3:51) 
PRODUCER: Christian "Blcodshy" Karlsson 
WRITERS: C. Miltan. C. Kartsaon. and P. Wmnberg 
PUBLISHER: not listed 
Del Soul 1 5359 !CD prorru) 

New Island/Def Jam artist Christina 
Milian has already wanned up her pub- 
lic persona with appearances in movies 
( The WimkI), TV, and theater — as well as 
a credit as the singer behind the chorus 
of Ja Rule's No. 1 1 Hot 1(H) and Top Rap 
Singles hit "Between Me and You." The 
18-year-old Cuban-American's debut 
single, "AM to PM," neatly walks the 
contemi>oniry tip, lodged somewhere 
between Destiny's Child antl the youth 
pop of Christina Aguilem. (Some are 



SPOTLIGHT 




MISSY "MISDEMEANOR" ELLIOTT FEATURING 
LUDACRIS One Minute Man (3 31) 

PRODUCER. Timbaland 

WRITERS: M Elliott. T. Mosfey. and C. Bridges 
PUBLISHER Mass Confuswn Music.WB MusicVir- 
gima Beach Mus<o'Li>3acri5 Music Publrshing/EMI 
April Uuaic (ASCAP) 
GoldmindVEIeMra 1664 :C0 nr; t ■ 

With "Get Ur Freak On" still receiv- 
ing massive attention nationwide 
(thanks in part to an extraordinary 
videuclip and a remix featuring Nelly 
Furtado). Missy "Misdemeanor" 
Elliott returns with the second single 
from her No. 2 album JWn E ... So 
Addirtitr, Like its predecessor. "One 
Minute Man" teams KHiott with her 
favorite partncr-in-crime, Tlmbaland. 
The two craft a futuristic track that 
serves as a backdrop for Elliott's 
forewarning to potential lovers. 
Unlike "Get Ur Freak On," Elliott 
revisits her RAiB roots here by 
singing — and she docs so quite well. 
Ludacris, who also appears on .Mari;ih 
Carey's "Loverboy" remix, clocks in 
another scene -stealing guest spot. 
His Southern "slanguage" adds both 
spice and male perspective to a song 
that could have been all about the 
ladies. R&B radio has already begun 
to spin the song, as well as its remix, 
which features both Ludacris and 
Trina. While the aggressive nature of 
"One Minute Man" may not translate 
at top -10 radio, the way "Get Ur 
Freak On" has, it's definitely keeps 
Elliott hot at the home format.— RH 



ROCK TRACKS 



► w MEATUS A Utile Respect (3:29) 
PRODUCERS: Wheatus and Philip A. Jimenez 
WRITERS: V. Clark and A. Bell 
PUBLISHERS: Sony/ATV Tunes, ASCAP; Sony Music 
Publishing UK/Mus^al Momenta. PRS 
Columbia 16157 (CO promo) 

Erasure may have been all but, well, 
erased from mainstream America's con- 
sciousness, but the fun-loving duo's 
1989 No. 14 Hot 100 hit "A Little 
Respect" gets an honorable revisiting 
from goofy garage rockers Wheatus. 
Their guitar-fueled version is surpris- 
ingly polished, paying serious homage 




SPOTLIGHT 

MICHAEL FRANTI & SPEARHEAD Rock the 
Nation 

PRODUCER Michael Franti 
WRITERS M Franti and C Vbung 
PUBLISHERS: Frantic Solutiont/Unnwrsal 
Music/The World o* Hitropciu. ASCAP: C ra-Uter 
Sounds. BMI 

Si. Degrees Records 657036 5046 

Perhaps the most aggressive 
song — musically — on Michael Fran- 
ti and Spearhead's third album. 
Stay Human, "Rock the Nation" 
is a thrill ride built upon a I'-funk 
bass line. A thinking man's "Jump 
Around," the song is a vehicle for 




Kranti's impassioned state-of-the- 
nation address, one that touches 
on drugs, guns, poverty, and revolu- 
tion. It's a rally and a party: it's 
Bub Marley and Bootsy Collins; it s 
Martin Luther King Jr. and Gil 
Scott-Heron. In an ideal world, the 
wildly funky, smartly written song 
would be the first of many hit singles 
from the exceptional Stay Human — 
and Franti would at last begin to 
build the superstar status he so rich- 
ly deserves, while radically rear- 
ranging the [iop music landscape. 
But the reality for now has Franti 
and his provocative rhymes and 
beats hovering under the radar — 
unless the gatekeepers at radio were 
to do this song justice and "Rock the 
Nation." The five-track maxi-single 
carries four remixes by DJ Spooky, 
among others. — WO 



to Brit synth popsters Andy Bell and 
Vince Clark. The structure of the song 
remains entirely intact, as does that 
super-sticky chorus, with acoustic and 
electric guitars playing back and forth 
in place of the '80s electronic beats. 
This track is all but a sure thing over- 
seas, where Wheatus established itself 
via previous single "Teenage Dirtbag." 
That track sniffed the top of the charts 
in Australia, the U.K., Belgium, Ire- 
land, Sweden, and Norway, fueling the 
band's debut album to platinum status 
in a number of overseas nations. Now, 
it's time for rock radio in America to 
show the same kind of respect. This 



even dubbing Milian the urban Britney 
Spears.) The song's staccato beat backs 
a lyric about heading out to the clubs, 
finding a gn>ove, and maybe sharing a 
smile with the boys, from day to night. 
R&B muinstream stations with u bent 
toward the younger side might find this 
bouncy track a force to indulge, though 
it's perhaps a Little too entrenched in 
youth-pop to be taken seriously by those 
with an ear toward the street. Top 40 
rhythmic stations an- also an appropri- 
ate target for this mighty videogenic 
vming singer'songwritHr. With it.- [nip- 
ping production and chirpy vocal, this 
could be* one of the bolder break- 
throughs of the year. — CT 



should be the one to put the New York- 
bred band on the map at home.— AS 



DANCE 



LUCRE ?l A Live to Tell OAS) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Logic 36190 (CO promo) 

Milan, Italy-born Lucrezia returns with 
the follow-up to last summer's club hit 
"Lookin 4 Love." As a 1986 ballad, "Live 
to Tell" was a No. 1 single for Madonna; 
in 2001, Lucrezia's take here transforms 
the song into upbeat dance territory, 
adding a new flavor in the process. The 
model-turned-singer's sultry vocal is 
close enough to the original to fool all 
but the most attentive fans, and the new 
chord structure practically presents a 
new song. Mixes by David Morales add 
the remixer's classic, laid-back house 
vibe, topped off with his trademark 
piano work; Eddie Biaz contributes his 
interpretation as well. The \inyl double- 
pack boasts remixes aplenty from both 
gents. A bonus Baez remix will be 
included exclusively on the upcoming 
mixed CD DJ Eddie Baez Vol. 2, which 
hit stores June 19. This one is already 
riding the Club Play chart; could top 40 
action be in the cards, too? — EA 



RAP 



FABOLOUS FEATURING NATE DOGG Ca»lDenyR(4 16) 

PRODUCER: Rich Rock 

WRITERS: J. Jackson, j B/osco. and R. Thomas 
PUBLISHERS. J. Brosco Publishing/Cypher Clet Music, 
ASCAP; Desert Storm MuSirjEMt April. BMI 
Desert Storrrvtlektr.i 16512 ICD promo) 
After signing Fabolous as the inaugural 
artist on his Desert Storm imprint. New 
York mix-tape king DJ Clue teams the 
Brooklyn, N.Y.-bred lyrical hotshot with 
West Coast crooner Nate Dogg on "Can't 
Deny It" to appeal to listeners on both 
coasts. The straightforward flow from 
Fabolous, matched with Nate Dogg's 
smooth vocals, create an undeniably 
catchy song that works with the current 
winning hip-hop/R&B formula that per- 
vades the airwaves these days. Saturat- 
ed in lyrical braggadocio, "Can't Deny 
It" speaks to Fabolous' talent and tries 
to prove that the young rapper lives up 
to his name. Guided by an interpolation 
of the Tupac Shakur song "Ambitionz 
As a Ridah," the club-oriented beat pro- 
vided by producer Rick Rock should 
prove to be a radio favorite, as well as 
a club anthem to further heat up the 
season. Look for the release of Ghetto 
Fabolous in the fall. — CF 

JT MONEY FEATURING FIONA Super Chick 13 45) 

PRODUCER: Sam Sneed 
WRITER: not listed 
PUBLISHER: not listed 

FiHWorld Entertai rimer VPnorrty Records 81502 

(CD promo) 

Armed with a thick Southern accent 
and a flair for making underground 
club tracks, JT Money hit the jackpot 
in 1999 with the breakout single "Who 
Dat," featuring the sultry newcomer 
Sole. Riding high on the success of that 
1999 Hot Rap Singles No. L and his 
more recent hit, "Hi-Lo," JT Money 
tries to impress audiences with "Super 
Chick," the "fern ale-mack"- worship- 
ping second single off his sophomore 
release, Blood, Sweat and Years. 
Unfortunately, this time around, the 
rapper fails to entice listeners as he 
has in the past, because of a cluttered, 
mundane beat, cliched lyrics about the 
other half (and the poorly acted sound 
of a female sighing in the background), 
and a downright eye-roller of a hook. 
"Super Chick" simply finds the ex-Poi- 
son Clan front man trying to latch on 
to so many similar Southern hip-hop 
woman-worshipping, radio-friendly sin- 
gles. Sorry, Money, we've come to 
expect a bigger payoff than this. — CF 



NEW & NOTEWORTHY 
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Earth, Wind & Fire 





Grooving. To 30 Years Of 
Earth, Wind & Fire 

With Its Brand Of Mind-Blowing Mysticism And Eye-Popping Showmanship, EWF Has Created A Musical Legacy 



-^^arth, Wind & Fire has sold more lhan 20 million 
I albums — including an astonishing six consecutive 
double-platinum discs — in the U.S. alone. The 
I group has won a half-dozen Grammys, received a 
-L-^ star in 1995 on the Hollywood Walk of Fame and 
has been inducted into the Rock and Roll Hall of Fame (class 
of 2000). 

The group's songs have been covered by dozens of artists, 
sampled bv everyone from Wyclef Jean and LL Cool J to 
De La Soul and A Tribe Called Quest, featured on million- 
selling film soundtracks (That's the Way of the World and Sgt. 
Pepper's Lonely Hearts Club Band) and used in commercials 
for such major corporations as Panasonic, Coca-Cola and 
Microsoft. 

Its live shows are a heady brew of racial pride, African 
consciousness, spiritual unity and industrial-strength light 
n' magic (courtesy of the late Doug Henning and the then- 
unknown David Copperfield). In 1979, Earth, Wind & Fire 
became the first African-American act to headline arenas 
without an opening act. This multi-faceted mix of mind- 
blowing mysticism and eye-popping showmanship extend- 
ed to the music, blending jazz, soul, gospel, blues, rock, 
dance, Latin and classical — virtually the entire spectrum of 
the African-American musical experience — often within the 
same song. But we're getting ahead of ourselves... 



BY DON WALLER 



FROM SALTY PEPPERS TO HITMAKERS 

Earth, Wind & Fire has always been led by producer/ 
songwriier/d rummer/vocalist Maurice White. The very name 
of the group is derived from his astrological chart; he's a 
Sagittarius, hence the lack of a "water sign." The Memphis- 
born son of a doctor. White was a junior-high classmate of 
Booker T. Jones before arriving in Chicago, where he swift- 
ly fell into the then-sizzling session scene, starting with Betty 
Everett's 1963 hit recording of "You're No Good." 

For several years, while he took evening classes at the 
Chicago Conservatory of Music, White was the session 
drummer on discs by Billy Stewart, Fontella Bass, Little Mil- 
ton, Etta James, Buddy Guy, the Impressions and Phil 
L'pchurch, among others. He also logged three years with 
jazz pianist Ramsey Lewis, playing on the 1966 hit "Wade 
in the W'ater." 

In 1969, White enlisted erstwhile Vee-Jay solo artist Wade 
Flemons (keyboards, vocals, vibraphone) and Dan Whit- 
head (keyboards, vocals) and formed Hummit Productions. 
Billing themselves as the Salty Peppers, the group record- 
ed "La La La" for its own Hummit label prior to the disc 
being picked up by Capitol. 



A second single released on Capitol failed to catch on, 
and the band — which now included Maurice s brother Ver- 
dine on bass and six other musicians — rechristenecl itself 
Earth, Wind 8c Fire. 

The group signed with a management company co- 
owned by ainlete-lurned-aclor Jim Brown. Alter cutting 
1971's Earth, Wind & Fire and 1972's The Seed of Love for 
Warner Bros, and the still-smokin' soundtrack to Melvin 
Van Peebles' groundbreaking 1971 blaxploitation film Sweet 
Sweetback's Baadassssx Song for Stax, Maurice and Verdine 
restructured the band. In came future EWF mainstays 
percussionist/falsetto vocal specialist Philip Bailey, percussionist/ 
vocalist Ralph Johnson and keyboardist Larry Dunn, as 
well as saxophonist Ronnie Laws (brother of ja2z flautist 
Hubert), guitarist Roland Bautista and vocalist Jessica 
Cleaves. 

Switching to managers Bob Cavallo and Joe Ruffalo, with 
whom the group would remain until 1983, this new outfit 
was signed to Columbia Records by Clive Davis. Last Days 
arid Time (1972) was the Columbia debut, and Head to the 
Sky (1973) was the first gold album. When Bautista, Laws 
and Cleaves exited and were replaced by saxophonist 
Andrew Woolfolk and guitarists Al McKay and Johnny Gra- 
ham, the classic EWF lineup was complete. 

Continued on page 45 
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Earth, Wind &? Fire 



A Conversation With Verdine White, 
Philip Bailey And Ralph Johnson 

Moving forward, the current lineup has stepped up to the challenges of growing as a group 
and reaching out to an audience that spans 30 years of music. 



BY RHONDA BARAKA 



The music of Earth, Wind &f Fire has been as essential to raising our col- 
lective consciousness and quenching our spiritual thirst as the elements 
themselves are to our very existence. For 30 years, the band, bom in Chica- 
go and conceived by Maurice White, has showered the world with its 
message-drenched, feel-good, thought-provoking lyrics and ultra funky, danceable 
rhythms. From the colorful, symbol-splattered album covers to the melodic tones of 
the kalimba, Earth, Wind & Fire is as familiar to us and as much a part of us as 
earth, wind and fire. 

While the group's concept and message are clearly the product of White's vision, 
most would agree that its essence grew out of something larger: an era of humanity 
and spirituality; a time when people were looking inward to improve themselves and 
reaching outward in an effort to be more "human." 

EWF originals Ralph Johnson, Verdine White and Philip Huiley Say that White 
and his fellow bandmates absorbed and relished the energy that encircled them, and 
what they received in abundance from the universe they generously returned to the 



u inverse. 



What was the climate like — politically, musically and socially — when Earth, Wind & 
Fire was formed? 

Ralph: I think there was a lot of social commentary going on within the music — not just 
our music, but everyone else's. A lot of political change was going on. We were just so young 
al (hat lime. When we put this thing together, Verdine, Philip and myself were like 20, 2\ 
years old. It was a time of change, a time of transition on a lot of different levels. 

Verdine: The country had changed, so the music changed. People elevated their con- 
sciousness to lake their lives to another level, and we came into thai particular atmosphere. 

Ralph: As it turns out, part of our mission was to help raise that consciousness by way of 
the lyrics in the music. 

How did you guys get to be so enlightened at such a young age? 

Philip: 1 don't think we were more spiritually inclined than anybody else. I think thai 
we were really fortunate to gel an opportunity to grow into a musical family that had a 
visionary [in] Maurice. He had enough musical experience to want to incorporate chal- 
lenge and innovaliveness into the music, and he had the right leadership qualities to help 
a bunch of guys who were kind of in their unperfecied stale to merge it all together. The 
thing that w r as infectious about Earth, Wind & Fire was that it was slill raw and still being 
perfected. 
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SOME SAY IT'S THE GREATEST STORY EVER TO 
OTHERS SAY IT'S THE SECOND COMING OF THE TRUE SPIR 




IT'SAL 



ALL TRUE AND WE ARE HONORED TO BE A PART OF 
TELLING THE STORY AND SHARING THE MUS 




YOU HAVE TOUCHED TENS OF MILLIONS OF PEOPLE THE WORLD OVER 



THANKS FOR SHARING ALL THE RIGHT INGREDIENTS FOR A SUPERLATIVE STORY. 



IT'S BEEN AN HONOR FOR ALL OF US TO WORK WITH ALL OF YOU 

IN TELLING YOUR STORY. 



EARTH, WIND & FIRE SHINING STARS' 



PREMIERING ON VHS & DVD AUGUST 21, 2001 



www.eaglevisionusa.com 



VHS 




eagle vision 



eagle vision is a division of 
eagle rock entertainment pic 




www.eaglevision-int.com 



Sold and Distributed in the USA by RED Distribution 



Earth, Wind & Fire 



3 0th 



anniversary 



Maurice 
White 

The founder of Earth, Wind & 
Fire reflects on the group's longevity 
and reveals what makes its sound 
so successful. 



BY GAIL MITCHELL 

y^ing a song...differently. That was — and still is — 
V the modus operandi of Earth, Wind & Fire 
\J founding father Maurice White. In the following 
interview, the quiet-spoken music lover looks back at 
the group's 30-year career. 

Did you think Earth, Wind & Fire would still be 
making music 30 years later? 

When I was younger, I remember watching old peo- 
ple talking to each other and saying, "Man, that was 
30 years ago." And I'd be like, "Damn, that sure is 
old." Now here I am, 30 years later. I can't believe it. 
But it's been fantastic. We've accomplished so much 
in the sense of getting to people's souls, bringing 
something meaningful to the masses. Growing up in 
Memphis, I loved all kinds of music — gospel, soul, 
jazz, rock, R&B — and I tried to instill that in the 
songs we did. 

Describe EWF's early sound. 

Our sound was more jazz-oriented because I came 
from a jazz background. I had just left as Ramsey 
Lewis' drummer and still had jazz and progressive /■ 
music in my bones. I brought in elements of soul and £> 
gospel to tone it down so people could get the message. 

What was the initial reaction? 

When we did our first two albums for Warner Bros., 

Continued on pagr 36 
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SHINE OH! 
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ONE LOVE MANAGEMENT 



Earth, Wind €sf Fire 

30th anniversary 



MAURICE WHITE 

l.outimud (miii ftg« ?7 

they were milieu- sue -cesses. At ihe lime, the company didn't 
know what to do with a black group that wasn't a drill team. 
People didn't gel it at first — we were wearing leotards, no 
shirts. I did main gigs with no shirt on. the skinny one play- 
ing the kalimba! 

The Warner Bros, incarnation included singer Sherry 
Scott, while the early Columbia version featured Jessica 
Cleaves. After that, there were no more female singers. 
Why? 

1 always envisioned nine people in the group and thought 
one would he female. But it didn't work out. Jessica was 
with us on two albums. Im.iI Dux* and Time and Head to the 
Sky. Then she went on to work wilh the Funkadelit s. Once 
she left. I started putting the band together in a different 
way. 

When you auditioned potential members, what were you 
looking for? 

Originality. And someone who could phi) all different 
types of music. In other cases. I went straight for special- 
ties. Like guitar player Johnny Graham; his specialty was 
playing the blues. He could play other things, but his soul 
was in the blues. So I got him to counter where we were 
coming from. When we might be a little too jazzy, he 
brought it home when he took a solo. 

AI McKav was another guitar player who's a rhythm king. 
He could drive a band — and drive you crazy. My brother 
Fred was playing drums with a real funk) beat, while Larry 
Dunn was excellent on the keyboards doing his space thing. 
So we had the space and funk thing together. 

Two other critical members are your brother Verdine 
and Philip Bailey. What did they bring to the mix? 



Verdine was — and is — very supportive. He watched my 
back, and 1 watched his. He brought innovation and the 
ability to be flexible, because I changed stuff all the time. 
And Philip — who I call the protector — brought musicality. 

Was there a turning point when you realized "We've got 
it, everything's in sync"? 

I don't know whether that's happened yet [laughs], where 
everyone is lotalh in sync. Lvei yone always has different 
ideas as to how to go about accomplishing things. I encour- 
aged that. But the album that brought il all together was 
That's the Wax of the World. During Open Our Exes, we were 
getting il together. But with That's the Way..., tare were more 
relaxed. Charles Stepney [White's mentor and former Chess 
colleague] was co-producing with me. I he pressure was off 
because we weren't thinking commercially; we were just 
doing this soundtrack album. The movie comes out and 
bombs, but the album catches on. 

What would you say are the quintessential EWF albums? 

Three albums: All W All, I Am and Rues, All \ All was 
inspired by the time 1 spent in South America, especially 
Brazil. I came back from there full of music. Thai was the 
pinnacle, the band at its best. I w rote I Am w ith David Fos- 
ter in about three days. It was just a well-crafted album with 
two hits, "Boogie Wonderland" and "After the Love Has 
Gone." And on Faces, we stretched out musically. We had a 
lot of room to breathe on that because it was a double 
album. 

What inspires an EWF song? 

I'd hear a song in my head and just go for it. It's kind of 
like 1 received the information, then I'd express my feel- 
ings. I could lu' in the car and the windshield wipers might 
be going, and I'd get a feeling from that. "Shining Star" was 
conceived as we were walking from Colorado's Caribou 

Continued on page I f 



The spirituality in their music and the symbolism of 
their album covers are so mooing. The chakras, the colors 
and the pyramids-, I love them for that! 

— India Arie 

I'll never forget my first meeting ivitb Maurice White. He 
bad the most specific vision of any artist I had ever encoun- 
tered. Maurice mew what bis songs would be about even 
before they were written, He said they would be positive, 
uplifting and inspiring messages of hope and harmony, and 
he wanted to incorporate all of the musical influences in his 
life: RseB, jazz, gospel, blues and rock, occasionally flavored 
with African or Afro-Cuban accents. Being part of the 
Earth, Wind & Fire family that Maurice, Philip and Verdine 
created has been one of the great joys of my professional life 

— Bob Cavallo, chairman, Buena Vista Music Group 
and former manager for EWF 

/'// never forget the Earth, Wind & Fire audition for me. 
They were absolutely electrifying and mesmerizing. I just 
had to sign them, and so we, in effect, bought them out of 
their Warner Bros, contract. They and their music will 
always be an indelible memory that I will never forget. 

— CItve Davis 







From Jermaine Uupri. Michael Mauldin, Jeff Sharp and the entire Atlanta Worldwide Touring staff. 
Sorry to have been apart for only 23 of those years. 



Jeff Sharp 



7f 

»' ATLANTA WORLDWIDE TOURING. INC 
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EARTH, WIND & FIRE 

CONGRATULATIONS 





FROM YOUR BIGGEST FAN!!! 


MY LIFE 


CHANGED FOREVER THE DAY I MET YOU. 






LOVE, 






DAVID FOSTER 









Earth, Wind & Fin 



In The Works 



From The Upcoming Rel 
Documentary To Sched 
EWF Has Plenty 



ease Of The Shining Stars 
uled Summer Touring, 
n The Pipeline 



After three decades of successful music -ma king, per- 
sonnel changes, a breakup and ihe departure of 
its founder and leader Maurice White, Earth, 
Wind & Kit e is busier than ever with tours, a doc- 
umentary and a couple of new CDs. 
"This is what we lovingly call the summer of Earth, Wind 
& Fire," says Steve Sterling, president of Eagle Vision. Inc., 
the producers Of Edrth, Wind (S Fire: Shining Stars, a 90- 
minute documentary that traces the history of the group 
from White's beginnings as a drum- 
mer for the Ramsey Letvis Trio to the 
recording of the hand's 23rd album 
due next year. 

Sterling says Eagle Vision, the 
North American TV, home-video 
and DVD-distribution company for 
London-based Eagle Rock Entertain- 
ment, plans to release Shining Stars on 
VHS and DVD Aug. 2 1 to major and 
independent music retailers, mass 
merchandisers and non-traditional 
retail. "We're going to do a Hollywood- 
style movie premiere in Los Angeles 
at the end of July," says Sterling, 



w.r... 




adding that (he band, some of whom partici- 
pated in the production of the video, has con- 
sented to doing local- market radio and TV 
appearances in support of the release. Ster- 
ling savs he is also negotiating "a couple of TV 
possibilities," which will include a cable pre- 
miere in the fall. "Our hope is that younger 
people who are hearing the music, who have 
heard it either from their parents or just kind 
of picked it up on their own, will 
find thai this video will fill in the 
history so that they'll have an 
even better connection with 
Earth, Wind & Fire," he adds. 

EWF bassist and co-founder 
Verdine White says Shining Stars represents 
the first time the group has told its own story. 
"It's really about our life, but in our words," he 
says. "Over the years, everybody has always 
explained why they thought Earth, Wind & 
Fire was great, [but this story is] from Philip, 
Ralph, Maurice and myself {and it features] 
footage you haven't seen before. It's really a 
heartfelt thing." 



NEW ALBUM, SAME VALUES 

Shining Stars also contains footage of the band working 
on its as-yet-un titled new album. Says White of the record- 
ing, "The nice thing about this record is having a chance to 
work with different people. We started the project origi- 
nally with Wyclcf Jean, w ho's going lo do a couple of tunes, 
and Eric Benet worked on a couple of songs. We're finish- 
ing some things to make it the Earth, Wind & Fire sound." 

Vocalist Philip Bailey adds, "We tried to stay in touch with 
what we do in terms of song value because that's always first, 
but, at the same lime, I think that it 
has an overtone of today's hip-hop 
generation musically — more of a 
simplicity of what's out there now." 

Bailey says that, despite the 
updating of the music, the songs 
still focus on spirituality and life. 

"Life has not changed much," he 
says. "Basically, you're still dealing 
w ith the issues of people wanting 
the same things: wanting love, 
wanting to be respected, wanting to 
be accepted, wanting fairness. Peo- 
ple hurting, people loving, people 
fighting, people hating; all the 
dynamics of life are still the same." 
Many of the EWF songs that 
explore those "dynamics of life" are featured on an upcom- 
ing CD tentatively titled That's the Way of the World: Attire in 
'75 (Sony Legacy). The album, which is being mixed and 
mastered In Maurice White, features previous!) unreleased 
material recorded during the group's 1975 tour. Among 
the tracks are "Shining Star," "Sun Goddess," "Kaiimba 
Story," "Reasons," "Overture" and " That's the Way of the 
World." Earlier this year. Legacy released Open Our Eyes 

Continued on page 40 
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The upcoming dantmentary features the early days of EWF 

IN THE WORKS 

Continued from flgW j<V 

(1974), Spirit (1976) and While's 1985 eponymously titled 
solo album. 

TOURING, COMMERCIALS COMING SOON 

Also on tap lor the band this summer is a tour (which fea- 
tures a reunited Rums and Chaka Khan) sponsored by Pfiz- 
er as part of" its Men's Healthcare Initiative. While says the 



band has done a series of smaller corporate 
dates — for companies like Microsoft and 
Unisys — to prepare for the tour, which kicks 
off at the end of July. "These are sort of like 
warm-up dates before we crank it up this 
summer," he says. Percussionist Ralph John- 
son says the response from audiences has 
been positive. "The response is always very 
consistent. People dig it," he says. " They're 
glad to see us out there. They want to hear 
the music, love to hear the music, and so the 
response is usually the same wherever we go." 

Also on the corporate front, the group has 
been tapped by Dasani Water to appear in 
the first in a series of commercials featuring 
well-known recording acts such as the Com- 
modores, the Sugar Hill Gang and the Gap 
Band. 

Johnson and While say ihey consider the 
abundance of renewed interest in the group 
to be purely divine. "What I've learned about 
life is that there are two timetables," says 
Johnson, "God's timetable and your 
timetable. You'll usually find that it's God's 
timetable that is really the one that's in effect. 
This is just the way it turned out. We've had 
30 years of Earth, Wind & Fire, and I feel it's 
lime to take a look back and see what we've done and where 
we've come from and where we're headed." 

While agrees. "It's not really our liming that all these 
things happened at once," he says. "It just all came togeth- 
er, and we're just pulling it all in one big thing. Between 
the documentary and working on the tour and the record, 
it's just really been kind of cool. For us to still be going like 
this at this level after being in the business this long real- 
ly is a testament to the fans and our artistic integrity." 

— R.B. 



/ think that every single pop, R&B/urban performer 
today owes a musical debt to Earth, Wind &■ Fire. Yes, I 
m prejudiced because, in my humble opinion, the world 
would be entirely different, musically, if they had not 
graced us with their presence. For me, having the privilege 
jf working with Earth, Wind &■ Fire was right up there 
'pith the birth of my childret\. I will always remember and 
zherish those moments. Long live King Maurice and his 
iisciples! 

— David Foster 

Working with Earth, Wind & Fire made me feel like a 
itudent who was learning from the real teachers. 

— Wyclef Jean 

Certainly one of the most innovative groups in the histo- 
ry of contemporary American music. Many of Maurice 
White's compositions have already become standards. 
They truly created an original sound that fused elements 
of rock, soul and jazz into a totally unicfue musical signa- 
ture that has influenced countless artists since. 

— Bruce Lundvall, president, Jazz & Classics, EMI 
Recorded Music. North America 
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Q&A WITH WHITE, BAILEY & JOHNSON 

Continued f rom page 32 

And your audience took the journey with you. 

Philip: Yeah, we were learning it together, and I think 
the turning point was when we started believing just the 
opposite: "OK, we have it together." We never had a magic 
formula for coming up with a great record. We were just 
in motion, and it was a beautiful experience; we were in 
motion with a lot of very talented, helpful people. I think 
Maurice was like a coach who found himself on a playing 
field with a lot of talented people, and he knew how to 
coach well. 

Thai was really where the magic happened — with all these 
talented people. Taking nothing away from Maurice spear- 
heading it, but it was the right time, right place, right envi- 
ronment. It was about where people were in their lives, 
where our audience was. I don't know if it was today, if it 
would be the same. I don't think the climate is such that 
Earth, Wind & Fire would be a hit today, because today is 
about "me and my bling-bling." 




.mid Verdhw White in concert 



At what point did Earth, Wind & Fire go from belong- 
ing to a black audience to being universally embraced? 

Verdine I think where we were coming from, we were 
always talking about universality, but I think it probably 
happened with That's the Wax of the World. 

Ralph: Yeah, which would have been around '75. 

Verdine: And that brought a lot of different races togeth- 
er. We've had our challenges in that area; people get upset 
with a group that crosses over. But a lot of times, it's not 
really the group's fault; it's the fact that a lot of people like 
a group. 

What was the group's biggest challenge? 

Ralph: We had a very big challenge in 1994, when Mau- 
rice decided he didn't want to tour anymore. And the three 
of us — Philip, Verdine and myself — had to make a decision. 
Do we take it forward? Was the music bigger than one indi- 
vidual in the band? In the fall of '94, we took it out, just for 
a short period, to see what ihe response would be. Tin- 
response was very positive and. at that point, we knew we 
could take it forward and continue with what we were doing. 

Philip: When Maurice decided thai he wasn't going to 
lour anymore, the band had already changed. There had 
been a lot of growth, a lot of transition. That was after the 
hiatus or breakup — whatever you want lo call it. It was after 
we had gotten back togedier and toured some. It was after we 

Continued on /wffc •/■/ 
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PHILIP BAILEY & 
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CERTIFIED PUBLIC ACCOUNTANTS 



CONGRATU LATIONS 

EARTH, WIND AND FIRE 

ON YOUR 30 YEAR ANNIVERSARY 
You have blessed the world with your timeless music and uplifting message of love 
We wish for another 30 years of health, love & peace to a band that will always be 

"AHEAD OF THEIR TIME! 1 ' 
Thank you for your continued friendship, 

m 

INSURANCE GROUP 

Sports and Entertainment Division 

Santa Monica, CA • (877) 49S-I882 

P.S. Continue your legacy at www.earthwindandfire.com with XStream Promotions 
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Q&A WITH WHITE, BAILEY & JOHNSON 

CotUintii'd from £agt f2 

had done several records and found 
that wt wcrcni gelling the same su|>- 
poU from record companies and radio 
that we were before. It was after I had 
become a more integral part of Earth, 
Wind & Fire from a stage perspective. 
A lot of things had taken place, so, for 
us, it was something that was not 
expected so much, but it wasn't as big 
of a sbodc [as it would have been] if it 
had happened years before. 

You referred to the "hiatus" or 
"breakup." What do you consider it? 

Philip: We broke up. We didn't take 
a hiatus. You don't sell all your stuff 

on a hiatus. You don't stop gelling paychecks on hiatus. A hia- 
tus is an extended vacation. Everything stays intact and you 
kind of know w hat's going to happen. The group broke up, 
and it really never got back together. For those who want to 
call il a hiatus, OK, fine, it's a hiatus. For those of us who know 
what breaking up means, it was a breakup. 

Why? 

Philip: It was a breakup because Maurice had shouldered 
the weight of the decision-making all by himself in an arena 
that he had never dreamt of or experienced before. 1 think 
the pressure of it all was more than he could really handle 
anymore. And, for that reason — not only the pressure, but 
the responsibility of it all, the burden of it all — he said. 
"Man, I'm going to have to put Earth, Wind & Fire on the 
backburner," and he went on to do what he was going to 
do. And we stopped for five years. 



What year was this? 

Philip: 1982, '83. We got back together in the late '80s. 

Coming back with a record in today's musi- 
cal environment, are you excited or nervous? 

Philip: We have to, as artists, be as much in 
love with the art as we were when we were 
21. We wouldn't have thought at 21 that we 
were going to make the impact that we have 
made. If we had, we would have been too 
scared to make it. We were just in love w ith 
the art and we were doing it the best way we 
knew how. 1 would like to recapture that spir- 
it, and if we do, in fact, recapture that and 
just stay true to slaving in love with it, [I'd 
like toj collaborate with those who are on the 
cutting edge today and just make music from 
our hearts. I think the rest will kind of take 
care of itself. I 



MAURICE WHITE 

Ranch studio back to the house. 1 was looking up al the sky 
and saw all these bright siars. Everything is music to me. 

Then I worked with people like Allee Willis and Skip 
Scarborough. Allee is a great lyricist. She comes out with a 
notepad, lists the alphabet, and starts pulling up words. I 
met Skip when I first came to California. The first song we 
did was "I'd Rather Have You" with Jessica Cleaves. He also 
just so happened to have a song called "Can't Hide Love" 
that was fast. We slowed it down, and it was a whole new 
song. The same thing with the Beatles' "Got to tiet You Into 
My Life." I wanted to take this particular song somewhere 
else, and it worked. 



And what inspired the between-song interludes? 

The songs themselves are for the people. The interludes 
are for me. It's me getting off on the music. They're a con- 
tinuation of music on a different level. Like a play world 
and the real world. The real world is the interludes, the 
imaginary world is the pop music. 

What's been your favorite part of the journey? 

Reaching so many people. It started out as a community 
effort, and we ended up going around the world, meeting peo- 
ple from all walks of life, finding that musk really is a universal 
language. Also, taking chances and exploring new possibilities. 

And the least favorite? 

The traveling: Dealing with the airports, the flights, get- 
ting little or no sleep most of the time. I was on tour for 12 
years. It was just getting to be too much. 

As the success mounted, did you find it hard compet- 
ing with yourself? 

The records were easy. I've always tried to do conceptu- 
alized albums to stay free of that. But competition with our- 
selves became more of .i threat stage-wise, li KM down to: 
How do we top our last performance? We had the drums 
spinning around, the piano spinning around, Verdine liv- 
ing through the air, things disappearing... 

Care to share the secret behind some of those special 
effects? 

It was magic [laughs]. We're still sworn to secrecy. 

Could an Earth, Wind & Fire happen today? 

It's possible, but they would have a hard way to go. With 
the kind of promotion nowadays and this being a comput- 
er world, it could happen. But they would have to be real- 
ly dedicated to the higher form. ■ 



Thank you, 
Earth Wind & Fire, 
for 30 years of 
great records. 




Congratulations on 30 great years 
from your friends and 
bankers at HSBC 

HSBC<» 
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Earth Wind & Fire 
On Their 
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EARTH, WIND & FIRE 
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TO THE BAND THAT KEEPS GIVING YEAR AFTER YEAR 
THANK YOU FOR ALLOWING ME TO BE THERE FOR THE LAST 
TWENTY FIVE YEARS 

LARRY ROGERS AND ALL AT 
ROGERS ACCOUNTANCY 
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The importance of Earth, Wind & Fire to serious musi- 
cians is significant. They remain one of the last massively 
Popular groups that has actively involved themselves in 
zlevating the listening skills of their audience by challeng- 
ing them and exposing them to some of the more sophisti- 
cated possibilities of what the modern song form — and 
Popular music in general — -can become at its best. They 
have routinely dealt with an advanced harmonic palette 
\hai has reflected their jazz sensibility, and they have done 
jo in a way that has retained a rare kind of warm accessi- 
bility to all kinds of listeners. And they have always 
achieved this with the maximum amount of soul and musi- 
cal elegance. 

— Pat Metheny 

/ love them. Their music and album covers are beautiful 
wd poignant. They go right back to the heart of us. 

—Jill Scott 



A MUSICAL LEGACY 

Continued from page 30 

At this point, Maurice White seized the production and 
songwriting reins — he would eventually co-produce and co- 
write virtually all the hits — and 1974's Open Our Eyes became 
EWF's first platinum album. It also was the first to benefit 
from the talents of fellow Chicago session veteran Charles 
Stepney, whose baroque arrangements for the Dells (the 
classic There Is LP) and the Minnie Riperton-fronted Rotary 
Connection have found new favor among such cut V paste 
club artists as Cilles Peterson. 

PLATINUM AND BEYOND 

"Mighty Mighty" was EWF's first top-10 R&B hit, fol- 
lowed by "Kalimha Story." The kalimha is a handheld 
African thumb piano, first used by EWF on "Bad Tune" 
from its Warner Bros, debut, which became a signature 
sound on several of the group's subsequent LPs. 

Nevertheless, the real breakthrough came with the 1975 
double-platinum soundtrack to Superfly producer Sig 
Shore's film Thai's the Way of the World, which starred Har- 
vey Keitel as a conniving label boss and the members of 
Earth, Wind & Fire as a musical band of innocents. "Shin- 
ing Star" gave EWF its first No. 1 pop hit, first No. 1 R&B 
hit, first Grammy and first gold single. That same year, 
White also returned mentor Ramsey Lewis to the charts, 
when EWF backed the pianist on the single and album titled 
Sun Goddess. 

EWF's next albums, 197:Vs Gratitude a two-disc combi- 
nation of live and studio tracks — and 1976's Spirit, kept the 
streak alive, spawning such hits as "Can't Hide Love" and 
"Getaway." 

Although Stepney died from a heart attack in the middle 
of making the latter album, EWF ascended to triple- 
platinum status with 1977's All '/V All, featuring "Serpen- 
tine Fire," followed by 1978's quadruple-platinum The Best 
of Earth, Wiiul €s* Fire, Vol. t. Issued on the band's newly cre- 
ated American Recording Corporation (ARC) label, a CBS- 
distributed imprint, this hits package included the freshly 
recorded "September," as well as EWF's cover of the Beat- 
les' "Got to Gel You Into My Life," taken from the sound- 
track to the Sgt. Pepper's Lonely Hearts Club Hand film, which 
showcased EWF performing alongside the Bee (iees, Peter 
Frampton and Aerosmith. 

EWF's double-platinum streak continued with 1979's / 
Am, propelled by the David Foster co-written "After the Love 
Has Gone" and "Boogie Wonderland," featuring veteran 
female soul trio the Emotions, who were co-billed. EWF sold 
out five nights at Wembley Stadium in London that year. 
The band's next project, 1980's double-album Fares, went 
gold, but 1981*5 Raise! returned EWF to the platinum ranks, 
thanks to the &y nth-bass driven single "Let's Groove." 

In the wake of I983's gold -certified Powerlighl, the band 
dissolved ARC and took a four-year hiatus — its first break 

Continued on page 46 



There is nothing that can compare to the 
musk of Earth Wind and Fire. Many 
have tried, but they can only imitate. 
The music they create is as much a 
feeling as it is a sound, one that 
transcends and creates not a show, 
but an event. They bring audiences 
together as few bands are able to do 
so completely. We congratulate them on 
their success, both past and present. 
Thank you for allowing us to be apart of your world. 

More than anything, thank you for the magic of your music. 
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Congratulations to Earth, Wind & Fire 
on many, many years of excellence. 

What a privilege it's been representing you. 
Keep up the Fire! 



Ed McPherson 
McPherson & Kalmansohn 



Earth, Wind & Fire 

30th anniversary 

Asilk from the fact that I am really influenced by their 
instrumentation — the way they write and arrange words, 
weals and music — / really love their album covers. Not 
loo many people pay attention to or acknowledge a beau- 
tiful album cover. Another clement of fascination is their 
stage presence, which helps the audience appreciate their 
boint of view artistically. From their style of dress to the 
formation of the band, they are one of those legendary 
bands that stimulates the imagination of the human mind. 
They were masters. They are masters. 

— Musiq Soulchild 

Great grooves, great songs. Earth, Wind & Fire are one 
of the most influential groups of our lime. I've always 
loved their music. 

— Diane Warren 

Quotes compiled by Rhonda Baraka 



A MUSICAL LEGACY 

Continued from fxi^e 15 

in 12 years. In the meantime, vocalist extraordinaire Philip 
Bailey embarked on a solo career that alternated between 
pop (his duel with Phil Collins, 1985*s "Easy Lover," hit No. 
1) and gospel (his Grammy-winning 1986 Triumph! UP). 

EWF made an equally triumphant return with 1987's 
gold-certified Touch the World, as "System of Survival" 
became its eighth No. 1 R&B single. The following year, a 
second EWF greatest-hits package went gold. In 1992, the 
group capped its Columbia association with a 55-track, 
three-CD boxed set. The Eternal Dance. 

EWF has since recorded a trio of albums for Reprise 
(including I993's Millennium) and some for Pyramid/Rhino 
( 1 996's Greatest Hits IJve Tokyo Japan and 1 997's In the Name 
of Love). Maurice While retired from road work in 1994, bar 
the occasional date, but continues to work with the group 
behind-the-scenes. 

Meanwhile, the current Earth, Wind & Fire lineup of Ver- 
dine White, Philip Bailey, Ralph Johnson, guitarist/vocalist 
Sheldon Reynolds, keyboardist Morris Pleasure, drummer 
Sonny Emory, percussionist Danny Reyes, percussionist/ 
vocalist B. David Whitworth. keyboardist Robert Brookin, 
trumpeter Ray Brown, trombonist Reggie Young and sax- 
ophonist Gary Bias continues to headline arenas, and word 
has it that a new album is in the works. But we're getting 
ahead of ourselves... H 



The Hits Of Earth, Wind & Fire 

Earth, Wind & Fire first appean-d on The Hilltxianl Hut 100 in 
1971 with "Love Is Life," a Warner Urns, single that peaked at No. 
93. The group's next chart entry was a Colunihia single, "Evil," 
which peaked at No. M in 1(173. None of the ggQMpfr first seven 
chart titles made the top 30. The breakthrough single was Earth. 
Wind & Fire's eighth chart entry. "Shining Star," which sjient a 
week at No. 1 in 197ft. This top 10 was compiled by Chart Beat 
columnist Fred Hrnnson, based on a point system developed for the 
third edition of his book. Millboard's Hottest Hot 1UO Hit*, due out 
later this year. 

O "Let's drome," ARC (1981) 

6 "After the Love Has Gone," ARC (1979) 

© "Shining Star," Columbia 1 LS75) 

© "Hoogie Wonderland." ARC (1979)* 

© "Sing a Song," ( 'olumbia < I97B1 

© "Serpentine Fire." Columbia < 1978) 

9 "September," ARC (1979) 

© "That's the Way of the World," Columbia (1975) 
© "Getaway." Columbia (1976) 
® "Full in Love With Me," Columbia (1983) 
* with the Emotitmt 
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Atlantic's Una Hopes Thai She'll Be More Than A 'Stranger 1 



BY JEFF LOREZ 

NEW YORK — Opening for Joan 
Osborne last year at New York's Irv- 
ing Plaza, Atlantic Records artist 
Lina possessed a timeless combina- 
tion of laid-back Southern warmth, 
introspection, spirituality, and a pen- 
chant for things jazzy and classy. 

Thus, her Aug. 7 debut album, 
Stranger on Earth, meshes hip-hop, 
big band, and soul in an infectious and 
often humorous manner. 

Initially scheduled for release in 
January, the U.S. debut of Lina's 
album was delayed because of her 
success on the European tour circuit. 
Lina first supported British soul 
crooner Craig David and then co- 
headlined with rapper Guru as part of 
his Jazzmatazz alter ego. 

"Coming from the Osborne tour, 
which was rock, and then going to a 
pop tour with Craig David was very 
different," Lina says. "I was a little 
intimidated, thinking his audience 
wouldn't want to see me because 

they're mostly fe- 

male. But when I go 
onstage, I talk about 
what I'm going 
through in my life. 
So I opened every 
show with 'I kicked 
my boyfriend to the 
curb.' All the girls 
screamed." 

By her own ad- 
mission, Lina led 
something of a root- 
less existence, living 
in Dallas, Houston, _ 

and Austin, Texas — 

or "here and there" 
as she puts it. Her singer mother 
and guitarist father had a local band 
for a while but separated before 
Lina was born. 

Lina's childhood was far from 
idyllic. The stress of being a young, 
single parent took its toll on Lina's 
mother, who once attempted sui- 
cide. "It got too tough on her," Lina 
says. "Now I'm happy to say she's 



'/ opened 
every show 
with "I kicked 
my boyfriend 
to the curb. " 
All the girls 
screamed. ' 



completely fine." 

Raised on a diet of classic soul and 
jazz (Stevie Wonder, Marvin Gaye, 
Sarah Vaughan, Billie Hobday), Lina 
admits, "To this day, I don't buy new 
music. I listen to the old stuff." 

Shortly after high school, Lina 
decided to move to California to pur- 
sue her musical dreams. Staying with 
a cousin in Los Angeles, Lina made 
her first foray into the music business 
by writing songs for RCA artists 
Tyrese and Keisha A chance meeting 
at a car dealership resulted in Lina 
being introduced to producer T. 
Howse, an eventual writing partner 
who encouraged her jazzy writing 
style. She was later introduced to her 
manager, Wakeane Caffey of Los 
Angeles-based Sogwa Entertain- 
ment. Armed with an 18-song demo 
tape (Lina's now published by Starfel 
Music/BMI), Caffey set about elicit- 
ing label interest. They eventually 
settled on Atlantic after a meeting 
with executive Craig Kallman. 

"He knew exactly 

where I was coming 
from," Lina says, 
"and actually sug- 
gested I do 'Stranger 
on Earth' " — a Dinah 
Washington cover. 

"Sometimes I feel 
like a stranger on 
earth," she adds. 
"I've always felt a 
spiritual presence 
around me. I can see 
things in my head 
that I never wit- 
nessed, like when my 
grandmother died. I 
wasn't at the funeral, but I saw her in 
a baby-blue dress in her coffin. When 
I asked my aunt what color she was 
buried in, she told me baby blue. 
Things like that have happened 
throughout my life." 

Something Lina didn't foresee 
was the release of Arista artist Blu 
Cantrell's "Hit 'Em Up Style 
(Oops!)," which stylistically resem- 




An Inspirational Thank You. Executive producers Sean "P. Diddy" 
Combs, the Rev. Hezekiah Walker, and Mario "Yellowman" Winans are 
the guiding forces behind Thank You, Bad Boy Entertainment's first 
inspirational album, due July 24. Featuring a mix of secular and gospel 
acts, the album presents such artists as Kim Burrell, Brian McKnight, 
John P. Kee, and Fred Hammond. A portion of the proceeds will be 
donated to as-yet-unnamed charities. Pictured comparing notes about 
the forthcoming album are Combs, left, and Walker. 




bles Lina's own musical blueprint. 
When the song was released, Lina 
fielded numerous calls from friends 
and industry acquaintances who 
thought the hit song was hers. 



She admits the episode caused 
her and those connected with her 
project considerable grief. "I don't 
want to take anything away from 
[Blu], because she's a talented 
artist, and I respect that," Lina 
says. "Her producer who wrote the 
song [Dallas Austin] was someone 
I was about to sign with before I 
signed with Atlantic. He always 
used to say he loved my style 
because it was unique. But I'm 
thankful for my European audience, 
because they know who I am and 
that I'm original." 

Consequently, Lina's first U.S. 
single, "It's Alright," is what she 
describes as "the most normal- 
sounding song on the album." That's 
opposed to the European hit, "Playa 
No More," which, like Cantrell's 
song, uses big-band jazz samples. 
"It's Alright" was serviced to radio 
June 19. The video is being directed 
by Dan-en Grant. 

"Her music stands by itself," says 
Joi Brown, Atlantic marketing direc- 



tor. "It's different and refreshing, and 
she has the personality that totally 
backs it up." 

Lina will embark on a radio pro- 
motion tour commencing Sept. 1. 
Prior to that, she will be making TV 
appearances on MTV's Next and 
Total Request Live, BETs 106 and 
Baric, and Tiie Rosie O'Domwll Show. 
Print ads will be placed in Interview, 
Vibe, Honey, Trace, Sister 2 Sister, 
and Right On! An Internet market- 
ing campaign in conjunction with 
New York -based jazz/R&B promo- 
tions company Giant Step will target 
a grass-roots audience via weekly e- 
mail listings and banner ads. 

Lina, who is booked by the Wil- 
liam Morris Agency, will join forces 
with the Roots for live shows in 
L.A. and San Francisco in July and 
August and will open for Interscope 
artist Bilal in September. 

PDJamillah Muhammad of WKKV 
Milwaukee says, "Lina is a true origi- 
nal. She's going to be one of the 
biggest female artists of the year." 



MP Johnny's Debut Showcases R&B Instead Of Rap 



BY TOI MOORE 

At the age of 6, singer Lil' Johnny 
(aka Johnny Ray Manuel Jr.) made 
his first public performance, singing 
Hi-Five's 1991 hit "I Like the Way 
(The Kissing Game)" at a family 
reunion. A decade later, the Flint, 
Mich., native has signed to Warner 
Bros, and is anticipating the Aug. 14 
release of / Gof You ! 

Lil' Johnny, who says his songs' 
lyrics center on "keeping things 
real" in terms of relationships and 
other teen-oriented issues, has 
spent the past two years recording 
his debut. Four of the project's 13 
cuts were written and produced by 
Jermaine Dupri. 

"He can really, really sing," Dupri 
says of Lil' Johnny. "He has such a 
big voice that he doesn't have to do 
much for it to come out. When we 
were in the studio, he was shy. But 
being on Lil' Bow Wow's recent 
Scream tour has opened his eyes and 
made him come out more. He has 
staying power." 

Also working with Lil' Johnny 
were producers Mario Winans, Jazz 
Nixon, Marc Nelson, Somethin' for 
the People, and Chris "Ricky" Stew- 
art. Rapper Lil' Zane appears on the 
cut "You Can't Be Serious." 

First single "I Got You" and its 
accompanying video were released 
June 19. The video, which includes a 
Dupri cameo, was co-directed by the 
producer and Brian Barber. 

Before Lil' Johnny signed with 
Warner Bros., local Flint producer 
Corey Peterson helped the then 11- 
year-old singer record several demo 
tracks that were shopped to various 
labels. Alison Ball-Gabriel, Warner 
Bros. VP of A&R in the urban music 
division, says she heard one song and 
was "blown away. He's an incredible 
vocalist who will fill the void for a 



young R&B/pop singer." 

Lil Johnny — who's managed by 
Lisa and Doug Brown of Orlando, 

'He reminds me of 
a young Tevin 
Campbell, a big 
voice coming out 
of a little body. ' 

-KIHA BULLOCK. K'S MUSIK 



Fla. -based New Millennium Man- 
agement ON Sync, Eden's Crush) and 
booked by Craig Bruck for New 
York's Evolution Talent Agency — 
crafted his singing talent in the 




UL' JOHNNY 

church. "But my parents had more 
than gospel music around the house," 
he recalls. "They also had Stevie 
Wonder. I'd listen and mimic his 
sounds all day long. My [larents also 
had a local R&B singing group. It 
included my mom, her two sisters, 
my dad, and a family friend. We actu- 
ally had a studio in our basement 
where I'd go and mess around." 



"A lot of artists in his age range 
are rappers, not R&B artists," says 
Demmette Guidry, Warner Bros, 
senior VP of urban music. "But he 
has a voice like no other." 

According to Guidry, the label's 
marketing plans include lifestyle and 
street marketing, with samplers, 
school-locker posters, and postcards 
listing Web site information so "kids 
can get to know r who he is. We're also 
focusing on community centers to 
target his demo, initially the 16- to 
18-year-olds. However, since he's 
toured with Lil' Bow Wow, we've 
been able to attract younger demos. 
So we're partnering with Nick- 
elodeon and Teen People to help us 
launch his project." 

Kina Bullock, owmer of K's Musik 
in Chicago, says, "He reminds me of 
a young Tevin Campbell, a big voice 
coming out of a little body. He defi- 
nitely has an older sound." 

Adds Jewell Carter, music direc- 
tor at WEAS in Savannah, Ga., 
"Since we've put the single on the air, 
we're getting requests from parents 
and teens. It seems to be reaching a 
wide Variety of listeners." 

As the release date approaches, Lil' 
Johnny says he's simply eager to get 
the ball rolling. "It was a long process 
in the beginning," he recalls. "They 
would fly me out to record in New 
York, Atlanta, and California. Then 
they'd send me home. Finally, we got 
it done. Now I'm ready to get it out 
there and let people see who I am." 



TO OUR READERS 

Gail Mitchell's The Rhythm, 
the Rap & the Blues and Minal 
Patel's Rhythm Section will re- 
turn next issue. 
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T.J. MARTELL FOUNDATION KEEPS CURE IN SIGHT 
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(Continued from page 1) 

number of music industry volunteers, 
the TJ. Martell Foundation has raised 
more than $160 million for medical 
research since its founding. 

"If anything, I've become more 
intense [over the 
years] because I 
see the progress 
we've made," says 
Martell, senior VP 
of Epic Records, 
who also serves as 
chairman of the 
foundation's board 
of directors. "We preston 
have a slogan — 
'The cure is in sight' — and I truly 
believe that More than 60% of all can- 
cers are curable or treatable. AIDS 
deaths have been on the decline in 
recent years, although this year there 
has been an influx. With leukemia, 
there is one death every hour, and 
although that is a sad fact, it is better 
than in years past When you see the 
progress, you can't 
quit I would love to 
see all diseases cured 
in our lifetime." 

The funds raised 
by the Martell Foun- 
dation currently 
support 12 research 
facilities throughout 
the U.S., including 
the TJ. Martell Me- 
morial Labs at New 
York's Mt. Sinai 
Medical Center, the 
Neil Bogart Memor- 
ial Labs at Los 
Angeles' Children's 
Hospital, and the 

Cancer Institute of 

New Jersey. 

Much of the money raised for these 
facilities comes from music industry 
events. Every year, the foundation 
holds a number of fund-raisers that 
cater to varying tastes within the 
industry. The group recently had its 
annual Humanitarian Award Gala, 
which saluted talk show host Rosie 
O'Donnell. Other annual benefits 
include the B-Ball Classic, Bogart 
Backstage, Country in the Rockies, 
and RockWBowl Detroit 

Unlike other charities that rely on 
the efforts of musical artists and 
celebrities, much of the TJ. Martell 
Foundation's success can be attributed 
to music industry executives who give 
of their time to support the cause. 
When Martell began his crusade, exec- 
utives like then- Arista president Give 
Davis, Shorewood Packaging senior 
VP Floyd Glinert, Shorewood Pack- 
aging owner Paul Shore, Roulette 
Records owner Morris Levy, and 
Arista CFO Aaron Levy were among 
the foundation's first board members. 

For BMI president/CEO Frances 
Preston, who currently serves as pres- 
ident of the foundation's board of direc- 
tors, the decision to get involved was a 
logical one. "Their concentration on 
research, as well as their excellent com- 
mittee of doctors who oversee the 
research, is what drew me in. They even 
meet to share information, which is 
rarely done in the research field. Their 
idea of fun when it comes to fund rais- 
ing makes it a joy to work with them." 



'We've handled 
57 cases in the 
music industry 
alone. To see 
the people that 

we've cured, 
that's the biggest 
joy I get.' 

— TONY MARTELL. 
T.J. MARTELL FOUNDATION 



Preston's role was recently reward- 
ed when the Vanderbilt-Ingram Can- 
cer Center in Nashville — one of the 
Martell Foundation-supported fa- 
cilities — dedicated the Frances Wil- 
liams Preston Building. 

"I was honored by the Martell 
Foundation six years ago," Preston 
explains. "Being that I was from 
Nashville, I asked that part of the 
funds that were raised that night go 
back to Nashville and the Vanderbilt- 
Ingram Cancer Center. They got 
together with Vanderbilt and decid- 
ed to dedicate a building to me. There 
is a great feeling of satisfaction in that 
Often you work every day and you 
wonder how what you do will affect 
people's lives. Working with the foun- 
dation, you're seeing results that 
actually save lives." 

Dr. Harold Moses, director of the 
Vanderbilt-Ingram Cancer Center, 
got involved with the Martell Foun- 
dation in the early '90s through Pre- 

ston, who told him 

about the innova- 
tive cancer research 
the organization 
was involved in. 

"We research most 
types of cancer, in- 
cluding breast, pro- 
state, colon, lung, and 
ovarian," Moses says. 
"Funding from the 
foundation has bene- 
fitted each area. 
Using funds from the 
foundation, we are 
also able to get larger 
grants from organiza- 
tions like the National 

Cancer Institute. AD 

of these grants are enabled through 
preliminary funding from the TJ. 
Martell Foundation, which is enor- 
mously important in the work we do." 

As the foundation's largest source 
of funding, the music industry has laid 
groundwork for the group's efforts. 

"We've developed great relation- 
ships with the music industry, so it is 
wonderful to work 
with them," Moses 
says. "The volun- 
teer spirit is so 
alive in the music 
industry that it 
makes the founda- 
tion particularly 
effective." 
martell Martell agrees: 

"Very little money 
goes to expenses because of our vol- 
unteers — our cost of operation is 
under 10%." 

In addition to raising funds for the 
Martell Foundation, many music 
industry professionals have benefit- 
ted from its research. 

"We are there to help everyone, 
especially in the music industry, 
because they know me," Martell 
says. "Whether it be for a second 
opinion or getting a new doctor. 
That's what I'm most proud of. 
When someone is ill they can call us. 
It keeps us busy, but I'm honored. 
We've handled 57 cases [of cancer) 
in the music industry alone. To see 
people that we've cured, that's the 
biggest joy I get." 




Hip-Hop Veteran 
Bets Interactive 
With Hew Show 

Fab 5 LIVE: Fab 5 Freddy is 

returning to the airwaves . . . sort of. 
The original host of Yol MTV Raps 
has teamed with online music site 
GetMusic to launch The Fab 5 Fred- 
dy Show, an interactive hip-hop vari- 
ety program, later this summer. The 
show will feature interviews, news, 
music, fashion, and gossip. New 




by Kiishiiu n Mall 



episodes will air Monday through 
Friday, with previous episodes avail- 
able on demand. 

"We will be tackling topics that 
touch the heart of hip-hop," says 
Aahmek Richards, executive pro- 
ducer for GetMusic's hip-hop/R&B 
channel (also known as Peeps.com). 
"This is not just your regular in- 
terview show." 
According to 
Richards, sched- 
uled topics in- 
clude sexual con- 
tent in videos and 
the influence of 
rap lyrics. 
"I'm looking for- 
fredoy ward to getting 
that immediate 
response," Freddy (aka Fred Brath- 
waite says. "I want to plug back into 
the hip-hop audience, whether it be 
fans who grew up watching Yol or 
people who have become familiar 
with the culture via the Internet." 

Russell Simmons, Jesse Jackson 
HI, and Beanie Sigel. among others, 
have already taped interviews for the 
show. "Ultimately, I'd love to see the 
show on television," Richards says. 
"TV is missing a show like this." 

'INFECTIOUS' SPREADS: Un- 
derground purveyors the Jigmastas 

recently dropped their long-awaited 
debut. Infectious (June 12) on their 
Beyond Real imprint via Landspeed. 





THE JIGMASTAS 

After a brief stint on Tommy 
Boy Black Label, the Brooklyn, 
N.Y.-based duo of DJ Spinna and 
Kriminul decided to take the do- 
it-yourself route and release Infec- 
tious on their own. 

(Continued on next page) 
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(Continued from preceding page) 

"We wanted to make a real album," 
says Spinna, who produced 12 of the 
album's 14 tracks. "There are differ- 
ent concepts and ideas, but they all 
relate to real-life situations that the 
average person can relate to." 

"We also wanted to do something 
oUtTerent," Kruiiinul says. "We decid- 
ed not to follow current trends but to 
stay true to hip-hop form." 

Infectious also features guest 
appearances by Sadat X, Angela 
Johnson, Vernon Reid, and Apani 
B. Fly, among others. Look for the 
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Jigmastas to tour either later this 
summer or in the fall. 

SlORMON SIGNSTO J: As report- 
ed in this column (Words & Deeds, 
Billboard. June 23), both Erick 
Sermon and EPMD have signed 
with J Records. In addition to sign- 
ing as an artist, Sermon also inked a 
"high-end production deal" for both 
himself and his Def Squad imprint, 
J representatives say. 

"Already having a strong relation- 
ship with .1 Records through my 



clients Next and R.L., I knew that the 
label would be a great place for Erick 
and the Def Squad family," says Def 
Squad GM Bernard Alexander, who 
brokered the deal. 

Sermon's first solo offering for 
.1, tentatively titled 777P Sermon, 
will feature appearances by Red- 
man, Scarface, and LL Cool J. It 
is due this fall. 

Rocksteady still rockin': 

The Rocksteady Crew will celebrate 
its 24th anniversary this year. Begin- 



www.billboard.com 



ning .Inly 2ti, the four-day event will 
include a celebrity basketball tourna- 
ment, a film festival, a b-boy/girl bat- 
tle, and other cultiu-dlly relevant activ- 
ities. The celebration will close with 
the annual Rocksteady concert July 
211 at 1 p.m. at the Manhattan Center. 
Acts scheduled to take part in the fes- 
tivities include the Arsonists, Tony 
Touch, the Beatnuts. Fat Joe, Talib 
Kweli, and DJ Cucumber Slice. 

KaRDINAL TAKES FLIGHT: 
MCA recording artist Kardinal 



Offishall is preparing to hit the 
road in support of his MCA debut, 
Firestarter Volume 1: Quest for 
Fire. Offishall will tour 15 U.S. 
cities with dancehall artist Baby 
Cham, beginning July 7 in Dorch- 
ester, Mass. Offishall recently shot 
a video for his new single, "01' 
Time Killin'," which features a 
sample by legendary reggae artist 
Barrington Levy. 

Raskaun Hall mat/ be reached at 
rhalH&billboaid.com. 
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10) BOtTT SHt HER llttnu y BUI Itrrtj 3110 (iSm 
10 E»IU»' llalta, ASCAPjllMI aofi ASCAP) HL 
3 FIESTA ffcr.tFi mt'Ml BWEM BejTckiaaed. B»*u Lu 

lu BMI, I'LYiBM 
It nUHEI<ISw«Mc<lt>FMI 
Clapoet. »sm. ASCAP) <m 



entTFOFFveiyala BMIVDCO, 
BaVVNeffA BMEBlvniT Off) BJII.'ajl '^i 'initciw " 

13 F3EI UR FREAK OR IMaiS CcrAulJOn. ASCAP YVB 
ASCAP/ViFginia Beach. ASCAP) MM 

71 CHEnOGlRULlMIAcrOSWjSeSoLW. 

mP/FJaMw's LFtoe, SISACtanlFTO Scurh. SESAC'rli.am 
Claite. SESACtoj. BMI.Sonji 01 Umeisal. BMII HI 

IS HEARD IT ILL BEFORE Ui.eCl, BUI/hnkeiFj PMqtATAnA 

«S HEY HEY Kiiuu mm 01 Ve,. BMUMI BUCkmod. 

BMt'HilacFoj BMIj HL 
93 NIGH COME DOWK IPooloh.nii MM) 01 Viaca Ijfjcilea. 
ASCAP/ThaSlish^Oa^i^OlWyVlaii-eF ASCAP/Sanp 01 



t HIT EM UP STYLE (OC 

BMI) HL 

A3 I AN YOUR W70MAR (iDmba. BMI.H Kely, BMI yfflM 

71 I CRY 'SIjf! , Bill 'AM. Pliu taw VlI.,'1'. IL'.l- .: 

Bob. BMl-lIn BIII.-rVireF-ljmciijr, BMI! HL'YFBM 
X I Ml! ISto 4 lanei ASCAP.Ichj-Toy, »WB 
60 I LIKE - 

Seep. ASCAP.E 1»» AiCAP.EM AjfiI ASCAP.Iakrtine's 

IT IUItTT (My fXii CM. BhevEMI BlackaKOd. BMI/TFay Tra^i. 
ASCAP/ll tanesla. ASCAP.Kekt Is II. ASCAPPok's. 
BMEUniFtFiAt wjchesi HMI.B/tdEfcod. BML^ubCei FJjfij 
BMIAJarrtf jjil' Scears Of FtljCFamnnlernatiOFtel. BMCSTWi 
Yau Kkffi Daddy BalT ASCAP. HI 
« I'M A THUG !FV« N' Gold BMl'SewATV Songs BMI) HI 
» l'MlrEJU.IH. w .c»n,BMlW«TV&rc.M 

B«l.'0:.:ulili f >:•:,-, Il.r.F.P 1 ...vl'. 7„r«i. l.LClP.A.'f.i 
- -Lte.™ ASUPIHL 

Af/IVB. 



IICIF'.EL =L,bl'L-.- ; D< L'sns-j ISCAF H 
« ITS OVER IDarocF BMl.'AJtyafnisoFujs ASCAP 'I 
ASW.Bolted Una. BMI,'5tia<TCri Hill. BML'AnlrapliFl 
Bv.'Pjm m*mm* 'I'. 

« JUST A BABY Bijrl1SF«.Tc.lr»0acB ( Ball ASWFTewBm 
LJIJ'M, ij." EM I'll","",.. B0 aiaa.'in.ASCAP.«Jlack 
FoeiM. ASCAP/EM Ami. ASCAP/Eill BtackMod, Bell HL 
S JUST IN CASE I' j". M ,VM DO »TA' 'ruito 

ASW,lJh()h.ASCAP«;iFiT>a,ASUF ! •",'" mil - it 1 .' 
IS atEPITREjAi«AanikeDFF«!n.ASCAP*nreiiDieAm. 
!V .'Piach P:»i- ASCAP L«a«i" J""' t E M.k " I! 
ALS(ap/TO,ASCA>IYiTlM 
V LAOY eURMAEJLOf. ([Ml lo.l. ASCAP/loOttt ASCAP/KeoFiy 
NUar. ASCAP.tMl SM«xt BMKSrone fternoed. 
iWanaycoj BMI HL 
1! LnMEBlO«YAMINDlL.;(LSlc<».ASCOLP;Blon« 
eH WM&imm ASCAF'1>ad Ca™ ASUP.HB 
ASCAP/AjFiY NuttirF Gon' 0a But Funkre, ASCAP/Muic Of 
YYF»dsy^.AS£AP,Ta«Ud.ASW/EFosMam» 
ASCAP/m^ASCAPWecljed. ASCAPI VIBM 
S3 LETS GET blRTY II CAII'T GET IN DA CLUBI i'c. Vela. 
ASCAP^anxMis. ASCAP.TJiyria's [lay, BMtTVernw-ToiTFertene, 
FJWKa* KX&m. ASW) HLAffiM 
35 LETS l*Et IT (Scinjafl, AJSW/Ju^ 

ASW/TBrilta Bloao ASUPUa„aFial. ASCAP;DiaaiL»yl Bab 
i.Oll > t".."i. EVJ-, i EA'i L,ilV t ir[lii'. BV I HL'VIBM 
17 LETTEIt 1 MY UNBORN lAFrjm. ASCAPAhMnal 

ASCAP.BlBLA H.piS'i AlCAF'tVLLLCFp tClP.t". 
FcMbf. ASCAP Vian.r" E jff^fLjih.' BW'.fl, |a L EMIinBM 
11 LICK SB01S Mi'. jJi". A'XAP.'WB.A 1"V 

fesch ikSCiAP) WW 
U A LOK4 WALK (Blues Baby ASCAP/lelcal, ASCAP.1>rty Dre. 

ASCAPjUiflwrial, ASCAP) 
II 10«(EJ«IA|Xil AS^Cy.«iacT>ke.A5CAPAoi«»edBylai2, 



e ASCAP/lalcal, 



ASCAP/Sojlchikl, ASCAP'TJ.rt, Ofc a: 
ASCAP/lloi«eFsal. ASCAPI HbWBAl 
90 LOVE MNT LOVE ME (Inoke 6 . BMITUnmrsel SofeJS Of 
PohGrem iFn^fnelJontl. RMtvPoIfy Til, BMyTJemoiTtes. 
f!v((WeraeF-7iii«fllhe WI/iarAi. 8ML/5oFFy/ATV Songs. 

Bl LOVE II IM.ka Dr. BMII 

TA IPArTMIW '-^..iT'.'Lr.j: 



'. J , l- LAMMItoil ASCAPI Hl/FVBM 

37 MAYBE I DESERVE (lack 1 1 7fAJSC»/IJte Fe«nleei. 

ASCAPfVt AO. AltiE.'HL 
Al MIDWEST SWING {Mm Efqsi ASCAPA3MG Sonei 

-/:>■ IjfllE.lli-fliiI 1J.1I 'J CJLMfiHL'ABIl 

1A MISSINGWIl DMK BMI^OIDliemWDno, 

BMMAlleU TFea, ASCAP/7aoFba, ASFAP/StJ ASCAPi CLUKtAI 
A MUSIC (Eixk SeiFTFai ASCAP.iamba, ASCAF'The kW. Gayt 

Hoes. ASCAP.IMI Ann AjlAP. HLYfBM 
1A MT FJUY IcteFj aIcAPIHL 
59 MY PROJECTS 1 1 "■ Hi.; I L LCAP.TIwaS A YyTfcAT In The 

FJuckal ASCAPi 
It HONE TOWUTl (UT Nfflie. ASCAP^Tales Mac 
ASCAP Scuidmn Tunes BWiPai.nuin *noc 3MU 
' "IT TOUR FRIEBD 'v"". : I ,tf. BV.v ,". ." 



Billboard. 



JULY 14, 2001 



BMI) 

M OH YEAH (Port. ASCAPiTA/aF, ASCAP.T.fly Sn l*Lc* RoAd 
ASCAPAJdnil. ASCAPjlJr.,eFSil Songs 01 PofyGura 
M BAB) 



'/UKFieFSil Songs 01 



31 ONE MINUTE MAN Vail CaFitusian, ASCAP/WB. ASCAP/Viigna 
•trt. ASCAPi HLTYBM 
«i Combs, ASCAP.IH 

- ASCAP/lFagism, 

BMI/Jana Combs BMII H[ 
inin Seme Hoi Sauce, ASCAPAkks 
' kTlASCAf/TF - 

SI KiJASEMinMilOniieWaen 

ASCAP/Falena ( Bane 0 * ' ' 

ASCAPjtMl BlactaoaJ, B 
71 POP LOCKIN' 'M. 0»r Ch.l BMI, EMI Bl 

Is, AJSCAP/YtFtt, lW ASCAPiTanFous, ASCAP) HI 
II PURPLE HILLS IFighl M.le Style. FJAAKnsign, BaAVEMI ApN. 

ASCAPIHL 
SO PUT YA HANDS UP (Not luted) 
95 RAISE UP (7Mrca ASCAP/Kumbaya ASCAP/V.njm.a Beach 

ASTOIPIWBM 
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USHER (ARISTA) 2 eirM M ho I 
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WAIT A MINUTE 

RAY J FEAT. UL'KIM IATLANT L\ 
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HIT EM UP STYLE (OOPS!) 
BLU CANTRELL -- 




40 


26 




CANT DENY IT 

'^.(.Cf^'LA- M'ttJ-ji, >:;(.= ! 
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SHE'S ALL 1 GOT 

JIMMY COZIER (J) 
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BEANIE (MACK B"") 

BEANIE S1GEL (RCC*-FElLAHF JAM'IDJMGi 
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THERE SHE GOES 

BABYT ACL I^F-.TrV 




42 


25 
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WHO'S GONNA LOVE YA' 

BMjGA FKJGAZ (KING B) 
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17 


FIESTA 

R KELLY FEAT JAY-Z UTVt) 










ANGEL 

SHAGGY 'tAIUHlNG HAYVCN IMCAJ 








MY BABY 

Lit ROMEO (SOUUAffiO LiMIT/FWORITY) 
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FALLIN' GIRLFRIEND 
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FILL ME IN 
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46 
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WHAT WOULD YOU DO? 
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PURPLE HILLS 

Li.J I'l.t-HD/.'INTER't.COPE.i 
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FUNKTAF1ED 

FIVE STAR (TENTIiROUND LEVEL/ 
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SUPERWOMAN PT. II 

LIL MO FEAT. FA80L0US iEASTWEST.EEG) 
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BOW WOW (THATS MY NAME) 

LIL BOW WOW ISO SO DEF ^COLUMBIA) 
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BIGACTS LITTLEACTS 

.'.r . q/, : 't '-ir FHINTFAT ■f.lTj.X'i 










ONE MORE CHANCE/STAY WITH ME 

■l-F f.OTlR C'.JS F! i fi IBAC RQT.AR^TA; 
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TAKE THAT 

DA BEATMINERZ (RAWKUS) 
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SOUL SISTA 

ftlLAL iMOYQ-mTERSCOPFl 
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STRANGER IN MY HOUSE 

TAMIA (ELEKTRJVEEGS 
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37 
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LETS GET IT 

MB "«[ (imp * amktjatamtommm 
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CRAVE 

4 SHADES (HEAL DEAL'DRPhtUS: 
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HQ MORE (BABY I'MA DO RIGHT) 

31W (NINE LIVESTP1C1 
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MISSING YOU 

CASE ICjE*' SCJL'IDJMGi 










WE NEED A RESOLUTION 

.-■Al.VJH ffAT. 1 W*Ml\ ! ■ • .- . 


16 


19 


17 


BIZOUNCE 

OLIVIA ■ 
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CAN'T TAKE IT NO MORE 

P5YCS't4 '■ TE.RM 


17 
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LOVE IT 

BILAL (MOYMNTERSCOPE) 
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ITS OVER NOW 
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THE SUN GOD 

Ml TEK RAWKUSl 
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MAKE IT VIBRATE 

RISING SON (DARKSIDE) 


20 
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KEEP IT REAL 

KELLI MACK (RISING HI) 
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LETS GET DIRTY (1 CANT GET IN DA CLUB) 

REDMAN FEAI 0) KOOL IDEF JAWDJMG) 


51 
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ALL FOR YOU 

JANET (VlRGlNI 
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50 
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COME RIDE WITH ME 

JAHARt ISUCCESS/LiGHTYFARi 
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NONE TONIGHT 
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HOT SHIT 

: ■.: ■ ALLSTARS (L^LWAT BEATS) 




28 


11 


ALL 1 WANNA DO 
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CAN'T BELIEVE 

FAIIH EVANS FIAT CAPl 1 -C»AAS (HO lOWaSTA) 


24 
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o I TORTURE 

° 1 SCfrtlrYHALL FEAT W O P >- ■ . ^ . •'■'l[ ■ ■ 1 !. 
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1 FLAVA IN YA EAR 

CRAIG MM K IBAD BOY/AR 5TA1 
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CLUCK CLUCK 

THE PRODUCT GAB FEAT WYCLE C 
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BEST U " 
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26 


20 


3 


WHERE THE PARTY AT 

lu-, vn f ;..,[ a -h M. i v ; [it ' i:(ir..MF > 
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GET UR FREAK ON 

wo vaxaCAvr Euxrn roc aou ~<*5t «hq 
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1 1 'i i RAD FLOY/ARISTA) 




63 




7 


LICK SHOTS 

WliTI ■VnEMH-S:-" El JI - I .E' _i AEEj 
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MUSIC 
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WHAE DA' FREAKS 

OUROY HARRY 1KJLLAC KNTITY) 


32 


23 
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Y'ALL DONT WANNA 
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?0 


72 


8 


B.K. ANTHEMrOH YEAH 
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AREA COOES 

ILWBrVT m XEG IXTJBtC Tm HKIXU 
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SPAR KAD ALA 

DJ DESIGN (STONE THROWjCAjROLiNEJ 
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52 
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MY PROJECTS 

COO COO CAL (INFINITE/TOMMY BOY) 




72 


46 


11 


U MAKE MY SUN SHINE 

■ ■■ ',i : :, ■■ .1 \l r... .'. 


35 


24 
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U KNOW U GHETTO 

3SrO> ■.r.-vii.;i:t?,iL'->j:r 




73 


45 
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FOR YOUR LOVE 

HIL ST SOUL (OOME) 


3S 


30 
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OOCHIE WALLY 

UH " INL'i ' HL. V. LLO'jL'JMBiA 




74 
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REQUEST UNE 

rJLACK EYED FtAS FEAT HACY GRAY ,:- 
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WHAT IT IS 
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ROUND AND ROUND .crall BvIvjI H.-Tek. BMI) 
SEI II OFF (Money Meek, BMI) 
SHESALLIFJOIiWdiyBMI) 

SLOWLY flank 117S, ASCAP/Dub s Wartd ASCAP/BLKk 
Fc*aitBBi. ASCAPI 

alNcue.BMi&iat Booty, 



BMI/Tony Meicedes. ASCAP/WB ASCAPI WSM 
UNTIL THE END OF TIME (Amaru ASCAP.BIace Hiaunc 
ASCAPMAG Scm ASCAP/«aFF»r-TaFni«lana. BMlEntei 
BMCAh la ASCII >i"l"l." I Slur UCAPjPaWa P»k 
ASCAP/iyB ASCAPAIraoersel. ASCAPI HtAaTJM 



L MY LOVER (BacA In ASCAP.IMI Apnl, 
ASCAPfWB ASCAPiO tunnel. ASCAP) 



ASCAPI ha BlacAvrood. BMI/The WaleFS Of NajereUT. BMLn 
Apr! ASCAPJ HL 

STRANGER ID MY HOUSE (Aero. ASCAP/Hudson - Jordan. 
ASCAP/Skae Sitae. ASCAP] HL 

THE SUN GOD (Senseless 6ML/Sonr> 01 Universal, BMbYau 



FYsUtfle. 

V;Vf 

IP (If- "II 



IHESUNGOD": tin'., 

II ... E,'.'l":i" '.' P'll 
SUPERKOUAH PT. II » 

SESACVTlKolirneSoul- 
Manjti BAJI.'Tjofc 31 
Storm, BMIi HbWB« 



SURVIYYJR ifor Clase, ASCAP,Hitca South. ASCAP/MoskOI 
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47 TAKE CARE OF HOME 'l,int 1 Flysn (aKSaafs 01 

mmmm, m 

(7 TAKE THAI INol baled) 
~ TAKE YOU OUT (Hyrrew. ASCAP.TMI Afc.l. ASCAP 
Stc^.BAajLMBIiclwoco aMIJOanAO BMI) HI 
TELE ME WHO lAn.j ASCAP.Hulvy ..adaii A 
ASCAPI HL 

11 THERE SHE GOES (The Waeffs 01 NaJeFerA. HUH 
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I 

ASCAP.TIasl 



ck^BMroast Chat ASCAP.IMI Apnl. ASCAP/ECV. 
ASCAP) ' 



BMCSonyyAw Songs Bl 
TORTURE IJ, ASCAF.TreeFi.elenn ASCAP.'BIro Men s B 
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UltljWK&BejcttCBMv^^ 
BMCButteman s Land. BMlXoccuin. ASW/Unwrsal. 
ASCAP) WBM 

USED TO LOVE CiornUa, BMI/Tuff Hytf, BMII WBM 
VIDEO (Cold I Iron, ASCAPiSn A* BML.ta.ji BMII Mupc, 
•SSM lM»a. "L;iP-,:-'i 'F/WA^iYiltflll*. 
ASCAPIHL 

WAIT A MINUTE ;>%, a.'.'lf' 0. hajeieu BMI w BlcknU 
BMlChasa Chad, ASCAP.TMI V ASCAP. Ytotnnous KIM 
LsstJAMdeas. rTMlAYferreH-laflierlane. BTaT) HL/iBM 
IKE WAY (Hues Baby, ASCAP Jalcal. ASCAP/Drly Dre, 
ASW.'bnFFersalASrJP) 

WEEKEND Tm ffiren Mill , ASUPWB. ASCAP/SWays, 
a. BMl/NuThinj 



Founraal, ASCAP^aerta Beach A 
WE'RE CAUI« U (2000 Watt. ASCAPlLVietIO Pop EMI, 
ASCAP/The Mblha Chapla ASCAPWB ASCAFASenius 
W ' « HMITIi.1- "I-. MR -. MBM 
WHAT IT I nan B«««Amer-laiY«rlane, trot/The Haters 
Of Nererech. BMvOA Blackiaood, BMUChase Chad, 

'•' "U ASCAPI HLYIBM 
WHAT WOULD YOU 007 Pladr. 4SCAP..EV Ipi 
ASCAP/Ho! ah. ASCAPi HL 

WHERE THE PARTY AT (nam damn lias ASCAP/lur 
Contnil.AsrjP;tv Api -'.. i ' , „' 
.ill. ELAC tlowima Snulh SESAC'lackia Frost. 
ASCAPiBMG Songs, ASCAP) NL 

TALL OOHT WANNA IForever People, ASCAP/DI H.-Tek BMI) 
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WHERE THE PARTY AT * JAGGED EDGE WITH NELLY 
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WAIT A MINUTE * RAY J FEATURING LIL' KIM 

THE NEPTUNES IP W1LLIAMS.C H'JLEO,': )ONES) ET) IV! ATLANTIC 85066* 1 
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GjD 


16 


25 
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^ •■•^ Greatest Gainer/Airplay ai^"*- 

FALLIN' * ALICIA KEYS 

AAEVSIAKEYSl (T)J2HMt*t 
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THERE SHE GOES * BABYFACE 
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12 
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LET ME BLOW YA MIND * EVE FEATURING GvVEN STEFAN! 

Dfi i- : .'[!■:■■" : . .'.'.)'.. I ee'.ee E :*:: >:. . y: v. ~) fu ; e recess A9EEfc2*WEBSE£Ft t 
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13 
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22 


GET UR FREAK ON * MISSY "MISDEMEANOR" ELLIOTT 

: •-• • ••■ El EEEEE'E me ELE ■ (T1THEGOLD MINDEEASTWEST 67i90',F.EG t 
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14 
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MY BABY * LIL' ROMEO 

M.DIESEL D y E HEtEN AMIZBliB GORDY.O.LEISSIER.' ICI (01 ITI S0ULJA/NO UH(TS02lX I| PPICftlT* I 
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15 


14 


12 
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HEARD IT ALL BEFORE * SUNSHINE ANDERSON 

M.CITY (M.CITY R SHERRER.C DAWLEIV S ANDERSON) 1". VI EOULIFE 9552i"A"LAr,Tir 
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16 


13 


10 


29 
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Faithless B ecomes 'Outrospective' On Kinetic 



People's parties: on this 

incredibly hot and humid early- 
summer day in New York, the 
ridiculously reclusive Rollo Arm- 
strong is comfortably ensconced in 
the climate-controlled offices of 
Arista Records. And he is smiling — 
no, make that beaming. 

On the previous evening, Arm- 
strong traveled to Long Island, 
N.Y.'s Jones Beach to catch his sis- 
ter, singer/songwriter Dido, in con- 
cert. "I had never been to one of 
those traditional outdoor American 
shows before, and there I was sitting 
in the audience feeling the very 
proud brother," he says, chuckling. 
"It was overwhelming to be there 
with her fans — all of whom were 
singing along to her every word. It 
was a natural high." 

Is this enough to make a brother 
beam? Of course. But there may be 
an additional factor to consider. A 
few minutes before our meeting, 
Armstrong received word that the 
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• Ian Pooley. "Biilmes < A Better Life)" 
( V2 single). A fine merging of Ottered 
house, FLunencn guitars, Tbn City-inflect- 
ed strings, and sublime vocals (that's 
Est hero on the mike), Fooley's "Baltnes" 
fa as breezy as it is ptPBptoft milking it per- 
fect for beach-froM sunset soirees. [xt'ak- 
bottr liancefloor action, or "iiaek to mine" 
interludes. Also included is Faze Action V 
island-primed remix of "Never Coming 
Home-." Simply sublime. 

• Atlantis. "Future Love* (Giant Step 
single). After last year's "No More Kxcus- 
es." Atlantis (siiiigstress Naomi Nsoiiihi, 
I)J Ron IV^ent, and Groove Collective^ 
Jonathan Maron) returns with the scin- 
tillating "Future Love." Complete with a 
jazzy, Afro-Cuban-shaded excursion (the 
Future Soul mix) courtesy of the Anancia 
Project, it's no wonder this track has 
already been approved by New York's 
Body <Si Soul contingent. 

• Z-Factor. "Ride the Rhythm" (l U.K. 
single). From beginning to end. the 
momentum never subsides on this Dave 
Lee (aka Joey Negro) production. A full- 
throttle, in-your-face, peak-hour house jam 
(love the piano rides), "Ride the Rhythm" 
<leserves to be in every fXI's record crates. 

• The Junito Perez Project, "I Don't 
\V;uina Be Alone" (Fiem«-( >-Kama single). 
Fans of the tribal-hued productions of 
Peter Rauhnfer. Junior Vazquez, anil 
Dynamix are encouraged to give "I Don't 
Wanna Be Alone" an immediate listen. 
This fiery track— which works incredibly 
well played alongside Suzanne Palmer's 
"Hide u" — is further enhanced by the 
diva wailing*, of newcomer Kelly V. Con- 
tact: TlWKMUlUiii. 

• Digital Souls Prtm-nt DigUoob Vol. 
ti*ftmdfaelQTNew York" (Digital U.K. 
single). Like Full Intention, production 
outfit Digital Souls has a soft s|*it fr>r retm 
etched sounds. Earth, Wind & Fire-style 
horns peimeate "I'araiUscio," while "New 
York" revels in nods to the lwlcy Broth- 
ers and Patrire RilhIicil 

• Star, "( 'ould Tliis IU> lieiil" ( NV.ml. ms 
singte). Tampa. Kla.-hused Nebulous con- 
tinues its winning st reak with I his trani-e- 
hued pop jam. Club DJs and radio pro- 
grammers who have embraced such t racks 
as Kim SozziV "Feelin Me," BeccaVt "You 
Make Me Feel . . . (More & More)," and 
Aurora Featuring Naimee Coleman's 
"Ordinary Wtirld" will find much to admit v 

on this Ford production. 
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by Michael Paoletta 

new (and third) album by Faith- 
less — of which he is a member, along 
with keyboardist Sister Bliss and 
DJ/rapper Maxi Jazz — debuted at 
No. 4 on the Music & Media Euro- 
pean Top 100 Albums chart (.Bill- 
board Bulletin, June 29). 

In the same week, the album, Out- 
rospective, debuted at No. 2 in Nor- 
way, No. 3 in Germany, No. 4 in the 
U.K., No. 5 in Ireland, No. 6 in 
Switzerland, and No. 10 in Finland; in 
Holland, it climbed 10 notches to No. 
2. The set's lead single, the ant hemic 
"We Come 1," remains in the top 10 
in several markets and spends a sev- 
enth week atop the Music & Media 
European Dance Traxx chart. 

"Life really couldn't be better," ex- 
plains the 34-year-old Armstrong, 
who handles all programming duties 
for the act. "It's great that we're mak- 
ing music that's still affecting people. 
Since you never know when and if 
your fans might not be there, I feel 
like a man in a hurry. I don't want peo- 
ple to give up on us yet." 

On Tuesday (10), the wickedly 
smart Outrospective arrives in the 
U.S. via Kinetic/Checky/Arista. 
(Cheeky, the label founded by Arm- 
strong and Mel Medalie, is now 
wholly owned by BMG U.K.) In this 
issue, "We Come 1" — with remixes 
by Dave Clarke, Wookie, Jim 
Elliot. Ibi, Patrick Wintter & 
Mario Hammer, and Jeno, Garth & 
Eric James— jumps six spots to No. 
21 on the Billboard Hot Dance 
Music/Club Play chart. 

In a fashion similar to the act's pre- 
vious albums (the 4-year-old Rever- 
ence and l!)98's Sunday tiptn), Outro- 
spective is steeped in life's emotional 
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1. RUNNING (REMIXES) INFORMATION 

SOCIETY tommy boy silver label 

2. THANK YOU DIDO Man 

3. EVERYTHING YOU NEED MADISON 
AVENUE nmgnmn 

4. TUK TAK DJ DERO G2 

5. REMEMBER MEJORIOdecca 

MAXI SINGLES SALES 

1. IRRESISTIBLE JESSICA SIMPSON 

COLUMBIA 

2. IT'S GONNA BE ALRIGHT PUSSY 
2000 12 

3. SIGO SIENDO RICO GERARDO thump 

4. HERE WE GO AGAIN SOUL DUJOUR 

STRICTLY RHYTHM 

5. PLEASE FORGIVE ME DAVID GRAY «io 

Breakouts Titles with future chart potential, 
based on club play or sales reported this week 



depth charges. Said another way, it's 
the human condition put to words and 
music. And yes, you can dance to it, 
especially such tracks as "We Come 
1," 'Tarantula," "Liontamer," and the 
Klein & MBO-inflected "Machines K 
Us." Also primed for dancefloors is 
the melodramatic "One Step Too Far" 
featuring Dido, whose vocals have 
graced tracks on Faithless' previous 
albums. On this wistful tale, Dido 
trades microphone duties with Jazz 
over swelling, hypnotic beats. With- 
out doubt, fans of Faithless' earlier 
dancefloor hits like "Insomnia" and 
"God Is a DJ" will find much to 
admire here. 

Elsewhere, elements of blues, hip- 
hop, soul, folk, dub, and jazz figure 
into the mix. The Jazz-fronted "Not 
Enuff Love" and "Giving Myself 
Away" are mysteriously beautiful. 
Just as gorgeous are "Crazy English 
Summer" and "Evergreen," which 
spotlight the sublime vocals of Zoe 



Johnston, who has recorded with 
U.K. act Bent 

For Faithless, musical variety is 
key. "We don't worry about tempos 
or anything like that when we're 
making an album," Armstrong 
acknowledges. "How boring would 
that be? There's so much great 
music in the world — to limit yourself 
would be ridiculous. You must 
always keep the mind open, get rid 
of boundaries and definitions." 

According to Armstrong, the trio 
was more than ready to begin record- 
ing Outrospective. He credits this to 
having 18 months off prior to enter- 
ing the studio. "We had completed the 
tour for Sunday Spin, and we each did 
our own thing, nothing related to 
Faithless," he notes. 

For Sister Blissy, as Armstrong 
fondly calls her, this meant DJing 
around the world and releasing such 
singles as "Deliver Me" and "Sister, 
(Continued tin page 5.',} 




Working Day and Night DJ/pro- 
ducer/remixer Junior Vasquez has 
bid farewell to his weekly residency 
at New York's Twilo club, which 
was recently shuttered, and is 
awaiting the arrival of October, 
when his new weekly DJ residency 
will commence at New York's Exit. 
Until then. Vasquez is staying extra 
busy in the studio, as well as plying 
his DJ skills for punters around the 
world. Last month, Nervous 
Records issued Junior's Nervous 
Breakdown, a beat-mixed set that 
spotlights some of Vasquez's 
most-revered mixes. Here, Vas- 
quez is shown manning the turnta- 
bles at the Roxy in New York. 



Ibiza Pioneer Jose Padilla 'Navigates' To DRD EastWest 



BY HOWELL LLEWELLYN 

IBIZA, Spain— The Spanish 
Balearic island of Ibiza in the 
Mediterranean has been a music 
haven for gentle outcasts since 
the first hippies, as well as U.S. 
draft dodgers avoiding the Viet- 
nam war, arrived en route to 
Katmandu, Nepal, in the 1960s. 

Spaniard Jose Padilla is nei- 
ther, but he has slowly shaped a 
legentl across much of the world 
as a maestro of chill-out/ambient 
music. Padilla is the creator of 
the much-revered, Ibiza-based 
Cafe del Mar post-club compila- 
tion series; he compiled its first 
six volumes. 

Now, he has changed labels. 
He broke acrimoniously from the 
owners of the club Cafe del Mar 
over ownership of the trademark 
and has signed to Warner Music- 
owned Spanish label DRO East- 
West. Padilla's solo album, X'ar- 
igator, was issued June 25. It will 
be released in 45 other territo- 
ries during the next two weeks. 

The launch of Navigator has 
been delayed is the U.S., where 
its release is scheduled for late 
September. "The setup for this 
album in the U.S. needs more 
time," says DKO managing di- 
rector Jose Carlos "Charley" 
Sanchez. Na vigator is released 
on EastWest in the markets 
where that imprint exists or on 
another Warner label. 

"Cafe del Mar's mixes were 
my creations and co-productions 
but not my compositions," the 
45-year-old Padilla says. "On 
Navigator, all the songs are mine 
and are based on the moods you 
feel before, during, and after the 
sun disappears into the sea." 

Navigator — boosted by vocal 
contributions from Seal and 
N'Dea Davenport — was record- 




ed and mixed in Padilla's home stu- 
dio in Ibiza. Its first single, "Adios 
Ayer" (Farewell Yesterday), is 
being heavily promoted online. 

Sanchez calls the corresponding 
Internet video a "biological e-clip. 
It was taped over a 24-hour peri- 
od, so that every time you enter 
the video, you see a different 
clip." (To view the video, log on to 
212.0.123.85/padilla/enter.htm or 
<lroeastwest.com.) 
According to Sanchez, Navigator 
is perfect for 
marketing, 
because it can 
operate on four 
different levels: 
club, dance, top 
40, and AC. By 
late June, he says, 
"Adios Ayer" had 
padilla maximum rota- 

tion on Spanish 
AC network Cadena 100. 

For the past two decades, Ibiza 
has been Europe's dance-music cap- 
ital. The island has always been a 
laboratory for export music that is 
heard in Spain only at specialist 
clubs and minority-interest radio. 
Partly because its alternative scene 
developed under the culturally sti- 
fling 1939-75 Franco dictatorship — 
and partly because the dance scene 
was primarily created and cultivat- 
ed by seasoned DJs from the 
U.K. — the Ibiza factor remains lit- 
tle known outside specialist circles 
on the Spanish mainland. 

That explains why Padilla is basi- 
cally unknown in S|>ain outside Ibiza 
but is a regular at leading ambi- 
ent/chill-out clubs in Lontlon. Miami. 
Paris, and Amsterdam, among other 
cities. Padilla also manned the 
turntables at this year's Rock in Rio 
festival in Brazil. 

Padilla grew up in an impover- 
ished Barcelona barrio. By the 



time he was 12, he was playing 
records at street parties for 
children. Three years later, 
Padilla says, he stopped play- 
ing Black Sabbath and Deep 
Purple after hearing "The Girl 
From Ipanema." 

"I moved to a new musical 
plane," he recalls, referring to 
his discovery of bossa nova. At 
the age of 20, he went to Bar- 
celona's harbor and caught "the 
first boat going anywhere." Fate 
decreed that it be the ferry to 
Ibiza, a spaced-out hippie para- 
dise that Franco had allowed to 
flourish because it did not affect 
the mainland. 

Padilla plunged into the Ibiza 
nightlife and was soon a DJ at 
the Ku discotheque. "He would 
mold one style onto another like 
a glove — Paco de Lucia, [LI.K. 
maverick folk singer) John Mar- 
tyn, and the latest dance 
sounds," SSnchez notes. "His 
exquisite musical taste means 
that he never misfired." In 1!)!)2, 
he was offered a DJ residency at 
Cafe del Mar. 

The first three volumes of 
Cafe del Mar were released on 
U.K. independent React. With 
volume four, Padilla signed to 
Mercury Records U.K., but this 
relationship ended amid legal 
wrangles over copyright in 1099; 
Padilla subsequently signed to 
DRO EastWest. Sian Thomas, 
international product director of 
Mercury Records U.K., declined 
to comment on the label's split 
with Padilla. 

Ultimately, Padilla wants to be 
"acknowledged as somehody who 
makes good music. DRO has put 
a lot of energy and enthusiasm 
into this album. To sign some- 
body aged 45 making sunset 
music is a brave thing to do." 
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• Andy Allen, Alternative Distribution Alfcmoe 

■ The Angel, Supa Crucial Recordings 

■ Jason Bentley, Maverick Records 

• Maurice Bernstein. Giant Step 

• Ethan Brown, New York Magazine 

• Graham Boyd, ACtU Drug Policy Libgabon Proj, 

■ Michael Cohen, Warner Music Group 

■ Bill Coleman, Peace Bisquit Productions 

• Lynn Cosgrave, Trust The DJ 

• Chris Cox, Thunderpuss 

■ Claudia Cuseta. Maxi Records 

• Joe Danziger, DJCentral.com 

■ Louie DeVito, E-Lastik Recordings 

• Barney Glover, Ministry of Sound 

• DJ Paulette, DJ 
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•Scott Henry, Buzz/Ultra 

■ Jeannie Hopper, Liquid Sound Lounge 

• Victor Lee, Tommy Boy Silver Label 

■ Steve Lau, Kinetic Records 



• Jennifer Matthews, Six Degrees Records 

• Danel Marotta, Dowd & Marotta PC 

• Tom Moulton, remixer/producer 

• Seth Neiman, Music Choice 

■ Sarina Paris. Playland/Priority 

• Tony Portelli, 4 Liberty Records Ltd. 
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• Chi CN Valenti, Mothemyc.com 

• Cary Vance, Virgin Records 
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LIVE PERFORMANCES 

at N.Y.'s hottest night clubs: 

Shine, Centro-Fly & 

Sunset Terrace at Chelsea Piers 

Ultra Nate 

Strictly Rhythm Records WW 
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Gloria Gaynor m 

Logic Records • 

Official Opening Night 
After-Party at Frying Pan 

presented by 

Strictly Rhythm/Groovilicious/G2 
Reina. Crystal Waters & Abigail 
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PERFORMING DJs 

• The Angel, Los Angeles 

• MJ Cole, London 

• Dimitri From Paris. Paris 

• ArtM rjodger's Mark HI, London 

• King FJritt, Philadelphia 

• Danny Krivit, New York 
•Encklvlorilto, New York 



Gloria Gaynor 

• Paulette, London 

• Pvhythm Masters, London 

• Roger Sanchez. New York 
•Bobby Shaw, New York 
•Smash. New York 

• Steve Travolta, New York 

• Tony Troffa, New York 
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DANCE TRAX 

(Contiuned from page 5J) 

Sister" (both on Multiply Records 
U.K.). Jazz S])ent the time raciriB cai-s 
throughout Eumpe ("He ha.s a team of 
race-car drivers," Annstrong says). As 
for Armstrong, he built a new studio 
and, along with keyboardist Mark 
Bates, formed Dusted, whose single 
("Always Remember to Respect and 
Honor Your Mother") and album 
(When We Were Young) delivered 
some much-needed mellow madness; 
Nettwerk America is scheduled to 
issue the album and the single July 24 
and Aug. 7, respectively. 



"By the time we returned to the 
studio, we were all on and ready," 
Armstrong notes. "But we won- 
dered if our fans would care. 
Whenever you're recording a new- 
album, you have to forget your his- 
tory, because you never know what 
your fans will think." 

From the onset, Armstrong says, 
the threesome was adamant about 
retaining the rhythmic texture of 
Sunday 8pm, but making it "less 
claustrophobic. I can't even listen to 
Reverence now — it's too childish — 



while Sunday 8pm has huge reso- 
nance for me. Oittmspective feels very- 
whole, much more personable than 
anything we've Llone in the past. It's 
also more outgoing, less introspec- 
tive" — which could explain its title. 

Although Faithless will be toiu-ing 
for the next year and a half, don't 
expect to find Mr. Armstrong onstage 
with Bliss, Jazz, and Johnston. "They 
don't call me reclusive for nothing," 
he says with a laugh. While his band- 
mates are on the road, Armstrong 
says, he may begin pondering "possi- 



ble contributions" to Dido's sopho- 
more album (he co-produced several 
songs on her debut, A'o Angel), as well 
as Johnston's solo tlebut. 

So, is God a DJ?, I inquire aloud. 
"Yes, a DJ among many, many other 
things," Armstrong says. TTie smile — 
no, make that the beam — remains. 

Causing a 'commotion': 

Nearly two years ago, Theo Keat- 
ing (more commonly known as 
Touche) — who records as the 
Wiseguys — was profiled in this 



column (Dance Trax, Billboard, 
Aug. 14, 1999). The topic of discus- 
sion was the Wiseguys' sophomore 
album. The Antidote (Wall of 
Sound/Ideal/Mammoth). 

Sadly, the album failed to click 
beyond clubland's left-field contin- 
gent. But that may soon change. 
One of the album's many highlights, 
"Start the Commotion," can cur- 
rently be heard in a commercial for 
Mitsubishi— as well as on WZHT 
(Z100) New York. Not bad for a 24- 
month-old track, eh? 
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Keen Hopes His New Lost Highway Disc Will Defy 'Gravity' 



BY RAY WADDELL 

NASHVILLE — Already a monster 
act in his home state of Texas, 
singer/songwriter Robert Earl Keen 
is making serious inroads in many 
other markets. Hopes are that 
Keen's new Lost Highway release, 
Gmvitational Forces, is the catalyst 
that will pull even more believers 
into his growing fan base. 

Keen has high expectations of his 
new record, due Sept. 11. "If we could 
sell half a million copies, I'd be really, 
really happy," he says. "If I could get 
a gold record out of this, I would kick 
back by the pool and have a cigar." 

Regardless of its success commer- 
cially. Keen and his new songs fit 



label chairman Luke Lewis' vision for 
Lost Highway. "When we were look- 
ing at forming this label, Robert Earl 
Keen was definitely at the top of the 
list," Lewis says, adding he was 
turned on to Keen by his college-age 
children. "I went to see Robert here 
in Nashville last year, and the room 
was packed with a really wide demo. 
He's a real generation jumper." 

Keen is equally impressed with 
Lewis, whose enthusiasm brought 
Keen to Lost Highway after two 
albums on the now-defunct Arista 
Austin label. "Luke was enthusiastic 
and sincere," Keen says. "He said, 'You 
do what you do, and I'm here to expand 
your career by selling records.' " 



Co-produced by Keen and Gurf 
Morlix (Lucinda Williams), Grainta- 
tional Forces is populated with the 
gritty, down-and-out characters that 
Keen has offered up in the past, but 
doesn't have some of the more vio- 
lent imagery he's previously record- 
ed. While often still dark in tone, the 
characters are more beaten down 
than openly desperate, and Keen 
doesn't get around to killing anybody 
off until three tracks in. 

"Yeah, the body count's a little 
lower this time," he says with a laugh. 
But he admits that he still enjoys 
employing lowdown characterizations 
in such songs as "Wild Wind," where 
Keen intones, 'That's a song I been 



DJ Hall Of Fame Inducts Radio Veterans; 
Lauderdale Tn Open Fur Lucinda Williams 



Nashville 

Scene 



TIVE BROADCASTERS were inducted into the 
Country DJ Hall of Fame during a June 28 dinner in 
Nashville hosted by Blair Garner of the syndicated 
radio show After MidNite. In addition to the five DJs, 
former Great Empire executive Mike Lynch was the 
first recipient of the Radio Hall of Fame award. 

Both the DJ and Radio Hall of Fame are adminis- 
tered by Country Radio Broadcasters (CRB). The 
President's Award was given to former record pro- 
moter and Cash Box executive Tom McEntee, one of 
the founders of the annual Country Radio Seminar. 

Buck Owens, the Career Achievement Award win- 
ner, was unable to attend because of illness. Radio con- 
sultant Larry Daniels, a longtime employee of Owens' 
radio stations, accepted 
on his behalf. Brad Pais- 
ley led a musical tribute 
to Owens that also fea- 
tured Sherrie Austin, 
Tammy Cochran, and 
Billy Yates. 

At last year's event, 
several recipients took 
the opportunity to criti- 
cize today's country radio 
stations for not playing 
enough of the for- 
mat's legends. This year, 

only inductee Terry Burford made similar comments. 
"What Worries me in the next 25 years is the next 
inductees," said Burford, who hosted afternoons at 
Great Empire's KFDI Wichita, Kan., for 33 years. "Are 
they going to know r who Buck Owens and Merle Hag- 
gard are? It's a shame we can't get them played on the 
radio anymore." 

In his own acceptance speech. Rhubarb Jones, the 
morning host at WYAY (Eagle 106.7) Atlanta, where 
he's worked since 1985, said, "I'm so grateful that 
Eagle 106.7 is a real country radio station. We do play 
Buck Owens. We do play Merle Haggard." 

This year's other DJ Hall of Fame inductees were 
Dale Eichor, a longtime PD/music director/midday 
host at KWMT Fort Dodge, Iowa; Country Joe Flint, 
w r ho has hosted the morning show at KSOP Salt Lake 
City since 1970; and the late Chris Lane, who created 
the "Legend Makers" syndicated series and also wrote 
and hosted Christmas in the Country/Country Christ- 
mas, a holiday special now in its 26th year. 

Inductees were selected by a committee of 10 indus- 
try executives appointed by the CRB board. DJ 
inductees must have spent at least 25 years on the air. 
The Radio Hall of Fame inductee must have spent 25 
years working in radio. 



Art 




by Phyllis Stark 



iTIST NEWS: Jim Lauderdale will open for Lucin- 
da Williams on her summer tour, which kicks off July 
14 in Indianapolis and runs through Aug. 12 in Houston. 

Madacy Entertainment has teamed with cosmetics 
company Avon to market Crystal Gayle's album of 
original lullabies for children, In Mif Arms. The album 
is featured in Avon's current catalog. 

Vince Gill was honored by the Recording Indus- 
try Assn. of America during Fan Fair in Nashville 
with a career achievement award, recognizing sales 
of more than 21 million albums duiing his nearly 20- 
year solo career. Gill has amassed 12 gold, nine plat- 
inum, and six multi-platinum albums. 
David Frizzell will host the sixth annual Frizzell Fes- 
tival Oct. 13 in Pawnee, 
Okla The festival, a eele- 
bration of traditional 
country music, will in- 
clude ijerformanees fitim 
Frizzell. Ray Price, 
Hank Thompson, and 
Wanda Jackson 

Jamie O'Neal un- 
derwent surgery June 
27 for a ruptured disc. 
She is expected to 
make a full recovery 
but had to cancel all 
appearances until the July 13 launch of the Girls' Night 
Out tour with Reba McEntire, Martina McBride, 
Sara Evans, and Carolyn Dawn Johnson. 

McBride recently recorded "Practice Life," a duet 
with labelmate Andy Griggs, for Griggs' upcoming 
alburn, Freedom, due Sept. 11. 

On THE ROW: Windswept Publishing has signed 
Derek George to a writing deal. George, a member 
of Bryan Whitens band, has written White's hits "Look 
at Me Now" and "So Much for Intending," as well as 
Diamond Rio's "Imagine That." 

Em mil Martin joins EMI Music Publishing as cre- 
ative manager. His background includes positions at 
Island Bound and N.E.M. 

Katie Dean joins Lyric Street Records as promo- 
tion coordinator. She was previously label relations 
manager at Music.com in Nashville. 

Carter Todd joins Gaylord Entertainment as VP, 
general counsel, and secretary. He previously was cor- 
porate and securities partner in the Nashville uffice of 
Baker, Donelson, Bearman & Caldwell. 

R.G. Jones has been promoted to associate direc- 
tor of promotion at the RCA Label Group. He previ- 
ously was manager of promotion. 




singin' for years/That's the way the 
wild wind blows." 

The opening cut and first single, 
"Hall of Fame" by Joe Dolce, is one of 
five well-chosen covers on the album, 
which also features songs by Johnny 
Cash, Terry Allen, and Townes Van 
Zandt. Cash's "I 
Still Miss Someone" 
is bookended by 
Keen's own "Not a 
Drop of Rain" and 
"Fallin' Out," creat- 
ing a triumvirate of 
dark, moody songs 
that fit together 
perfectly in tone. keen 

"For my money, 
'Not a Drop of Rain' is my favorite 
lyric on the whole record," Keen 
says. "It's a very emotional song, 
written out of thinking w r hat would 
happen if I lost everything I have." 

Keen says the song's structure, 
which eschews the traditional verse/ 
chorus/verse style, is a method that 
suits him as a songwriter. "That's the 
most natural kind of writing style I 
hive — not necessiuily that tone or sen- 
timent, but the cadence of the words." 

Other highlights include a rowdy, 
back-porch take on the traditional 
"Walkin' Cane" and a subtle, touch- 
ing reading of Van Zandt's "Snowin* 
on Raton," long a crowd-pleaser at 
Keen's live performances. He closes 
the record with the title cut, a 
bizarre, spoken-word backstage 
rumination that evokes crimson 
aliens, Airstream flying saucers, and 
plastic asteroids that "look like giant 
turds." Keen says the track is a poem 
he wrote about a "real place" in El 
Paso, Texas, and its recording is a 
good example of the type of experi- 
mentation that went on in the studio. 

"I know they must have been 
thinking, 'He has completely lost his 
mind,' with that song," Keen admits. 
"This record, by the way, is almost 
100% a band record, with my road 
band, me, and Gurf Morlix." 

The vibe in the studio was very 
relaxed. Keen says. "When we started 
this project I hadn't made a deal with 
any record company — I just knew I 
would have a deal one way or another." 

Keen's new label is similar to Austin 
Arista in that it is an offshoot with 
major-label backing. "We did fine [at 
Arista Austin], but it was a situation 
where I don't think they even knew 
what they were trying to do half the 
time," Keen says. "Lost Highway is so 
much more focused and dedicated to 
one theme, and that's to take this alter- 
native music that so many people love 
and try to bring it to even more people." 

Lewis believes the "young music 
junkies," including Keen's fans, will 
understand what's going on at Lost 
Highway. "Robert has such an incred- 
ible touring fan base, and he works 
leal hard out there," Lewis says. "Our 
job is mostly a matter of spreading 
from a really solid fan base." 

Many feel that a Texas/roots music 
scene, propelled by straightforward 
songwriting and strong musician- 
ship, is bubbling under the surface 



and about to burst forth in the same 
way that the Outlaw movement did 
a generation ago. If that's the case, 
Keen seems to be at the forefront. 

"When you look at the roster of 
artists that are coming out of Texas, 
there couldn't have been a more 
obvious choice (for Lost Highway) 
than Robert," Lewis says. "He's the 
lead dog. Now there are some pow- 
erhouse radio stations in Texas that 
could take him to another level." 

Keen, too, senses that a bona fide 
"scene" is in progress. "This Texas 
thing has exploded," he says. "I was 
fortunate enough to headline a show- 
recently in Austin with Charlie Robi- 
son, Jack Ingram, Reckless Kelly, Pat 
Green, Mark Chesnutt, (and other 
Texas artists|, and when we pulled up, 
it was like, 'Happy New Year, 1975: 
There were all these redneck girls in 
wife-beater T-shirts with no bras on, 
and everybody with a beer in their 
hand — all these 18- to 25-year-olds. It 
was yee-haw to the max." 

"Walkin' Cane" and "Hall of Fame" 
have both been released as leadoff sin- 
gles, and Texas radio is more than 
ready for more Keen material. "We're 
already on it," says Bruce Kidder, PD 
at Americana KHYI in Piano, Texas, 
near Dallas. "We're starting with the 
single ["Hall of Fame" J, and we've also 
been spiking a tune called 'Walkin' 
Cane' that could be another 'Road 
(Joes on Forever for him." ("The Road 
Goes on Forever," which Keen wrote, 
has become a signature song and live 
staple for him. At press time consid- 
eration was being given to Keen rere- 
cording the song and including it as a 
bonus cut on Gra vitational Forces.) 

Kidder says reaction to the new 
material has been "phenomenal." 
"There's not a morning on my show 
that I don't get a call for the new Keen." 

Retail is also ready to come on 
board. "We're very eagerly anticipat- 
ing the new Robert E;ui record," says 
Geoff Stoltz, senior buyer for Torrance, 
Calif.-based Wherehouse Music. "He 
has been a core artist in our Texas loca- 
tions for a number of years, and with 
the refocusingon Texas music, I think 
this could be his time. He's really one of 
the leaders of that movement" 

From the beginning, Keen has had 
aspirations to do well outside the bor- 
ders of his home state. Now he is 
making it happen, partly through his 
popular Texas I Jprising multi-act con- 
certs (Billboard, May 5). 

And while mainstream success 
would he nice, Keen admits that he 
doesn't feel much kinship with most of 
country radio. "I don't write that rriiuiy 
love songs," he says. "I think right now, 
country music focuses too heavily on 
love songs, hut it is what it Is, and it will 
change. Whenever you love it, it 
changes to something you hate, and 
just when you think you hate it, they'll 
change to something you love. I'm just 
going to keep playing those shows. Just 
like my Uncle Bill says, *We11 get there 
through brute force and ignorance.' " 

Keen is managed by Scott Robinson 
at Dualtone Music Group and booked 
by Monterey Peninsula Artists. 
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41 
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NEVER LOVE YOU ENOUGH 

D HUFF 1 B.JAMES ANGEL Dl 




HI Y WRI i- " 
IV) MCA NASHVILLE 1 72208 t 


37 
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.15 


53 
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WHEN GOD-FEARIN- WOMEN GET THE BLUES 

M.MCBRIDE.P WORLEY IL.SATCHER) 




4 1 ^ n 1 1 1 H.n 1 1 ■_■ o n 1 [_-' L 

RCA ALBUM CUT t 


41 
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HONEY DO 

J.STROUD.D COOK (A ANDERSONJ STEELE. K.BLAZY) 




MIKE WALKER 

ID) (V) DREAMWORKS 450914 
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46 
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HELPLESSLY, HOPELESSLY 

B GALL1MORE (B JAMES J VERGES) 




JESSICA ANDREWS 
CVt DREAMWORKS 450918 
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48 


52 
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THAT'S A PLAN 

M MCGUINN.S DECKER (B E BOYD.D LEONE) 




MARK MCGUINN 
ID) VFR 734758 1 


44 
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46 


47 
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SOUTHERN RAIN 

D HUFF IB.R CYRUS.D V.IRESS.MJ.SAGRAVESI 




HILL!' RAY CYRUS 
(C) (Dl (VI MONUMENT 79440 


45 


® 


52 
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MAN OF ME 

T BROWN. M WRIGHT (R RUTHERFORD, G.TEREN) 




GARY ALLAN 
MCA NASHVILLE ALBUM CUT t 


46 


® 


50 


48 
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THE BIRD SONG 

R WILEY (N. THRASHER. B CASON) 




MEREDITH EDWARDS 
MERCURY ALBUM CUT 


47 


® 


59 
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GETTING THERE 

s.smith. t.clark a clark.g burr) 




TERRI CLARK 
MERCURY ALBUM CUT 


48 


49 


49 
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1 WANT YOU TO WANT ME 

P ANDERSON {R. NIELSEN) 




DWIGHT YOAKAM 

REPRISE ALBUM CUT/WRN 


49 
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NEW ► 
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* Hot Shot Debut 

IF YOU EVER FEEL LIKE LOVIN' ME AGAIN 

BGALUMOfit.C.'/iAtKLR U ■jTEVINS S BOGARDJ HLGORE) 


CLAY WALKER 


50 


® 


58 
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I'M TRYIN' 

D.HUFF (C WALLIN J.STEELE, A SMITH) 




TRACE AD KINS 

CAPITOL ALBUM CUT 
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51 


51 


11 


COME A LITTLE CLOSER 

D.M ALLOY (T MARTV.P.DOUGLAS J SHERHtLL) 


LI LA MCCANN 
(C) (Dl (V) WARNER BROS, 16762/WRN t 


43 


© 


53 


50 


7 


SHE'S MY GIRL 

D M ALLOY. B CHANCEY lZ TURNER. B BAKER.L WILSON) 




BILLY OILMAN 
EPIC ALBUM CUT f 


so 


© 


54 


58 
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TELLURIDE 

BGALLIMORE J STROUD.T MCGRAW IT. VERGES, B JAM ESI 




TIM MCGRAW 
CURB ALBUM CUT 


52 
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55 


55 
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UNBROKEN BY YOU 

DM ALLOY IG. BURR, J. BLADE 5,T BRUCE) 




KORTNEY KAYLE 
LYRIC STREET ALBUM CUT 


53 


56 


4/ 


44 


11 


WILL YOU MARRY ME 

J STROUD ALABAMA U STEELE A ANDERSON) 




ALABAMA 

RCA ALBUM CUT 


41 


© 


N E W ► 


1 


UNUSUALLY UNUSUAL 

D.HUFF (M.MCGUINN) 




LONESTAR 
BNA ALBUM CUT 


5; 


® 


REENTRY 
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WHERE 1 COME FROM 

K-STEGALL IAJACKSON) 




ALAN JACKSON 
ARISTA NASHVILLE ALBUM CUT 


57 


59 


56 


56 


4 


WHO 1 AM TO YOU 

M BRIGHT, M WILLIAMS (S.SMITH.C WISE MAN 1 




COLEY MCCAFJE 

RCA ALBUM CUT 


56 


® 


N EW ► 
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SHE AIN'T GONNA CRY 

C FAflflEN iC FARPEN J FELNfii 




MARSHALL DYLLON 


60 



CD Records showing an increase in detections over the previous week, regardless of chart movement. AJrpower awarded to songs appearing in 
the top 20 on Doth the BDS Airplay and Audience charts tor the first time with increases in both detections and audience. Titles below the top 
20 are removed from the chart after 20 weeks, t Videoclip availability. Catalog number is tor CO stngte, or vinyl single if CD single is unavail- 
able. (C) Cassette single availability. (D) CD single availability. (DV) DVD single availability (M) Cassette maxi-single availability. (T) Vinyl maxi- 
single availability. (V) Vinyl single availability. (X> CD mam-single availability. C 2001, BillboaroVBPI Communications. 
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WHAT I REALLY MEANT TO SAY 



CYNDI THOMSON 



AUSTIN GIANT 16767ANRN 



BLAKE SHELTON 



BUT I DO LOVE YOU7CANT FIGHT THE MOONLIGHT cjrb J3U6 



SHE COULDN'T CHANGE ME llil j'.m . 



MONTGOMERY GENTRY 



ON A NIGHT LIKE THIS wahnlk BROS :s;^y.-'N 
MRS. STEVEN RUDY/THAT'S A PLAN VFR 734758 



MARK MCGUINN 



COME A LITTLE CLOSER WARNER BROS. 16752/WRN 



POUR ME WAK\;fi BROS IfiSlfiWRN 

OKLAHOMA/WARM t FUZZY ,n »: rJ soM 

THE WAY YOU LOVE ME WARNER BROS 16618/WRN 



I WANT YOU BAD LUCKY OOGCOLUMBW 79542SONY 



CHARLIE ROBISON 



DIDN'T WE LOVE CURB 73126 



TAMARA WALKER 



LOVE IS ENOUGH rca 690J4.DLC 
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14 
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TOO LAZY TO WORK, TOO NERVOUS TO STEAL monument ;%!i/50n» 


BR549 


(15) 


18 


14 


212 


HOW DO 1 UVEA curb 73022 


LEANN RIMES 


11 


15 


IS 


13 


MATTHEW. MARK. LUKE 4 EARNHARDT caEAMWMKS4»327«TERSCC« 


SHANE SELLERS 


17 


17 


16 


13 


SIMPLE LIFE COLUMBIA 79541/SONr MARY CHAPIN CARPENTER 


11 


16 


17 


21 


THE MOST BEAUTIFUL GIRL Atlantic 85051/ag 


SOUTH 65 


19 


19 


18 


35 


GEORGIA arista NASHVILLE 69010/RLG CAROLYN DAWN JOHNSON 


(20) 


21 


20 


1" 


MEANWHILE BACK AT THE RANCH curb 73! IB THE CLARK FAMILY EXPERIENCE 


21 


20 


19 


36 


HOW 00 YOU LIKE ME NOW?! Dreamworks 450932 ikterscope 


TOBY KEITH 


27 


22 


21 


41 


MY LOVE GOES ON AND ON virgin 58867C»pitol 


CHRIS CAGLE 


1 23) 


RE-ENTRY 
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1 WANNA BE THAT GIRL j 


THE WILKINSONS 


24 


24 


22 


10 


i KNOW HOW THE RIVER FEELS MCA NASHVILLE 172186 


MCALYSTER 


25 


23 




tl 


IT DON'T MATTER TO THE SUN/LOST IN YOU • capitcl ss:i» GARTH BROOKS AS CHRIS GAINES 



O Records with the greatest sates gains this week. #Recording Industry Assn. of America certification tor net shipment of 500.000 units 
(Gold) A RIAA certification tor net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the sym- 
bol. £ 2001. Billboard/BPI Communications and SoundScan. Inc. 
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OTANDING UPRIGHT: As the title track scores a fourth straight 
week atop Hot Country Singles & Tracks, Lonestarte I'm Already There 
(BNA) starts with Hot Shot Debut honors at the head of the class on 
Top Country Albums with 112,000 units, good enough for a No. 9 show- 
ing on The Billboard 800. It is the group's first No. 1 on the country chart 
and its biggest single-week sales figure to date, topping a Christmas- 
week 1999 sum of more than 63,000 rung by Lonely Grill. On the big 
chart, the new package establishes a new career benchmark, previous- 
ly achieved when Lonely Grill peaked where it entered at No. 28 in the 
June 19, 1999, issue — it opened with 47,000 pieces at No. 4 on the coun- 
try list and peaked at No. S a month later. 

The seventh chart-topping song for the quartet, "I'm Already 
There," gains 256 detections to close with more than 6,000 plays on 
Hot Country Singles & Tracks. 

YoUNG COUNTRY: Lila McCann posts her second-biggest start on 
Top Country Albums, as Complete (Warner Bros.) pops on at No. 18 
with approximately 10,000 copies sold. The former Asylum artist rose 
to No. 8 on the country chart in the summer of 1997 with the now-plat- 
inum Lila, and her sophomore set, Something in the Air. peaked where 
it entered at No. 5 in the April 10, 1999. issue. It bowed with more than 
18,000 scans, then improved to 21,000 units during its second week, ink- 
ing McCann's biggest one-week sum to date. 

The lead single from the new set is "Come a Little Closer," which rests 
at No. 52 on Hot Country Singles & Tracks. McCann's prior radio chart 
contenders include "I Wanna Fall in Love," which reached No. 3 in the 
winter of 1998, and "With You," a springtime top 10 in 1999. 

INSTANT CLASSIC: Patty Loveless has charted 41 titles on Hot Coun- 
try Singles & Tracks. Twenty of those songs peaked in the chart's top 20, 
including five No. 1 singles. On Top Country Albums, the Grand Ole Opry 
star has competed with a dozen albums, half of those reaching the top 10. 
This issue, Loveless takes what is perhaps her most personal work yet 
into the ring, as Mountain Soul (Epic) starts with 7,500 units at No. 24 on 
Top Country Albums. The stunningly beautiful bluegrass/traditional coun- 
try set returns Loveless to her native eastern-Kentucky coal-country roots. 

Even as her label works the title track from her Strong Heart set to 
country stations, it is the roots showcase that bathes in the current spot- 
light (the former set peaked where it entered at No. 13 in the Sept. 16, 
2000, Issue). Sony's Nashville shop is working Mou ntain Soul to the blue- 
grass, southern gospel, collegiate, and traditional country radio markets. 
It contains three religious tracks, including a remake of the Stanley 
Brothers classic "Daniel Prayed." 

Meanwhile, another bluegrass practitioner enters the chart: Rhonda 
Vincent opens at No. 69 with The Storm Still Rages (Rounder), her first 
appearance on Top Country Albums. Vincent is the International Bluegrass 
Music Assn.'s reigning female vocalist of the year. Her new set includes an 
affectionate tribute to Bill Monroe, titled "Is the Grass Any Bluer." 



RealWest's Harms Is All Cowgirl, 'After Air 



BY VERNELL HACKETT 

NASHVILLE — Joni Harms de- 
scribes her music as traditional coun- 
try with a Western feel. The release 
of her new project on RealWest 
Records, After All, is a follow-up to 
the well-received and highly ac- 
claimed Coiegirl Dreams. According 
to Harms, the new CD, due Sept. 4, 
will follow in the same vein. 

"Some of the songs on the new 
album were ones I didn't get to 
record for Cowgirl Dreams, and I've 
wTitten a bunch of new ones since 
then," Harms says. Among her writ- 
ing partners were Wood Newton, 
Hobo Jim, Buck Moore, Barbie 
I sham, and Bob Morrison. 

"Most of them are my standard co- 
writing buddies," Harms says. "Liv- 
ing in Oregon, I don't go in search of 
new co-writers. I know these writers, 
so I will work with the ones I know I 
can get the job done with. And some 
of them have come out to the ranch 
in Oregon to write with me." 

Some of the album's 13 tracks are 
definitely Western, while others are 
traditional country. Whatever the 
genre, Harms says most of the songs 
have positive messages. 

"I've gotten to where I'm in that 
space in my life where I'm realizing 
that there are some other folks out 
there who want their children and 
families to hear songs that are posi- 
tive," she says. 

Harms' label, RealWest, based in 
Burhank, Calif., is a division of Paris 
Recordings and is a joint venture 
with Foui - Winds Trading Co., based 
in Boulder, Colo. Jim Snowden, pres- 
ident of Paris Recordings, says Palis 
took over the label side of the com- 
pany. Distribution for Harms' CD 
will be through Ryco Distribution 
and Four Winds. 

"We will handle the promotion, 
publicity, marketing and sales, and 
we'll work closely with Four Winds, 
w hich has kiosks and listening sta- 
tions throughout the Southwest," 
Snowden says. "Our biggest ac- 
counts are Barnes & Noble and Bor- 
ders, who are known to break niche 
music. Our sales manager has gone 
out and had meetings with both of 
them, starting to prime the pump to 
build up t he Western category." 




Snowden says the company is also 
setting up an in-house booking 
agency, headed by Charlie Parker, 
who already books RealWest re- 
cording artist Brenn Hill. 

"We are just looking to enhance 
what Joni is already doing, suppurt 
what she is doing, and help her to 
win more fans," Snowden says. "We 
also want to take it outside what she 
is doing and bring more opportuni- 
ties to her." The plan for more oppor- 
tunities includes in-stores, w hich will 
include both music 
stores and less tra- 
ditional venues, 
such as Western 
wear shops. 

The label hopes 
radio airplay w ill 
come from coun- 
try and Ameri- 
harms eana stations, as 
well as those pro- 
gramming Western music. Snow- 
den says, "We are amassing a list 
and checking it twice for Western 
music radio opportunities, from 
Red Stcagall's [syndicated] show 
to everywhere else." 

"I definitely think her fans and the 
radio industry are ready to hear some 
new music from her," says Tracy Pit- 
cox, music director at KNEL-FM 
Brady, Texas. "She is so distinct and 
different [from] the typical pop/coun- 
try that is coming out of Nashville 
right now. She is a unique stylist, 
which is exactly w hat we need light 
now — someone with more of an indi- 
vidual approach to their music." 

Tim Cretsinger, owner of Groova- 
cious Record Shop in Cedar City, 
Utah, moved to Utah from Oregon 
last October and quickly began 
introducing people in his new loca- 
tion to Harms. 

"Response to Joni has been in- 
credible so far," he says. "Every 
time I put on one of her CDs, some- 
one will ask me who it is. I've sold a 
good number of copies of Cowgirl 
Dreams and some of her kids' al- 
bum, Are We There Yet. I think 
when her new record comes out, re- 
sponse will be really good. We're 
gonna play the hell out of it. People 
will definitely hear it." 
Cretsinger says the reason people 



like Harms is that she is "pure and 
down-home — there's nothing preten- 
tiuus about her music at all . . . And 
her vocals are so sweet that people 
can't resist her when they hear her. 

"There are people that get airplay 
and get 'big,' but I don't consider 
them artists," Cretsinger continues. 
"I consider Joni a re.il artist. There's 
not a lot of people I say that about. I 
just hope people warm up to her and 
accept what she does." 

Charlotte Bell ow ns Graham Bell 
Gallery in Tubac, Ariz., a shop that 
sells an eclectic assortment of col- 
lectibles and also has a music sec- 
tion. Bell says Harms is one of her 
favorite recording artists. 

"We play both Are We There Yet 
and Cowgirl Dreams in our gallery, 
and when we want to draw a crowd 
into the shop, we pipe the music 
outside. People always come in and 
ask who she is, especially w hen w e 
play the children's album," Bell 
says. "We have sold quite a few of 
her albums since we started stock- 
ing them. People really like her. Her 
music is very refreshing. 

"The gallery has a mixture of col- 
lectibles, and I travel all over the 
world to gather cowboy things from 
other countries." Bell adds. "We sell 
one-of-a-kind items, and Joni is defi- 
nitely one of a kind." 




Attention, Shoppers. Epic artist 
Tammy Cochran visits with her father. 
Delmar Cochran, at a Nashville-area 
Wal-Mart, where he is a greeter. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Licensing Org.) Sheet Musk Dist. 

9 AIN'T NOTHING BOUT YOU (Sony/ATV Tree. 
BMl/Wenonga. BMI/Univeisal. ASCAP/Wemphisto, 
ASCAP) HLWBM 

29 ANGELS IN WAITING (WB. ASCAP/Cal IV. 

ASCAP/DShaugtimessy Avenue ASCAP/Peermusic III 
BMI.Wide Ocean. BMI HLWBM 

10 AUSTIN (Talbot, BMI/Kiislisongs, ASCAP) 

41 THE BIRD SONG (Mayor Bob. ASCAP.'Butt Cason 

ASCAP/Southern Writers Group, ASCAP) WBM 
5! COME A LITTLE CLOSER (Curb Congregation. 

SESAMAonkids SESAC/bl- Station SESAC/Curb, 

ASMP/Cnarlie Monk. ASCAP/Mick Hits. ASCAPI WBM 
25 COMPLICATED EM Full Keel ASCAP/Aprll Blue. 

ASCAP,™ Blackwood. BMl.tfomSa. BMII HLWBM 
14 DON'T HAPPEN TWICE (EMI Apr AJCAJVCeta 

Groove, ASMP/Ctkoyiight net. BMI/McMore. BMI) HI 
13 DOWNTIME IGravitron. SESAC/Bluewater, StSACtMl 

Full Reel. ASCAP/Blakemore Avenue ASCAPI HL 
48 GETTING THERE lUniversai-PotrGiam International. 

ASCAP/Iem 000. ASCAP) 
24 A GOOD WAT TO GET ON MY BAD SIDE (Universal 

ASCAP/Wemphisto ASCAP/Zomba. BMI/leren It Up. 

Ml MM 

8 GROWN MEN DON'T CRY (Laiga Vista, ASCAP/Scar 



lei Rain. ASCAPrSortv/ATV Iree. BMI) HL 
39 HEARTBREAK TOWN (EMI Awl ASCAP/House CM 

Bram. ASCAP) HL 
43 HELPLESSLY HOPELESSLY (Sony/ATV Tree. 

BMI'Sonts 01 leracel. BWI.'Songs 01 Universal BMI) 

HL/WBM 

42 HONEY 00 (Mighty Nice 8MIAI Andeisongs, 
BMI.BIuewater. BMI/Songs 01 Windswept Pacific. 
BlftWy Lite's Work BMrtellow Desert. BMW Want To 
Hold Your Songs. 8MI,<Rn Bravo. BMI) HLAVBM 

33 HOW COOL IS THAT ISony/ATV Tree. BMKWamer- 

lamerlane. BMIrMaior Bob. ASCAP! HLWBM 
2 I COULD NOT ASK FOR MORE (Realsongs. ASCAP) 
WBM 

S IF YOU CAN DO ANYTHING ELSE EM Blackwood. 
BMI/New Don. ASCAMew Hayes, ASCAP) HLWBM 

50 IF YOU EVER FEEL LIKE LOVIN ME AGAIN (Warner 
Tamerlane. BMI/f nsign, BMI) WBM 

1 I'M ALREADY THERE (Start/An Tree. BMl<Znn»a. 
ASCAP/Swear Br II. ASCAP/losh-Niek. ASCAP) 
HLWBM 

11 I'M IUST TALKIN' ABOUT TONIGHT Cokeco Tunes 
BMLSony.WV Ttee BMl'Big Yellow Dog, BMI) HL 

51 I'M TRYIN' (Pacific Wind SESAC/4t4 SESAC/Songs 



Of Windswept Pacrfic. BMI/Gottahaveable BMl'Almo. 
ASCAPI HL 

IS irS A GREAT DAY TO BE AUVE (EMI April, 
ASCAP/House 01 Bram ASCAP) HI 

36 I WANT YOU BAD (Music Sales. ASCAP) 

49 I WANT YOU TO WANT ME (Screen Gems EMI BMI) 
HL 

21 I WOULD'VE LOVED YOU ANYWAY IDannasongs. 
BMI/Ensign. BMI/Songs Of Universal. BMI) HLWBM 

15 LAREDO (Mark Hybner. ASCAP) 

37 10VE OF A WOMAN (bongs 01 Lastraila. BMI) 
32 LOVING EVERY MINUTE Mr, KV Tin 6*1 '■'- 

ga. BMWomba. ASCAP) HL/WBM 
4S MAN OF ME (Umversal-MCA ASCAP/Zomba 

ASCAP/Teren It Up. BMII WBM 
40 NEVER LOVE YOU ENOUGH (Sony An Cross Keys 

ASCAP/Onafy. ASCAP/Uniuersal-PofyGram Interna 

tonal ASCAP/Steen Wagon. ASCAPI HL/WBM 
31 ON A NIGHT LIKE THIS IWarner -Tamerlane. 

BMI/lnstinct ASCAPI WBM 
2E ONLY IN AMERICA (Sonr/ATV Tree. BMIMalo 

Prairie. BMI/Don Cook. BMI/Route Six. BMI) HL 
31 REAL LIFE II NEVER WAS THE SAME AGAIN) IMaioi 

Bob. ASCAP/Castn. BMlWhiskey Gap. BMI) WBM 

22 SECOND WIND (EMI Blackwood. BMI/Hatley Creek, 
BMI) HL 

60 SHE AIN'T GONNA CRY (Music Of Windswept. 
ASCAP/ln The Fairway. ASCAP/Novemher Songs. 
ASCAP/Creative Artist Agency. ASCAP) 
3 SHE COULDN'T CHANGE ME (WB ASCAP.'Gary 



Neltolson. ASCAP/Saiy/ATY Cross Keys ASCAP) 
HLWBM 

53 SHE'S MY GIRL (Sony/ATY Cross Keys. 
ASCAP/Sony/ATV Tree. BMI/Hio Beal BMII HL 

27 SIX-PACK SUMMER (EMI April. ASCAP/Phii Vassal 
ASCAP/Milene. ASCAP/EMI Blackwood. BMl/Te/hiidge. 
BMI) HL 

45 SOUTHERN RAIN (Sunnageronuno BMI/Actry Breakv 

Heart. BMI'Two Seats Down, BMII 
34 STANDIN' STILL IWB. ASCAP/Dteamin' Upstream, 

ASCAP/Htgti Steppe. ASCAP/SM Wheels. BMI) WBM 
30 STILL HOLDING OUI FOR YOU ;i'i IN: ii A ■ i 

ASCAP/On-Bo). ASCAP) CLM7WBM 
23 SWEET SUMMER (Desert Dreams BMI.'Micnael- 

hoose. BMI/tnsign BMLHio Bravo, BMI) HLWBM 

54 TELLURIDE (Songs Of Universal. BMl'Sony/ATV 
Cross Keys. ASCAP/Onaly. ASCAP) HLWBM 

44 THAT'S A PLAN (Wamer-lamerlane. BMWantanon. 

BMI/Harris Gordon, ASCAP/Ticondeioga, 

ASCAP/Music Sales, ASCAP) WBM 
17 THERE YOU'LL BE (Realsongs. ASCAP) WBM 
7 TWO PEOPLE FELL IN LOVE (EMI April ASCAP/Sea 

Cayle, ASCAPAove Ranch ASCAP/tMl Blackwood 

BMI) HL 

55 UNBROKEN BY YOU (Unrversal MCA. 
ASCAP/Sony.rATV Tree, BMfKancll Rock BMb'Big Red 
Tractor. ASCAP/lce Trey, ASCAP) HLWBM 

57 UNUSUALLY UNUSUAL IrYB ASCAPI WBM 

21 WHAT I DID RIGHT (EMI Foil Keel. ASCAPlett Foot 



ASCAP Womaculate Conceptions. ASCAP/EMI Longi- 
tude. BMt'Bamey Building. BML'Still Standing, BMI) 

20 WHAT I REALLY MEANT TO SAY (Sony/ATV Cross 
Keys, ASCAP/Sony/ATV Tree. BMI/Chns Waters. 
BMI/ShH Working For The Man. BMI/Tommy Lee 
James. BMI) HL 

41 WHEN GOD FEARIN' WOMEN GET THE BLUES 
(Sony/ATV Cross Keys, ASCAP/Satcher ASCAP) HL 

4 WHEN I THINK ABOUT ANGELS (EMI Apr 1 
ASCAP/Pang Two, BMI.WB, ASCAP/Wamei-lamer- 
lane, BMI) HL/WBM 

5 WHEN SOMEBODY LOVES YOU (WB ASCAP/tee 
Haw. ASCAP) WBM 

35 WHERE DOES IT HURT (Sony/ATV Tiee, BMI) HI 

58 WHERE I COME FROM WB, ASCAP.'Ynt Haw, 
ASCAP) WBM 

12 WHERE THE BLACKTOP ENDS (Steve Wanner, 
BMI/Buill On Rock. ASCAP) WBM 

18 WHILE YOU LOVED ME (Sony/ATV Cross Keys. 
ASCAP/Yum Williams, ASCAP/K Williams Songs 
ASCAP/lrving. BMI) HL 

59 WHO I AM TO YOU (LMI Blackwood. BMI/Stiave 
Smith. BMIrBMG Songs. ASCAP/Mrs. Lumpkins Poo- 
dle, ASCAP) HL 

19 WHY THEY CALL IT FALLING (WB ASCAP/Mavenck 
ASCAP/New Hayes. ASCAP/New Don, ASCAP) W8M 

58 WILL YOU MARRY ME (Songs Of Windswept Pacific. 
BMI/My Life s Work. BML/Yellow Desert. BMI'Starrway 
To Brtner s. BMlrAI Andersongs. BMI) WBM 
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SOUNDTRACK A mercury 170069I11.W19.9S) 0 BROTHER, WHERE ART THOU? 
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48 


SOUNDTRACK A CURB 78703(11 98/17 98) 


COYOTE UGLY 
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10 


TIM MCGRAWA CURB 76711 (12.98/18.981 


SET THIS CIRCUS DOWN 
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58 


LEE ANN WOMACK A 1 MCA NASHVILLE 170099(11.98/17.98 


1 HOPE YOU DANCE 
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KENNY CHESNEY • SNA 67976/RLG 11 1.98/17 981 


GREATEST HITS 


1 


7 


6 


7 


38 


SARA EVANS • RCA 67964/RLG 111.98717 981 


BORN TO FLY 


6 


8 


7 


4 


4 


TRISHA YEAR WOOD MCA NASHVILLE 170200 (1 1.9*17 98) 


INSIDE OUT 


1 


9 


.1 


9 


32 


TIM MCGRAWA 7 CURB 77979112.98/18-98] 


GREATEST HITS 


1 


10 


9 


8 


11 


BROOKS A DUNN • arista Nashville 67COARLG (12 98/18 981 STEERS & STRIPES 


1 


11 


11 


10 


■ 


DIXIE CHICKS A* MONUMENT 69678/SONY 112.98 ECV18.9B) 


FLY 


1 


12 


10 


12 


5 


MARY CHAPIN CARPENTER COLUMBIA 85176/SONV (12.98 EOV1B.98) TIME* SEX* LOVE - 


6 


13 


12 


13 


86 


FAITH HILL A' WARNER BROS 47373.YVRNI12.98/189a) 


BREATHE 


1 


M 


14 


14 


87 


TOBY KEITH A DREAMWORKS4W2O9/INTERSCOPEU0.9&16 98) 


HOW DO YOU LIKE ME NOW?! 


9 


15 


13 


II 


5 


BRAD PAISLEY ARISTA NASHVILLE 67008/RLG ( 1 1 .98/1 7.96) 


PART II 


3 


16 


15 


15 


9 


MONTGOMERY GENTRY Columbia eiensom (1 1.96 £0/17.981 CARRYING ON 


6 


17 


16 


16 


39 


TRAVIS TRITT • Columbia 6216&sony tn 98 3717.98) 


DOWN THE ROAD 1 GO 


8 


U8J 


NEW ► 


1 


LILA MCCANN WARNER BROS 480O2AVRN 111.98/17.98) 


COMPLETE 


18 


19 


17 


18 


22 


LEANN RIMES •CURB 77979 (11 98/17.98) 


1 NEED YOU 


1 


20 


18 


19 


8 


BILLY GILMAN • EPIC 62087iS0NY (11.98 EO/17.98) 


DARE TO DREAM 


6 


21 


15 


20 


18 


JESSICA ANDREWS • Dreamworks 450248/interscope do 98/16.98) WHO 1 AM 


2 


22 


21 


21 


30 


NICKEL CREEK SUGAR HIU 3909 116 98 CD] BB 


NiCKFI CREEK 


18 


23 


20 


17 


88 


GARY ALLAN • MCA Nashville 170101 (11.98/17.961 


SMOKE RINGS IN THE DARK 


9 


(24) 


NEW ► 


1 


PATTY LOVELESS EPIC85651/S0NV(11,98£CV17 98I 


MOUNTAIN SOUL 


24 


25 


23 


23 


56 


RASCAL FLATTS lyric street 16501 1/hollywood (1 1 98/17 98) B RASCAL FLAT7S 


14 


26 


22 


36 


31 


CHRIS CAGLE CAPITOL 31170 (10.98117 981 SB 


PLAY IT LOUD 


22 


27 


25 


26 


35 


JAMIE O'NEAL MERCURY 170132 (11 98'17 96: Iff 


SHIVER 


14 


21 


24 


22 


34 


ALAN JACKSON • ARISTA NASHVILLE 6933&RLG (11. 981 7.98) 


WHEN SOMEBODY LOVES YOU 


1 


29 


26 


25 


74 


KEITH URBAN • Capitol 97591 (10.96/16.98) ■ 


KEITH URBAN 


17 


3D 


28 


24 


21 


DIAMOND RIO ARISTA NASHVILLE 67999/RLG 111.98/17.981 


ONE MORE DAY 


5 


31 


27 


28 


112 


SHEDAISY A LYRIC STREET 165002'HOU.YWOOO 112 98/18 98)BJ 


THE WHOLE SHEBANG 


5 


(32) 


30 


32 


16 


TRICK PONY WARNER BROS. 47927/WRN [11.96/17.981 


TRICK PONY 


12 


33 


29 


29 


48 


JO DEE MESSINA • CURB 77977 (1 1.98/1 7.98) 


BURN 


1 


34 


32 


33 


54 


BILLY GILMAN A EPIC 62O8&S0NY 11 1 98 EQ/17.96) 


ONE VOICE 


2 


35 


31 


31 


8 


MARK MCGUINN VER 734757 CD 98/16 98)009 


MARK MCGUINN 


18 


38 


34 


27 


6 


ROY D. MERCER capdol 32515 no 9816 98, ■ ROY O. MERCER VS. YANKEES 


24 


37 


33 


30 


69 


S^SlS^o'iTil ■ 1 9*1 / 961 LA TEST GREATEST STRAITEST HITS 


1 


3B 


3: 






K.T. OSLIN SNA 670O7AHG (10,96716,98) 


LIVE CLOSE BY, VISIT OFTEN 


35 



S 
S 

X 


UJ 

i 

§ 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT & NUMBERdSTRIBUTING LABEL ISUGGESIEO LIST PRICE OR EQUIVALENT FOR CASETTE/CO) 


PEAK POSITION 


(39) 


51 


62 




■ Greatest Gainer — 

KENNY ROGERS Ht 


17 


40 


40 


41 




TAMMY COCHRAN EPC 69736/SOtfr (7 98 EO-1 1 98 1 KB TAMMY COCHRAN 


it 


41 


39 


35 


49 


AARON TIPPIN • LYRIC STREET 165014/H0LLYW00D(10.98'16 96) PEOPLE LIKE US 


i 


42 


43 


\\ 


71 


PHIL VASSAR ARISTA NASHVILLE IBB91,RLG(10 98'16 98)IID PHIL VASSAR 


23 


43 


41 


45 


64 


VARIOUS ARTISTS TIME life 18435 (13.98 CDI CLASSIC COUNTRY LATE '60S 


30 


44 


36 


43 


89 


ANNE MURRAY # straightway 20231 W)9&\9 98i WHAT A WONDERFUL WORLD 


1 


45 


45 


51 


46 


RODNEY CARRINGTON CAPITOL 24827 110 981/ 96 B MORNING WOOD 


18 


46 


37 


39 


64 


VARIOUS ARTISTS n a^sip mi initrv tcj7n 1Q7A 

TIM-LIFE 18433113 96 CDI ULAoalL UUUN IKY ly/U — 19/4 


29 


47 


38 


40 


64 


WADITlllC ftDTICTC 

t me life : ia«? : cdi CLASSIC COUNTRY EARLY 70S 


30 


41 


44 


47 


37 


DARRYL VVORLEY DREAMvV0RKS4^2.iNTtPso>>Ei::.*aa6 96i|ffl HARD RAIN DON'T LAST 


33 


49 


42 


37 


4 


MEREDITH EDWARDS mercury l70I88(6.9&l<? 9Bin REACH 


24 


50 


49 


34 


35 


RANDY TRAVIS WARNER BROS. 4?893i"iVRN !;l 9&]7.93i INSPIRATIONAL JOURNEY 


34 


51 


47 


50 


11 


LORRIE MORGAN & SAMMY KERSHAW , finally FOUND SOMEONE 




@ 


RE-ENTRY 


12 


KASEY CHAMBERS ASYLUM 47823WRN (17.96 CO) THE CAPTAIN 


49 


53 


46 | 38 


41 


GEORGE STRAIT • MCA Nashville 170143 (11.98)17 981 GEORGE STRAIT 


1 


(E> 


MEW ► 


1 


BR549 LUCKY 0OG.COLUMBIA85456/SONYI11.98ECY17.98) THIS IS BR549 


54 


55 


52 


12 


62 


ROY D. MERCER GREATEST FITS: THE BEST OF HOW BIG'A BOY ARE YA? 

VIRGIN 4906S/CAPITOI 1 10 98' 1 6 98; 


26 


56 


51 


54 


16 


DELBERT MCCLINTON NEW WEST 6024 (17.98 CD) NOTHING PERSONAL 


20 


57 


■IE 


46 


88 


ALAN JACKSON A arsta vashvlle I8B92/RLG (10 9&T 7,981 UNDER THE INFLUENCE 


2 


58 


50 


53 


23 


DOLLY PARTON SUGAR hill 3927 (10.98/16 98! LITTLE SPARROW 


12 


(3D 


RE-ENTRY 


52 


RONNIE MILSAP VIRGIN 48S71/CAPIT0L (17.98)24 96) 40 # 1 HITS 


19 


60 


57 




2 


SOUNDTRACK vanguard 795B6 116 98 coi SONGCATCHER 


57 


61 


53 


48 




ALABAMA RCA 69337/RLG 111 98/17.981 WHEN IT ALL GOES SOUTH 


4 


i,J/2,/ 


6: 


67 


42 


* Pacesetter 1 

EMMYLOU HARRIS NONESUCH 79616/AG (11 98/17.98) RED DIRT GIRL 


5 


63 


62 


55 


83 


JEFF FOXWORTHY WARNER BROS. 47427/WRN (10.98)16.98) GREATEST BITS 


17 


64 


58 


58 


33 


Kem-; .°°,r I, *,„:,.„ m IUST ANOTHER SAY IN "ARODIFS 


25 
2 


65 


55 


56 


40 


JOHN MICHAEL MONTGOMERY • Atlantic 83378'AG (K.98/1 7 96) BRAND NEW ME 


66 


56 


49 


6 


THE OAK RIDGE BOYS spring hill 21017 (16 98CD1 FROM THE HEART 


49 


67 


59 


60 


11 


Walton! uS'X^ CD, * HILLBILLY TRIBUTE TO AC/DC 


i! 


68 


63 


52 


3 


WILLIE NELSON island 548BiaiD)MGi]l 98/17 981 RAINBOW CONNECTION 


52 


(D 


NEW> 


1 


RHONDA VINCENT rounder 610474 (io.swi7.9m THE STORM STILL RAGES 


69 


70 


61 


57 


39 


ROY D. MERCER HOW BIG'A BOY ARE YA? VOLUME SEVEN/HANGIN' IT UP 


32 


71 


72 




32 


SAWYER BROWN CURB 77976 (11 98/17 981 THE HITS LIVE 


35 


72 


64 


i: 


49 


CLAY DAVIDSON VIRGIN 48654,CAPI10L (9 9812 98) B U NCONDI HON AL 


33 


73 


66 






SOUNDTRACK bna 67963RLG 111.98/17.96) WHERE THE HEART IS 


18 


74 


75 




92 


ALISON KRAUSS ROUNDER 610465/MERCURY 111.98/17.98) FORGET ABOUT IT 


5 


75 


69 


69 


12 


CHARLIE ROBISON lUCKYOO&COLUMBIA6140tSONY(11.98EO/]798lB STEP RIGHT UP 


;/ 



(~~) (Xlbums wlh the greatest Mies gains this week. • Recording Industry Assn. Of America (RIAA) certification For net shipment of 500,000 album units {Gold*. A RIAA certification for net shipment of I million units (Platinum). «j> RIAA certification for net shipment of 10 millton units 
(Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-pJabnum level. Foe boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments try the number of discs amt'or tapes. * Asterisk indicates LP is avail- 
able. Most tape prices, and CD prices tor BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CO prices, are equivalent prices, wtwen are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage 
growth. Heatseeker Impact shows albums removed from Heatseekers this week. |Q indicates past or present Heatseeker title, c 2001, Billbaard'SPl Communications, ana SoundScan, Inc. 



... . A— ft_J&_l_ COMPILED FROM 1 HAT10NAL SAMPLE OF RETAIL STORE. MASS MERCHANT, AND INTERNET 

Billboard Top Couiitpy Catalog Albums OT — .„... 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT t NUMBER'OISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


TOTAL CHART 
WEEKS 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT 6 NUMBER'DlSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


is 


1 


1 


SHANIA TWAIN MERCURY 536003 (12 98'IB 98) 


lOweettMNo.1 COME ON OVER 


191 




14 


13 


WILLIE NELSON • : " . . 022/SONY 17.98 EQ/1 1.98) 16 BIGGEST HITS 


147 


2 


2 


DIXIE CHICKS MONUMENT 68195.S0NY (10 98 EQ/17 981 B9 


WIDE OPEN SPACES 


i 19 




15 


15 


THE JUODS CURB 77965 (7.98/11 98) NUMBER ONE HITS 


59 


3 


3 


LONESTAR A ! BNA 67762.RLG (10.98/17.98) 


LONELY GRILL 


109 




16 


18 


KENNY ROGERS A OREAMCATCHER 004 (11.9*16.981 SHE RIDES WILD HORSES 


111 






















4 


1 


BROOKS & DUNN A 1 arista Nashville ibb52/rlgiio 98/1/98) 


THE GREATEST HITS COLLECTION 


198 




17 


16 


VARIOUS ARTISTS MADACY 1326 115.98 CO) THE BEST OF COUNTRY 


32 






HANK WILLIAMS JR. A' CURB 77638 (5 989 981 


GREATEST HITS, VOL 1 


369 








6 


5 




18 


19 


THE CHARLIE DANIELS BAND A' EPIC 65694/SONY 17,98 EGO 1.98) A DECADE OF HITS 


568 


6 


6 


FAITH HILLA* WARNER BROS 46790Wm(11.98/17-98) 


FAITH 


167 






19 


20 


TRAVIS TRITT A WAP.NER BROS 46001/WRN 110 98-16 98) GREATEST HITS — FROM THE BEGINNING 


256 


7 


7 


TOBY KEITHA MERCURY 55896? (11.98/17.98) 


GREATEST HITS VOLUME ONE 


135 








20 


17 


MONTGOMERY GENTRY • COLUMBIA -./.SONY (10.98 EQ'16 961 B TATTOOS & SCARS 


117 


8 


12 


JOHN DENVER madacy 4750 15 989 9B) 


THE BEST OF JOHN DENVER 


158 








21 


22 


CHARLIE DANIELS A EPIC641S2SS0NYI5 98ELV9-98) SUPERHITS 


328 


9 


9 


ALAN JACKSON A* ARISTA NASHVILLE 16801/RLG 1 10 98716 981 


THE GREATEST HITS COLLECTION 






















10 


10 


PATSY CLINE A MCA SPECIAL PRODUCTS 420265/MCA (3.98/6.96) 


HEARTACHES 


133 




22 


21 


TRISHA YEARWOOD A' MCA NASHVILLE 170011 111.9&/17.98I (SONGBOOK) A COLLECTION OF HITS 


168 


11 


8 


JOHNNY CASH • LEGACY,COLUMBIA69739'SONY(7 98Ea , ll.9e) 


16 BIGGEST 1' TS 


117 




23 


25 


TIM MCGRAWA'CURB77B86fll 98/1798) EVERYWHERE 


187 


12 


14 


GARTH BROOKS* ' CAPITOL 97424 (19.98/26.98) 


DOUBLE LIVE 


137 




24 


23 


ALISON KRAUSS A ; ROUNDER 610325*/)OJMG 111 98/17.98) B NOW THAT I'VE FOUND YOU : A COLLECTION 


235 


13 


II 


BRAD PAISLEY A ARISTA NASHVILLE 18871jRLG(10.98/17.98)B 


WHO NEEDS PICTURES 


109 




25 




JO DEE MESSINA A - CURB 77904 111 98 17.961 I'M ALRIGHT 


166 



i.v.i:-i; 7. i 1—, vi 
trtiCJJlion " ipI 
tier of dttct inl'o 



7 fpjf-oc lit 1 
liprrwrit of I rr 

Lapm "Aftem* indicate viny* LP 
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CHRYSALIS' STARSAILOR AIMS TO CROSS ATLANTIC 

(Continued from page IS) 



it. We're just starting to greet it 
with open arms." 

Despite the existing interest in 
the album, Collen says, he didn't 
want to rush its release. The stag- 
gered release dates are to give the 
band time to promote the set in 
Europe before heading to America. 
There is talk of the band effective- 
ly relocating to the States for sev- 
eral months, where it will tour 
extensively, making the promotion- 
al rounds along the way. "They are 
totally committed to the U.K. and 
Europe through November," Collen 
says, "because when they come to 
America, they need to focus." 

Walsh concurs: "We're gonna 
work hard there. Too often, British 
bands thought they could break 
internationally from England, 
thinking they could go over to 
America for a week and do a couple 
of shows and everyone would go 
mad and that would be it. We're 
prepared to put the hard work in." 

That's key if the band wants to 
break in the States, Harcourt says. 
"They have to spend time here. 
And they have to be nice, which 
British bands sometimes have a 
hard time doing. Hut they strike 
me as a band like Coldplay or 
Travis, who are cool guys who 
know how to treat people and know 
how to be nice to the press. And 
they really know how to be here 
and do the job, instead of being ass- 
holes like Oasis or the Verve." 

As with Coldplay and Travis, 
Starsailor already has a leg up on 
the likes of Oasis, Pulp, or the Lon- 
don Suede — other British acts that 
have been touted as the next big 
thing in recent years, according to 
Harcourt. "Starsailor have more of 
a rock leaning," he says. "They're 
coming from more of a traditional 
standpoint, and I think American 
audiences can relate to that." 

One of the things that makes 
Starsailor — which hails from the 
same hometown as Verve leader 
Richard Ashcroft — such a candi- 
date for the big time is the depth of 
its songs, insists Andy Fordyce, 
chart albums buyer for HMV's 128 
U.K. stores. "I would say, on a song- 
writing level, that they're probably 
up there with the best around at 
the moment. That includes Radio- 
head. If you look at Travis at the 
same stage in their career — or 
Stereophonies for that matter — I'd 
say that Starsailor is a stronger 
proposition. Of course, whether it 
turns out that they'll stand the test 
of time and the public will take to 
them is yet to be proved. But I'm 
pretty confident that will happen. 

"They could be as big as the Verve 
if the record company does a good 
job with them — and they're on the 
right label for that, so there's a fan- 
chance," Fordyce adds. "EMI gen- 
erally has a good record with this 



TO OUR READERS 

Keeping Score will return 
next issue. 



type of act. As a company, they tend 
to allow their acts to grow at an 
organic pace. They're into bands 
that are in it for the long term, basi- 
cally, like Radiohead." 

To Walsh, the comparisons to 
such acts as Travis, David Gray, and 
Coldplay are flattering. "We don't 
try to sound like anyone," he says. 
"But if it turns out that way, it's 
helpful because it turns people on to 
our music." He adds that the band's 



plan at the moment is just to "give 
it our all and let the music do the 
talking." Ultimately, the goal is to 
be "remembered as an artist 10 to 
20 years down the line on whatever 
scale, really. I think the ideals [for 
us] are the pedestal ones like Neil 
Young or — the real pie in the sky — 
Bob Dylan. If you aim for something 
that seems totally ludicrous, even if 
you can only get halfway there, then 
you're laughing." 



GRIFFITHS DISMISSED FROM BMG EUROPE 

(Continued from page 10) 



exploitation of our global assets." 
That worldwide steering commit- 
tee comprises Schmidt-Holtz, 
Stein (who continues to be respon- 
sible for coordinating BMG's 
worldwide A&R activities along- 
side his new European duties), 
COO Michael Smellie, and senior 
VP/CFO Joe Gorman. 

In Spain, reining in expenses will 
be on the agenda, accentuated by 
BMG's poor fiscal 2000/2001 per- 
formance. The music group is 
thought to have lost upwards of 
$100 million in the year that ended 
June 30, which may be attributed 
to deteriorating business condi- 
tions in various world markets, the 
cost of Internet projects, the Arista 
re-engineering and the start-up of 
J Records, and increased operating 
expenses in general, as well as pay- 
offs to departed senior executives. 

Schmidt-Holtz says BMG does 
not comment on its financial per- 
formance but acknowledges that 
the 2000/2001 results "have been 
heavily influenced by one-time 
items. These were mainly caused 
by write-offs and restructuring 
charges due to management 
changes in the company." 

Looking ahead, the BMG En- 
tertainment chairman says Fast & 
Flexible will enable the group to 
substantially improve its earn- 
ings. In private, he has said that 



cost-cutting is not a strategy and 
that the company's future de- 
pends on developing the right 
creative initiatives. He tells Bill- 
board, "We want to strengthen 
our A&R competence and pick up 
considerable speed. To achieve 
this, we're prepared to invest 
heavily to make it clear to the 
global record market that we're a 
force to be reckoned with." 

Nevertheless, nerves remain on 
edge around BMG's world, espe- 
cially in Europe. Griffiths was not 
always popular with his deter- 
mined, high-decibel style, but he 
left his mark, particularly on U.K. 
operations. Last spring, the com- 
pany went through a reorganiza- 
tion, with Hasse Breitholtz pro- 
moted to chairman and Ged 
Doherty elevated to president of 
the music division. In the fiscal 
year that ended June 30, BMG 
U.K. achieved its business plan, 
according to one insider. 

Stein intends to "invest a lot of 
time" in speaking to employees in 
the U.K., in concert with Brei- 
tholtz. His first priority there and 
throughout Europe will be, he 
says, "to build up trust." 

Assistance iji preparing this 
story was provided by Brian Gar- 
rity in New York and Wolfgang 
Spahr in Hamburg. 



JOE HENDERSON LEAVES JAZZ LEGACY 



(Contin ued from ftage 8) 

Phantom, because he was always 
disappearing. Sometimes he'd dis- 
appear in his own house — you 
wouldn't be able to get him on the 
phone for days or weeks at a time." 

Yet Henderson remained a for- 
midable player, demonstrated 
amply by his two State of the Tenor 
albums, recorded live with bassist 
Ron Carter and drummer Al Fos- 
ter by Blue Note in November 
1985 at New York's Village Van- 
guard. This stunning recital was 
for many the ne plus ultra of post- 
Coltrane tenor blowing. 

But it was Henderson's tributes 
to Strayhorn, Davis, and Jobim 
that finally and truly put the tenor 
man on the map as a jazz sensa- 
tion. The beautifully crafted 
recordings featured splendid solo 
work by the leader, along with 
sublimely empathetic support 
from such sidemen as Herbie 



Hancock, Wynton Marsalis, John 
Scofield, Christian McBride, and 
Jack DeJohnette. 

Seidel notes that those records 
"put Joe in a new context. He did- 
n't make records of other people's 
repertoire until he came to 
Verve." He also points out that the 
albums arrived at the right time: 
"There was a void, with the death 
of [tenor players] Stan Getz and 
Dexter Gordon. It opened the 
space for somebody who had al- 
ways been around. This created a 
whole new visibility for Joe." 

Henderson also completed a 
strong big-band album and a 
reinterpretation of Gershwin's 
Porgy and Bess (featuring guest 
vocals by Sting and Chaka Khan) 
before he was sidelined by a 
stroke in 1998. He had suffered 
from emphysema for several 
years before his death. 
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Top Gospel Albums. 








COMPILED FROM A NJII0NAL SAVRE Of RETAIL STORE. MASS MERCHANT SYjuncJSca/ia 
AND INTERNET SALES KNUR COLLECTED, COMPILED, AND PROVIDED BY IIIIIH 


THIS WE 


s 


s 


ARTIST TITLE 

'.'I'f'l'i I i M J Vbi '(''jiSIRIBUTING LAStL 


1 


1 


4b 


DONNIE MCCLURKIN • 

verity 431XWOUBABH i«m*«No.1 LIVE IN LONDON AND MORE... 


2 


7 


2 


CECE WINANS WEUSMMG OOSfB ; CECE WTNANS 


3 


3 


15 


YOLANDA ADAMS ELBOMfMSMEQ THE EXPERIENCE 




i 


61 


MARY MARY* cZ'COLUMBW'jT'.tacRG THANKFUL 


S 


i 


21 


VARIOUS ARTISTS • 

iWH&vawt i3:BT0MW WOW GOSPEL 2001 : THE TEAR'S 30 TOP GOSPEL ARTISTS WD SONGS 


6 


5 


13 


SOUNDTRACK 00SP0COm«c;<»)570M8A KINGDOM COME 


CD 


J 


16 


BISHOP T.O. JAKES I THE POTTER'S HOUSE MASS CHOIR 

DEXTERITY SOUNDS 20303/EMI GOSPEL THE STORM IS OVER 
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by Lisa Collins 

SEIZING THE MOMENT: With the release this 
month of her eponymous album, CeCe Winans is sport- 
ing a new slimmed-down look and hairdo. But her mis- 
sion of prayer, faith, and encouragement remains the 
same. The new CD is the second release from her now 
3-year-old label, Wellspring Records, which, with the 
appointment earlier this year of a full-time label presi- 
dent, is gearing up to debut a growing slate of artists 
and releases by early next year. While she owns the 
label, Winans will clearly leave the administration of it to 
others, instead concentrating her energies on her music. 

"When you listen to the CD, it's all about prayer," 
Winans says. "I want to emphasize that it is time to pray. 
1 know if you keep praying, things will happen. You just 
have to be faithful. YouH also hear a lot of encourage- 
ment on this album. There's one song in particular, 'It's 
Going to Get Better.' I wrote it for survivors [of 
attempted suicide 1 and those who are contemplating it. 
I was so ignorant to the fact that it was such a strong 
and growing health issue." 

The album also features a duet with big brother Mar- 
vin Winans on a remake of "Bring Back the Days of Yea 
& Nay," which he wrote. Her favorite cut, however, is 
"No One," a ballad written by Marc Anthony. Winans 
notes, "It was originally a love song, but when 1 heard it, 
my mind went straight to worship, so I got pel-mission 
tocliangeacouplcofthe lyrics to let people know N naa 
not a horizontal relationship, but a vertical one." 



I HROUGH THE GRAPEVINE: Word is executives 
at New York-based Jive Records will soon announce 
the appointment of Max Siegel to the post of president 
of Verity Records. This news comes on the heels of 
Siegel's departure from Tommy Boy Records (Bill- 
boa rd, June 30). At praw time, lara Griggs-Magee, the 
label's GM, was not available for comment. 

Meanw hile, Tommy Boy Records has signed Vanes- 
sa Bell Armstrong to a long-term recording pact. Ann- 
strong, best known for her classic remake of James 
Cleveland's "Peace Be Still," was released from Veri- 
ty Records in 1998 and has not had a project out since. 
The Detroit-based gospel diva is currently working on 
her ninth album, slated for release this fall. 

Briefly : There will not be a replacement for depart- 
ed Anointed member Ne'Cee Walls-Allen. Instead, 
the trio — which, since its 1993 debut, has become one 
of Nashville-based Word Music's best-selling gospel 
acts — formally becomes a brother-and-sister duo. 
Remaining founding members Steve and Da'dra Craw- 
ford are in the studio readying their next project, due 
for an Oct. 18 release. 

"So far, so good," is w hat EMI Gospel marketing VP 
Shawn Tate had to say about the label's latest release, 
Gospel Rem ixes, which he credits with being "the first- 
ever full-length compilation of major artists and their 
remixed radio hits." Featured artists include Iramaine 
Hawkins, Donald Lawrence, Darwin Hobbs, Be Be 
Winans, and Lamar CampbelL 

EMI Gospel/Dexterity Sounds is preparing for this 
month's self-titled label debut of Beverly Crawford. 
Marketing director ( aria Williams says the label will 
take advantage of her more than 200 bookings per year, 
including some of gospel's higher-profile events, such as 
the Full Gospel Convention and T.D. Jake's Women 
Thou Art Loosed conference next month in Atlanta, to 
promote the release. 
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by Deborah Evans Price 

FULFILLING 'DESTINY': The KaUnas have always 
been known as a great live act. The five brothel's from 
American Samoit — Joe, James, John, Sam, and .Jeswe — 
have appeared unsUigu with Amy Grant, R. Kelly, CeCe 
Winans, Michael Bolton, and Wynoniia — and they gen- 
erally steal t he show. Their intriguing vocal blend and 
engaging stage pres 

ence never fail to enjv ' J t tVf^% ' ^> 

tivate audiences. 

The trouble has 
been trying to trans- 
late the personality 
of their live perfor- 
mances to the re- 
cording studio. That the katinas 
was the goal of the 

Katinas' second Gotee effort, Destiny. The quintet hits 
the mark with a strong collection of songs that showcase 
its vocal gifts and its passion for spreading the gospel. 

Joe Katiiut admits their first album may have suf- 
fered from the group being "a little hesitant and a little 
afraid, because our expectations were high. We proba- 
bly played it a little too safe, but for this album we just 
thought, 'Man, we're just going to go for it' " 

Deathly was a long time coming. Before landing a 
home at Gotee, the brothel's had actually been signed 
by Clive Davis to an eight-album deal with Arista in 
the early '90s. "We just could never come to grips with 
the material," says Joe, one of 12 siblings. "We grew 
up in church, and we just feel like God has called us to 
do a specific kind of music with a positive message. For 
about two years we tried to make it w ork with Arista, 



but couldn't come to an agreement on the material. So 
we asked them to release us, and they were very kind." 

After breaking free from Arista and the label's desire 
to take them in a more mainstream direction, Joe admits 
they were reluctant to get into another label situation 
immediately. "After that ordeal, we were kind of gun 
shy about the whole music industry. We thought we 
would just sing, and if we never recorded again that 
would be fine," he recalls. "So we just started singing 
church to church and at youth conventions and public 
high schools and all that." 

They honed their performing skills and developed a 
\ision for the type of music they wanted to record. That 
vision is fully realized on Destiny. "Our family has been 
through victories and different challenges not only as a 
group, but individiiidly," Joe says. "We grew up in church 
always healing that God had a plan for our lives, but in 
the past year-and-a-half, He has been driving the theme 
that He does have a destiny for us. I'm hoping that when 
people listen to this album, they will realize that there 
is hope, and that God made us to be great, and they can 
be victorious in w hatever challenges they face. 

"There's a song that sticks out to me — I don't know if it 
will be a single — but it's called 'Who Do You Love?' The 
gist of the song is you can gain the whole world and lose 
your soul. The bottom line in tliis life is, 'Who do you love?' " 

Among Joe's other favorites on the album are "My 
Samoa" and "You Are." 1 love 'You Are,' " he says. "I 
love that intimate vertical song about who God is to us. 
I like 'My Samoa' too. When we wrote that w e knew 
most people probably w ouldn't really relate to it, but 
we wanted to put a song about Samoa on our record. So 
I was glad we had the opportunity to do that." 

While living in Samoa, Joe says, he and his broth- 
el's listened to Latin music (even though the Samoan 
language is closer to Hawaiian than Spanish). It was 
their appreciation for Latin music, along with the 
enthusiastic reception they received performing at 
Expolit and other Latin music festivals, that led them 
to record Spanish versions of both Destiny (Destino) 
and their debut album. "The first one we did, I think 
the label was happy," Joe says. "It did better than 
(Continued on next fxtyej 
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The ENDLESS 'ENIGMA': The fet 
of pioneering jazz violin players is a 
short one, and hoveling near the top 
would be Jean-Luc Ponty. For more 
than three decades, the French violin- 
ist has merged jazz improvisation with 
rock sensibilities and exotic rhythms, 
creating a multi-layered sound that is 
equal parts jazz fusion and world music. 

Although Ponty has remained 
active for the past decade, most 
notably with Stanley Clarke and Al 
Di Meola in the Rite of Strings trio, 
Life Enigma (Aug. 21) is his first solo 
studio album since 1993's No Absolute 
Time (Atlantic). It is also the first proj- 
ect in his career where he assumed 
complete artistic control, performing 
much of the music himself in his home 
studio and readying the CD for release 
on his own JLP Productions imprint. 

After years of performing with 
electric instruments, Ponty says that 
touting during the mid-DOs with the 
all-acoustic Rite of Strings was a chal- 
lenge that reinvigorated him, focusing 
him on his instrument and drawing his 
attention away from his fascination 
with music-making technology. 



HIGHER GROUND 

(Continued from previous page) 

we expected, so we were excited to 
do it on the second one, too." 

PEARL AWARDS: With four nom- 
inations each, Kurt Bestor, Colors, 
George Dyer, Sam Cardon, and 
Canadian newcomer Maren Ord are 
the top nominees for the fourth 
annual PEARL Awards. Voted for 
by members of the Faith Centered 
Music Assn., the awards take place 
July 13 at Salt Lake City's Cotton- 
wood Auditorium. Other top nomi- 
nees include Peter Breinholt, Julie 
de Azevedo, Jenny Oaks Baker, 
and Tammy S. Eobinson, with 
three nods each. 

This year's show will include sev- 
eral changes. Holiday recording of 
the year and compilation album of 
the year are new categories, while 
the existing instrumental album of 
the year category has been split into 
sacred/inspirational album and con- 
temporary album. 

The following is a partial list of 
nominees: 

Sacred recording: "All Creatures 
of Our God and King," George Dyer; 
"Jesus the Very Thought of Thee," 
Kenneth Cope; "Tis Eventide," 
Tammy S. Robinson. 

Inspirational recording: "Healing 
Waters," Sheree Fitzgerald; "May I 
Stand," various artists; "The Olive 
Tree," Jenny Jordan Frogley. 

Contemporary recording: "Give 
a Little," Colors; "Perfect," Maren 
Ord; "Wings," Julie de Azevedo. 

Male vocalist: George Dyer 
Shane Jackman, Michael McLean. 

Female vocalist: Cherie Call, 
Maren Ord, Tammy Robinson. 

NEWS FLASH: After 13 years, 
Mark Lowry is departing the 
Gaither Vocal Band at the end of 

2001. Stay tuned... 



BLUE 
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by Steve Graybotv 

Although many of Ponty's latter-day 
releases featured extensive instru- 
mental overdubs that he frequently 
recorded alone in the studio, the vio- 
linist says that he sold the majority of 
his home recording equipment in 1996, 
when he traded his Los Angelas home 
for a dual residence in New York and 
his native France. 

"After Rite of Strings, I was think- 
ing about music, but not technology," 
Ponty says. "Meanwhile, technology 
was developing very fast, and I began 
hearing about these new innovations 
from the musicians in my band. Once 
I looked into the new equipment, I 
was hooked once again." 

Ponty recorded much of Life 
Enigma (whose title references 
Ponty's 1977 Enigijuitic Ocean) in a 
newly built home studio, augment- 
ing his overdubbed instrumental 
beds with musicians from his touring 
band. "This music is a return to many 
of my melodic and harmonic signa- 
tures that I have been developing 
since the '70s," he says, adding that 
his return to living in France "made 
me look at the world in a different 
way. I explored the countryside, talk- 
ing to farmers and exploring the 
rural land. It cleared out my mind, 
allowing me to come back to music 
with nothing in my head except the 
desire to write music." 

Like much of Ponty's work, Life 
Enigma radiates with unabashed ide- 
alism, a testament to the musician's 
wide-eyed enthusiasm for the world 
around him. "I am a man who lives in 
this world, and I am affected by what- 
ever goes on around me," he says. "I 
am searching for answers about life, 
and this is heard in my music. Even 
in a more somber piece, hopefully, 
there is a bit of inward optimism, 
because no matter what kind of 
events go on around us, I think there 




is still a hope in mankind." 

Ponty says that the decision to 
release Life En igma on his own inde- 
pendent label "was a tough choice," 
adding that "the easy solution would 
have been to give it to a major label." 
However, at close to 59 years of age, 
he "wants complete artistic freedom" 
for "the few years I have left record- 
ing and performing. 

"I could have fit my music into a 
pre-existing format, which would 
have been successful in the U.S., 
but would be unpopular in the rest 
of the world," he 
explains. "Having 
performed all over 
Europe in the past 
few years, I real- 
ized that my clas- 
sic sound has spe- 
cial meaning to a 
lot of people, and I 
ponty would not want to 
do something that 
w r ould go against that. I have a 
chance to have a universal appeal, 
and I might as well stick with it." 

A ND: Vocalist Jeanie Bryson's 

Deja Blue (Koch Jazz, July 10) fea- 
tures several tracks written by her 
mother, songwriter Connie Bry- 
son, as w r ell as a sultry jazz treat- 
ment of Todd Rundgren's "Hello 
It's Me," and "Con Alma/Am I 
Blue," a song from the oeu vre of her 
father, Dizzy Gillespie. 

The BET on Jazz cable channel has 
partnered with Madacy Entertain- 
ment for the release of the 11-disc BET 
on Jazz: For Many Moods collection. 
The multi-artist sets are currently 
available at traditional retail outlets 
and will he sold at BET-sponsored fes- 
tivals throughout the summer. 

Ted Nash's Sidewalk Meeting 
(Arabesque, released last month) 
marks the recording debut of the 
saxophonist's new Odeon ensem- 
ble — trombonist Wycliffe Gordon, 
violinist Miri Ben-Ari, and accor- 
dionist Bill Schimmel, joined by 
drummers Jeff Ballard and Matt 
Wilson — on a set that merges New 
Orleans rhythms with East Euro- 
pean harmonies. 
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Tina Shafer Steps Into The Spotlight 

New York Songwriters' Circle Founder Releases Own Disc 



BY JIM BESSMAN 

NEW YORK — The New York 
Songwriters' Circle, which has had 
a hand in launching the musical 
careers of such artists as Lisa Loeb 
and Sixpence None the Richer, is 
now doing the same for its founder, 
Tina Shafer. 

Shafer, whose songs have been 
recorded by the likes of Celine 
Dion, Sheena Easton, Billy Porter, 
and Donna Summer, last month 
released her autobiographical 
debut CD, The Backyard Sky, on 
her own unnamed label. Available 
via online dealers and her own 
Web site, tinashafer.com, the disc 
offers 10 new tunes. 

"I've been working on it the last 
two years," Shafer says. Her "Love 
Is on the Way," co-written with hus- 
band Peter Zizzo and Denise Rich, 
was first cut by Porter at the request 
of Bette Midler for the soundtrack 
for her film The First Wires Club, 
then covered by Dion. "I decided to 
do the songs that I'd always loved — 
not necessarily the hits — so that my 
two kids would one day know that 
this was their mom and her life." 

The Backyairl Sky is dedicated to 
Sheer's late brother. Doug, who was 
a big part of her life. He's also the 
subject of the title track, which 
Shafer co-wrote with Steve Dorff. 
She explains, "Doug died in a college 
hazing accident, and it's my way of 
saying, 'Your life meant some- 
thing.' " Shafer has previously 
attempted to pursue her own 
recording career. She credits the 
Songwriters' Circle with instilling 
in her the faith needed to try again. 

"Julie Gold [songwriter of "From 
a Distance"] tells how she'd practi- 
cally given up hope of having a 
career and [how] the circle kept her 
going," Shafer says. "It gave me 
hope, too, to go back and do what 
I'd been doing — after being turned 
down so many times in the '80s. 
Madonna was happening, but I was 
more like Jonatha Brooke or Shawn 
Colvin and couldn't get arrested. So 

'I'm not trying to be 
a star anymore. I just 
wanted to get the 
work out there. ' 

- TINA SHAFER 



I started running the circle, which 
showed that people are still moved 
by great words and melodies, and I 
realized that it was OK to go back 
and do this." 

Shafer started the twice-monthly 
series of songwriter showcases in 
1992 at the Bitter End, the famed 
Greenwich Village club. The Cha- 
grin Falls, Ohio, native had come to 
New York in 1979 to complete her 
classical music studies but soon 



realized the difficulty of making a 
living as a classical artist. 

"So I started singing my songs 
around town and got seen at the Bit- 
ter End and signed to Wamer/Chap- 
pell," Shafer says. Early successes 
included songs for such TV shows as 
One Life to Live, As the World 
Turns, and The Outer Limits, and 
album cuts for Easton and Porter. 

Shafer"s Bitter End gigs and music 
business contacts inspired club man- 



also promoted the disc in nearby 
Cleveland on the Good Morning 
Cleveland TV show. Forthcoming is 
an appearance on the New York 
Warner Bros, network TV affiliate's 
morning program, which will involve 
writing a song on the spot from sug- 
gested "bits and pieces," she says. 
Shafer is also slated to play the Blue- 
bird in Nashville in August, along 
with Matraca Berg and Pam Tillis. 
"I'm not trying to get a deal or 
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For nearly a decade. New York singer/songwriter Tina Shafer has regularly 
hosted the New York Songwriters' Circle at Greenwich Village showcase club 
the Bitter End. Pictured at a recent circle gathering, in the back row, from left, 
are songwriters Caroline Barnard. Amanda Kravitz of Marry Me Jane, Lisa 
Loeb, Shafer, Cliff Eberhardt, and Chris Barron of the Spin Doctors. Kneeling 
in front, from left, are Jeff Cohen and BMI executive J.W. Johnson. 



ager Kenny Gorka to ask her to host 
and book the New York Songwriters' 
Circle, based on the songwriters-in- 
the-round format of Nashville's leg- 
endary Bluebird Cafe. Each show- 
case involved four songwriters 
performing three songs each, with 
Shafer providing the introductions 
and interview questions. 

Loeb is probably the biggest ben- 
eficiary of the Songwriters' Circle. 
"She's one of my favorite people," 
Shafer says. "I used to book her all 
the time, and she'd call constantly 
to ask if she could do it again." 

A more recent success story to 
emerge from the circle is Vanes- 
sa Carlton, who met Zizzo while 
performing there. He's now pro- 
ducing her debut album for Inter- 
scope Records. 

Other notable songwriters and 
artists who have participated in the 
Songwriters' Circle include Brooke, 
Gold, the Spin Doctors, Jill Sobule, 
Rodney Crowell, Hugh IVestwood, 
Matraca Berg, Eric BazQian, Gretchen 
Peters, Gary Burr, Jane Kelly Wil- 
liams, and George David Weiss. 

Shafer recently returned to her 
hometown to sign copies of her 
album at the Fireside bookstore. 
"It's the first time they've ever car- 
ried a CD," she says, adding that she 



be a star or anything anymore," 
Shafer says. "I just wanted to get 
the work out there. I knew some- 
one would be touched by my work, 
having seen reactions to other 
songwriters. But I'm such a true 
believer in the song — and how it 
can transform you. To have an out- 
let like the circle, where songwrit- 
ers can go into the writing process 



and how they make it into a career 
is priceless — an education. [Sony/ 
ATV president] Richard Rowe 
came to one of the shows and said, 
'You taught me again why I went 
into this business.' " 

In fact, Rowe, who had come to 
see Crowell, ended up buying din- 
ner for everyone who had flown up 
with the Nashville-based song- 
writer. "I saw the bill and almost 
passed out!" Shafer says. "The 
liquor bill alone was more than any- 
thing I've ever seen in my life." 



A Visit To The People's Shrine Of 
Vladimir Vysotsky, Bard Df Russia 



VISITING VYSOTSKY: Cars 
clogging streets, construction 
everywhere, all the world's me- 
dia gathered together ... so it 
was last week in the rejuvenated 
city of Moscow, where the ITAR- 
TASS Russian News Agency and 
the Russian Press Institute host- 
ed Information: Challenge XXI, 
an intensive three-day seminar 
encouraging cooperation among 
global media agencies. Taking a 
midday break, I fulfilled a long- 
held desire of visiting the grave 
of Vladimir Vysotsky, the bard 
of Russia, at the famous Vagan- 
kovskoe Cemetery, the final rest- 
ing place of many celebrated 
Russian musicians, painters, and 
professionals. 
In keeping with tradition, I 

poured a shot 

of vodka into 
two paper 
cups (one for 
me, one for 
Vysotsky) 
and inhaled 
my first ciga- 



Words & Music 



by Jim Bessmau 



rette since I was 15 — all in trib- 
ute to the legendary Soviet-era 
Russian actor/folk singer (1938- 
1980), whose continuing influ- 
ence on his countrymen begs 
comparison with that of Bob 
Dylan — for his poetic lyrical con- 
tent — and even Elvis Presley — 
for the emotional devotion he 
still inspires. Indeed, a visit to 
Vysotsky's grave is somewhat 
akin to going to Graceland. The 
grave site, just beyond the 
entrance to Vagankovskoe, is a 
people's shrine, replete with 
freshly cut floral offerings from 
fans, as well as an eternal flame 
of sorts: an ever-lit candle, 
housed in a small, iron, church- 
like enclosure mounted near a 
statue that stands in the center 
of the enclosed plot. 

The statue is a young likeness 
of the cross-generational super- 
star, perhaps symbolically wrap- 
ped up in a blanket, his ever- 
present acoustic guitar behind 
him. "It's like he wants to say 
something — and they won't let 
him," offered Alex Berezhkov, 
New York bureau chief of 
ITAR-TASS, who was home on 
vacation. Vysotsky, he noted, 
represented a "challenge to the 
bedridden society of his time," 
through lyrics that hit to the 
core of all Russians. 

The prolific Vysotsky, whose 
singing voice reflected the hard- 
living excesses that fueled his 
passionate words and inevitably 
burned him out at the young age 
of 42, wasn't a dissident. But he 
was always a free spirit (he 
played the role of Hamlet in blue 
jeans as a not-so-subtle dig at the 
authorities), and he gave every- 
thing he had in his concerts, to the 



extent that he never sang the 
same song the same way twice. 

His 1,000 or so songs bucked 
the stifling orthodoxy of the 
Soviet state in addressing the 
harsh realities of the common 
people's existence. So Vysotsky 
was understandably frowned 
upon by the powers-that-were, 
while his cassette recordings — 
many of them crudely taped 
duplications of his concert per- 
formances — were extensively 
distributed underground. (As he 
was not a state-sanctioned artist, 
his music was not released offi- 
cially until after his death.) 

Married to famed French ac- 
tress Marina Vlady, Vysotsky 
was allowed to travel abroad, 
however. His popularity was so 
great, in fact, 
that the state 
was essen- 
tially power- 
less to move 
against him. 

"It's hard 
for me to say 




in words, but for everybody he 
was uniquely Russian in his 
soul," Berezhkov continued. "In 
a very personal way, his songs 
had great meaning and signifi- 
cance for everybody." 

That he remains revered was 
evident by the steady stream of 
visitors to his grave. Suddenly 
there were seven of us all togeth- 
er there, smoking, drinking, and 
watering the flowers and plants 
covering his plot with steady tor- 
rents of vodka. 

"Volodiyal For all my life, you 
are a light for me!" toasted one 
Pole to another, before both cast 
the contents of their glasses upon 
Vysotsky's grave. Berezhkov then 
turned to me and proposed his 
own tribute. 

"In Russian tradition, we can- 
not toast — oi' touch our glass- 
es — to the health of a dead per- 
son," he said. "But we can drink 
to his memory, so Volodiya, to 
your memory!" 

We downed our shots and, 
most appropriately, left one 
behind for Vysotsky. 

Dixieland on the neva: 

A long day of sightseeing in St. 
Petersburg (it stayed light until 
midnight) was capped by a beau- 
tiful boat ride on the Neva River, 
with entertainment provided by 
the Saint Petersburg Stompers, 
a local but top-notch Dixieland 
instrumental jazz band. Co-exist- 
ing peacefully on their set list 
were "Rock Around the Clock," 
"St. James Infirmary," "Moscow 
Evening" (accompanied by heart- 
felt if slurred vocals from every 
Russian present), "Let My People 
Go," and, of course, "When the 
Saints Go Marching In." 
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Goldberg Recounts History Of Old, New John Phillips Sets 



Before his untimely pass- 
ing on March 18, John Phillips, 
founder of the Mamas & the Papas, 

completed an album of unreleased 
material, as well as an upcoming set 
of new music, with engineer/pro- 
ducer Harvey Goldberg. 

The story behind Phillips' recent- 
ly released Pay Pack & Follow 
(Eagle Records), the recording of 
which commenced in London in the 
1970s, is a fascinating and poignant 
tale — of collaboration with four 
members of the Rolling Stones, of 
master tapes missing for years, and, 
finally, of the album's completion, 
shortly before Phillips' passing. 

In addition to Pay Pack & Follow, 
Phillips and Goldberg recorded an 
album of new material, Phillips 6'fi, 
due on Eagle Records on Aug. 30, 
which would have been the compos- 
er's 66th birthday. 

Goldberg, a recording engineer 
with three decades' experience, is 
music broadcast engineer for Late 
Show With David Letterman, in 
addition to his freelance engineering 
work. But his involvement in Pay 
Pack & Follow dates to his early 
career at New York studio Media 
Sound, the staff of which he joined 
as a teenager in 1970. 

Phillips had moved from Los Ange- 
les to New York following the Manias 
& the Papas' breakup. In 1972, he 
booked Media Sound for demo record- 
ings, later returning to produce 
Romance Is on the Rise, an album by 
then-wife Genevieve Waite, and 
tracks for ex-wife Michelle Phillips. 

"I was obviously pretty excited," 
Goldberg says, "because I was still 
fairly new and I certainly knew the 
name. I was a little bit nervous, but 
he made me feel at ease immediate- 
ly. He was such a great guy." 

After these initial sessions, the 
idea of a solo album was discussed. 
"Then he disappeared," Goldberg 
says. "I didn't hear from him for 
quite a few years." 



Phillips, it turned out, had gone to 
London, where he Scored the David 
Bowie film, The Man Who Fell to 
Earth, on which Rolling Stones gui- 
tarist Mick Taylor performed. 
Phillips also shared a house with 
Keith Richards for a time and infor- 
mally played a few songs for Mick 
Jagger, who encouraged him to 
record them, offering to produce. 

Sessions for Pay Pack <& F ollow 
commenced at London's Olympic 
Studios. Moving the project to New 
York in 1977, Phillips contacted 
Goldberg and asked him to help. 
Recording continued in New York 
for several months, until Jagger and 
Richards had to turn their attention 
to the Rolling Stones. 

"They left it in John's hands to fin- 
ish," Goldberg recalls. "The problem 
was John had developed a drug 
habit by this stage. By the time we 
were four months into the project, 
John really didn't have the discipline 
to do anything on his own. And he 
disappeared again, with the album 
never being finished." 

Though Phillips emerged from 
addiction, the multitrack tapes had 
been misplaced and were traversing 
the globe as cargo, finally arriving in 
New York several years later. Two 
years ago, Phillips again contacted 
Goldberg and asked him to assem- 
ble and mix the project. After trans- 
ferring the old and deteriorating 
analog tapes to 48-track digital, 
Goldberg mixed on a Solid State 
Logic J Series console at New York's 
Sound on Sound Recording. 

"I've done a lot of things over 
there," he says. "They are a really 
solid studio. And I'm a big fan of the 
J Series. To me, it's the first new- 
sounding console I've heard in years. 
It's really got its own sound, a spec- 
tacular bass response. 

"It's pretty much true to the orig- 
inal recordings," Goldberg adds of 
Pay Pack & Follow. "All of the Keith 
Richards, Mick Taylor, and [guitarist] 




Posthumous Papa Set. Phillips 66. the last album by John Phillips, was 
recorded at Sound on Sound Recording in New York and at the artist's 
home in Palm Springs, Calif. Pictured at Sound on Sound in the front row, 
from left, are keyboardist Leon Pendarvis, bassist Will Lee, and assistant 
engineer Bart Migal. In the back row are Phillips, guitarist David Baxter, 
producer/engineer Harvey Goldberg, guitarist Sid McGinnis, and drummer 
Anton Fig. (Photo: Michael Camerini) 





by Christopher Walsh 



Chris Spedding stuff is original. We 
didn't want to mess with the vocals. 
We didn't feel the need to make an 
older record a new record." 

True to that philosophy, Pay Pack 
&• Follow sonically recalls Exile on 
Main St.-era Stones. The organic, 
loose feel of the music — Taylor's 
inspired solos, Jagger's Southern- 
inflected backing vocals, and 
Richards' superb playing through- 
out, fused with Phillips' artistic 
arrangements and distinct vocals — 
is a welcome sound in an age of sam- 
pled and sequenced music. The 
album was mastered at Sterling 
Sound by George Marino. 

The story of John Phillips does not 
end with Pay Pack & Follow. When 
Goldberg traveled to Phillips' home 
in Palm Springs, Calif., to finish that 
project, he asked Phillips if he had 
been writing. Phillips responded by 
playing more than 30 songs on 



acoustic guitar, none of which were 
on tape. Goldberg suggested they 
record a new album. 

Using Tascam DA-88s and Pro 
Tools, Goldberg recorded demos in 
order to shop a deal for the new 
album. In October 2000, basic tracks 
were recorded on 24-track analog 
tape at Sound on Sound over six 
days, featuring Phillips and a 
rhythm section including Anton Fig 
on drums; Will Lee and John Regan 
on bass; Leon Pendarvis, musical 
director of Saturday Night Live, on 
keyboards; and Sid McGinnis and 
David Baxter on guitar. iMte Show 
bandleader Paul Shaffer added 
keyboard overdubs. 

Goldberg transferred the tracks 
to Pro Tools, in order to continue 
overdubs for the project at Phillips' 
house in Palm Springs. Pro Tools 
engineer Brit t Myers accompanied 
Goldberg, and Spedding came to 
add guitar. On the last day of 
recording, Goldberg recorded a 
string quartet for two songs. 

"Even though we were working 
with Pro Tools, it was very impor- 
tant to me to maintain this warmth," 
Goldberg says. "lama big fan of Pro 
Tools, but with any technology, there 
is a danger when technology starts 
leading the way, rather than the 
music. I wanted the record to sound 



as if it was an analog record. I think 
it does. The players were so good 
t hat there wasn't the need to cut and 
paste, repeat and sample. I think if 
anything, it shows how well Pro 
Tools can work as a straight record- 
ing device, offering a couple of short 
cuts that you don't have with tape." 

Goldberg transferred the record- 
ings back to 48-track through the 
Neve Capricorn digital console at 
Sound on Sound and mixed on the J 
Series. Phillips 66, like Pay Pack & 
Follow, was mastered by Marino 
and attains a vintage-yet-modern 
sound. Goldberg considers Phillips 
It as lying "somewhere between a 
Dylan and Willie Nelson album." 
Indeed, the blend of folk, pop, and 
rock that Phillips wove into classics 
like "Monday, Monday" and "Cali- 
fornia Dreamin' " so many years 
before is apparent on Phillips 66, 
which would prove to be the final 
piece in his brilliant oeuvre. 

"I had a couple of songs that I had 
all vady mixed for the new album that 
I played for John," Goldberg recalLs 
i if the final Palm Springs session, "and 
he was really excited about the whole 
thing. I left for New York, and we fig- 
ured the next time we were going to 
get together was to celebrate the 
release of the new record. Two days 
later, he went into the hospital." 
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CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


RAP 


TITLE 
Artist 

Producer 
(Label) 


U REMIND ME 

Usher; 

E. Clement, Jimmy Jam 
& Terry Lewis 
(Arista) 


U REMIND ME 
Usher/ 

E. Clement, Jimmy Jam 
& Terry Lewis 
(Arista) 


I'M ALREADY THERE 

Lonestar/ 

D. Huff 

(BNA) 


ITS BEEN AWHILE 

Staind 1 

J. Abraham 

(Flip/Elektra/EEG) 


MY BABY 

Lit Romeo/ 
M. Diesel 

(Soulja/No Limit-Priority) 


RECORDING 
STUOIO(S) 
(Location) 
Engineers) 


STANK0NIA 
(Atlanta, GA) 
TREE SOUND 
(Norcross. GA) 
John Frye, Mark Rains 


STANK0NIA 
(Atlanta, GA) 
TREE SOUND 
(Norcross, GA) 
John Frye, Mark Rains 


EMERALD 

(Nashville) 
Jeff Balding 


NRG 

(N. Hollywood, CA) 
LONG VIEW FARM 
IN. Brookfeld, MA) 
Josh Abraham, 
FU, Dave Dominguei 


DIESEL 
(Houston, TX) 
Myke Diesel 


CONSOLEISV 
DAWIS) 


SSL 4040 G, 
SSL 4064 G - 


SSL 4040 G, 
SSL 4064 G+ 


SSL 9000 11 
Pro Tools 


Neve 8068, 
Neve 8078/ 
Pro Tools 


Mackie D8B 


RECOROER(S) 


Studer A827 


Studer A827 


Pro Tools 


Studer A827, 
Studer 800, MK3/ 
Pro Tools 


Aiesis DAT 


RECORDING 
MEDIUM 


BASF 900, Quantegy 
499, Pro Tools 


BASF 900, Quantegy 
499, Pro Tools 


Pro Tools 


Pro Tools, 
Quantegy GP9 


ADAT 


MIX DOWN 
STUDIO(S) 
(Location) 
Engineerls) 


LARRABEE SOUND 
NORTH 

(Universal City, CA) 
Kevin "K0' Davis 


LARRABEE SOUND 
NORTH 

(Universal City, CA) 
Kevin "KD" Davis 


EMERALD 
(Nashville) 
Jeff Balding 


SOUNDTRACK 
(New York) 
Andy Wallace, 
Steve Sisco 


THE VILLAGE 
(Los Angeles) 
Claude Achille 


C0NS0LEIS)/ 
DAWIS) 


SSL 9000 J 


SSL90O0J 


SSL 4064 E/G/ 
Pro Tools 


SSLGSeries 

w/ ultimation 
Studer A827 


Neve 8048 


REC0R0ERIS) 


Pro Tools 


Pre Tools 


Ampe« ATR 102 1/2", 
Alesis Mastettink 


Studer A800 


MIX DOWN 
MEDIUM 


Quantegy GP9 12" 


Quantegy GP9 1/2" 


Quantegy 499 


Studer 11?, 
Quantegy 499, 
BASF SM 900 


DAT 


MASTERING 

(Location) 

Engineer 


HIT FACTORY 
(New York) 
Herb Powers 


HIT FACTORY 
(New York) 
Herb Powers 


MASTERING LAB 

(Los Angeles) 

Doug Sa<. Robert Hadley 


SONY 
(New York) 
Vlado Meller 


BERNIE GRUNDMAN 

(Hollywood, CA) 
Chris Bellman 


CD/tASSETTE 
MANUFACTURER 


BMG 


BMG 


BMG 


WEA 


EMD 
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Ritmo Gathering Adds Literary Flavor 



EnCUENTRO LATINO: The 
fourth annual Ritmo Latino conven- 
tion, which changes its name this 
year to Encuentro Con Sabor Lati- 
no, is scheduled to take place Aug. 
29-30 at the Universal Hilton in 
Universal City, Calif. As in previous 
years, the thrust of the convention 
is twofold. On one hand, it acts as an 
internal conference for Ritmo Lati- 
no staff, and on the other, it allows 
labels to present their product to 
that staff. Head buyer Alberto 
Uribe says the company makes sure 
that its entire staff (split between 
the two days) makes the rounds to 
check out internal presentations. At 
the same time, showcases have been 
scheduled by Sony Discos, Univer- 
sal, and Fonovisa. 

According to Uribe, by the time 
the convention rolls around, Ritmo 
Latino will total 38 stores — up 
from 31 a year ago. It has also 
incorporated a bookstore area to an 
additional seven of these stores, 
taking their number from four to 
11. Also, the retailer has expanded 
its number of Ritmo Rock stores 
(dedicated exclusively to rock en 
espaiiol) from two to four. 

The literary aspect of Ritmo Latino, 
Uribe says, is the reason for the con- 
vention's name change. "Ritmo Latino 
is no longer just about music," he says. 




by Leila Cobo 

MuXXIC LATINA RELEASE: 
MuXXlc Latina, the joint venture 
between Gran Via Musical and Uni- 
versal, will launch its first U.S. 
release this month. Josecano, the 




album by Spanish singer Jose' Ma- 
ria Cano, has already been re- 
leased in Venezuela. It will hit 
stores July 17 in other Latin coun- 
tries and the U.S. 

The notion behind MuXXlc, VP of 
marketing Itzel Diaz says, is to back 
Spanish artists in Latin America and 
to sign artists with the potential to do 
well in both Spain and Latin territo- 




ries, as well as the U.S. 

"For example, the first artist 
we've signed is Benito Canities, a 
young Mexican who sings roman- 
tic ranchera music," she says. "He 
has the potential to sell in Spain, 
but we'll coordinate with Univer- 
sal so that his release doesn't con- 
flict with an artist like, say, Pedri- 
to Fernandez." 

Aside from its own roster, 
MuXXlc also holds the rights to 
the catalogs of the labels Caribe, 
Eurotropical, and Manzana — which 
carry vintage Cuban music — for 
distribution in Latin America. 

Universal changes: as re- 
ported in Billboard Bulletin (July 3), 
Universal Music Latin America has 
formally announced a series of inter- 
nal appointments that took effect 
July 1 . Gonzalo Gutierrez has been 
appointed managing director of Uni- 
versal Music Mexico, reporting to 
Universal Music president Marco 
Bissi. Gutierrez was previously pres- 
ident of Universal Music Central 
America. In turn, Manuel Pena has 
been appointed managing director of 
Universal Music Central America, 
reporting to Gutierrez. Pena was 
previously director of the Universal 
label at Universal Music Spain. As 
(Continued on page 66) 
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LATIN NOTAS 

(Continued from page 61) 

reported previously in Billboard Bul- 
letin, Carlos Sanchez, has been 
appointed managing director of Uni- 
versal Music Argentina, reporting to 
Marcelo Castello Branco, president 
of Universal Music Brazil and South- 
ern Cone. Sanchez was previously 
president of Universal Music Latino. 

The announcements were made 
by Jesus Lopez, new chairman of 
Universal Music Latin America/- 
Iberian Peninsula, who also took 
over his post July 1. 

In MEMORY OF CRUZ: Bands 
el Recodo commemorated the 
sixth anniversary of founder Cruz 
Lizarraga's death with a massive 
concert, staged by label Fonovisa at 
the end of June, at Estadio Teodoro 
Mariscal in Mazatlan, Mexico — the 
city that's been home to the band 
since its creation in 1938. Other per- 
formers included Banda Espuela 
de Oro, los Rieleros del Norte, 
and Laura Flores. 

Brothers German, Alfonso, and 
Joel Lizarraga, all members of el 
Recodo and sons of Lizarraga, also 
announced the creation of a music 
school that will provide free in- 
struction to students interested in 
the banda genre. Construction is 
expected to start in August, with 
the school opening planned for next 
year. The name of the institution, of 
course, will be Escuela Musical 
Cruz Lizarraga. In other Fonovisa 
news, the label is planning a pay- 
per-view concert Sept. 26 featuring 
Marco Antonio Soils. It is set to 
take place at New York's Madison 
Square Garden. 

PASSINGS: Amalia Mendoza, 

one of the great Mexican singers and 
one of the three senoras who per- 
formed on the album Ims Tres Seno- 
ras. Produced by Juan Gabriel in 
1995, the album featured Mendoza, 
Lola Beltran, and Lucha Villa, 
widely considered the three most 
popular female ranchero stars of all 
time. All three were big supporters 
of Gabriel's music. The album was 
the last recorded by Mendoza, who, 
in her 50-year career, popularized 
hits like "Amarga Navidad." 

In BRIEF: On the eve of the re- 
lease of her first English-language 
album, Shakira is poised to 
become the first artist featured in 
an all-Spanish special on MTV. 
Shakira's performance on MTV 
Unplugged — the album that won 
her a Grammy last February — will 
air on MTV in the U.S. in the com- 
ing months, the channel has con- 
firmed . . . Following in the foot- 
steps of Amores Perros, new 
indie label Discos Suave has re- 
leased the soundtrack to another 
Mexican film, Y Tu Mama Tam- 
bien. Notable tracks include Molo- 
tov's "Here Comes the Mayo" and 
Marco Antonio Solis' "Si No Te 
Hubieras Ido." Suave is managed 
by industry vets i ami In Lara and 
Jose Enrique Fernandez. 

Assistance in preparing this column 
was provided by Teresa Aguilera in 
Mexico City. Leila Cobo may be 
reached at .105 -.16 1-5279 or at 
lcobo@billbaard,coin. Material may 
be sent to 101 Cmndon Blvd., Suite 
166, Key Biscayne, Fla. .13119. 
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AIM Members OK New U.K. Chart \r[fi 



Association Also Votes In Three New Members For Its Board 



BY GORDON MASSON 

LONDON— Britain's independ- 
ent record companies are push- 
ing ahead with plans to launch 
their own sales chart, after 
members of labels body the 
Assn. of Independent Music 
(AIM) agreed to continue nego- 
tiations over the concept. 

Discussing the issue at its 
annual general meeting June 26 
in London, the member compa- 
nies of AIM. which number 
almost 500, gave the organiza- 
tion permission to continue 
exploring avenues for produc- 
ing a chart, which could turn 
out to be a multi-format 
endeavor (Billboard, June 2). 

Members were also asked to 
vote on whether AIM should 
continue, on their behalf, to 
negotiate with Internet service 
providers (ISPs) over online 
music services using their 
repertoire. 

AIM chairperson/CEO Alison 
Wenham tells Billboard: "The 
Internet decision was a unani- 
mous vote to continue to have 
the mandate from our members 
to negotiate agreed terms for 
use of their repertoire with 
ISPs." 

The following people were 
voted onto AIM's board during 
the meeting: Richard Brown, 
GM at Soma; Mark Richardson, 
managing director of Indepen- 
diente; and Sean O'Brien, chair- 
man of Telstar. They replaced 
outgoing members Andrew 
Geary of Lost Souls Music, Rob 
Mitchell of Warp, and V2's Jere- 
my Pearce. 

Wenham says, "We have a 
unique constitution at AIM, 
which means that we don't 
have a sort of 'dead man's 
shoes' arrangement on the 
board." AIM's constitution 
requires that one-fifth of the 
board has to retire every year. 
Those members are then pre- 
vented from standing for re- 
election for a year. "Three new 
people on the board each year 
is quite brave, but we rotate a 
fifth [member] to help keep 
things fresh and to help main- 
tain the stimulus." 

AIM's new-look board also 
consists of Songlines founder 
Doug D'Arcy; Cooking Vinyl 
managing director Martin Gold- 
schmidt; Play It Again Sam U.K. 
president Mike Heneghan; Gut 
Records managing director Guy 
Holmes; Ministry of Sound man- 
aging director Matt Jagger; 
departing CEO of Chrysalis 



Group's music division Steve 
Lewis, representing the Echo 
label; Mushroom Records U.K. 
managing director Korda Mar- 
shall; Mute 
Records man- 
aging director 
Daniel Miller; 
Beggars Group 
founder/CEO 
Martin Mills; 
Telstar chair- 
man Sean O'Brien; Pinnacle 
managing director Tony Powell; 
Ninja Tune co-founder Peter 
Quicke; and Grand Central 
label manager Eliza Tyrrell. 
Those in attendance at the 



meeting were also able to quiz 
Napster founder Shawn Fan- 
ning and the controversial file- 
swapping service's interim 
CEO, Hank Barry, about a deal 
allowing Napster access to the 
repertoire of Europe's inde- 
pendent labels. Fanning and 
Barry were in London to sign 
that deal with AIM and its 
European equivalent, Impala 
(Billboard, July 7). But the duo 
was unable to provide any 
schedule for Napster gaining 
online publishing deals in light 
of the proposed summer launch 
of its "legitimate" subscription- 
based service. 




Platinum Ears. Epic Spain-signed Basque band la Oreja de Van Gogh (Van 
Gogh's Ear) takes time out from its 80-date Spanish tour to collect Interna- 
tional Federation of the Phonographic industry Platinum Europe awards 
marking more than 1 million sales on the Continent of its album El Viaje de 
Copperpot (Copperpot's Journey). Pictured, from left in La Coruna, are artist 
manager Inigo ArgomaniLz, band members Haritz Garde and Xabi San Mar- 
tin, Epic Spain managing director Manolo Moreno, band member Amaia 
Montero, Sony Music Europe president Paul Burger, band members Alvaro 
Fuentes and Pablo Benegas, and Sony Music Spain president/managing 
director Claudio Conde. 



Korea Is Channel V's Latest Local Launch 



BY LOUIS HAU 

SEOUL, South Korea— The launch 
of Hong Kong-based Asian TV net- 
work Channel V's seventh service in 
the region is the latest step in what 
one of its key executives describes as 
"expansion through localization." 

Channel V Music Networks 
teamed up with prominent South 
Korean indie record company DoRe- 
Mi Media to launch Channel V 
Korea, a 24-hour music-video chan- 
nel producing local-language pro- 
gramming for Asia's second-largest 
music market. According to the 
International Federation of the 
Phonographic Industry, based on 
shipments during 2000 (Billboard, 
April 28), the South Korean music 
market was worth slightly less than 
$300 million at retail last year — mak- 
ing it the 14th biggest in the world. 

Channel V — a joint venture be- 
tween Pan-Asian broadcaster Star 
TV and EMI — announced plans for 
Channel V Korea a year ago (Bill- 
board Bulletin, June 12, 2000). The 
new company is 889 -owned by 
Channel V and 67%-owned by 
DoReMi, a local record label. Chan- 
nel V already has a presence in 
Korea via its Channel V Greater 
China channel, which includes a lim- 
ited amount of local-language pro- 
gramming available to satellite and 
some cable subscribers. 

Channel V Korea, which began 
broadcasting midjune, will initial- 
ly rely heavily on the network's 
English-language Channel V Inter- 
national strand for programming. 
But the proportion of programming 
featuring Korean-language VJs 
"will increase rapidly" from about 
10% to about 50%, according to 
Jasper Donat, Channel V's Hong 
Kong-based director of network 
sales and marketing. 



While Channel V Korea will 
always feature a mix of Korean and 
international music videos, it will 
eventually shift to local-language VJs 
around the clock, Donat says. "For us 
it's a natural," he 
says of the launch. 
"We're forever ex- 
panding through 
I ^Bl^v I localization." 

I J Channel V Kor- 

i -a. ea , g i auncn comeg 

at a time of increas- 
ing regional visibility for South Kore- 
an pop and hip-hop groups, particu- 
larly in China, Taiwan, and Hong 
Kong. Reflecting this, some of the 



new channel's locally produced pro- 
gramming will be subtitled for other 
markets. Channel V Korea is also 
producing an English-language pro- 
gram on Korean pop music, hosted by 
a Korean- American VJ. 

Local record companies have wel- 
comed the new arrival as providing 
an expanded platform for domestic 
acts. "It's gratifying to see," says 
Angela Kim, assistant manager of the 
international department at SM 
Entertainment, whose roster includes 
hit vocal groups like S.E.S. and Fly to 
the Sky. "It shows that Korean pop 
songs are receiving recognition in 
other Asian markets." 



Soundbuzz Strikes Digital Deal 
With Six Leading Indian Labels 



BY NYAY BHUSHAN 

NEW DELHI— Singapore-based 
digital-music distributor Sound- 
buzz announced June 21 that it 
has made strategic partnership 
agreements with six leading Indi- 
an record labels. 

The six labels 
are Tips Indus- 
tries, Times Mu- 
sic, Virgin Rec- 
ords India, and 
BMG Crescendo 
(all based 
Mumbai), as well thakur 
as South Indian 
regional label Lahari Music and 
Delhi-based Archies Music. 

The deals enable Soundbuzz to 
offer repertoire from those labels 
for secure commercial digital dis- 
tribution through various distri- 
bution channels, including its own 



;ix leading Indi- 



Web site, soundbuzz.com. Sound- 
buzz CEO Sudhanshu Sarronwala 
says, "This is a landmark moment 
for the Indian music industry. 
Soundbuzz becomes the only dig- 
ital-music retailer to partner with 
the leading Indian record labels, 
such as Tips, for the sale of 
secured digital music throughout 
India, as well as to Indians 
abroad. Through these deals, 
Soundbuzz has access to more 
than 50,000 current and catalog 
songs, ranging from Hindi film 
and Indipop to Tamil repertoire." 

Though Sarronwala declines to 
provide details of the financial 
terms agreed between Soundbuzz 
and its partner labels, it has been 
confirmed that the revenue mech- 
anism revolves around a per-track 
royalty payment system. Tips In- 
(Continued on page <sy) 



Joint Campaign 
Succeeds For 
Virgin, Fnac 



DE BURETEL 



BY MARC MAES 

BRUSSELS— Virgin Records 
and French-based retailer 
Fnac are considering future co- 
operation after 
the success of 
a cross-border 
campaign to 
highlight the 
label's Euro- 
pean priority 
acts. 

The cam- 
paign, Euro 
Fnac Music, 
ran June 5-15 

and involved 76 Fnac stores in 
Belgium, France, Italy, Portu- 
gal, Spain, and Switzerland. 
Although neither company is 
revealing figures, both have pro- 
claimed the event a success. 

Virgin Belgium managing 
director Firmin Michiels says 
that, in addition to any financial 
benefits, the 
campaign 
aroused in- 
terest from 
both radio 
and printed 
media. And, 
although he 
concedes 
that "this increased media 
involvement might ebb 
away," he insists that Virgin 
will persevere with the cross- 
border concept. 
As part of the campaign, 
(Continued on page 93) 
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11 
12 

8 


DIDO NO ANGEL ARtSTAVARiOLA 

KASTELRUTHER SPATZEN JEDES ABENROT 1ST EIN 

GEBET kjxh 

GORILLAZ GORILLAZ EMI 


19 


11 


HOTDOG FLAVORED WATER iNrERSCOPE 

BLINK- 1 82 TAKE OFF YOUR PANTS AND JACKET 

MCA 


14 

15 


11 
20 


MDMJRftfERM 

M LE TOUR DE *M- (LIVE) delabelvirgin 
CERRONE CERRONE (MIXED BY BOB SINCLAR) 

6APCl*y .UNIVERSAL 


17 


8 


YUKI KOYANAGI MY ALL . . . wwner musk jamn 


17 


NEW 


MUSE ORIGIN OF SYMMETRY mversai 


17 


■/a 


LINKIN PARK [HYBRID THEORY) vqvwa 


16 


14 


MANUCHAO ClANDFSTINO virgin 


18 


15 


AYUMI HAMASAKI A BEST avexirax 


18 


NEW 


M1TTERMEKR MITTERMEIER & FRIENDS BMG 


19 


13 


BILLY JOEL THE ULTIMATE COLLECTION cclumbia 


17 


18 


FONKY FAMILLY ART DE RUE S m .a l .l^Onv 


19 


NEW 


YD YD MA YO YO MA THE BEST COLLECTION SONY 






HDUMMB 


19 


RE 


EMINEM THE SLIM SHADY LP miERSCOPE 


IB 


13 


PATRICK BRUEL RIEN NE S'EFFACE (LIVE) rca 


20 


17 


VARIOUS ARTISTS THE MOST RELAXING — FEEL 2 


19 


18 


SOUNOTRACK PEARL HARBOR warns s iwtjs.WFA 


20 


18 


BOB MARLEY t THE WAILERS ONE LOVE-THE VERY 


19 


15 


DAFT PUNK DISCOVERY labels/virgin 






TOSHIBAtMl 


20 


13 


RAMM5TEIH MUTTER MOIOkUNittftSAL 






BEST OF BOB MARLEY iSianevuhjvERSAl 


20 


16 


ALIZEE PARLE TOUT BAS POi»LXWiJNrvERSAi 


CANADA ISoundScan) 07/14A7I 


NETHERLANDS CS.ichl.ng Mega Top 100) 07/02/01 


AUSTRALIA «ria> 07/03/01 


ITALY 


(FIMI) 07/04/01 


TMS 


LAST 




THIS 


LAST 




IMS 


LAST 




IMS 


LAST 




WEEK 

1 


WEEK 

1 


SINGLES 

POP "N SYNC jivf.«JG 


WEEK 

1 


WEEK 

1 


SINGLES 

ANGEL SHAGGY FEATURING RAYVON .aca/universal 


WEEK 

1 


WEEK 

1 


SINGLES 

ANGEL SHAGGY FEATURING RAYVON mcaainiversal 


WEEK 

1 


WEEX 


SINGLES 

ITS RAINING MEN GERI HALLIWELL EUi 


2 
3 
4 


2 
3 
NEW 


DAYS LIKE THAT SUGAR JONES mcaumwirsai 
SURVIVOR (IMPORT) DESTINY'S CHILD OxumbiiVSOW 
0 CANADA DAVID FOSTER AND LARA FABIAN 


2 


2 


LADY MARMALADE CHRISTINA AGUILERA, UL' KIM, 
MYA & PINK iNTEttSCOPEAJNivERSAi 


2 
3 


3 
2 


LETS GET MARRIED JAGGED EDGE COLumbu 
STRAWBERRY KISSES NIKKI WEBSTER GOTHAM 


2 
3 


2 
4 


MC CIICTAC Til *4iMl 1 PUfln liidi-<u 
fNflNITO F^AF i 3 "\*_jvst WES1 




WARNER 


3 


3 


WHOLE AGAIN ATOMIC KITTEN virgin 


4 


5 


FREE MYA inierscoplvnivthsal 


4 


s 


CRYING AT THE DISCOTHEQUE ALCAZAR time 


9 


6 


FILL ME IN CRAIG DAVID wn osi*R'*'i*ni icvrAHtfl R 


4 


4 


SUPERGIRL REAMON virgin 


5 


4 


WITH ARMS WIDE OPEN CREED EPIC 


9 


6 


CANDELA NOELIA ultralab 

BUCATINl DISCO DANCE BONOLIS & LAURENTI a 


6 

7 


4 

5 


PYRAMID SOW RADlOHEAD CAPiTcxtui 
WHAT FT FEELS LIKE FOR A URL MADONNA 


5 
6 


5 
7 


irS RAINING MEN GFRI HAl 1 IWFl 1 fm 
RIDE WIT ME NELLY FEATURING CITY SPUD 


6 

7 


NEW 

7 


ELEVATION U2 isiANCbUNrvERSAi 

ITS RAINING MEN GERI HALLIWELL EM 


9 


3 












UNIVERSAL 


8 


11 
8 


UPTOWN GIRL WESTLIFE 
BUTTERFLY CRAZY TOWN Columbia 


7 


7 


CLINT EASTWOOD GORILLAZ •'ARlophune 


8 


8 


CLOSER NINE INCH NAILS wrHiNG-wiERSCOPfv 


7 


6 


WE COME 1 FAITHLESS arisiasmg 


9 


9 


11 


TRE PAROLE VALERIA ROSSI ariola 




12 
7 


universal 

ASTOUNDED BRAN VAN 3000 virujnajui 
PLAYED A LIVE (THE BONGO SONG) SAFRI DUO 

MCAUNIVERSAL 


8 


NEW 


U REMIND ME USHER lAE ACtv ari s t abmg 


10 


NEW 


COME WHAT MAY NICOLE KIDMAN & EWAN 


10 


8 


BELLA VERA 883 iXaLYLast wist 


9 

10 


9 
10 


8 
11 


SHE COULONT LAUGH TWARRES sirengmolt 
UN BESO MAS JODY BERNAL DiNO 


11 


9 


MCGREGOR rCuvwMCkfMfl 

BOW WOW (THAT'S MY NAME) LIL'BOWWOW 


11 
12 


12 
13 


LA BOMBA (REMIX) KING AFRICA WLA 

iu<T4Tinu fit i ire o r m .i.n.,,, ulv aj-t. 
IMIIRMUN Ur Lire K,t-M. WARNER BROS .W[A 


11 


11 


A WHITER SHADE OF PALE SARAH BRIGHTMAN NGHO 


11 


10 


RfTMO GEORGINA FEATURING JANET JACKSON 






OOiUIMUA 


13 


17 


SIN6 TRAVIS epk: 






STUOttANGELtMl 






JIVLZOMBA 


12 


17 


DANCINC IN THE MOONLIGHT TOPLOADER epic 


14 


10 


UPTOWN GIRL WESTLIFE tbca 


12 


10 


SURVIVOR DESTINY'S CHILD COtUMSiAWNr 


12 


9 


MOI...L0UTA ALIZEE fwywrumvirsai 


13 


NEW 


FOLLOW ME UNCLE KRACKER lavatast wrsi 


15 


16 


IT TAKES A FOOL TO REMAIN SANE THE ARK virgin 


13 


9 


JONATHAN DAVID BELLE & SEBASTIAN jeepster; 


13 


12 


UFT ME UP OJ JEAN dwahce 
HIPH0PP1NG KLUBBHEADS digidance 
TURN THE TIDE SYLVER BriL-umvEHSAi 
N-R-6 G SPOTT alablanca 


14 


6 


WHOLE AGAIN ATOMIC KITTEN virgin 


19 


NEW 


THERE YOU'LL BE FAITH HILL WARNER BROS WEA 


14 

18 


NEW 
14 


MATAOOR 

THANK YOU DIDO orista^mg 

GET OVER YOURSELF EDEN'S CRUSH ujoOndon 


14 
IS 
16 


20 
17 
NEW 


IS 
IB 


13 
NEW 


WASSUUP! DA MUTTZ iVla 

HANGING BY A MOMENT LIFEHOUSE vu\ Wfiw* 


17 
19 


9 
NEW 


DOWN DOWN DOWN LOLLIPOPS wia 
DONT LEAVE ME NOW LOLLIPOPS wea 


18 


17 


SILENCE DELERIUM FEATURING SARAH 
MCLACHLAN mcttwcrk 


17 
18 


13 
16 


1 WAS MADE TO LOVE YOU SITA & BART jwmomba 
UNTIL THE END OF TIME 2PAC in terscorl-uni versal 


17 
18 


12 
19 


UNIVERSAL 

E.I. NELLY FO'REE L'UNrVFRSAL 

ANOTHER DAY IN PARADISE BRANDY & RAY- J wta 


19 

20 


15 
19 


WHAT TOOK YOU SO LONG? EMMA BUNTON .ipr.in 
SURVIVOR DESTINY'S CHILD ctxu«AWA 


17 


NEW SOMEONE TO CALL MT LOVER .AF.E1 JACSS0N 


19 


15 


UPTOWN GIRL WESTLIFE rcawas 


19 


10 
18 


WHAT TOOK YOU SO LONG? EMMA BUNTON virgin 






ALBUMS 








20 


18 


PLAYED-A-UVE (THE BONGO SONG) SAFRI DUO 


20 


IN MY POCKET MANDY MOORE EMC 


1 


NEW 


BB3 UNO IN PIU' CGD'Last west 


18 
19 


18 
16 


RELAX KEOKI moonshine 

MY IRON LUNG RADlOHEAD camtol-CMi 






MERCURVAJNIVERSAL 

ALBUMS 






ALBUMS 


2 


1 


MANU CHAO PROXIMA ESTACION: ESPERANZA 


20 


15 


$#!* ON YOU D-12 S^DT.'RAVVIWS/WTERSCCffEyiJNWER^ 






1 


1 


SOUNDTRACK MOULIN ROUGE run 






VMM 


1 

2 
3 


1 

NEW 

3 


ALBUMS 

0-12 DEVIL'S NIGHT SHAmfimeRSoa^tiJNivtRSAi 
SUGAR (ONES SUGAR JONES universal 
DESTINY'S CHILD SURVIVOR columb.asonv 


1 
2 
3 
4 


1 
2 
5 
7 


K-0T1C BULLETPROOF JWL20WHA 
FAITHLESS OUTROSPECTIVE una 
SHAGGY HOTSHOT MOVUNIVERSU 
SOUNDTRACK BRIDGET JONES'S DIARY UERCuim 


2 
3 
4 
5 


NEW 

16 
6 

4 


SOMETHING FOR KATE ECHOLALIA murmuivsont 
SHAGGY HOTSHOT mcauniveksal 
CREED HUMAN CLAY VK 
0100 NO ANGEL arista ariola 


3 
4 
5 
6 


2 
3 
NEW 
5 


VASCQ ROSSI STUP1D0 HOTEL fmi 

RAF IPERBOLE cgii-easi wl - "t 

MUSE ORIGIN OF SYMMETRY pias 

BOB MARLEY & THE WAILERS ONE LOVE— THE VERY 


4 

S 


2 
NEW 


BUHK-182 TAKE OFF YOUR PANTS AND JACKET 

MCA/UNIVERSAL 

VARIOUS ARTISTS PLANET POP 3 bmg 


5 
6 


10 
9 


UHMHMl 

B-12 DEVIL'S NIGHT intfrscopcvnivctsal 
DESTINY'S CHILD SURVIVOR COIUMBM 


6 


8 


VONDA SHEPARD ALLY MCBEAL: FOR ONCE IN MY 
LIFE epic 


7 


4 


BEST OF BOB MARLEY island, universal 
R.E.M. REVEAL warner Bros miA 


6 


4 


SOUNDTRACK MOULIN ROUGE intewscopeajniversal 


7 


NEW 


TYVASBES STREAM STRFNOhot 


7 


NEW 


VARIOUS ARTISTS CAFE DEL MAR VOLUME 8 


9 


7 


ADR1AN0 CELENTANO ECCO Dl RADO E PARLO 


7 


7 


SHAGGY HOTSHOT mcaajnivessal 


6 


3 


BON IOVI ONE WILD NIGHT LIVE 1985 2001 






MCRCIJSYfVNIVERSAL 






ANCORA MENO uuvsow 


8 


6 


STAIND BREAK THE CYCLE FivitiEKtrWwAnNtn 






MCRCURYAJNWERSAI 


9 


9 


ABBA COMPLETE GOLD COLLECTION POimoR/ 


9 


NEW 


EOOAROO BEN NATO AFFERRARE UNA STELLA wtA 


9 


10 


SOUNDTRACK THE FAST AND THE FURIOUS murder 


9 


4 


BOB MAULEY I THE WAILEHS ONE LOVE — THE VERY 








10 


6 


BUNK-182 TAKE OFF YOUR PANTS AND JACKET 


10 

11 

12 


NEW 

9 
NEW 


WCjfjCF JAMlimVERSAL 






BEST OF BOB MAflLEY isl«no»jrivers>l 


9 


5 


BUNK- 102 TAKE OFF YOUR PANTS AND JACKET 






MCAAINI VERSAL 


SARAH MCLACHLAN REMIXED NETTWERMiMG 

JANET JACKSON ALL FOR YOU wkuwmi 

BABY BLUE SOUHDCREW PRIVATE PARTY VOLUME 2 


10 
11 


6 
B 


OK)0 NO ANGEL ahistahmg 
K3 ALLL KLELIREN BUG 


10 


19 


MDMJNWERM 

CRAIG DAVID BORN TO DO IT SHOCK 


11 
12 


8 
9 


IRENE GRANDI IREK CGDjEAST west 
RADlOHEAD AMNESIAC parlopmone 


UNIVERSAL 


12 


n 


NELLY COUNTRY GRAMMAR foueeuuriversm 


11 


10 


SOUNDTRACK TOMB RAIDER qekirafWea 


13 


18 


T1R0MANCYN0 LA DESCIZIONE Dl UN ATT! MO 


13 


5 


STONE TEMPLE PILOTS SHANGRI-LA DEE DA 


13 


NEW 


V0LUMIA1 PUUR BMG 


12 


12 


D-12 DEVIL'S NIGHT iNTEnscoPEjWNEfiSAi 






VIRGIN 


14 


RE 


AT i A N 1 1 CWAHM f H 

SOUNDTRACK SAVE THE 1 AST DANCF 


14 
15 


RE 
17 


IISE OE LAWS! LIVIN' ON LOVE warwer 
ANOUK LOST TRACKS UNO 


13 
14 


7 
14 


RADlOHEAD AMNESIAC em 

ROHAN KEATING RONAN pgltotWiwrsal 


14 


10 


BON JOVI ONE WILD NIGHT LIVE 1965-2001 






MOUWOCCVUNIVERSAL 


16 


14 


VAN OIK H0U7 HET BESTE VAN 1994 2001 hjry 


IS 


3 


TOOL LATERALUS riXH. oissectiowal'VOlcanci 


15 


11 


MERCWTT .UNIVERSAL 


15 


15 


TRAIN DROPS OF JUPITER avmarlcolumbuvsow 


17 


20 


ATYLANTOS UNE LEGENDE DE'L ATLANTIDE 


19 


RE 


BEN HARPER LIVE FROM MARS virgin 


OIDO NO ANGEL ap^ta'Arig* a 


16 


8 


RAO 10 HEAD AMNESIAC camtcuemi 




UNIVERSU CLASSICS 


17 


13 


TRAVIS THE INVISIBLE BAND EPK 


19 


15 


EROS RAMAZZOTTI STIUUBERO ariola 


17 
19 


18 
tl 


ENYA A DAY WITHOUT RAIN warncr uk/reprise 
SOUNDTRACK LARA CROFT: TOMB RAIDER ELEK 


IB 


12 


RADlOHEAD AMNESIAC 


18 


2 


R.E.M. REVEAL w(wr*ifl bkosavla 


17 


13 


GIGJ O'AUSSIO IL CAMMINO DELI ETA' Rt> 


tra/warner 


19 


NEW 


MUSI ORIGIN OF SYMMETRY PUB 


19 


20 


GORILLAZ GORILLAZ EM 


19 


12 


DEPECHE MODE EXCITER vwgm 


19 


19 


NELLY COUNTRY GRAMMAR fO REEL/U Ni versal 


20 


13 


MARK KNOPfUR SAILING TO PHILADELPHIA 


20 


RE 


UMPBIZKIT CHOCOLATE STARFISH AND THE 


19 


NEW 


TRAVIS THE INVISIBLE BAND CPiC 


20 


NEW 


ABBA 20TH CENTURY MASTERS MCArtJNivERSAL 






MCHCURYAJNIVERSAl 






HOTDOG FLAVORED WATER uwversai 


20 


17 


GORILLAZ GORILLAZ emi 
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HITS OF THE WORLD. 



INI 



■VI 



EUROCHART 



07/07/01 



SINGLES 

ANGEL SHAGGY FEATURING RAYVON uca 

ITS RAINING MEN GERI HALLIWELL EMI 

LADY MARMALADE CHRISTINA AGUILERA. LIL' KIM. 

MYA& PINK INTERSCOPE 

WHOLE AGAIN ATOMIC KITTEN inwxentmocw 
PLAYED A LIVE (THE BONGO SONG) SAFRI DUO 

HMH 

CLINT EASTWOOD GORILLAZ PMiOPHOM 

MISS CALIFORNIA DANTE THOMAS FEATURING 

PRAS ELEKTW 

SOW WOW [THAT'S MY NAME) LI L" BOW WOW soso 

ANOTHER DAY IN PARADISE BRANDY & RAY- J wu, 
HASTA LA VISTA MC SOLAAR EASIWEST 

ALBUMS 

MANUCKAO PROXIMA ESTACION ESPERANZA 

MMM 

TRAVIS THE INVISIBLE BAND indipcndiente 
BUNK-182 TAKE OFF YOUR PANTS AND JACKET 

FAITHLESS OUTROSPECTIVE ci.eiky.wtota 

R.E.M. REVEAL wwhttt wtos 

DIDO NO ANGEL chexkysmdsta 

BONJOVI ONE WILD NIGHT LIVE 19852001 

MERCUFTT 

MUSE ORIGIN OF SYMMETRY mushroom 
D-12 DEVIL'S NIGHT interscope 
SHAGGY HOTSHOT UCA 



NEW ZEALAND 



(Record Publications Ltd.) 07/01/01 



ALBUMS 

STAIND BREAK THE CYCLE warmer 
HAYLEY WESTENRA HAYLEY WESTENRA 
BILLY IDOL GREATEST HITS emi 
SOUNDTRACK MOULIN ROUGE HOUrwoocvTMR 
TRAVIS THE INVISIBLE BAND SONY 
DIDO NO ANGEL AflisfAflMG 
RADIOHEAD AMNESIAC Emi 
LIMP BIZKIT CHOCOLATE STARFISH AND THE 
HOTDOG FLAVORED WATER universal 
UFEHOUSE NO NAME FACE umversu 
BUNK-182 TAKE OFF YOUR PANTS & JACKET 
HBW 



SWEDEN 



(GLF) 06/20/01 



SINGLES 

ANGEL SHAGGY FEATURING RAYVON mcauiv-versai 

DAOOYDJ DADDY D J r kgaomt 

TILLS AMMANS VI TVA ULF LUNDELL IMi 

(I WOULD) DIE FOR YOU ANTIQUE bonnier 

PERFECT GENTLEMAN WYCLEF JEAN cotuuaiA.'SONV 

ANOTHER DAY IN PARADISE BRANDY & RAY- J 



AT V* 



HER 



ONE IN A MILLION BOSSON MNw 

UPTOWN GIRL WESTLIFE rca-BMC 

CLINT EASTWOOO G0RILLA2 HMUPHONEKMI 

NEED TO KNOW (EENIE MEENIE MINY MOE) 

EXCELLENCE bonnier 

ALBUMS 

TOMAS LEDIN FESTEN HAR BORJAT- ETT 

SAMUNGS 1972-2001 anocrsomwarner 

BOB MARLEY & THE WAILERS ONE LOVE — THE VERY 

BEST OF BOB MARLEY island 

TED GARDESTAD DROPPER AV SOLREGN polar 

SAHARA MOTNIGHTS JENNIE BOMB RCA-BMG 
TRAVIS THE INVISIBLE BAND i wependie ntejschy 
MANU CHAO PROXIMA ESTACION: ESPERANZA 



EXCELLENCE THE REGION OF EXCELLENCE 
SHASGY HOTSHOT MCAAINIWEBSAI 
LASSE BERGHAGEN SOM EN BLANKANDE 
SILVERTRAD nmg 

RADIOMEAD AMNESIAC PAKLOeiiOfttlMi 



NORWAY 



{Wardens Gang Norway) 07/03/01 



SINGLES 

DADDY DJ DADDY DJ Sony 

ANGEL SHAGGY FEATURING RAYVON MGNUWKRM 

LADY MARMALADE CHRISTINA AGUILERA. Lll KIM. 

MYA & PINK iNTERSCOPfJUNrvERSAi 

WE COME I FAITHLESS arist*BMG 

ANOTHER DAY IN PARADISE BRANDY & RAY- J wahnir 

BUTTERFLY CRAZY TOWN cohiwwijvsony 

SMIUNG BIG BANG warmer 

CORNERMAN ST. THOMAS universal 

ONE IN A MILLION BOSSON HMD 

SING NA NA NA SPIN-UP SONY 

ALBUMS 

TRAVIS THE INVISIBLE BAND sony 

BASEMENT JAXX ROOTY XL,viAYGftOUN0 

FAITHLESS OUTROSPECTIVE bmg 

CREEDENCE CLEARWATER REVIVAL PLATINUM amigo 

BOB MARLEY & THE WAILERS ONE LOVE — THE VERY 

BEST OF BOB MARLEY islands niversal 

R.E.M. REVEAL warmer bros warner 

CAPE CAPABILITY mnw 

D-12 DEVIL'S NIGHT interscop&univebsal 

TANYA TUCKER ANTHOLOGY cmc 

DESTINY'S CHILD SURVIVOR dxlmuia/Kw 



SPAIN 



(AFYVE/ALEF MB) 06/29/01 



SINGLES 

PROHIBIDA RAUL horus 

ME EUSTAS TU MANU CHAO virgin 

CUE QUE LA QUIERO DAVID CI VERA vale 

LA OANZA DEL FUGO MAGO DE OZ locomotive 

PLAYED-A-LIVE (THE BONGO SONG) SAFRI DUO 

IF I EVER FEEL BETTER PHOENIX VMGW 
DANCING IN THE MOONLIGHT TOPLOADER EPIC 
YO QUIERO BAILAR SONLA& SELENA vale 
NUNCA EL TIEMPO ES PERD1D0 MANOLO GARCIA 

ITS RAINING MEN GERI HALUWELL EM 
ALBUMS 

MANOLO GARCIA NUNCA EL TIEMPO ES PERDIDO 

ARIOLA 

RAUL HACIENDO TRAMPAS muwuc 

MANU CHAO PROXIMA ESTACION: ESPERANZA 

VIRGIN 

TAMARA SlEMPRE muxxic 

LA OREJA DE VAN GOGH EL VIAJE DE COPPERPOT 

IK 

BOB MARLEY L THE WAILERS ONE LOVE— THE VERY 

BEST OF BOB MARLEY ISLAND 

BONJOVI ONE WILD NIGHT LIVE 1985-2001 

M F RCU *V,M N I VT R5A1 

CAFE QUUANO LA TABERNA DE BUDA WLA 
SOUNDTRACK BRIDGET JONES'S DIARY mercury. 

Lit, -.'[I--.J. 

ANA BELEN PECES DE CIUD D ar.ola 



PORTUGAL 



(Portugal/AFP) 06/19/01 



ALBUMS 

SCORPIONS ACOUSTICA east westwarner 

DIDO NO ANGEL akistajbmg 

LARA FABIAN LARA FABIAN IPCS0NY 

MANU CHAO PROXIMA ESTACION: ESPERANZA 

NELLY FURTADO WHOA. NELLY! dreamwor ksvnnersal 
XUTOS I PONTAPES XIII EMI 

LINKIN PARK (HYBRID THEORY) warner brOSwarner 
BONJOVI ONE WILD NIGHT LIVE 1985-2001 

>j\ naipy.nr, .IP',.'.. 

BOB MARLEY ft THE WAILERS ONE LOVE— THE VERY 

BEST OF BOB MARLEY isianlmjnive.hsal 

CRAZY TOWN THE GIFT OF GAME COlumblvsony 



DENMARK 



tlFPI/NWswi MBfkcting Research) 06/2&O1 



SINGLES 

DU KAN GORE HVAD DU VII CHRISTIAN ymzfXi 

ANGEL SHAGGY FEATURING RAYVON MOWHMOH 

HEY BABY DJ OTZI tu> 

DADDY Dl DADDY DJ Sony 

WE COME 1 FAITHLESS AMTMAM 

UPTOWN GIRL WESTLIFE BMG 

MUZAJK INFERNAL fleX«ui«kduy 

BUTTERFLY CRAZY TOWN COiuMBiSArtONY 

ITS RAINING MEN GERI HALLIWELL EMI 

NEVER EVER LET YOU 60 ROLLO & KING edel 

ALBUMS 

SAFRI DUO EPISODE II univfrsai 
CREEDENCE CLEARWATER REVIVAL PLATINUM 

BONNIER 

SAVAGE GARDEN AFFIRMATION SONY 

BOB MARLEY ft THE WAILERS ONE LOVE— THE VERY 

BEST OF BOB MARLEY island 

R.E.M. REVEAL warnerbrOs.warner 

GORILLAZ GORILLAZ EMI 

OLSEN BROTHERS WALK RIGHT BACK CMC 

FREEDOM HANG ON MOOMW.L 

TRAVIS THE INVISIBLE BAND Sony 

CREED HUMAN CLAY wind^Pisonv 



FINLAND 



(Rafliomaf.a/IFPI Finland) 07/01/01 



ALBUMS 

AHSSI KELA NUMMELA bmg 

THE RASMUS INTO plavcaound 

APULANTA HEINOLA 10 lEWYMTiO 

LINKIN PARK IHYBRID THEORY] maver.ixwarner 

RAOIOHEAO AMNESIAC EMI 

TEHOSEK0IT1N RAKKAUDEN GANGSTERIT levy ymtio 

PULKKINEN PULKKINEN EMI 

STRATOVARIUS INTERMISSION nuclear BiAEl 

SCOOTER WE BRING THE NOISE EDEL 

FAITHLESS OUTROSPECTIVE BMG 



ARGENTINA 



(CAPIF) 06/14/01 



ALBUMS 

LOS NOCHEROS SENAL DE AMOR EM. 

CHRISTIAN CASTRO AZUL BMG 

MANU CHAO PROXIMA ESTACION: ESPERANZA emi 

DIDO NO ANGEL arstmjmg 

ATTAQUE 77 TRAPOS bmg 

ESTOPA ESTOPA bmg 

WALTER OLMOS A PURA SANGRE LEADER 

BOH JOVI ONE WILD NIGHT LIVE 1985-2001 

LUIS ALBERTO SPIHETTA SILVER SORGO UHlvtBML 
LENNY KRAVTTZ GREATEST HITS EMI 



EDITED BY NIGEL WILLIAMSON 



DANISH PERCUSSIONISTS Uffe Savery and 
Morten Frlls — better known as Safri 
Duo — continue to drum up attention, as 
their debut album, Episode II (Universal), 
ascends the European charts. Upon its May 
28 release at home, the album bumped 
Creed's Human Clay from pole position 




and began a three-week run at the top of 
the sales chart, while the single "Played-a- 
Live" has been in the top 20 for seven 
months. Released in German-speaking ter- 
ritories June 5 and a week later in other 
European territories, the album also 
climbed to No. 16 on the Euro sales charts. 
Episode II got a North American release 
June 26, and it was issued July 2 in the U.K. 
to coincide with the second single, "Samb- 
Adagio," which is picking up both club and 
radio play. The duo recently returned from 
a U.S. tour, and Universal promotion man- 
ager Eva De Wall says that MCA wants 
the band back in the U.S. late August for 
club gigs and TV appearances. 

CHARLES FERRO 

ALONGSIDE ALBUMS by Madonna and Alan i s 

Morissette, the new recording from endur- 
ing German rock band the Scorpions is pall 
of the first-ever batch of official releases in 
China by Warner Music, which recently 
opened an office there. Acoitstica, released 
on EastWest in Europe, was recorded live 
at the Beato monastery in Lisbon, Portugal, 
and includes rearranged versions of the 
group*s hits. Front man Klaus Meine says, 
"We chose to record in Portugal because we 
fell in love with the setting and atmosphere 
of the monastery." In Portugal the album 
went straight to No. 1, selling 50,000 copies, 
while in Germany the record peaked at No. 
13. A DVD directed by the team of Rudi 
Dolezal and Hannes Rossacher for Warn- 
er Vision tops the official German DVD sales 
charts. A world tour opened June 29. 
Between now and Sept. 19 the band will visit 
Germany, France, Switzerland, Portugal, 
and Greece, as well as Southeast Asia 
(Korea, Singapore, Malaysia, Indonesia, and 
Thailand) and India. A U.S. tour is slated 
for October. flue wf.inf.rt 

SWEDISH AUTHOR/SONGWRITER Karin Strom 

has embarked on a brave project: dissem- 
inating her work, both in book form and on 
CD, through the Vancouver-based music 
firm Nettwerk. Although her music is still 
unsigned in Sweden, 24-year-old Striim hits 
developed a name for herself domestically 
with the publication of two novels, Fcber 
(Fever) and Bensin (Benzine). Nettwerk 



is negotiating for translated versions to be 
published in North America. She also sings 
and plays the piano, and the Canadian com- 
pany plans to release her as-yet-untitled 
debut album. She will record it in Lid- 
koping, Sweden, this summer with execu- 
tive producer Michael Blair (an associate 
with Clmiil Machine Music & Entertain- 
ment, a Stockholm-based A&R/publishing 
outlet that struck the recording deal with 
Nettwerk). "My music is very much 
inspired by country, folk, and other U.S. 
genres," Strom says, quoting such influ- 
ences as Gram Parsons, Joni Mitchell, 
and Neil Young. "When Nettwerk offered 
me this deal, I felt like I had finally 
come home." kai r. lofthus 

IT'S OPEN AIR SEASON IN IRELAND, as the 

country succumbs to festival fever. Dance 
music's biggest outdoor event, Creamfields, 
took place June 23 with Fatboy Slim, 
Beck, anil the Chemical Brothers play- 
ing to a crowd of 30,000. The following 
week, nu-metal aficionados got their day in 
the sun when Limp Bizkit. Gods mack, and 
Everlast took over Kildare's Punchestown 
Racecourse. The second Guinness-spon- 
sored Witnnesfl rock festival takes place 
Aug. 4-5 at the Fairyhouse Racecourse, 
Meath, with Stereophonies, Fun Lovin' 
Criminals, Ash, Faithless, Catatonia, 
Paul Weller. and Teenage Fanclub. A spe- 
cial-compilation CD featuring many of the 
festival's big names and up-and-coming 
Irish bands is being released by Solid 
Records as a promotional tie-in. Also in 
August is t he annual Slane Castle extrav- 
aganza, which, with a headlining appear- 
ance by IT2, sold out its 80,000 tickets in 
minutes. The ensuing controversy over 
how the tickets were sold (a large portion 
went over the Internet) even brought a 
response from the Irish prime minister, and 
it is expected that calls for a second Slane 
date will now be heeded. nick kei.lv 

WHILE ACTS WHO APPROACH Finnish record 
companies with English-language demos 
are frequently told that the music is great, 
they are often asked if they could do the 
same thing in Finnish. But recently, a slate 
of Finnish hip-hop artists have countered 
the domestic-language tradition by issu- 
ing English-language albums. At the front 
line are Paleface (BMG Finland) and 
Kwan (Universal Music Finland), whose 
respective debut sets The Pale Ontholo- 
gist and Dynasty remain in Finland's top 
40 chart after 10 weeks. Other debut Eng- 
lish-language rap acts include Don John- 
son Big Band (Sony Music Finland) and 
Ceebrolistics (EMI Music Finland). Pale- 
face tells Billboard, "We [Finns] have tra- 
ditionally been isolated from the rest of 
the Western world, which has given us the 
liberty to search for influences elsewhere 
and interpret things in our own innovative 
way." So how are Finnish hip-hop acts that 
sing in English able to attract domestic 
consumers with their music? "Playing 
live," says Kwan's MC Mariko, "is the 
most important thing. Making records 
is secondary" Jonathan mander 
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Canadian Fests In Shape For Summer 



BY LARRY LeBLANC 

TORONTO— Few subjects get 
Canadian booking agents more 
excited than the summer booking 
season — particularly Canada Dav, 
July 1. 

Many Canadian cities threw free 
shows for Canada's 134th birthday 
this year, and a legion of events fea- 
turing Canadian acts were also 
mounted. For example, promoter 
House of Blues, in conjunction with 
Canadian brewery Molson, threw 10 
"Big Birthday" 
multi-act festival- 
type shows across 
the country. 

Billed as "The 
Thrill on the Hill," 
CBC-TVs national 
telecast from Par- 
ross liament Hill's front 
lawn in Ottawa fea- 
tured Alanis Morissette's only per- 
formance in her native Canada this 
year, as well as Cape Breton fiddler 
Ashley Maclsaac and top domestic 
country act Prairie Oyster. 

"There's no equivalent to Canada 
Day," says Vancouver-based Shaw 
Saltzberg, senior VP of S.L. Feld- 
man & Associates. "Canada Day is 
what New Year's once was." 

Unlike previous summers, 
though, this year there are no 
national tours — such as Lilith Fair, 




Somersault, Roadside Attraction, or 
Stardust picnic — featuring multiple 
domestic acts. Nor is there a nation- 
al rollout of EdgeFest, previously a 
touring festival that this year was 
limited to a single July 1 show at 
Molson Park in Barrie, Ontario. 

"There's no festival Itouringl coast 
to coast because it's expensive," says 
Toronto-based Julien Paquin, director 
of the Paquin Entertainment Agency. 
"If you try to mount a festival each 
day, you need 3,000 tickets sold before- 
hand. Then if it's not 
a $50 Canadian 
[$33] ticket, nobody 
takes it seriously. 
Offer a $25 Canadi- 
an [$16.50] festival 
ticket, and nobody 
will buy it" 

However, Cana- saltzberg 
da's bookers are 
elated about this summer. "The sum- 
mer is shaping up nicely," says Jack 
Ross, VP of the Agency Group in 
Toronto. "There are more festivals 
than I've ever seen. Many are com- 
munity-based, which is really good for 
domestic artists. Everybody on our 
roster is working this summer." 

David Bluestein, president of 
Courage Artists and Touring in 
Toronto, says, "We're rocking with 
tons of festival shows. Festivals are 
getting bigger every year. The club 




EMG Forms New Music Group 

Scandinavia Gets Label Group Following Acquisition 



BY KAI R. LOFTHUS 

OSLO — A new Scandinavian la- 
bel group is emerging in the 
wake of Dutch-based independ- 
ent label Roadrunner Arcade's 
decision to sell its Swedish and 
Norwegian affiliates to Sweden- 
based media company European 
Multimedia Group (EMG) for an 
undisclosed sum. 

The deal sees EMG take over 
Arcade Music Sweden, Arcade 
Music Norway, and the defunct 
compilation unit Mega Dance. EMG 
will merge all the companies into a 
brand-new, as-yet-unnamed Scan- 
dinavian media company, alongside 
its Norwegian partner, Norsk 
Underholdningsindustri (NUI), 
which owns 50% of EMG. 

CEO of the new venture will be 
NUI co-founder Jam Johnsen, a 
former managing director of Poly- 
Gram Records Norway. "We've 
bought everything, including per- 
sonnel, artists, contracts, and 
debts," Oslo-based Johnsen says. 
"What's important to us is that we 
now have a fully-fledged setup in 
Scandinavia that is attractive to 
prospective licensees and artists." 

The label division of the new 
company is expected to be named 
EMG Records, with a Scandinavian 
head office in Oslo and divisions in 
Stockholm and, eventually, Copen- 
hagen. Cologne-based Barry Guy, 
previously VP of international pop 
marketing at EMI Germany, will be 



CEO of EMG Records. 

Erling Johannessen, until 
recently managing director of 
NUI Records, will be VP of 
EMG Records, while Jorn Dal- 
chow will become the VP/head of 
A&R, directing all Scandinavian 
A&R efforts. 

"We're currently in the process 
of going through all artist contracts 
and back catalog at both EMG and 
Arcade," reveals Dalchow, previ- 
ously local A&R manager of Poly- 
dor at PolyGram Records Norway. 
"There is quite a lot of interesting 
repertoire, especially in Sweden." 

Within the EMG Records divi- 
sion, Dalchow's own daWorks 
label is expected to concentrate on 
pop. Johnsen will run the Blue 
Jersey imprint, which will release 
more adult-oriented repertoire. 
Another label, Fete Hits, will deal 
with compilations. 

The company's COO will be Ger- 
ard Helders, the Malmo, Sweden- 
based founder of EMG. Mean- 
while, Arcade's previous managing 
director in Oslo, Ole Vidar Lien, is 
leaving to concentrate on his own 
label, United Music. Lien's duties 
at NUI are taken over by Per 
Hermansen, formerly sales man- 
ager at BMG Norway. 

According to a statement issued 
by EMG, the new venture is ex- 
pected to have sales of 600 million 
Swedish krona ($55 million) in its 
first year. 



scene is what it always is in the sum- 
mer — it sucks." 

Saltzberg adds, "This summer, 
Quebec is totally alive, Ontario has 
a block of civic festivals, and the 
west is filled with exhibitions and 
jazz and folk festivals." 

Vinny Cinquemani, Toronto- 
based president of S.L. Feldman & 
Associates, underlines the fierce 
competition for bookings. "All acts 
believe they have to tour in the 
summer to make the big money. So 
there are too many bands wanting 
to play, and we're all fighting for the 
same dollars." 

In contrast to the U.S. market- 
place, where summer bookings are 
largely centered on act-driven 
amphitheater dates, Canadian 
bookings are dominated by week- 
end festivals and community fairs. 
"Very little artist touring now goes 
on in the summer in Canada," Ross 
says. "The summer is filled with 
weekend festival dates, and the 
club scene really dies down. [Toron- 
to's] Molson Amphitheatre is the 
only full-time outdoor summer 
venue in the country." 

In the summer, Cinquemani 
notes, "most acts would rather not 
play indoors. Also, audiences want 
to be outside because we have such 
a long winter." 

Saltzberg agrees: "Canadians want 
to go to the beach or to a field and 
drink beer. That's why there are so 
many one-off festivals, fairs, and 
Canada Day shows." 

One surprise is the eight-date 
national Guess Who tour in late 
August, presented by House of Blues 
and booked by S.L. Feldman, for 
which Joe Cocker will be opening. 
Cinquemani says, "The ladvance) 
numbers in most cities are better than 
last year." 

Folk festivals have been a com- 
manding summer force in Canada for 
decades. Their contemporary clout is 
underscored by the early '90s main- 
stream breakthroughs of Cape Bre- 
ton fiddlers Maclsaac and Natalie 
MacMaster, Celtic-based Great Big 
Sea, and such alternative rock acts 
as Crash Test Dummies and Moxy 
Fruvous. More recently, there have 
(Co)itimied on jxiqi' 7<>) 
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sfx 



U.S. CONCERT PROMOTER SFX is expanding its European 
business with the acquisition of Solo, a London-based 
booking agent and promoter specializing in interna- 
tional tours. Terms were not disclosed. Solo was found- 
ed in 1986 by John Giddings. SFX will work with Solo 
clients — including Celine Dion, David Bowie, Phil 
Collins, Roxy Music, the Corrs, Westlife, and S Club 7 — to provide them 
with greater global opportunities. All Solo principals remain in their 
posts, with the operation reporting into SFX Europe's Music Group. 

GORDON MASSON 



UNIVERSAL MUSIC INTERNATIONAL (UMI) is restructuring its London-based 
music portal project, formerly known as Voxstar. It is understood that 
the move will lead to more than a dozen staff cuts. According to a UMI 
statement, "Universal Music has reassessed its staffing resources and 
may be making redundant a number of staff employed on the former 
Voxstar project." UMI has been developing Voxstar for the past year, 
but its launch was put on hold following the merger between Vivendi 
and UMI parent Seagram last October. The reorganization follows a 
recent announcement (Billboard, May 12) that Voxstar would merge 
into the Universal Music Group's London-based music information/e- 
commerce site GetMusic. lars brandi.e 

EAST JAPAN RAILWAY CO. and Japan Telecom have launched a music-down- 
load kiosk service called Digi-Break. Kiosks initially located in three major 
Tokyo commuter railway stations — Shibuya, Shinjuku, and Ikebukuro — 
will offer a total of some 500 songs from seven labels (Avex, Sony, Toku- 
ma Japan Communications, Nippon Crown, Nippon Columbia, VAP, and 
Universal Music K.K.) for downloading onto MiniDisc. Prices will range 
from 200 to 500 yen ($1.61-$4.04) per track. steve McClure 

FRENCH LABELS BODY SNEP has joined local trade groups from the movie 
and book industries to launch CLIC, an intellectual-property commit- 
tee. SNEP GM Herve Rony says the purpose of CLIC is "to present a 
united front of all intellectual-property rights owners and influence the 
discussions over the implementation of [the EU Copyright and E-Com- 
merce Directives] into French law." The committee's structure has yet 
to be defined. The proposed law is due to be discussed by the French 
parliament in October. Emmanuel legrand 

CHANNEL V MUSIC NETWORKS announced June 27 that Channel V Philip- 
pines, a 12-hour free-to-air local programming block, w ill cease trans- 
mission July 25. The service launched December 1999 as a joint ven- 
ture between Channel V and leading Philippines media company GMA 
under a five-year licensing agreement. "Channel V's immediate focus 
in the Philippines is in the provision of subscription television servic- 
es," the Pan- Asian music broadcaster said in a statement. 

STEVE MrCLURE 

NORWEGIAN COLLECTING SOCIETY GRAM0, which handles broadcast-related 
remuneration for artists and record companies, has been authorized by the 
government to begin collecting fees for other public performance rights — 
primarily for music played in hotels and restaurants — effective July 1. 
GRAMO managing director Martin Grbndahl expects the move to boost 
the organization's earnings by 30 million to 50 million Norwegian la-oner 
($3.3 million-$5.5 million) in the next two years. kai r. lofthts 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Costas Bour- 

mas is named regional director of 
Universal Music International — 
with responsibility for Greece and 
Turkey — and managing director of 
Universal Music Greece. He was 
managing director of Minos-EMI 
Greece. 

Siiha Yavuz is promoted to man- 
aging director of the Universal 
Music Group in Turkey. He w as 
managing director of the Universal 
and 'S' labels for Universal Music 
Turkey. 

Yao Chien is promoted to presi- 
dent of all EMI Taiwan's opera- 
tions, including EMI Taiwan Ltd. 
and Virgin Music Chinese. He was 
president of Virgin Music Chinese. 



Joanna Chen is promoted to VP, 
EMI Taiwan Ltd. and Virgin Music 
Chinese. She was director of busi- 
ness development. 

River Huang is named executive 
director of the local division for 
EMI Taiwan Ltd. He was director 
of Sony Music Entertainment (Tai- 
wan) Ltd. 

Nick Hartley is promoted to 
COO of Brussels-based indie label 
group/ distributor Play It Again 
Sam Group. He retains his London- 
based post as group finance/com- 
mercial director of U.K. operations, 
splitting his time between the cities. 

Jacob Bilabel is named VP of 
new business/corporate communi- 
cations for Universal Music Ger- 




many in Hamburg. 
He was a partner 
B in Berlin-based 
Web firm Themal 
Medien. 

Gunulang Ram- 
adhan is promoted 
bilabel to managing direc- 
tor of BMG Indon- 
esia. He was head of local A&R/GM. 

Jason Ellis has been promoted 
to head of A&R for EMI's London- 
based dance imprint Positiva. He 
was A&R manager. 

MUSIC PUBLISHING. Rachel Iyer is 

promoted to creative manager for 
Sony/ATV Music, based in London. 
She was A&R manager. 
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Greek Artists Move To Modern Beat 
As Industry Battles Piracy At Home 
And Seeks New Markets Abrnad 



BY COSMAS DEVELEGAS 

ATHENS— Three years before the 
world's attention turns to this city 
for the 2004 Olympics, Greek music 
increasingly has taken on a more 
international pop flavor. 

Established Greek stars, who in 
the late '90s had turned to an "East- 
ern" musical style, have since moved 
toward a more modern dance sound, 
especially during the past year. 

The hits of platinum stars Anna 
Vissi, Despina Vandi and Keti Garbi 
are played in clubs together with the 




Anna Vissi 

international dance hits of Deep- 
swing, Planetfunk and Kosheen. 
Greek dance labels such as Planet- 
works and M-Beat have garnered 
both hits and respect. The rock 
trend previously sparked by groups 
such as Xylina Spathia did not turn 
into an enduring scene. 

"It seems to [have faded] away, 
giving place to a rising mainstream 
culture," says Yiannis Petridis, man- 
aging director of Virgin Records. 

Singer-songwriter Iro, entehno- 
pop-oriented Mihalis Hatziyannis 
and faito-oriented Yiannas Plou- 
tarhos are among the newcomers 
finding growing acceptance, espe- 
cially from the younger audiences. 
Mario Frangoulis is recognized as 
the leading classical performer, and 
the musical personality of composer 
Stamatis Spanoudakis continues to 
amaze all ages. The impressive sales 
of Notis Sfakianakis and George 
Dalaras certify their positions as 
Greece's biggest stars. 

VOLUME AND VALUE UP 

Total music sales in the Greek 
market in 2000 increased by approx- 
imately 5% — in both volume and 
value — to 8.5 million units and 21.2 
billion drachmas ($52 million), 
respectively. Local repertoire 
accounted for 54.3% of total sales 
(slightly down from 55.6% in 1999), 



while international repertoire 
increased to 41.9% (40.3% in 1999), 
and classical accounted for 3.8% of 
the market. 

The record companies in Greece do 
report their individual market shares. 
MINOS-EMI has retained its lead- 
ing position, with a 25.3% share (26% 
in 1999), but Sony Music has edged 
closer to the top, climbing up to 19.2% 
(17.6% in 1999). Universal Music is 
third, with a 14.1% share. The rest of 
the top 10 are Warner Music (8.9%), 
BMG (8.2%), Virgin (7.9%), Lyra 
(5%), FM Records (3.8%), MBI 
(2.5%) and Eros (2.1%). 

Universal Music is the leader in 

The entrance of major 
media groups into the 
Greek music industry, 
with the subsequent 
creation of indepen- 
dent record companies, 
is the market's latest 
major development. 



international-repertoire sales, with 
an 18.4% share (21.1% in 1999). Vir- 
gin is second, with a 16.4% share 
(third with 13.7% in 1999), followed 
by Sony Music, which has a 16% 
share (17.6%, second in 1999). In 
local-repertoire sales, MINOS-EMI 
remained at the top, with a 32.9% 
share (35.9% in 1999), followed by 
Sony Music, w r hich reached 20.9% 
(16.3% in 1999), and Universal Music 
had a 9.6% share (9.9% in 1999). 

The entrance of major media 
groups into the Greek music indus- 
try, with the subsequent creation of 
independent record companies, is 
the market's latest major develop- 
ment. Nitro Music, for example, was 
launched by IMAKO, which owns 
top-selling magazines Nitro, Down- 
Town, Active, Car and Pink and 
music station Nitro Radio 102.4, and 
controls local-music station Radio 
Sfera 102.1. The new company 
placed in the top-10 list of domestic- 
repertoire sales, with a 2% share 
during the first year of its opera- 
tions. 

"Multinationals seem to have as a 
priority the investment in artists 
with international potential; this 
leaves much room for aggressive 
independents," says Miltos Karad- 
sas, VP of Nitro Music. 

Other new players in the music 
market are Attikes Publications, 
which controls Alpha Records, and 
radio-television network Antenna, 
which recently launched Heaven 



Records. 

"Traditional companies have long 
experience and investments to suc- 
cessfully face the emerging compe- 
tition," says Ion Stamboulis, manag- 
ing director of Warner Music. 

"It's an interesting new trend that 
is already changing the face of the 
Greek music industry," says Virgin's 
Yiannis Petridis. "Newcomers are 
backed by media groups that ensure 
privileged access to press, radio and 
television promotion. This will main- 
ly cause problems to labels who 
focus on big pop acts." 



r 



Sony's Yarmenitis 

PIRACY'S TOLL 

Piracy remains the hottest issue 
of the Greek music market. Sales of 
illegitimate recordings are estimat- 
ed at 8 million units per year — 
accounting for more than 20 billion 
drachmas (some $50 million) of lost 
revenue for the industry in 2000. 

"One in two CDs sold is an illegal 
one. Despite our official complaints, 
the state has been very flexible in 
the application of the law. If this sit- 
uation does not change, the record 
companies will be shut down," says 
Antonis Ioannou, MD of Universal 
Music and president of the Greek 
affiliate of the IFPI. 

Stamboulis at Warner Music sug- 
gests that the imposing of high tax 
on blank CD-R's could be a positive 
measure. "Still, state indecisiveness 
is the main issue," he adds. 

A few weeks ago, the president of 
Greece's supreme court advised 
judges to become stricter in piracy 
cases. "This is really good news, and 
we can already see its results," says 
Irini Tsiliri, head of the Greek IFPI 
anti-piracy office. In the first half of 
2001 , more than 90,000 pirated units 
of music have been seized. Last year, 
more than 200,000 CD-R's, 40,000 
factory-produced CDs and 10,000 
cassettes were seized. 

Music downloading from the Web, 
tCoiitniital an ptujv ;j; 



Key Greek Record 
Companies 



Alpha Records 

Managing Director: 

Anna Markoyianni 
Web site: www.alpharecords.gr 
Key Artists: Angy Samiou, Stamatis 
Gonidis, Lena Papadopoulou, 
Christos Andoniadis 
Priorities: "Alpha's main aim is to 
promote good Greek music, 
whether that be traditional-popular 
[laiko] or modern pop, in the best 
way. We want to discover and 
establish talented new artists, 
while guiding and assisting estab- 
lished artists in reaching higher 
levels in their careers." 

BMG 

Managing Director: 

Panos Theofanellis 
Web site: www.click2music.gr 
Key Artists: Marinella, Mihalis 
Hatziyannis, Yannis Kotsiras, 
Dante, Stefanos KorkoUs, Nikos 
Kourkoulis, Evanthia Reboutsika, 
Michalis Delta 

Priorities: "Our very first priorities 
are A&R, A&R, A&R! Break quali- 
ty acts in every genre to help the 
company's short-term growth and 
long-term development." 

FM Records 

Managing Director: 

Nicos Courtis 
Web site: www.fmrecords.net 
Key Artists: Stamatis Kraounakis, 
Vassilis Saleas, Elina Konstan- 
topoulou, Endelexeia, Ypogeia 
Revmata, Christos Antoniadis, 
Terror X Crew- 
Lyra 

Managing Director: P Maravelias 
Web site: www.lyra.gr 
Key Artists: Savina Yiannatou, Meli- 
na Kana, Nikos Xydakis, Socratis 
Malamas, Nikos Papazoglou, Yian- 
nis Poulopoulos, Christos Thiveos 
Priorities: "We will continue the 
support of our cultural heritage, 
and the introduction of new per- 
formers, song and lyrics writers, 
and promote the international 
exposure of Greek music, through 
our Musurgia label." 

MBI 

Managing Director: 

Dimitris Kappos 
Web site: None at press time 
Key Artists: Nena Venetsanou, Pan- 
delis Thalassinos, Stelios 
Kazantzidis.Costas Hantzis, Geras- 
simos Andreatos, Themis Adaman- 
didis, Panos Kiammos 
Priorities: "We will focus on A&R, 
new international markets, new 
selling points and better exploita- 
tion of our back catalog, with an 
emphasis on traditional-music 
releases." 

MINOS-EMI 

Managing Director Costas Bourmas 
Web site: Under development 



Key Artists: entire roster 
Priorities: "We aim to remain the 
leader in the Greek market." 

Nitro Music 

Managing Director: 

Kostas Sakkaris 
Vice President: Miltos Karadsas 
Web site: None at press time 
Key Artists: Dante, Stelios Rokkos, 
Eleni Peta, DionissLs Shinas, 
Dionissis Tsaknis, Litsa Yagoussi, 
Pegy Zina, Giorgos Tsalikis, 
Pamela 

Priorities: "Nitro Music's goal is to 
achieve a 4% market share by the 
end of 2002 by further developing its 
quickly growing local repertoire and 
by even more aggressive exploitation 
of its catalog," says Karadsas. 

Sony Music sov^e™—™^ 
Managing Director: 

Dimitris Yarmenitis 
Web site: www.sonymusic.gr 
Key Artists: Anna Vissi, Keti Garbi, 
Adonis Remos, Haris & Panos Kat- 
shimihas, Mario Frangoulis, 
Natasha Theodoiidou, 
Triantafillos. Manolis Lidakis, Yor- 
gos Alkaios 

Priorities: "We will focus on break- 
ing new artists, achieving the maxi- 
mum exploitation of our repertoire 
in Greece and exporting our inter- 
national projects, with special care 
for Anna Vissi's international 
album release." 
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Universal Music 

Managing Director: 

Antonis Ioannou 

Web site: No local affiliate site at 

press time 

Key Artists: Eleftheria Arvanitaki, 
Alkistis Protopsalti, Dimitra 
Galani, Going Through, Imisk- 
oubria, Alkinoos Ioannidis, Diony- 
sis Savopoulos 

Priorities: "We will continue to sup- 
port the international career of 
Eleftheria Arvanitaki, a great lady 
of Greek music, whose unique voice 
has already gained considerable 
recognition." 

Virgin 

Managing Director 

Yiannis Petridis 
Web site: www.virgin.gr 
Key Artists: Iro, Kalliopi Vetta, 
Lena Alkeou, Blue, Xylina Spathia, 
Trypes, Agelakas, Lekkas 
Priorities: "Our target is to become 
the leading company in sales of 
international repertoire and to 
improve our Greek-repertoire mar- 
ket share." 

V2 Records 

Managing Director: George Roulias 

Web site: under development 
Key Artists: Antique, Erofilli, Sofi 
Papa 

Priorities: "Top priorities for the 

(Continued on page 72) 
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"A Fabulous Musical Journey" 

MAXIM IGRI 



RECORD COMPANIES 

(Continued from page 71) 

forthcoming year are more aggre- 
sive marketing in both front-line 
releases and back catalog, as well 
as A&R in local repertoire." 

Warner Music 

Managing Diractor: 

Ion Stamboulis 
Web site: www.warnermusic.gr 
Key Artists: Yiannis Vardis, Antonis 
Vardis, Active Member, Stamatis 
Spanoudakis, Dimitris Basis, 
Anemos, Manolis Famelos 
Priorities: "We aim to strengthen 
our domestic-repertoire source, 
focus on its international exploita- 
tion, identify opportunities in new- 
media and expand our involvement 
in the field of special marketing." 






MODERN BEAT 

(Continued from fxjjje 71) 

through Napster and other file- 
swapping services, does not seem to 
have seriously affected Greece. 
Internet penetration is still low, 
although growing, and connection 
speed is also low, compared to other 
countries. The growth of the Inter- 
net, which is expected to reach 
international levels in 2003, brings 
the music industry closer to a fresh, 
open-minded generation of con- 
sumers, who know how to find infor- 
mation quickly and effectively. The 
labels have the opportunity to reach 
a new computer-literate audience of 
teens that is equally receptive to 
local and international music. "It's 
not Greek-versus-foreign-music 
anymore. Neither laiko versus 
entehno or disco-versus-rock," says 
Panos Theofanellis, MD of BMG 
Greece. "A more mainstream situa- 
tion is developing. This is good for 
all of us — record companies, artists, 
media." 

Most of the leading Greek labels 
are launching company and artist 
sites and promote their releases 
through local Web portals (in.gr, 
flash.gr, e-go.gr, thea.gr) and music 
portals (mad.gr, c-music.gr, baby- 
lon.gr). 

FREE PROMOTION 

Frequently, Web sites offer free 
promotion in other media, like news- 
papers, magazines, radio, television 
and outdoor advertising, in order to 
obtain the exclusive transmission of 
new albums or videos. "It is a fair 
deal," says BMG's Theofanellis. 
"When media groups offer addition- 
al promotion, they get the right to 
use the exclusive material in their 
other media." 

Andreas Kouris, GM of Mad TV 
which also owns Internet music por- 
tal mad.gr, believes that the Greek 
Internet market is in a transitional 
period. "Music companies do not 
have the appropriate policy inde- 
pendence, yet," he says. "We may 
come up with an interesting new 
idea, but a label may not be free to 
move on it, unless the mother com- 
pany makes a decision." 

The new media are creating an 
equally new field of rights collection. 
"We try to keep authors' rights fees 
for the Internet as low as possible, 
in order to help the expansion of the 
medium," says Maria Fassoulaki, 
head of communicatoin and market- 
ing for the AEPI [www.aepi.gr], the 
Greek authors' rights society. 

Neighboring rights is another 
issue the industry faces. Says Dim- 
itris Yarmenitis, MD of Sony Music, 
"We [as an industry] collect rights 
payments from a blank-tape levy 
and have reached an agreement 
with many radio stations." Legal 
action has been taken against the 
major television networks and the 
rest of the radio stations, which are 
still refusing to pay. 

RADIO-LICENSING REFORM 

The government's decision to end 
the long-lasting state of chaos on the 
Greek airwaves resulted in the issu- 
ing of official licenses in late March 
and left 28 stations legally operating 



in the Athens FM band. "The music 
formats will now be clarified," says 
Universal' s Ioannou. 

The music industry and radio are 
very closely related, observes 
BMG's Theofanellis: "Open-minded 
stations can become the channel to 
break new pop acts." 

RETAIL CHAIN LIGHTNING 

Music retailing, meanwhile, con- 
tinues to evolve from smaller stores 
to larger shops. Apart from the big 
record chains Metropolis and Virgin 
Megastores, record retailing has 
been embraced as a business by 
large supermarket chains Carrefour 
and Marinopoulos, as well as cos- 
metics chain Hondos. As a result, the 
number of small record shops is 
decreasing. 

According to Dimitris Kappos, 
MD of MBI, the large retailers' 
focusing on top-40 hit albums is 



"One in two CDs sold 
is an illegal one. 

Despite our official 
complaints, the state 
has been very flexible 

in the application of 
the law. If this situa- 
tion does not change, 
the record companies 

will be shut down." 

— Antonis Ioan nou, MD of 
Un iversal Music a nd president 
of the Greek affiliate of the IFPl 



harmful for the future of specialized 
music production. "Quality reper- 
toire will vanish, if we don't do some- 
thing about it," says Kappos. "New 
distribution channels, like book- 
stores, can be a solution. Selected 
music releases have a place beside 
the book releases." 

IMPROVING A&R 

The quality of recordings in 
Greece is rising, not only because of 
investments in advanced recording 
equipment, but also as a result of 
better planning. "We do not have the 
budget that international projects 
have, so we must always achieve 
1009E performance of people and 
facilities at the available time," says 
Costas Kalimeris, Universal Music's 
head of A&R. Productions are 
becoming more finely focused, and 
this can decrease costs. 

"All new musicians have a home 
studio, and they can start the cre- 
ation of a new record there," says 
BMG's Theofanellis. Projects are 
often divided into parts, which are 
produced in three or four different 
studios. 

"Excellent cooperation is vital. We 
have managed to reach internation- 
al standards," says Nikos Espialidis, 
recording studio manager of the 
Athens Megaron concert hall. 

Greek music, meanwhile, travels 
the world. Examples abound. FM 



Records is exporting the Hellenic 
Art of Music catalog, covering 2,500 
years of Greek music. The Musurgia 
Graeka label, created by Lyra, Kin- 
Lsis and Orata, brings Greek modern 
and folk, rembetiko, Byzantine and 
entehno, as well as jazz music, to 
more than 15 countries. 

EXPORTING SUPERSTARS 

The live performances of Greek 
acts delight international audi- 
ences, as well. The sold-out Euro- 
pean tour of superstar George 
Dalaras lwww-.dalaras.gr] promotes 
Running Roads, his new album 
release through Ark 21 in the U.S. 
and through EMI in the rest of the 
world. It features a duet with Sting 
on "Trelos Gia Sena," the Greek 
version of "Mad About You." Ark 21 
(U.S.) is also releasing the greatest- 
hits compilation of EMI's multi- 
platinum artist Notis Sfakianakis 
(www.notissfakianakis.gr]. Anoth- 
er version of Sfakianaki's greatest- 
hits album, featuring two addition- 
al songs written by Fakir Atakoglou, 
has been released in Turkey. 

The group Closer is an example 
of a Greek alternative-rock act 
seeking international success. "We 
feel there is an interesting market 
for talented Greek bands, and we 
will invest in it," says Vassilis Con- 
standoulakis, MINOS-EMI's head 
of international. 

Sony Greece pop diva Anna Vissi 
[vATOannavissi.com] has recorded 
her first English-language album, 
Everything I Am. Co-produced by 
Peter Asher, Ric Wake and Brian 
Rawling, the album already has 
been released by Sony Music in key 
international markets. 

Talented Kalliopi Vetta's work is 
scheduled for international release 
by Virgin early in 2002. 

Broadcast, the new album of 
Eleftheria Arvanitaki [www. 
arvanitaki.gr], has been released in 
Denmark, Hungary, Italy, Switzer- 
land, Germany and Spain, where the 
prominent Greek female voice often 
travels for concerts. 

The spirit of Greek music is every- 
where, with just a click of a comput- 
er mouse, a walk to a well-stocked 
music store or, better yet, a few 
hours of air travel. It invites the 
world to discover its magic. 
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Musical Odyssey: The Greek Market In America 

Borders fall as expats and Yanks show a hearty appetite for all manner of Greek sounds, from 
19th-century Aegean song to ambient electronica. 



BY THOM DUFFY 

NEW YORK — From traditional sounds 
to cutting-edge beats, the music of 
Greece finds its way to America 
through an array of releases and 
labels. 

"The Greeks tend to be very 
proud people and very interested in 
getting their music out to a wider 
public," says Robert H. Browning, 
executive and artistic director of the 
World Music Institute in New York, 
the not-for-profit concert-promotion 
and music-education center. 

The World Music Institute plans 
next spring to present its third annu- 
al festival of Greek Music & Dance. 
Browning notes that the institute has 
connected with the widespread and 
financially supportive Greek- 
American community throughout the 
U.S. to present Greek performers in 
New York and other major cities. 

One of the premier importers and 
distributors of music from Greece 
(as well as scores of other interna- 
tional markets) is Musicrama in 
New York. The Musicrama Web site 
(www.musicrama.com) includes a 
link to its catalog of Greek artists 



and features some 200 titles. 

"There are Greek people who love 
Greek music, [and], even though they 
now live in the U.S., they are still 
very connected to the culture," says 
Musicrama president Charles Jarz- 
abek. "But you also have some Greek 
artists with international appeal." 

POST-BORDERS WORLD 

Sony Music International pre- 
viously teamed up with Musicra- 
ma, among others, to distribute 
top-selling CDs from its world- 
wide affiliates, featuring artists 
who are not already released by 
Sony Music labeLs in the U.S. 

Anna Vissi was introduced to 
U.S. audiences via imported releas- 
es and is now promoting her first 
English-language album Every- 
thing I Am, which has been co-pro- 
duced by Peter Asher, Brian Rawi- 
ing and Ric Wake. "Musical borders 
don't exist anymore," Vissi has said 
recently, "and that's good news for 
artists who want to break out of 
their own countries." Everything I 
Am has been released in key inter- 
national markets and also in the 
U.S., where it is one of Musicrama's 



top-selling albums by a Greek 
artist. 

Among the other current artists 
who have recently ranked among the 
Greek best-sellers for Musicrama are 
the popular female artists Keti Garbi 
and Glykeria, Natasa Theodoridou 
and the young male hearthrob Tri- 
antafilos. 



In recent years, such leading 
chains as Tower and Virgin have 
become more important than small- 
er ethnic retailers in selling music 
from Greece, says Musicrama's 
Jarzabek. 

Independent labels in the U.S. 
with an expertise in world music 
have exposed both modern and tra- 
ditional Greek music. 

MODERN AND TRADITIONAL 

On the modern edge, the Greek 



dance label Mediterranean Beat 
(www.m-beat.com) has set up shop in 
Los Angeles with the goal of expos- 
ing Mediterranean (and principally 
Greek) artists working in electroni- 
ca to a wider international audience. 
The label has released the ambient- 
oriented lodium: Aegean Journey 
and the more upbeat Elixirium and 
has a second lodium compilation 
due shortly, says label co-founder 
Christos Kritikos. 

On the traditional side, the 
music of Rembetica — a style of 
Greek song that traces its roots 
to the dark side of Aegean sea- 
port life in the 19th century — is 
captured on Women of Rembeti- 
ca, released by Rounder Records. 
The label previously has released 
Mourmourika: Songs of the Greek 
Underworld and My Only Consola- 
tion: Classic Pireotic Rembetica. 

POLITICAL ACTION 

Current Greek artists also are fea- 
tured on A Mediterranean Odyssey: 
Athens to Andalucia on the Putu- 
mayo World Music label. The duo 
Anemos (which means "wind" in 
Greek) contributes the atmospheric 



track "MiazLs Me Fotia," while Glyk- 
eria offers "Pare Me Apopse Pare 
Me" (Take Me Tonight). Acclaimed 
Greek singer/songwriter George 
Dalaras closes the set with a call to 
social and political action titled "Pame 
Gi Allou" (Let's Make a Move). 

George Dalaras collections have 
been released in the U.S. on the Ark 
21 label and also via Blue Note on the 
Hemispheres imprint. Hemispheres 
is arguably the best world-music 
series from one of the multinational 
music companies, created under the 
expert direction of music writer and 
producer Gerald Seligman. 

One of the most ambitious 
release schedules of traditional 
Greek music comes from FM 
Records in Athens. Several of FM's 
best albums, as well as releases 
from other labels, are available 
through the World Music Institute's 
Web site (www.heartheworld.org). 
The WMI's offerings at present are 
selective, concedes director Robert 
Browning. With a nod to the wealth 
and depth of traditional Greek 
music available on CD, Browning 
quips, "Gradually, we'll get the 
other 5,000 titles." 
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U.K.'s THE Offers A Total Solution 



BY SAM ANDREWS 

LONDON— Holed below the water 
line by some high-profile account 
losses, three years ago British 
entertainment wholesaler Total 
Home Entertainment (THE) was 
widely perceived to be sinking fast. 

Today, the company is very much 
afloat and on the verge of turning 
itself into a major player in the enter- 
tainment market, with a recently 
acquired export business that serves 
such retailers as Tower, Virgin, and 
HMV in the U.S., as well as retailers 
in Hong Kong and Japan. The com- 
pany has ambitious plans to double 
its overall sales within the next two 
years and position itself as a rival to 
the Kingfisher-owned wholesale 
giant Entertainment UK (EUK). 

That turnaround has been ach- 
ieved through a mixture of acquisi- 
tions — such as that of U.K. indie- 
music wholesaler Startle in 
May — and organic growth via such 
new accounts as those of super- 
markets Sainsbury and Tesco. 

Based in Newcastle-under-Lyme 
in England's East Midlands, THE is 
predominantly a music wholesaler, 
but also offers videos, computer 
games, and books to an account base 
that includes north England-based 
supermarket chain Morrisons, gen- 
eralist store chain Debenhams, and 
the European arm of Amazon, as well 
as about 5,000 indej)endent retailers. 

The Startle deal has boosted TH E's 
sales by around 50 million pounds 
($70.5 million) to 250 million to 860 
million pounds ($552 million-$507 mil- 
lion) per year. Its published plan is to 
hit 500 million pounds per year ($705 
million) within the next 24 months. 

Managing director Dennis Ashton 
admits this is ambitious, but notes, 
"If we were to win one or two of the 
major accounts that are in play in 
the industry, then clearly we could 
very easily add 70 million to HO mil- 
lion pounds [$99-$113 million] with 
those. It may seem as though we are 
[far from] the 500 million-pounds 
target at the moment, but one or 
two significant wins on the way 
could see us challenging very 
strongly the EUK-type situation." 

Mike McMahon, sales director at 
EMI UK, says of the company, 
"There will always be multiples that 
are not entertainment specialists 
that will be after that kind of rack- 
job service. If THE can maintain a 
mix between that kind of multiple 
and the independents, they should 
be well-placed for the future." 

THE offers same-day order fulfill- 
ment and next-day delivery on orders 
taken up to (i p.m. "We want to posi- 
tion ourselves as a one-stop shop," 
Ashton says. "Whether it's home- 
entertainment product or books, we 
w ant to be the wholesaler that's sup- 
portive of whatever the entertain- 
ment offering is in the marketplace." 

It's a far cry from 1938, when 
Ashton arrived at THE as part of a 
new management team put in place 
by its then-owner, John Menzies. 
The company, he says, was "in poor 
shape — we were hemorrhaging cus- 
tomers quite badly because of our 



poor service offering." 

The turnaround began when Men- 
zies agreed to a plan by the new- man- 
agement to overhaul the business. 

"It was the last roll of the dice," 
Ashton says. The company's five 
warehouses were streamlined to just 
one site, new automation was 
brought in, and investment was made 
in EDI and e-commerce infrastruc- 
tures. In all, Menzies had to write off 
15 million pounds ($21 million) and 
invest a further 6 million pounds ($8.5 
million) in infrastructure. 



Just as the business was beginning 
to show an improvement, Menzies, 
whose mainstay is newspaper and 
magazine distribution, decided to 
divest itself of all its noncore busi- 
nesses. Ashton, marketing director 
Warren Mason, and financial director 
David Pemblington formed AMP 
Enterprises and, last summer, led a (> 
million-pound ($8.5 million) manage- 
ment buyout, bankrolled by debtor- 
based finance provider NMB Heller. 

This relationship with NMB Heller 
subsequently enabled the directors to 
acquire Startle in double-quick time. 
Bought for 10 million pounds ($14 mil- 
lion), the deal was completed within 
four weeks and gives AMP Enter- 
prises an increased presence in the 
indie retail music account base, an 
export business via Startle's Light- 
ning Export arm, and a firm hold on 
the jukebox record-supply business. 

Synergies aside, Ashton says that 
the significance of the deal with Star- 
tle was Lightning. "The real prize 
was the export business. We see it as 



a springboard, one that can help 
THE understand the market and 
that can now combine the presence 
that, clearly, Startle had, with a good 
offering from a service perspective." 

A major strand of the reinvigo- 
rated business is its emphasis on e- 
commerce. "Fifteen percent of our 
revenues are V- related," Ashton 
says. "The likes of Tesco, jungle.com, 
and Amazon are major buyers." 

McMahon notes, "It's great that 
the management buyout has been 
successful and that they have been 
able to turn themselves around out- 
side of the Menzies group. Now that 
they've acquired Startle, they're 
beginning to give themselves criti- 
cal mass in the marketplace." 

Supermarkets are key growth 
prospects, Ashton says. "If you look 
at their range, the likes of Tesco are 
now entering into an e-fulfillment- 
type situation. In essence, what you've 
got is the front end shop that's offering 
the chart , volume-driven end of the 
equation, and they're offering an e- 
solution to the consumer in terms of 
the back end of the equation as w ell." 

Ashton emphasizes, however, 
that THE remains committed to 
the independent retail sector. "We 
still try to support both markets." 

The time has also come to expand 
the company's three-man board 
structure to introduce greater retail 
influence, Ashton adds. "We are look- 
ing at the moment to recruit some 
nonexecutive directors to the busi- 
ness, and we particularly want to 
have a fairly heavyweight chairman." 

The expansion of the hoard could 
also signal the possibility of THE 
going public. "The arrangement we 
have today is appropriate for today," 
Ashton concludes, "but times will 
change. A more appropriate struc- 
ture may need to be in place." 



Universal Spain Restructures 

New President Makes New Media A Priority 



BY HOWELL LLEWELLYN 

MADRID— The new president 
of Universal Music Spain, Car- 
los Ituino, has signaled his 
intention to prioritize new- 
media activities with the first 
structural changes at the 
company. 

Ituifio took his post July 1, 
when former president Jesus 
Lopez moved to Miami to 
assume the new position of pres- 
ident of Universal Music Latin 
America and Iberian 
Peninsula. Ituino says 
that the brave new 
world of online music 
will see a growing em- 
phasis on access to 
product via the Internet 
and mobile phones, com- 
pared with the acquisi- 
tion of physical CDs. 

To that end, he 

has announced a 
series of changes 
centered on the cre- 
ation of two depart- 
ments. New busi- 
ness and synergies 
will be headed up 
by Jose Luis Garcia 
Ramos, while new 
media will be under 
the direction of 
Claire Imoucha. 
They report to Itu- 
iflo, who continues 
to report to Lopez. The latter, 
who retains overall responsibil- 
ity for both Spain and Portugal, 
will make frequent visits to 
Madrid from Miami. 

The new business department 
will oversee third-party label 
activity, distribution, joint ven- 
tures, and synergies with Uni- 
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'We are going 
to be very active 
in working on 
multi-formats 
and multi-access. ' 

CARLOS ITUINO. 
UNIVERSAL MUSIC SPAIN 



CANADIAN FESTS IN SHAPE FOR SUMMER 

(Couthiiifd from ftut/e 70) 

been mainstream breakthroughs by 
such festival stalwarts as Sarah 
Harmer, O Susanna, Ered Eagle- 
smith, James Keelaghan, Tegan and 
Sara, and Ron Sexsmith. 

"Festivals are wonderful events 
for developing artists," Ross says. 
"They allow artists to get more atten- 
tion than if they tour on their own." 

Paquin adds, "Many Canadian 
artists that would not normally do folk 
festivals are now starting to do them." 

Bookers emphasize that this 
year's summer scene has been sig- 
nificantly affected by the changes 
in Canada's talent pool during 
recent years. Tremors caused last 
year by Vivendi's buyout of Uni- 
versal Music and the proposed 
Warner/EMI merger resulted in 
fewer headlining acts emerging 
from major labels. In addition, such 
longtime Canadian concert headlin- 
ers as Celine Dion. Shania Twain, 
Sarah McLachlan, the Tragically 
Hip, Loreena McKennitt, Bruce 
Cockhum, Moist, and Amanda Mar- 
shall are inactive this summer. 

Cinquemani also argues that 



lower album sales caused by Nap- 
ster and CD burning have also 
affected the live market. "The lack 
of excitement level on new albums 
is affecting everything," he says. 
"As well, there is so much money 
out of the marketplace right now. 
America is heading toward a reces- 
sion, and the economy here, while 
better, is not great." 

Moreover, many of Canada's lead- 
ing live acts are working primarily in 
the U.S. this summer. These include 
home-based acts Barenaked Ladies, 
the Cowboy Junkies, Harmer, Our 
Lady Peace, and the Moffatts, as well 
as nonresidents Morissette, Diana 
Krall, the Wilkinsons, Terri Clark, 
Paul Brandt, and Deborah Cox. 

"We had offers from all of the 
Canadian folk festivals for Sarah 
Harmer, but she's out with Bare- 
naked Ladies in the U.S. for six 
weeks," Ross notes. "She's only 
doing the Winnipeg Folk Festival." 

While such Canada-based acts as 
Barenaked Ladies, the Cowboy 
Junkies, Our Lady Peace, Matthew 
Good Band, the Tea Party, Blue 



Rodeo, Great Big Sea, Chantal Kre- 
viazuk, and Jann Arden can support 
national tours here, bookers agree 
that the list of homegrown headlin- 
ers is uncomfortably short. 

Despite international or domestic 
breakthroughs, bookers say that 
such home-based acts as Harmer, 
Nelly Furtado, Bran Van 3000, Sum 
41, Nickelback, Len, Treble Charg- 
er, SoulDecision, Kittie, and 
Choclair are not yet able to frunt 
large-size national tours of their 
own. But they do form part of a 
body of evolving potential headlin- 
ers. That also includes top-caliber, 
major-label signings like the New 
Deal, the Cash Brothers, jacksoul, 
Bif Naked, Sarah Slean. and teen 
country singer Adam Gregory, and, 
from the independent sector, Hawk- 
sley Workman, Martina Sobara, 
Danny Michel, the Be Good Tanyas, 
the Dears, and the Flashing Lights. 

"There's a great independent 
scene happening right now," Ross 
says. "I don't know where it was 
in that late '90s lull, but it certain- 
!v is back now." 



versal parent Vivendi. 

New media "will work with all 
existing music Web sites, and 
through Universal/Sony joint 
venture Pressplay [formerly 
Duet]," Ituino explains. "We are 
going to be very active in moving 
away from just selling physical 
records to concentrating on 
working on multi-formats and 
multi-access, especially via 
mobile phones." 
The aim of the changes "is to 
have a more flexible 
structure to achieve a 
profitable market 
share, to boost local 
product, and to be in the 
forefront of the latest 
technologies," says Itu- 
ino, who had been VP at 
Universal Music Spain 
since its creation in Janu- 
ary 1999 (following 
the UniGram merg- 
er). The VP post 
no longer exists. 

Other new ap- 
pointments, coincid- 
ing with Ituino's 
elevation, include 
that of Jesus Her- 
rero as commercial 
director of the UM3 
strategic marketing 
division. Herrero 
had been Universal 
Spain's director of 
commercial operations. UMS, 
along with the Polydor and Mer- 
cury lahels, continues to general- 
ly operate autonomously from the 
new business department. 

Looking to the future, Itu- 
ino concedes that "bricks-and- 
mortar [retailing] will cohabit 
with 'clicks-and-mortar' for 
the foreseeable future." But, 
he adds, "Families [in Spain] 
are now smaller, apartments 
are getting smaller, and people 
don't have so much space for 
record shelves. They have 
lost the collector mentality, so 
Internet archives will replace 
shelves for record storage." 

Ituino says: "I want Univer- 
sal Music Spain to take off as 
market leader in terms of mar- 
ket share, local product, and all 
the technology necessary for 
music access. My goal is to see 
this in 18 months' time." At the 
end of June, Universal had a 
17% market share, down from 
21% at the end of 2000. This 
year, Ituino says he hopes to 
account for a market-leading 
share of about 20%. 

The restructuring began May 
1, when Universal Music Spain 
disposed of one of its pop labels. 
Universal (Billboard, May 12). 
in order to concentrate on Poly- 
dor and Mercury, under direc- 
tors Alicia Aran 20 and Jose Luis 
de la Pcfla, respectively. Newly 
appointed marketing directors, 
effective July 1, are Polydor's 
Jose Puig and Mercury's 
Gabriella Carrillo. 
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Only The Leading Cos.' Stocks Fare Well In Tough Climate 



BY BRIAN GARRITY 

NEW YORK — Publicly traded mu- 
sic/video retailers and distributors 
posted mixed results on Wall Street 
through the first six months of 2001, 
amid industry consolidation, a soft 
economy, a spotty release schedule, 
and slumping unit sales. 

Among the big winners so far this 
year are the stocks of category lead- 
el's — big companies that are immune 
to what industry analysts are calling 
a rough retail environment. These 
include Best Buy, the consumer elec- 
tronics giant that now owns the 
Musicland Group; Handclman, dis- 
tributor to mass merchants; and video 
rental powerhouse Blockbuster. 

All three companies have seen the 
value of their stocks increase by more 
than 100% over the last six months. 
Despite recently reported soft first- 
quarter music sales, Best Buy, trad- 
ing at $63.52 a share at the end of 
June, is up 130%; Handelman, at 
$16.75, is up $1 15%; and Blockbuster, 
at $18.25, is up 117%. 

Meanwhile, losers in the first half 
have been e-commerce pure-plays 
and undersize retailers and distribu- 
tors unable to insulate themselves 
from larger market forces and a tepid 
economy. Posting the largest stock 
declines through the end of June were 
one-time Internet darlings Amazon 
.com and Buy.com; retailer National 
Record Mart, the focus of a bank- 
ruptcy petition from the major labels; 
and straggling compilation specialist 
K-tel International. 

Amazon ended the first half of the 
year valued at $14.15 a share, and 
National Record Mail wound up at 12 
cents a share — both off by more than 
40% from the start of the year. The 
stocks of Buy.com finished the first 
half trading at 30 cents a share, and 
K-tel was at 12 cents; both have sunk 
by more than 70% since January. 

A large portion of the music retail 
sector hasn't fared significantly bet- 
ter, posting flat to declining share 
prices in the First half despite the 
drop-off in e-commerce competition; 
consolidation of Internet music prop- 
erties like EMusic, MP3.com, 
Myplay.com, and Launch.com; and 
the curbing of Napster, the leading 
source of free file-sharing. 

"The market may be swinging 
more favorably toward looking at 
traditional retail vs. Internet retail, 
but it doesn't necessarily pardon 
those companies not merchandising 
well," says Barry Sosnick, a retail 
analyst with Fahnestock & Co. who 
covers Handelman. 

Trans World Entertainment's stock 
ended June at $9.51 a share and is off 
roughly 12% at the half-year mark 
amid a company-wide re-branding ini- 
tiative and soft earnings results. Hast- 
ings Entertainment's stock is up 10% 



through the first half, in spite of soft 
first-quarter numbers, but still is trad- 
ing at only $2.71. Distributor Valley 
Media, which recently posted what it 
termed "ugly" fiscal year results in the 
face of sagging e-commerce distribu- 
tion, is off 5% at 
$1.61. Navarre is off 
2% from January, 
ending the first half 
at $1.22. 

Hardest hit were 
the e-commerce 
companies. Amazon 
and Buy.com were 
not the only profit-deficient dotcoms 
to feel the wrath of investors. Barnes- 
andnoble.com's stock is off more than 
32% so far this year, ending the half at 



$1.63. Meanwhile, online compilation 
specialist Musicmaker.com shuttered 
its operations in March, and digital 
download retailer EMusic.com was 
acquired by Universal Music Group. 
Both moves were spurred in part by 
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weak stock prices. 

Faring better have been larger 
chain operations like Borders Group, 
which has hacked off looking for a 
buyer, farmed out its online business 
to Amazon, and focused on pushing a 



new in-store information kiosk sys- 
tem. Its stock closed the first half up 
more than 76<X , at $22.40. Consumer 
electronics chain Circuit City is up 
43%, at $18. thanks to a restructur- 
ing effort that focuses less on major 
appliances and a 
cutback on promo- 
tional sales. 

Certainly, mar- 
ket conditions 
haven't helped 
anyone. The first 
six months of 2001 
have not been an 
ideal environment for most compa- 
nies in music retail. Year-to-date 
overall unit sales are down 5.5% vs. 
2000, according to SoundScan. 
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Album sales are off 2.9% from a year 
ago, while singles sales are down 
37.4% in the same period. 

Credit Suisse First Boston analyst 
Gary Baiter recently noted that masie 
sales are suffering due to a "dearth of 
hot new music offerings." 

DVD has been the savior — the 
mantra for the past year. Strong 
DVD sales have bailed out music, 
video, and consumer electronics 
chains alike. 

But the market is rewarding only 
the biggest and best at this point "Peo- 
ple are beginning to realize what mar- 
ket share and investment in systems 
starts meaning," Sosnick says. "That's 
a theme that had lieen ignored while 
everyone was still Internet crazy." 



Tramp's Stays Viable Sy Serving Local Music Scene 

Canadian Indie Is Gradually Moving Into Cyberspace To Help Maintain Its Longevity 



BY PATRICIA BATES 

SASKATOON, Saskatchewan— 
Driven by the motto that "it's what's 
in the bin that brings 'cm in," Cana- 
dian retailer Tramp's Music & Books 
is a testament to longevity. 

With its beginnings dating back 
to October 1969 in Saskatoon, 
Tramp's ranks among the oldest 
indie chains in existence in Canada. 
But after decades of controlling 
much of the business in the city that 
Joni Mitchell once called home, 
Tramp's has seen its grip on its 
home turf challenged by a host of 
larger rivals, the rise of digital 
downloading, and the shifting tastes 
of the buying public. 

"I made a small profit last year in 
Saskatoon, but revenues were flat," 
says Wayne Willie, owner of two 
Tramp's in Saskatoon and four oth- 
ers in Calgary, Alberta "I think the 
industry needs to become aware of 
their bottom-line effect on all of us." 

By the 1990s, Saskatoon had be- 



come an expansionist market, and 
now Tramp's competes here with such 
national chains as three A/E Enter- 
tainment stores, 
two HMVs, one 
Sam the Record 
Man, one Future 
Shop, and one 
A&B Sound, be- 
sides such locals as 
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Canadian retailer Tramp's Music & 
Books is one of the country's oldest 
independent chains. The Grosvenor 
Park Shopping Centre location in 
Saskatoon, Saskatchewan, has been 
in operation since 1977. (Photo: 
Patricia Bates) 



Vinyl Exchange. Meanwhile, Tramp's, 
which has had as many as six loca- 
tions in Saskatoon alone at one time, 
began contracting as stores either 
folded or were sold off. Willie says, 
"There are still three other Tramp's — 
one each in Regina I Saskatchewan], 
Prince Albert [Saskatchewan], and 
Medicine Hat (Alberta] — but I sold 
them to former employees." 

At the same time, Willie says, 
business has been affected by the 
rise of online music. "[Younger con- 
sumers I are downloading music and 
not having to pay for it. All they do 
is spend 75 cents for a blank CD with 
80 minutes for songs that they can 
burn on their computer." 

Tramp's has been affected not only 
by the Internet, but also by "the lack 
of substantial artist material from 
the record companies," Willie says. 
"With the 'N Syncs and Christina 
Aguileras and Backstreet Boys, |the 
industry is] going after kids who 
aren't collectors of music but of mer- 
chandise like toys. They just listen to 
them for a while and then go on to 
something more popular." 

That said, Willie and Tramp's have 
been slow to embrace change. The 
chain still caters to more discerning 
music fans, drawing largely from the 
student body of the nearby Univer- 
sity of Saskatchewan, and it shuns 
promotion in favor of word-of-mouth. 
Willie says, "Our customers are still 



our best form of advertising." 

Tramp's focuses its efforts on tar- 
geting resident students and 
tourists who come 
into town for one 
of several sum- 
mer music festi- 
vals, including the 
Saskatchewan 
Jazz Festival, the 
Saskatoon Folkfest, and the annual 
Polka Fest, which is held in the fall. 
The vacation season in July and 
August rivals gift-giving time in 
December as a peak business period 
for the stores. Willie says, "Tourists 
often spend more than the locals." 

Students are also a steady source 
of business. "Every year, we get 
7,000 new freshmen with money to 
spend on tickets and CDs," Willie 
says. This is a young city." 

Partially in response to that youth 
movement, Tramp's recently 
launched a Web site, trampsonline 
.ca. "We're finally hooked up to the 
Internet," Willie says. "We're design- 




Shown, from left, are Gord Grant, for- 
mer manager at the Grosvenor Park 
store, and Tramp's owner, Wayne 
Willie. (Photo: Patricia Bates) 



ing our own Web site, and we've 
been selling books online already." 

As part of a modernization push. 
Tramp's plans to install an electron- 
ic reordering system to take the 
place of hand-written notes in a file 
box on the counter. Willie has also 
managed to boost the profits from 
his Calgary stores — which outpaced 
the performance of his Saskatoon 
locations last year — by increasing 
the amount of non-music products 
they sold, such as electronics and 
video games. 

Back in Saskatoon, Tramp's de- 
votes two-thirds of its inventory to 
music and one-third to books. The 
chain's Grosvenor Park Shopping 
Centre location carries roughly 
20,000 titles within 4,000 square feet, 
while its Second Avenue store car- 
ries nearly an identical amount in an 
8,000-square-foot unit. 

Both Saskatoon stores have an 
inventory that is approximately 45% 
rock CDs; 20% electronica; 20% 
country, folk, jazz, blues, and sound- 
tracks; and 15%' world music. It has 
about 55% to 60% new product and 
40% to 46% used. 

The Saskatoon stores have made 
a name for themselves partially by 
selling local indie talent Among the 
top indie sellers at Tramp's Saska- 
toon locations were Eileen Laverty's 
Da ncing With Angels, for which she 
won the outstanding roots recording 
honor at last year's Prairie Music 
Awards; Breach of Trust's Songs/or 
Dying Nations', Sweetsalt's and 
Slavo's eponymous CDs; and Jen 
Lane's Sleepless. 

"Several year8 ago, I attempted 
to buy direct from the major record 
companies, but I went to ordering 
from one supplier, Downtown Disc, 
(Continued on next page) 
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newsline... 

BARNESANDN0BLE.COM announced a free shipping offer for orders of 
two or more CDs, DVD/VHS videos, books, or magazines. Items 
shipped via standard ground transportation will be sent free of ship- 
ping charges to any destination in the U.S., including Alaska and 
Hawaii. Domestic standard ground rates for shipment of single items 
have been reduced to $1.98 for one CD, tape, or DVD and $3.48 for one 
book or VHS video. The move comes in response to a similar promo- 
tion launched by rival Amazon.com last month. That offer has been 
the subject of criticism, however, as the online retailer raised the price 
on many of its items at the same time. Barnesandnoble.com says it 
won't raise the prices on its products. 

AT&T WIRELESS has entered into a deal with MTV to offer its cell-phone 
users downloadable musical ring tones featured from a concert series 
the two are co-sponsoring. MTV will present an exclusive concert 
series, AT&T Wireless Presents: Live at the Rock and Roll Hall of 
Fame, airing on the cable channel starting July 11. Featured acts 
include Sum-41, Saliva, Uncle Kracker, Fuel, Staind, Linkin Park, 
Poe, Good Charlotte, Tantric, R. Kelly, Sunshine Anderson, God- 
smack, and 3 Doors Down. AT&T Wireless ring tones and graphics 
are priced from 99 cents to $1.99 for each download. 

BEST BUY Internet subsidiary BestBuy.com is teaming with 
RollingStone.com to sponsor a contest for Eric Clapton concert tick- 
ets. Fans can enter the sweepstakes online through BestBuy.com or 
RollingStone.com for a chance to see Clapton at the Staples Center 
Aug. 18 in Los Angeles. The winner will receive round-trip tickets 
for two, hotel accommodations, and tickets to the concert. The runner- 
up will win a Fender Stratocaster guitar. 

ARTISTDIRECT shareholders have approved Ted Field as chairman/ 
CEO, following similar approval by the company's board of direc- 
tors June 4. Former chairman/CEO Marc Geiger becomes vice 
chairman/president of artist services. Keith Yokomoto continues 
as president/COO. Field, former co-chairman of Interscope 
Records, also has a joint-venture label with the company, Artist- 
Direct Records. Shareholders also approved a l-for-10 reverse 
stock split. "With the reverse split approved and effective short- 
ly, we expect to regain compliance with all Nasdaq listing require- 
ments," CFO Jim Carroll said in a statement. He added that the 
company "anticipates making open-market purchases" under a $2 
million program authorized by the board in May. 

CENTER SPAN COMMUNICATIONS, home of the Scour file-sharing serv- 
ice, has completed its previously announced $5.4 million in equi- 
ty financing (Billboard Bulletin, June 19) and has secured an addi- 
tional $1 million. The funds come from undisclosed new and 
existing institutional investors. 

VIRGIN ENTERTAINMENT GROUP, NORTH AMERICA, is marking the 30th 
anniversary of its Megastores in all 20 North American Virgin 
Megastores with a monthlong promotion of British music in July. 
The promotion, known as Best of British, will feature in-store 
appearances by British acts, an MTV2 Revenge of the Brits spe- 
cial hosted by Travis live from the Virgin Megastore in Times 
Square, a Tea Party hosted by Virgin Megastore and MTV2, a live 
online Webcast of artist performances from the courtyard of the 
Virgin Megastore on Sunset Boulevard in Los Angeles, and a Vir- 
gin Atlantic Airways co-sponsored sweepstakes to win a U.K. 
vacation package. In addition, titles from such established acts as 
Led Zeppelin, the Rolling Stones, and Oasis, as well as from 
emerging acts like Badly Drawn Boy, Black Box Recorder, and 
Stereophonies, will be on sale and positioned on branded 30-year 
anniversary endcaps and listening posts. Displays will include edi- 
torial content covering three decades of British music history and 
Virgin Entertainment Group milestones. Virgin customers will 
receive a Best of British collectors' magnet free with purchase 
while supplies last. 

INTERTRUST TECHNOLOGIES has expanded its patent-infringement law- 
suit against Microsoft to include a patent that the digital-rights man- 
agement (DRM) company obtained June 27. According to 
InterTrust, the addition of the new patent to the suit affects claims 
against Microsoft that relate to the secure transfer of digital files 
between portable devices. The original suit, filed in April in U.S. 
District Court for the Northern District of California, alleges that 
the DRM embedded in existing versions of Microsoft's Windows 
Media Player and other products offers a number of functions that 
violate patents secured by InterTrust. 




A new-release display at the 
Grosvenor Park store. Titles retail 
between $20 and $23 Canadian 
($1 3. 1 4 and $1 5. 1 1 ). Budget CDs 
are sold for as low as $7.99 Canadi- 
an ($5.25). (Photo: Patricia Bates) 



TRAMPS 

(Continued from preceding page) 

in Vancouver," Willie says. "I get 
my CDs from 20 to 25 independ- 
ents, such as Festival Distribution 
[in Vancouver] for folk and roots 
music and Distribution Fusion [in 
Montreal] for jazz and blues. Most 
of my European imports come from 
Wire in London." 

Overall top sellers last year includ- 
ed Jesse Cook's Free Fall (Virgin/ 
Narrada World), Radiohead's Kid A 
(EMI Music Canada), Madonna's 
Music (Maverick), Fatboy Slim's 
Halfway Between the Gutter & the 
Stars (Astralwerks), and the Tea 
Party's Tangents The Tea Party Col- 
lection (EMI Music Canada). 

Front-line titles are not discounted, 
so they retail for between $20-$23 
Canadian ($13.14-315.11). Budget CDs 
go as low as $7.99 Canadian ($5.25). 

But Tramp's business is not geared 
toward discounting, Willie empha- 
sizes. "We're a full-line catalog store. 
We don't compete on sticker price but 
on senice and selection." 
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HOME VIDEO. Artisan Home Enter- 
tainment promotes Kajsa Vik- 
man to director of marketing and 
Michael Rathauser to director of 
marketing in Santa Monica, Calif. 
Artisan Home Entertainment 
also names Danielle Avazian- 
Reyes director of promotions and 
publicity in Santa Monica. They 
were, respectively, brand manag- 
er, brand manager, and senior 
manager of promotions at New 
Line Home Video. 

DISTRIBUTION. T.J. Miller is named 
VP of R&B sales and marketing 
for WEA in Burbank, Calif. He 
was senior director of R&B sales 
for Capitol Records. 

Cliff Wright is promoted to 
manager of business units for 
Sony Disc Manufacturing Spring- 
field in Springfield, Ore. He ma 
senior business analyst. 

MUSIC VIDEO. Steven Tao is named 
senior VP of programming and pro- 
duction for VH1 in New York. He was 
senior VP of New r Line Television. 
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1 


NEW ► 


ENCORE 


Old Friends Quartet 


79 95 VHS 


2 


2 


28 


THE UP IN SMOKE TOUR A 

Eagaj Vision Red Distribution 30O01 


Various Artists 


19.95/ 


3 


1 


9 


TOURING BAND 2000 A 

Epic Music Video Sony Music Entertainment 54010 


Peart Jam 


1995/ 
2497 


4 


3 


29 


SALIVAL 

Tool OrsseclionaliVuicano BMG Video 33159 


Tool 


24.98/ 
2998 


5 


E 


29 


BRITNEY IN HAWAII: UVE A MORE A 

Jrve/Zomoa video BMG Vkleo 4 1 704 


Britney Spears 


1993/ 
24.97 


6 


5 


5 


MY REFLECTION 

Image Entertainment 578 


Christina Aguilera 


1491/ 


7 


13 


36 


LIVE AT MADISON SQUARE GARDEN A' 

Jree/Zwr** Video BMG Video 41739 


■H Sync 


199V 


8 


11 


276 


HELL FREEZES OVER A 

Getfen Home Video Universal Muse: & Video DisL 39548 


Eagles 


2495/ 


9 


10 


12 


ON BROADWAY 

Sonng House Video Ctiordant Dist Group 44403 


Mark Lowry 


2995VHS 


10 


16 


45 


AARON 'S PARTY (COME GET IT) THE VIDEO A 


Aaron Carter 


9 95. 


11 


14 


85 


LISTENER SUPPORTED A 

BMG Video 65005 


Dave Matthews Band 


1995/ 


12 


IS 


71 


MAKING THE TOUR A 

Jive/Zombe Vateo BMG Vkjeo 4 1 726 


■N Sync 


19 K 


13 


NEW ► 


REBEL MUSIC THE BOB MARLEY STORY 

Palm tnctures 2037 


Bob Marley 


14.9V 


14 


17 


7 


MARDI RAW-UP CLOSE & PERSONAL 

Jive Records BMG Video 41750 


Mystikal 


14 95/ 


15 


11 


42 


SUPERNATURAL UVEA' 

Arista Records inc. BMG Video 1 5750 


Santa™ 


19.95/ 
24 97 


16 


8 


n 


LIVE CONCERT HOME VIDEO • 

Epic Music Video Sony Musk Entertainment 50114 


Sade 


14.9V 


17 


4 


273 


LIVE FROM AUSTIN, TEXAS A 

Epic Music Video Sony Music Entertainment 50130 


Stone Ray Vaughan 
And Double Trouble 


I49V 


18 


25 


19 


BATTLE OF MEXICO CITY • 

Epic Music Video Sony Music Entertainment 502 1 3 


Rage Against The Machine 


1495/ 
19.97 


19 


27 


70 


DEATH ROW UNCUT ♦ 

Deatti Row Ventura Dtstnoution 66200 


2Pac/5noop Doggy Dogg 


1991/ 
1995 


20 


9 


2 


LIVE AT THE CAVERN CLUB! 


Paul McCartney 


2499DV0 


21 


24 


19 


TIMELESS-LIVE IN CONCERT A 

Colurntna Music Video Sony Music t fitrMaitifiien, 54O20 


Bartwa Streisand 


19.95/ 


22 


21 


8 


LA LUNA LIVE IN CONCERT 

Angel EMI Home Video 77894 


Sarah Brightman 


2498 VHS 


23 


REENTRY 


BIG MONEY HUSTLAS • 

Psycriopathio'lsland universal Music & Video Dtst. 53809 


hv.n./ CI,.:'.! IV- 


2495VKS 


24 


30 


28 


CRUSH TOUR UVE • 

Island Video Universal Music & Video Dist. 53331 


Bon Jovi 


19.95/ 


25 


26 


17 


BITTERSWEET MOTEL 

Image EntertainmerTl 978*? 


Phish 


:ns. 


26 


36 


95 


HISTORY ON FILM: VOLUME II 

Epic Music Video Sony Music Entertainment 50138 


Michael Jackson 


14.9V 


27 


26 


19 


ALL THE WAY... A DECADE OF SONG 

Epic Musk Video Sorry Music Entertainment 50229 


Celine Dion 


199V 


28 


ZS 


198 


THE DANCE A 

Warner Repnse Video 38486 


Fleetwood Mac 


19.9V 
2497 


29 


33 


12 


DIG 

Epic Musk Video Sony Music Entertainment 79548 


Mudvayne 


997 DVO 


30 


38 


11? 


ONE NIGHT ONLY: LIVE 


Bee Gees 


1998/ 


31 


RE-ENTRY 


I'LL MEET YOU ON THE MOUNTAIN A 

Spring House Video Crwdant Dist. Group 44377 


Ball & Gloria Galther And 
Their Homecoming Friends 


29 98 


32 


22 


2 


THIS IS WHERE 1 CAME IN 

Eagle Vision 300079 


Bee Gees 


1938/ 


33 


39 


23 


LIVE IN LONDON AND MORE... • 

verity video 43150 


Donnie McClurkin 


1995 VHS 


34 


12 


24 


THE COMPLETE VIDEO ANTHOLOGY WB-ZOOO^,. 

Columbia Music Video Sony Music Entertainment 49010 wuce ^""eT™ 8 " 




35 


1 


92 


LIVE AT THE BEACON THEATRE A 

Columbia Musk Video Sorry Music Entertainment 50171 


James Taylor 


149V 


36 


20 


8 


DOPEUMENTARY 

Capitol Video 77895 


KottOTmouth Kings 


199V 


37 


ii 


82 


S&MA 

Elektra Entertainment 40218 


Metaiiica 


199V 


38 


ii 


49 


BALLER BLOCKIN' A 

Cast: Money universal Musk a Video Dist. 53834 


Cash Money Millionaires 


19 9V 
2497 


39 


RE-ENTRY 


GREATEST VIDEO HITS 

Capitol video 77901 


Poison 


DVD 


40 


3? 


7 


SURVIVOR 

Columbia Music Video Sony Music Entertainment 79588 


Destiny's Child 


9 97 DVD 



O RIAA gold cert, for sales of 25.000 units for video singles; • RIAA gold cert, lor sales of 50,000 units 
for SF or LF videos; A RIAA platinum cert, for sales of 50,000 units tor video singles; A RIAA platinum 
cert, for sales of 100,000 units for SF or LF videos; 0 RIAA gold cert, for 25.000 units for SF or LF 
videos certified prior to April 1, 1991; ♦ RIAA platinum cert, for 50,000 units for SF or LF videos certi- 
fied prior to April 1. 1991 t 2001. Billboard/BPI Communications. 
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DNA Sets Optimistic Tone With Annual Confab; 
Blue Oyster Cult Pays Tribute To Helen Wheels 
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DnA DOES TAHOE: Sadly, 
Declarations of Independents 
wasn't able to make it to DNA's 
annual sales convention, held 
June 20-23 at the Horizon Casino 
Resort in South Lake Tahoe, Nev. 

We can only hope that the 
facility had a piano bar, since the 
CD sampler of musical perform- 
ances by the distributor's staff 
members includes a couple of 
Frank Sinatra tunes essayed by 
the company's ever-swingin' cen- 
tral regional sales manager 
Scott "Scotty Jack" Cameron. 
(No wonder the compilation, 
Musical Craps, is subtitled Don't 
Quit Your Day Job.) 

From the evidence of a (some- 
times hilarious) video prepared 
for us by the DNA staff, a splen- 
did time was had by all at the 
Woodland, Calif.-based firm's '01 
confab, which landed in Tahoe 
after several years in the scorch- 
ing Sacramento Valley. 

DNA GM Jim Colson re- 
counts, "Two years in a row at 
the [Sacramento] Radisson, and 
people were [saying], 'Can you 
have it someplace fun?' " 

He adds, "It was relaxing. Peo- 
ple enjoyed the setting . . . Eve- 
rybody was pleased to be able to 
go out gambling or go to a show 
during their downtime." 

Once again, live music was 
plentiful during the conference, 
which focused on three days of 
product presentations and one- 
on-one meetings between DNA 
sales staffers and labels. 

On June 21, the "Ponderosa" 
set, on which the old Bonanza 
Western series was filmed dur- 
ing the '60s, provided the back- 
ground for performances by 
Gillian Welch (whose debut 
album for her own Acony Re- 
cords label, Time [The Revela- 
tor], arrives July 31) and former 
Flag Waver and Vanguard artist 
Mark Selby. Pamplin contempo- 
rary Christian artist Natalie 
Grant appeared June 22, while 
June 23 saw sets by JSP Records 
blues artist Ike Cosse, Dia- 
mante gospel unit Norm Hutch- 
ins & Choir, and Music Cartel 
rock act Sabians. 

Colson offers an upbeat des- 
cription of DNA's current sales 
picture: "We've got a pretty good 
mix of labels, and everybody was 
in pretty good spirits . . . The 
vast majority of our labels were 
up in calendar [year] 2000 vs. cal- 
endar [year] '99." 

He adds, "We're ahead of our 
plan for the [current] fiscal 
year, very strongly so. [Par- 
ent] Valley's been there with 
the money." 

Despite a rocky recent quar- 
terly report and a huge influx of 
new senior staffers at Valley 
Media, Colson says, the parent 
company's uncertainties have no 
bearing on DNA's present status. 

"They've been really support- 



DEMI'S 








UPEHIS. 





by Chris Morris 

ive," Colson says. "There's a whole 
bunch of new guys at Valley, and 
they very much get DNA." 

DnA/EMERGE NOTES: Val- 
ley Entertainment will release 
The Great Stupa Project, a two- 
CD set benefiting a Tibetan 
Buddhist center in Colorado. 
Artists will include Billboard 
Century Award honoree for 1995 
Joni Mitchell, Sting, Delbert 
McClinton, Leonard Cohen, 
and Graham Nash . . . Louisiana 
Red Hot Records' fourth-quarter 
offerings will include a Christ- 
mas album by New Orleans great 
Frankie Ford . . . Before the end 
of the year, Fantasy Records 
plans a John Coltrane boxed set 
incorporating much previously 
unheard live and studio materi- 
al, as well as a Creedence 
Clearwater Revival box of the 
group's complete studio output 
. . . Sugar Hill Records has an 
album by Chris Thile, man- 
dolinist for the super-hot blue- 
grass group Nickel Creek, due 
this summer . . . Vanguard will 
debut the "Joan Baez Original 
Master Series" Aug. 14 with the 
release of three remastered and 
augmented '60s albums by the 
folk great . . . John Hiatt will 
follow up his much-lauded 
acoustic-based Vanguard set 
Crossing Muddy Waters with an 
electric set in September . . . 
Matador's late-2001 schedule 
includes albums by Pavement 
offshoot Preston School of 
Industry (Aug. 28), electro-ter- 
rorist Techno Animal (Sept. 11), 
and U.K. faves Belle & Sebast- 
ian (Oct. 23) . . . D3/Death Row 
drops Tha Dogg Pound 2002, the 
latest from the top rap act, July 
31 . . . Emerge Distribution sales 
manager Michelle Haunold has 
shifted her own imprint, Gear- 
head Records, from Mordam to 
Emerge . . . Emerge has picked 
up the Long Beach, Calif.-based 
punk label Devil Doll Records, 
Bob Keane's L.A. rock'n'roll/ 
surf label Del-Fi Records, and 
Chicago roots label Checkered 
Past . . . Alex Rogerson, for- 
merly with the Northwest 
Alliance of Independent Labels, 
has been hired by Emerge as a 
marketing consultant. 

FLAG WAVING: If, like Decla- 
rations of Independents, your 
hunger for vintage Bine Oyster 
Cult hasn't been satiated by 
Columbia/Legacy's reissues of 



the New York band's first four 
albums or Rhino Handmade's 
release of its early recordings 
(as the Stalk-Forrest Group), 
you may want to check out Cell- 
sum Records' just-released To 
Helen With Love! 

The album is a tribute to Hel- 
en Wheels, BOC's longtime cos- 
tume designer and frequent lyri- 
cist, who died at 50 Jan. 17 
following complications from 
back surgery. Helmed by the 
Brain Surgeons — ex-BOC 
drummer Albert Bouchard and 
his wife, Deborah Frost, who 
run Cellsum — the collection fea- 
tures appearances by Scott 
Kempner, Andy Shernoff, 
Ross "the Boss" Funicello, 
Handsome Dick Manitoba of 
the Dictators (who backed 
Wheels as a solo artist), singers 
Tish & Snooky, and other 
friends of the late artist. 

The set is highlighted by three 
tracks in which Bouchard and his 
brother, ex-BOC bassist Joe, 
back BOC guitarist Donald 
"Buck Dharma" Roeser. It's 
the first time the three have 
recorded together since 1981. 

Wheels (born Helen Robbins) 
first met Al Bouchard as a teen- 
age college student at a Ravi 
Shankar concert in Long Is- 
land, N.Y., in the late '60s. "A 
week later, we were playing a 
dance at one of the dorms, and 
she was there," Bouchard re- 
calls. "She said she played and 
she wrote poetry." 

Soon, she was making clothing 
for the band, then known as Soft 
White Underbelly. "We didn't 
have that leather look — we were 
a hippie band," Bouchard recalls. 
"We were like the East Coast 
Grateful Dead. She made stuff 
out of satin and velvet." 

He adds, "She was writing 
stuff all the way back in the 
beginning of the Underbelly 
days." As neighbors in New 
York, they would collaborate on 
several tunes for BOC; the 
group would record such num- 
bers as "Sinful Love" and "Tat- 
too Vampire." 

After Wheels' sudden death, 
Bouchard and Roeser met. Bou- 
chard had already decided to cut 
a tribute album, and Roeser 
agreed to contribute. Though the 
Bouchards left BOC on less-than- 
outstanding terms, their reunion 
with their great guitarist on the 
tracks "Hero," "Goodbye Joe," 
and "Elle Sol" was inspiring. 

"It was just amazing," Bouc- 
hard says. "It really was fun. The 
night before the session, I could- 
n't sleep . . . When we started 
playing, the feeling was so ter- 
rific. It was like we never 
stopped playing together." 

To Helen With Love! is being 
distributed by the Orchard and is 
also available through the label's 
Web site, cellsum.com. 
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Tower's Cautionary Tale Reflects Banks' Loss Of Confidence In Mosic Retail 



The financial problems 

of Tower Records/Video/Books 
received widespread media cov- 
erage when the Moody's bond rat- 
ing agency downgraded its $110 
million in debentures to junk 
grade and said it believed that 
Tower was likely to file for bank- 



ruptcy if it could not find a new- 
source of capital. While this is a 
Tower story, many in the music 
industry are missing the point 
that it is also an industry story. 
But more on that later. 

First, let's go back a bit and 
look at Tower's situation, now that 
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new facts have come to light. In 
mid-June, Tower reported that it 
had a net loss of S34.4 million on 
sales of $255.1 million for the 
quarter that ended April 30. That 
brings total losses for the first 
nine months of the fiscal year to 
$40.6 million on sales of $833.5 mil- 
lion for the West Sacramento, 
Calif.-based chain. In the previous 
fiscal year, Tower lost $3.7 million 
on sales of $842.2 million. 

But in looking at the most 
recent quarter, Tower managed to 
eke out positive numbers, with 
$22,000 in earnings before inter- 
est, taxes, depreciation, and amor- 
tization. The losses pile up when 
restructuring costs of $17.8 mil- 
lion, $7.4 million in depreciation 
and amortization, $6.3 million in 
interest expense, and a loss of $2.1 
million in foreign currency trans- 
lation are included. 

According to the company's 10- 
Q filing with the Securities and 
Exchange Commission, Tower be- 
gan implementing a three-year re- 
structuring plan in February that 
is designed to improve operations 
and cash flow, including "closing 
and liquidating most stand-alone 
and combination bookstores; can- 
celing nearly all future commit- 
ments for bookstores and book 
departments; . . . closing up to 
nine under-performing domestic 
record, outlet, and frame/gallery 
stores; and monitoring an addi- 
tional nine stores for possible 
future closure." 

In addition, Tower will "sub- 
stantially [eliminate] new store 
openings and remodeling plans, 
reducing capital expenditures until 



internally generated cash flow will 
support further growth, and reduc- 
ing working capital," the document 
states. The filing doesn't mention 
it, but one way that Tower will free 
up cash is by trying to get extend- 
ed dating terms from labels that 
sell slow-moving product. 

Furthermore, Tower says, it 
will enter into a joint-venture 
relationship for its Hong Kong 
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and Singapore operations and will 
sell or close its Canadian and 
Argentine operations. In addition 
to its 10-Q disclosures, press 
reports quote Michael Solomon, 
president/CEO of Tower, as say- 
ing that the chain is looking for a 
strategic partner for its Japanese 
outlets, which number about 50 
stores and generate upwards of 
$300 million annually. 

If any of the above proposed 
transactions are successful, it 
will bring in much-needed cash, 
because Tower's problems are 
more than just operational. It 
also has a huge debt load: $110 
million in debentures due in 2005 
and $202.4 million drawn down 
from the company's revolving 
credit facility. 

It is the latter credit line that is 
creating anxiety among investors 
and trade suppliers, not to men- 
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tion Moody's. When Tower an- 
nounced that it had extended its 
revolving credit facility for anoth- 
er year, albeit with a reduction to 
$225 million from $275 million, 
company executives were mum 
that the loan agreement calls for 
the maximum amount to be fur- 
ther reduced by $15 million in July 
and again in October, with an addi- 
tional $95 million reduction by 
Dec. 31, resulting in a total avail- 
ability of $100 million. Tower execs 
displayed bad form by not imme- 
diately telling the majors about 
the revolver reductions when they 
announced the extension. 

Clearly, those reductions show 
a loss of confidence on the part of 
the banks suppling the revolving 
credit facility. But what most in 
the industry are missing is that 
the banks' loss of confidence is not 
just in Tower but in music retail 
in general. For the past two years, 
music merchandisers have been 
complaining that banks are get- 
ting tighter and tighter with cred- 
it, which not surprisingly coin- 
cides with the timing of all the 
announcements made by the 
major labels that they plan to sell 
music directly to the consumers. 

Sure, some executives give lip 
service to the fact that there will 
still be retail stores and that 
online they will use retailers to 
reach consumers as well, but 
those types of statements are gen- 
erally made in music trade. When 
dealing w r ith the mainstream 
media, such issues appear to be 
dealt with only as an afterthought 
by major-label executives, and 
they usually don't sound very 
convincing in press reports. 

But the Tower situation is an 
example of how major labels will pay 
for their silence on the topic. Notice 
how- the reduction to $100 million 
comes about on Dec. 31. That means 
that the banks are trying to capture 
all of Tower's Christmas revenue 
and leave the majors holding the 
bag, so to speak. Payment for 
Christmas product is due Jan. 10. 

From where Retail Track sits, 
without an infusion of cash into 
the company, Tow-er can avoid 
Chapter 11 if it is successful in 
implementing its turnaround 
plans, including selling some 
assets, and/or the majors will have 
to be supportive of the chain the 
way they were for Musicland 
w hen it had similar problems in 
1997. Tower executives sound like 
they have the fighting spirit to 
implement a successful turn- 
around, and financial executives 
at major labels privately tell 
Retail Track that they believe in 
Tower and will be supportive of 
the chain, a combination that 
bodes well for the chain's future. 

But if the industry doesn't want 
any more retail credit crunches 
coming home to roost, the top- 
level executives should be spend- 
ing a little more time wondering 
how to make their retail partners 
stronger and a little less time on 
touting their Internet plans. 
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Disney Presents Wholesome Teen-Pop Singer Myra, With Emphasis On Fashinn 



My OH MYRA: Disney is aim- 
ing to make Myra, its first con- 
temporary teen recording artist, 
as much a first-name household 
word as Britney and Christina — 
by appealing to preteens and 
teens, of course. Her eponymous 
debut album, which went to retail 
June 2G on Buena Vista Records, 
is benefiting from a promotion 
with preteen clothing emporium 
Limited Too, a series of fashion 
shows, and other events. 

But in true Disney tradition, 
the company is also aiming for 
parents as well, making sure that 
moms and dads know they can 
trust the Disney name as a pur- 



veyor of wholesome fare. Mexi- 
can-American Myra is an attrac- 
tive young girl, but she's re- 
freshingly free of the oversexed 
image that is the hallmark of the 
other two divas (and countless 
other teen queens these days). 

Jay Landers, senior VP of 
A&R for Walt Disney Records 
and Buena Vista Records, notes 
that Myra is the first release on 
Buena Vista Records in quite some 
time. The Buena Vista imprint was 
chosen over Walt Disney Records, 
he says, because otherwise the 
album might get placed in chil- 
dren's music sections in retail 
stores. Not that Disney doesn't ex- 
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by Moira McCormick 

pect children to listen to it — quite 
the contrary. But as the vast 
majority of children's music is 
aimed at the preschool market, Dis- 
ney's concern is valid. Landers 
notes, "Buena Vista is a name that 
a lot of Disney divisions use." 

Disney's been sowing the seeds 
of Myra fandom in several ways. 
She sang the end-title song in 
both the Spanish and English ver- 
sions of the direct-to- video release 
The Little Mermaid II — Return to 
the Sea, as well as the end title to 
the theatrical release Recess: 
School's Out — "Dancing in the 
Street" — "which was a big hit on 
Disney Channel," Landers says. 
She also sings the end-title song, 
"Miracles Happen," for the up- 
coming Disney theatrical film The 
Princess Diaries. She's been 
doing many Radio Disney con- 
certs and is currently on the road 
with Aaron Carter. 

"Wherever she goes, kids already 
know her," Landers continues. "It's 
been heartening to use the assets 
that we have here to expose this 
new artist to the public in interest- 
ing and cool ways." After the single 
from The Princess Diaries has 
made its mark, according to Lan- 
ders, a follow-up single from the 
album will be released: "Like a Girl 
in Love." Landers notes that a 
Spanish version of Myra has just 
been recorded and will come out in 
"a couple of months." 

The Limited Too promotion, 
which kicked off July 1, involves 
all Limited Too stores around the 
country, according to Laura Kab- 
ney, assistant manager of promo- 
tions. "Limited Too is selling 
Myra in the stores, as well as in 
its catalog and on its Web site. 
This is the first CD that has ever 
been sold in Limited Too. 

"Every hour, the stores' music 
systems will play a three-song 
Myra audio block — another first 
for Limited Too," Rabney adds. 
"Inserts are being added to Lim- 
ited Too credit-card statements 
and outbound catalogs. The store 
Web site will feature a Myra Q&A 
and pictures." 

The clothing chain is also spon- 
soring a Passion for Fashion sum- 
mer tour, a fashion show in six 
cities: Miami, Dallas, Chicago, Los 
Angeles, New York, and Columbus, 
Ohio. Rabney says that the New 
York date is the tour's grand finale, 
where Myra will open for O-Town. 

The singer will be featured in 
August's Limited Too catalog, as 
well as in July's; in the August 
version, she'll be in a photo spread 
modeling clothes from the chain. 
Rabney says there will be an edi- 
torial on her as well. 



Landers observes that trying 
to break a teen queen without 
showing miles of bared midriff 
is a "challenge, since the current 
crop of teen artists project a 
sexual image — that's part of 
what sells them. But many par- 
ents think it's too much. Myra's 
more the modern girl next door. 
As a Latina, she's not Barbie, 
but she probably represents the 
real girl next door more than Bar- 
bie does. She represents solid val- 
ues, and the kids really respond 
to her." He notes that her song- 
writers have written hits for 
Spears, Aguilera, and others. 

"Myra intends to make it on her 
voice and enthusiasm," Landers 
says, "not on her bellybutton." 

MORE BOOK EXPO: Following 
are further gleanings from Book- 
Expo America and its sister con- 
vention, Retail Music Expo, held 
last month in Chicago: 

Norwalk, Conn. -based audio- 
book company Soundprints dis- 
played a handsome collection of 
books, tapes, and plush toys, all 
centered on animals. The compa- 
ny sports a number of different 
series, including several in con- 
junction with the Smithsonian 
Institution, and offers its prod- 
ucts in many configurations — 
hardcover book, hardcover book 



and tape, hardcover book and toy, 
etc., with price points ranging 
from $4.95 to $:>2.95. New titles 
this fall include a pair in Sound- 
prints' series "Let's Go to the 
Zoo" (Flamingo Grows Up, Sea 
Lion Swims), one volume each 
from Smithsonian's "Backyard" 
series (Mallard Duck at Meaduic 
View Pond) and "Smithsonian 
Oceanic Collection" (Harp Seal/ 
Islands of Ice), and a pair of titles 
in Soundprints' "Wild Habitats" 
series (Lemur/Lemur Landing 
and Hedgehog/Hedgehog Haven.) 

Expo newcomer ImaJen of Oil 
City, Pa., displayed a large and 
attractive collection of classic chil- 
dren's book and cassette/CD 
titles, in both English and Span- 
ish. Company president Jennifer 
Dillaman-Minnerley says she 
acquired the U.S. license for this 
Children's Classics series from a 
company in Barcelona, where the 
series originated. 

"We're just entering the U.S. 
market, aiming at both the educa- 
tional and retail outlets," she says. 
Soundprints is negotiating with 
Walgreen's for a test-marketing 
program and with Kmart for 
Spanish product. 

Assistance in preparing this col- 
umn was provided by Emily 
Meyer in Chicago. 




DIRECTORIES 



The Definitive Source for Industry Information 

INTERNATIONAL BUYER'S GUIDE: Jam-packed with critical 
personnel and other information about every major record company, 
video company, music publisher, digital music company and seller of 
products and services for the entertainment industry worldwide. A 
powerful tool. $ 1 55 

INTERNATIONAL TALE NT & TOURING DIRECTORY: The 
leading source for those who promote or manage talent Lists U.S. and 
International; talent, booking agencies, facilities, services and products. $ 1 25 

RECORD RETAILING DIRECTORY: The essential tool for those 
who service or sell products to the retail music community. Detailed 
information on thousands of independent, chainstore and online opera- 
tions across the USA. $ 1 99 

INTERNATIONAL DISC/TAPE DIRECTORY: The exclusive 
source for information in the manufacturing area of the music and video 
business. Lists over 3000 professional services and suppliers. $89 

THE RADIO POWER BOOK: The ultimate guide to radio and 
record promotion. Detailed information about every major radio station, 
record label, and radio syndicator. Includes Arbitron information of top 
100 markets. $115 

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 
The most accurate reference source available on the Latin music 
marketplace. Business-to-business contacts in 1 9 countries. $99 
Order online @ www.orderbillboard.com or 
call 800-344-71 19 (International 732-363-4156), 
fax 732-363-0338, or mail this ad and payment to: 
Billboard Directories, PO Box 20 1 6, Lakewood, NJ 0870 1 . 

Add $7 per directory for shipping (SIS for Incermcional orders). Add tales tax in NY. NJ. 
CA.TN, MA. IL PA, OH.VA & DC. Orders payable in US. funds only. All sales are Una), 

For information on getting a directory on diskette or mailing 
labels email: jjamin@billboard.com 

www.billboard.com BDZZ3028 



BILLBOARD JULY 14. 2001 



www.billboard.com 



81 



NewMedia 

Technology Stocks Tumble; Napster Forges European Alliances 



TeCH STOCK SLUMP: The 
majority of music-related technol- 
ogy stocks posted double-digit 
declines in the first six months of 
2001, amid a soft corporate earn- 
ings environment, a wave of 
industry consolidation, and ongo- 
ing long-term profitability con- 
cerns about the sector. 

Investor pessimism has cut a 
wide swath through the digital 
music space, affecting the valua- 
tions of content companies, digital 
rights management (HRM) serv- 
ice providers, and online retailers. 

In the first half, the music-relat- 
ed stocks that posted the biggest 
percentage declines were e-tailer 
Buy.com, down 719c; Webcaster/ 
information provider Launch.com, 
down 70%; and DRM specialist 
InterTrust Technologies, down 
69%. Buy.com closed the first half 
valued at 30 cents, Launch at 91 
cents, and InterTrust at $1.20. 

Launch — which was acquired 
last week by Yahoo! (Billboard 
Bulletin, June 29) — is also one of a 
handful of publicly traded online 
music startups that were gobbled 
up either by larger media or 
Internet players during the past 
six months. Universal Music 
Group (UMG) has a deal in the 
works to acquire MP3.com, which 
is off 20% since the start of the 
year and ended June at $4.85. 
UMG also recently closed on its 
purchase of EMusic.com, which 
has ceased trading but ended its 
run at less than $1 per share. 

Also posting lower results in the 
first half: Amazon.com, which is off 
41% during the period and closed 
out June at $14.15; Liquid Audio, 
off 36% ($2.95); Barnesandnoble 
.com, off 32% ($1.63); Loudeye 
Technologies, off 20% ($1.50); and 
RealNetworks, off 12% ($11.75). 

The top music stock performers 
in the first half were two compa- 
nies that have combined offline 
and online ventures: AOL Time 
Warner and Ticketmaster. After 
hitting a low of $31.50 in January 
following the merger of America 
Online and Time Warner, AOL 
shares rose more than 25% in the 
past six months and closed out the 
month of June at $53. Meanwhile, 
shares in the newly combined 
Ticket master/Ticket master 
Online-CitySearch have rallied 
almost 30%> this year, buoyed by 
the addition of the operating 
results from the offline ticket busi- 
ness, which was formerly a sub- 
sidiary of USA Networks. The 
stock closed the first half at $14.80. 

ZeLNICKMEDIA HIRE: Karl 
Slatoff, who resigned March 30 as 
VP of new media at BMG Enter- 
tainment, has joined his former 
boss, Strauss Zelnick, as a part- 
ner in the latter's 1-year-old New 
York-based holding company, Zel- 
nickMedia (ZM). In addition to 
Zelnick, who exited last Novem- 
ber as BMG president/CEO, 
Slatoff joins partners Ben Feder 
and David Gould, both longtime 



media and technology executives. 

"When I left BMG, I didn't 
have any specific plans to go any- 
where else," says Slatoff, who 
took an extended vacation and 
got married. 

ZM bills itself as an investor, 
consultant, and mentor to tradi- 
tional and new-media entertain- 
ment companies. Last month, ZM, 
in association with Ripplewood 
LLC, became an investor in 
Japan's Nippon Columbia label; 
Zelnick was named chairman of 
the board (Billboard Bulletin, 
June 2). He is also on the board of 
San Francisco-based digital music 
startup Echo Networks (Bill- 
board Bulletin, March 1) and has 
a nonexclusive chairmanship at 
On2.com, a New York-based 
streaming video company. 

Mixing software deal: 

Universal Music Group (UMG) 
has cut a deal to bundle audio mix- 
ing software from Clearwater, 
Fla. -based Visiosonic Ltd. on 
selected CD releases and on 
UMG-controlled Web sites. 

As part of the deal, UMG's Def 
Jam label will release an enhanced 
version of the Rush Hour 2 sound- 
track July 31 featuring software 
known as PCD.I, which enables 
users to play and remix digital 
music files on home PCs. 

Locker layoffs: unsur- 

face, a San Francisco-based 
technology company that has 
been developing an Internet 
locker for storing music collec- 
tions, has laid off an undisclosed 
number of employees as part of 
an ongoing restructuring. 

Unsurface — which is funded by 
550 Digital Media Ventures 
(DMV), a subsidiary of Sony 
Broadband Entertainment — is 
"adjusting for [itsl near-term 
business objectives," says a 
spokeswoman, who declined to 
provide details of the cuts. "We 
are continuing to develop our 
technology platform." 

Changes at Unsurface, which 
has never officially launched, 
might be the result of an impa- 
tient parent. DMV vice chairman 
Robert Wiesenthal told Bill- 
board Bulletin last year that his 
company is "return-on-invest- 
ment-driven and mandated to 
have a high return for its 
investor, Sony." 

Buffalo downloads: Rhi- 
no has signed a deal with Liquid 
Audio to distribute free down- 
loads of several songs from the 
label's forthcoming Buffalo 
Springfield boxed set. 

The downloads will be offered 
at amazon.com, barnesandnoble 
.com, towerrecords.com, and 
bestbuy.com. The downloads — 
"For What It's Worth," alternate 
versions of "Mr. Soul" and "On 
the Way Home," and demo ver- 
sions of "Out of My Head" and 
"Old Laughing Lady" — expire 
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by Brian Garrity 

after 30 days and cannot be trans- 
ferred to portable MP3 players. 
Rhino will issue the band's four- 
disc Box Set July 17. 

Napster abroad: The u.k.'s 

Assn. of Independent Music 
(AIM) and the Brussels-based 
Independent Music Publishers 
and Labels Assn. (Impala) has an- 
nounced a worldwide licensing 
agreement with Napster. The 
deal commits European indie 
repertoire from participating 
labels to Napster's planned sub- 
scription service. 

Speaking at AIM's second annu- 
al general meeting in London, the 
organization's CEO, Alison Wen- 
ham, said the deal includes more 
than 150 labels — including Beggars 
Group, XL Recordings, V2 Music, 
Play It Again Sam, Roadrunner, 
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and Mushroom — with many more 
expected to sign up. Combined, the 
two trade organizations represent 
more than 2,000 labels. 

"Access to the market is key, 
and this is very difficult in the tra- 
ditional world because of the 
increase of concentration," said 
Impala VP Patrick Zelnik, 
adding that the deal offers "a 
great way for us to promote and 
export to the public." 

Financial terms for the deal 
were not disclosed, and publishing 
is not covered under the agree- 
ment, except where it is con- 
trolled by participating labels. 
Barry says content licensed 
through AIM and Impala will be 
introduced to the Napster envi- 
ronment by users uploading the 
material onto the service. 

International Federation of the 
Phonographic Industry chair- 
man/CEO Jay Berman said in a 
statement that the agreement is 
"further evidence that Napster is 
learning to live with the copy- 
right community. It shows that 
the tireless efforts of record com- 
panies to convince Napster to 
develop its technology legiti- 
mately are bearing fruit." 

Canadian service: Future 

License I of Intellectual Proper- 
ties Registry (FLIPR), a Montre- 

Billboard. 



al-based online file-sharing serv- 
ice scheduled to launch in August, 
has signed a one-year licensing 
agreement with Canadian rights 
organization SODRAC. FLIPR 
has inked deals for repertoire 
from 70 independent labels that 
are represented by SODRAC, 
which is similar to the Hairy Fox 
Agency in the U.S. 

FLIPR executive director of 
product development Dan Web- 
ster says that for every down- 
load, it will pay a royalty of 4 
cents, which will be split between 
the publisher and label. "We're 
building our community base 
around the indie music scene 
because they don't have the 
issues regarding complexity of 
rights. They voluntarily sign 
their rights to us." 

FLIPR is planned as a free serv- 
ice but will offer a paid subscrip- 
tion program for early and exclu- 
sive releases; officials expect 5% of 
the user base to sign up for the 
subscription plan. To access the 
service, users must download soft- 
ware — in English or French — from 
flipr.com. The service operates 
from a central server, with FLIPR 
monitoring all file transfers. 

Assistance in preparing this 
issue's column was provided by 
Erik Gruenwedel in Los Angeles. 
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Home Video 



MERCHANTS & MARKETING 



DVD Releases Inspire Innovative Licensing Opportunities 



BY STEVE TRA1MAN 

NEW YORK— Licensed merchan- 
dise from hit movies has always 
played a part in selling videos. And 
as DVD presents studios with fresh 
ways to promote new and catalog 
titles, the link between entertain- 
ment merchandise and retail has 
become even stronger. 

DVD releases will usher in a 
variety of new merchandising prod- 
ucts, according to licensing and 



home video executives who attend- 
ed the Licensing 2001 Expo June 
12-14 in New York. 

For example, Musicland and 
Tower stores have committed to 
stock a line of collectible figures 
from the film Reservoir Dogs, 
according to Artisan Entertain- 
ment VP of consumer products 
Ferrell McDonald. "The 10th 
anniversary DVD of Reservoir 
Dogs next January should create a 



buzz around the movie and 
licensed merchandise among 
retailers. And more licensees are 
in the wings as more retailers 
show a lot more interest in all 
DVD-related merchandise." 

Manufactured by Palisades 
Entertainment, the 12-inch dolls 
are designed to resemble Reservoir 
Dogs co-stars Quentin Tarantino, 
Harvey Keitel, and Michael Mad- 
sen. Palisades CEO Michael Horn 
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by Eileen Fitzpatrick 



UIVE MY REGARDS TO BROADWAY: Once a 
big player in the budget-video business, GoodTimes 
Entertainment is reinventing itself as a special-inter- 
est supplier of Broadway musicals and live-per- 
formance event videos. 

The company just inked a multi-year distribution 
deal with Broadway Television Network that will yield 
four DVD/VHS releases per year. Initial titles from the 
union are Jekyll and Hyde: The Musical, starring 
David HasselhofT; Smokey Joe's Cafe — The Songs of 
Lieher & Stoller, and Putting It Together, a musical 
revue featuring the songs of Stephen Sondheim and 
starring Carol Burnett. The two companies are work- 
ing on a deal to bring the smash hit The Producers to 
home theaters. 

Jekyll and Hyde hits 
stores Sept. 11, priced at 
$29.95 DVD and $24.95 
VHS. Smokey Joe's Cafe 
is slated for November, 
and Putting It Together 
will be released in the 
first quarter of 2002. The 
DVD versions will in- 
clude bonus footage, 
multi-camera angles, and 
surround sound. All the 
performances will be shot 
in high-definition film. 

"Being a budget supplier today is a tough because 
the major studios are in it," GoodTimes president Bill 
Sondheim says. "What we're doing now is taking the 
company's infrastructure and putting out a line of spe- 
cial-interest-branded titles that the studios aren't inter- 
ested in handling. This way you're avoiding a head-on 
competition with their front-line product." 

Sondheim, who previously headed PolyGram Video, 
has considerable experience with special-interest titles, 
having marketed such multimillion-unit sellers as Lord 
of the Dance, The Tliree Tenors, and Cats. 

"From the Th ree Tenors experience, we know that it 
just wasnt opera fans buying that tape," Sondheim says. 
"The reality is that America wants to buy a little cul- 
ture, and that's what we can tap into." 

Broadway performance programming has been fair- 
ly scarce at retail, and Sondheim says obtaining distri- 
bution rights has been the problem 

Broadway Television, however, has a collective bar- 
gaining agreement with actors, musicians, producers, 
and theater owners to ensure that each group is com- 
pensated for the video programs. In fact, the large New 
York theater owners, including the Shuberts and the 
Nederlanders, own a part of Broadway Television. In 
addition to video, the company also has cable, pay-per- 
view, and broadcast TV distribution deals. 

'KANE' AT 60: The hit parade of first-time DVD 
catalog continues with the announcement of the 



Sept. 25 release of Citizen Kane. The Warner 
Home Video title will be available as a two-disc 
set priced at $29.99, with a $24.95 minimum adver- 
tised price (MAP). A VHS version is priced at 
$19.98 with a $13.95 MAP 

Warner has pulled out all the stops for bonus 
material, which will include the fascinating two-hour 
documentary The Battle Over Citizen Kane. Nomi- 
nated for an Academy Award, the program chroni- 
cles the real-life drama between Karie star/director 
Orson Welles and William Randolph Hearst, who 
relentlessly tried to stop production of the film, as 
well as its distribution once it was finished. Hearst 
believed Welles based the Kane character on him 
and alleged that the 
movie slandered his 
reputation. 

On the DVD, film 
critic Roger Ebert and 
director and Welles 
biographer Peter Bog- 
danovich provide com- 
mentary. Among the 
additional bonus high- 
lights are vintage inter- 
views with Welles and 
other Kane cast mem- 
bers, storyboards, and 
footage from the film's New York premiere. Warner is 
including an audio broadcast of Welles' The War of the 
Worlds, which was also steeped in controversy. 

Warner first began preparing for the DVD release 
three years ago, using the most advanced digital tech- 
nology to restore the film's video and audio. 

Meanwhile, since the announcement of DVD 
releases of the Godfather trilogy (due Oct. 9) and 
Star Wars: Episode 1 — The Phantom Menace (due 
Oct. 16), Amazon.com consumers have been enthu- 
siastically ordering both titles. 

According to Amazon's Web site, 12,995 consumers 
have ordered The Godfather, and 11,181 have ordered 
Phantom Menace, as of June 26. The orders for both 
tripled from their first day of pre-orders on June 1 1 and 
June 18, respectively, according to Amazon. 

BEYOND 'BLOW: New Line Home Video's next 
"infinifilm" release will be the Johnny Depp drug 
movie Blow Sept. 11. 

New Line's 'infinifilm" brand includes broad his- 
torical perspectives and extensive bonus features, 
along with the movie. Based on the life of cocaine 
dealer George Jnng, the Blow DVD will contain 
commentary from Jung and director Ted Demme, a 
documentary about the impact and origins of the 
Columbian cocaine smuggling business, a short doc- 
umentary on addiction, a production diary, the Nikka 
Costa music video of "Push and Pull," and other fea- 
tures. The suggested retail price is $26.98. 



says, "The stars were really excit- 
ed about their movie character 
likenesses and were involved 
throughout the project." 

McDonald says that other Reser- 
voir Dogs merchandise — such as 
jackets, trading cards, lunch boxes, 
and calendars— is also planned. 

Japanese anime product is anoth- 
er cult favorite, and Pioneer Enter- 
tainment is preparing a new line of 
Todd McFarlane action figures for 
the DVD release of Akira. The 
two-disc collectors' edition arrives 
in stores July 24. 

McFarlane merchandise has 
been sold alongside several Pioneer 
anime titles, including the Cartoon 
Network series Tenchi Muyo!, sen- 
ior VP of business development 
Jim McGowan says. "We've sold 
more than 1.5 million Todd McFar- 
lane action figures in a growing 
number of video outlets. We're 
finding an audience in the mass 
market and have worked on sever- 
al successful promotions with Musi- 
cland for the Tenchi DVDs." 

Overall, entertainment products 
represented about 45% of licensed 
product sales at retail last year, 
according to the International Li- 
censing Industry Merchandising 
Assn. In 2000, total retail sales 
from licensed merchandise topped 
$73.6 billion. 

Video retailers in particular have 
used licensed merchandise as a solid 
supplement to their business. 
"Each title has its own personality 
and set of opportunities," Best Buy 
senior VP Joe Pagano says. "Some 
titles lend themselves to value- 



added offers. We've done more on 
VHS to this point, but we see a lot 
more DVD tie-ins down the road." 

Musicland Group VP of gaming 
and software Scott Burtness says, 
"We've used licensed merchandise 
as giveaways for recent kids' DVD 
and game promotions, and we are 
promised more opportunities with 
some of the big movies this year 
that are well along on holiday 
(Continued on page S6) 




Artisan Entertainment VP of consumer 
products Ferrell McDonald, left, and 
Palisades Entertainment CEO Michael 
Horn show off collectible dolls and 
other merchandise associated with 
the upcoming 1 0th anniversary DVD 
release of Reservoir Dogs. 



Beat the heat! 




Three titles guaranteed to bring home the summer sensuality! Uncover 
the hottest homegrown amateurs in American Beauties. Then 
watch as over 20 Playmates make their New York fashion debut in 
Playmates on the Catwalk. Finally, meet a California dreamgirl 
come to life in 2001 Playmate of the Year, Brande Roderick. 
These sizzling starlets are just what you need for sultry, summer nights! 
VHSWD 

□ 

PLAYBOY HOME VIDEO 
www.playboy.com 

1 2001 Playboy Entertainment Group. Inc 
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1 


1 


2 


COYOTE UGLY 


Touchstone Home Video 

Buena Visla Home Entertainment 21794 


Piper Perabo 
Arlam Garcia 


2000 


PG 13 


11 93 


2 


2 


9 


THE EMPEROR'S NEW GROOVE 


Walt Disney Home Video 

Buena Vista Home Entertainment 21638 


Animated 


2000 


0 


26.99 


3 


3 


3 


ME, MYSELF 8, IRENE 


FoxVideo 2001496 


Jim Carrey 
Renee Zellweger 


2000 


R 


14.98 


4 


4 


8 


MISS CONGENIALITY 


Warner Home Video 18976 


Sandra Bullock 


2000 


PG-13 


2298 


5 


NEW ► 


DISNEY'S THE KIO 


Walt Disney Home Video 

Buena Vista Home Entertainment 21426 


Bruce Willis 


2000 


PC 


2999 


6 


6 


5 


GONE IN 60 SECONDS 


Touchstone Home Video 

Buena Vista Home Entertainment 2 1 793 


Nicolas Cage 
Angelina Jolle 


2000 


PG-13 


19.99 


7 


5 


3 


THE ORIGINAL KINGS OF COMEDY 


Paramount Home Video 156513 


Steve Harvey 
D.L. Hughley 


2000 


R 


14.95 


e 


8 


3 


THE CELL 


New Line Home Video 
Warner Home Video 5185 


Jennifer Lopez 


2000 


R 


1495 


9 


7 


3 


SHAFT 


Paramount Home Video 156283 


Samuel L. Jackson 


2000 


R 


1495 


10 


10 


5 


TORA! TORA! TORA! 


FoxVideo 2001292 


Jason Robards 
Martin Balsam 


1910 


0 


1498 


11 


13 


3 


THE QUEENS OF COMEDY 


Paramount Home Video 860483 


Miss Laura Hayes 
Adele Givens 


2000 


R 


14.95 


12 


9 


14 


REMEMBER THE TITANS 


Walt Disney Home Video 

Buena Vista Home Entertainment 21736 


Denzel Washington 


2000 


re 


22.99 


13 


12 


13 


102 DALMATIANS 


Walt Disney Home Video 

Buena Vista Home Entertainment 21639 


Glenn Close 


2000 


G 


24 99 


14 


16 


24 


DR. DOLITTLE 


FoxVideo 2762 


Eddie Murphy 


1991 


re-13 


9.98 


15 


14 


7 


MISSION: IMPOSSIBLE 2 


Paramount Home Video 156273 


Tom Cruise 


2000 


re-13 


1495 


16 


18 


12 


BIG MOMMA'S HOUSE 


FoxVideo 2001291 


Martin Lawrence 


2000 


re-is 


14.98 


17 


11 


15 


GLADIATOR 


DreamWorks Home Entertainment 86026 


Russell Crowe 


2000 


R 


19.99 


18 


20 


25 


THE MUMMY 


Universal Studios Home Video 84760 


Brendan Fraser 
Rachel Weisz 


1999 


re-is 


1498 


19 


17 


10 


THE PATRIOT 


Columbia TriStar Home Video 05702 


Mel Gibson 


2000 


R 


19.98 


20 


19 


3 


THE ART OF WAR 


Warner Home Video 18871 


Wesley Snipes 


200D 


R 


14.95 


21 


29 


20 


THE GREEN MILE: 

THE COLLECTORS EDITION 


Warner Home Video 2617 


Tom Hanks 

Michael Clarke Duncan 


1999 


R 


1998 


22 


25 


5 


ROAD TRIP 


DreamWorks Home Entertainment 86392 


Tom Green 


2000 


Ml 


1499 


23 


22 


5 


WHAT LIES BENEATH 


DreamWorks Home Entertainment 86404 


Hanison Ford 
Michelle Pteitfer 


2000 


PO-13 


1999 


24 


15 


5 


U-571 


Universal Studios Home Video 86109 


Matthew McConaughey 
Bill Paxton 


2000 


re-13 


19.98 


25 


NEW ► 


SHIRLEY TEMPLE GIFT SET 


FoxVideo 2000342 


Shirley Temple 


2001 


IK 


3998 


26 


21 


3 


DORA THE EXPLORER: WISH 
ON A STAR 


Nickelodeon Video 

Paramount Home Video 874673 


Animated 


2001 


Ml 


12.95 


27 


33 


17 


LOVE S, BASKETBALL 


New Line Home Video 
Wamer Home Video 5063 


Omar Epps 
Sansa Lathan 


2000 


re-13 


1495 


28 


23 


14 


RUGRATS IN PARIS: THE MOVIE 


Nickelodeon Video 

Paramount Home Video 336723 


Animated 


2000 


G 


22 95 


29 


26 


7 


HOLLOW MAN 


Columbia TriStar Home Video 04956 


Kevin Bacon 
Elisabeth STiue 


2000 


R 


1495 


30 


28 


3 


AUTUMN IN NEW YORK 


MOM Home Entertainment 1001430 


Richard Gere 


2000 


re-is 


14.95 


31 


24 


3 


DORA THE EXPLORER: 
SWING INTO ACTION! 


Nickelodeon Video 

Paramount Home Video 874433 


Animated 


2001 


IK 


12.95 


32 


38 


5 


STEPMOM 


Columbia TriStar Home Video 02700 


Julia Roberts 
Susan Sarandon 


1999 


re-13 


9.95 


33 


34 


4 


STEPHEN KING'S IT 


Warner Home Video 3293 


Richard Thomas 
John Ritter 


1990 


IK 


2495 


34 


27 


39 


ERIN BROCKOVICH 


Universal Studios Home Video 85710 


Julia Roberts 
Albert Fin hey 


2000 


R 


1498 


35 


3D 


17 


MEET THE PARENTS 


Universal Studios Home Video 86032 


Ben Stiller 
rwuen uc i.iru 


2000 


re-13 


22.98 


38 


32 


5 


POWER RANGERS: TIME FORCE-FORCE 
FROM THE FUTURE 


FoxVideo 2001287 


Animated 


2001 


IK 


1498 


37 


REENTRY 


TOMORROW NEVER DIES 


MGM Home Entertainment M207409 


Pierce Brosnan 
Michelle Yeoh 


1997 


re-13 


14.95 


38 


39 


37 


BIG DADDY 


Columbia TnStar Home Video 03892 


Adam Sandler 


1999 


re-u 


9.95 


39 


RE-ENTRY 


THE EXORCIST-25TH ANNIVERSARY 
SPECIAL EDITION 


Warner Home Video 16176 


Ellen Burstyn 
Linda Blair 


1973 


R 


1998 


40 


31 


5 


BLUE'S CLUES: PLAYTIME 
WITH PERIWINKLE 


Nickelodeon Video 

Paramount Home Video 839943 


Not Listed 


2001 


l,B 


9.95 



ft RIAA gold cert, for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum oert. (or sales of 100,000 unrts or 52 million in sales at suggested 
retail ♦ IRMA gold certification for a minimum of 125,000 units or a dollar «di)me of $9 million at retail lor theatrically released pmgrams. or of at least 25,000 units and 
$1 million at suggested retail tor nontheatncal titles. IRMA platinum certrlication lor a minimum sale of 250,000 units or a dollar volume of SI 8 million at retail for theatri- 
cally released programs, and Of at least, 50,000 units and $2 million at suggested retail for nontheatncal Mies c> 200 1 , BiliooardVBPI Communications and VideoScan. Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

titi f to hnni Label Principal 
niLUKalmg) Distributing Libel, Catakni Number Performers 










No. 1 




1 


2 


4 


TRAFFIC iR: 


USA Home Enterta>nmertt 601813 


Michael Douglas 
Benicio Del Tom 


2 


1 


3 


CROUCHING TIGER, HIDDEN DRAGON (PG-H) 


CoJjtrba TriStar Home Video 06888 


Chow Vun-Fi 
Mochelle Yeoh 


3 


•1 


2 


0 BROTHER, WHERE ART THOU? (PG-131 


Touchstone Home Video 

','<„■.= Hn-^Fnift.iin-H-,: -x'-.A 


George Ctooney 


4 


3 


2 


CAST AWAY IPG) 


FtwVideo 2001751 


Tom Hanks 
Helefl Hunt 


5 


6 


8 


MISS CONGENIALITY (PG-131 


Wamer Home Video 18976 


Sandra Bullock 


6 


8 


6 


BEST IN SHOW (PG-13) 


Warner Home Video 1*9951 


: in 1 Hj 

i i'i iTirifi : I'H Ifl 


7 


5 


1 


WHAT WOMEN WANT (PG 13) 


Paramount Home Video 33*8383 


Mel Gibson 
Helen Hunt 


8 


12 


4 


SHADOW OF THE VAMPIRE (R) 


Universal Studio! Home lAtfeo B6309 


John Malkov-ch 
WitlemDatoe 


9 


7 


1 


QUILLS IR] 


FoxVideo 2001765 


■-, Rush 

\H'f Wl!-:V.--' 


10 


11 


11 


BILLY ELLIOT (R) 


Universal Studios Home Video 871 12 


iamie Bel 

\ ■ 


11 


NEW> 


THE PLEDGE (R) 


Wamer Home Video 19053 


Jack Nicholson 


12 


17 


5 


REQUIEM FOR A DREAM IR) 


Mwn hVm Entertiinment 11556 


Ellen Burstyn 


13 


NEW* 


PROOF OF LIFE (R) 


Wamer Home Video 19045 


Meg - 

Hs_-:<-\\ 


14 


15 


IS 


WONDER BOYS (R) 


FVamounl Home Video 332613 


Michael Douglas 

Tobey Maguire 


15 


9 


5 


VERTICAL LIMIT (PG-131 


i^irttaTtiSOr Home Video 04964 


ChfcO'Donnel 


16 


16 


5 


BEFORE NIGHT FALLS (R) 


New Line Home Video 
Warner Home Videi 


Jiviiy tiariJun- 

Jc-iVriy >;■(! 


17 


20 


8 


ALL THE PRETTY HORSES IPG 13) 


Col urroia TnStar Home Video 04 1 50 


Man Damon 
Crui 


18 


19 


15 


THE CONTENDER IR) 


LVtafflVVwki Horn DtKrUinmeni 87806 


Joan Allen 

lefl Bridges 


19 


13 


6 


PAY IT FOWARO (PG-131 


Warner Home Video 6799 


Kevin Spacer 
Helen Hunt 


20 


NEWt> 


THE HOUSE OF MIRTH (PG-13) 


CcfumtM TnStar Home Video 06480 


Gillian Anderson 
V:- \- 



4> IRMA gold certification to a minimum ot 125.000 units or a dollar volume of $9 million at retail for thaatncairy released 
programs, oi of at least 25,000 unrts and $1 million at suggested retail lor rrarrlheatrical titles O IRMA platinum certification 
for a minimum sate ot 250,000 units or a dollar volume ot $18 million at retail for theatrically nHiirrt programs, and of at 
least. 50.000 units and $2 million at suggested retail for nontheatncal titles. C 2001 , BilBoaroVBPt Communities. 
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1 


1 


2 


CAST AWAv • . . - 




No. 1 

FoiVldeo 2001 790 uSnSSt 


2 


HEWN- 


SAVE THE LAST DANCE (PG-131 129 9 


l) P« mount Home Wdeo 334554 Julia Sttes 


3 


2 


3 


CROtlCHIK TKZR. HIDDEN DRJU 


Dl IK 111 2)36 Columbia TnStar Heme We) 05990 m^ijySi 


4 


NEW ► 


PROOF OF UFE(R) 04 981 




1 


darner HomeVioeo 19052 SSe^^ 


5 


3 


2 


0 BROTHER WHERE ART TH04J? 111 !i99? 


Tuchstone Home VrdeVBuerva 

Vista Home Entertainment 21654 Ge^at»n«y 


6 


4 


4 


TRAFFIC (Rl 126.98) 






USA Home Entertainment 60181 g^^^ jrf-i 


7 


NEW ► 


THE PLEDGE (R) (24 9!) 






\ 


Vamer Home Video 19053 Jack Nicholson 


8 


5 


s 


VERTICAL UMIT (PG-13) (27.98) 


Cotumbn TrtSUf Home Video 05066 ^'w^ 


9 


6 


31 


GLADIATOR IR) (29.981 






[ 


MfW Home Entotjirwrt 86386 Russell Crowe 


10 


9 


! 


WHAT WOMEN WANT (PG-13) (29 99) Paramount Home VKleo 338384 wctES 


11 


13 


8 


MISS CONGENIALITY (PG-13) 126.98) 1 


Vamer Home Video 18976 Sandra Bullock 


12 


/ 


20 


GONE IN 60 SECONDS (PG-13) (29 99) ' 


ouchstone Home Video/Buena Nicolas Cage 

iSta Home Enterta rimer t 1 %06 Anffelina Jolie 


13 


10 


8 


THE EMPEROR'S NEW GROOVE IG1 (29 991 vSS"SS^17 *""»« 


14 


B 


4 


CLOSE ENCOUNTERS OF THE THIRD UK) ?G| 127 95) CommW TrISIar Home Men 12649 fenGar| Ilre,to 


15 


12 


11 


REMEMBER THE TITANS IPG) (29 99) W, . H D,s ™» ^!S^ma *«<> ***■"««>« 


16 


15 


90 


THE MATRIX (R) (24 98) 








WHomeVlOM 17737 SSJoJliFrSborne 


17 


RE-ENTRY 


THE PATRIOT IR) (27 %) 






Columbia TnStai Home Video 5731 Met Gibson 


18 


11 


9 


MNINIlTMNMlllJl^EIIIIlM Unwerial Sum (tome VWeo 2125B ISvefwJsT 


19 


14 


6 


TORA! TDKAI TORAi (SPECIAI. COmOHl IE) 124 <J0 rrnVMeo 2001317 EnaSsam 


20 


17 


5 


DUNGEONS I DRAGONS (FS 131 12438) tea lire Itan KlmYB-er fm w*> 52<i W . M '" 
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BASED ON THE POPULAR SNL SKIT 

ULTRA-FINE STAR POWER! 

Tim Meadows 



tim meadows is a l< 

profit machine ^ 



vhs av< 
first time 





2000/Color/M Min./R/Slereo/CC 
VHS #156593 

Spanish Subtitled #156590 



#337644 



(TV's Saturday 

Karyn Pars 

(TV's The 

Billy Dee Williams 

(Star Wars: The Empire Strikes Back, 
Return oftlie Jedi, Batman) 

TlFFANI THIESSEN 

(TV's Beverly Hills 90210, Son-in-Law) 

Lee Evans 

(There's Something About Mary) 

SMOOTH CRITICAL ACCLAIM! 
"A HILARIOUS GAG-BAG... A SWEET, 
FUNNY GROOVE!" 

-GENE SEYMOUR, THE LOS ANGELES TIMES 

"LOVE 'THE LADIES MAN'! 
FURIOUSLY FUNNY!'' 

-PATTY SPITLER. CBS-TV 

NEW-TO-VIDEO BONUS FEATURE: 

• CAST AND CREW INTERVIEWS 
(ALSO INCLUDED ON DVD) 



Get your groove on with Leon Phelps, aka 'The Ladies Man" (Tim Meadows) as he dispenses his own brand of 
relationship advice on the radio and up close and personal with his bevy of beauties! 



R RESTRICTED '5?- 
UNDER I! »f QUIRES 1CCD WPJNT l»C 

fOR SEXUAL CONTENT AND LANGUAGE 

For more information on film ratings, 
go to www.tilmratings.com 



NATIONAL CONSUMER PRINT ADVERTISING 

People Premiere 




Copyrighted material 



Order Cut-Off: 7/31/2001 Street Date: 9/4/2001 

Paramount Home Entertainment DVD product will contain a Sensormatic source tag. Should your business require a 
Checkpoint source tag instead of a Sensormatic source tag, please contact your sales representative or distributor. 

Visit us at www.paramount.com/homevideo 

Sensormatic or Checkpoint source tags are added to all Paramount Home Entertainment DVD product. Paramount Home Entertainment assumes no liability for their use 
Prices are suggested retail. Pricing, dates, bonus features, advertising and availability subiect to change without notice. 
TM, | & Copyright c 2001 by Paramount Pictures. All Rights Reserved 



Home Video 



MERCHANTS & MARKETING 



Trend Report From Centris Confirms 
DVD's Status As Hot Consumer Item 



DVD players, cable modems, 
digital cameras, direct broadcast 
systems, and DVD-ROM drives 
— these are the hottest con- 
sumer products, according to a 
two-year survey conducted by 
research firm Centris. 

The company's 
fifth-anniversary 
trend report high- 
lights the dramat- 
ic finding that the 
installed base of 
DVD players grew 
by 873% from the 
second quarter of 
1999 to the end of 
the first quarter 
of 2001. 

The base of cable modems 
jumped by 294%, digital cameras 
increased by 276%, direct broad- 
cast satellite systems rose by 
253%, and DVD-ROM drives 
increased by 239%. 

To further illustrate the 
growth of DVD, the report says 
that during this period, more 
than 10 million households pur- 
chased either a DVD player or a 
cell phone. 

The report also indicates that 



The installed 
base of DVD 
players grew 
by 873% over 
two years. 



the superior quality of DVD 
playback may be influencing the 
home theater market. According 
to the report, large-screen TV 
households increased 20% dur- 
ing the survey period. In con- 
trast, VCR households experi- 
enced only a 5% 
growth rate. 

DVD purchases 
or rentals nearly 
doubled over the 
period, while vid- 
eo game and VHS 
rentals declined 
during the same 
period. In addi- 
tion, the amount 
of VHS-purchasing activity 
declined. 

Philadelphia-based Centris 
conducted the trend survey on a 
sample size of 12,000 households 
over a period of 15 consecutive 
quarters. A total of 188,000 con- 
sumers participated in the four- 
year survey. 

Centris co-founder Jerilyn 
Kessel says, "This report repre- 
sents the first public publishing 
of our historical trend data." 

EILEEN FITZPATRICK 



DVD RELEASES INSPIRE INNOVATIVE LICENSING OPPORTUNITIES 

( Continued from page 83) 



home video plans." 

Universal Studios Consumer 
Products Group has taken advan- 
tage of numerous licensing oppor- 
tunities for The Grinch and will be 
looking for another sales bump 
when the film is released on DVD 
and VHS on Nov. 20. One Grinch 
licensee is offering a free plush toy 
when consumers purchase the 
DVD or VHS, marketing VP Amy 
Taylor says. 

The studio expects to debut a 
new line of licensed merchandise for 
the video release of Jurassic Park 
III, anticipated for the fourth quar- 
ter, Taylor says. (The movie opens 
in theaters July 18.) "As we did 
with the original Jurassic Park and 
The Lost World, we'll have more 
licensed merchandise linked to the 
DVD and VHS releases of Jurassic 
Park III later this year." 

Licensed merchandise linked to 
the DVD release of New Line's 
new film franchise The Lord of the 
Rings is already in the works. The 



first film in the series, The Felloiv- 
skip of the Ring, doesn't arrive in 
theaters until Dec. 19 and won't be 
on video until summer 2002. A new 
Lord of the Rings film will be 
released in theaters for the next 
two holiday periods. 

Licensed merchandise for Fel- 
loivship includes action figures 
from Toy Biz; video and mass mer- 
chants have already placed their 
orders, New Line Cinema execu- 
tive VP David Imhoff says. "We'll 
use each home video release to get 
more interest among the younger 
demo." The title will also get addi- 
tional exposure with kids through 
Burger King, the global marketing 
partner for the film. 

While movies steal much of the 
merchandising spotlight, classic 
characters are getting their turn 
as well. At MGM Consumer Prod- 
ucts, according to worldwide mar- 
keting director Traci Herbert, 
there's a move to expand opportu- 
nities for the Pink Panther fran- 



3illboand. 



chise, which represents 60% of the 
studio's licensing revenue. 

MGM has licensed the character 
to Owens Corning home insulation 
and wireless services from 
Deutsche Telecom. But, Herbert 
says, the feature film release of 
Birth of the Pink Panther next fall 
will open up other retail opportu- 
nities. The studio is already work- 
ing on special kiosks that will 
house Panther merchandise, as 
well as DVDs and games to entice 
retailers to carry the line. 

Warner Bros. Consumer Prod- 
ucts will provide marketing support 
to its sister video division when film 
versions of Scooby Doo and The 
Poiverpuff Girls, now in production, 
are ready for home release. Kids' 
WB VP of worldwide publishing 
Michael Harkavy says, "For all our 
projects, we work closely with 
Warner Home Video to give them 
as much support as possible for the 
DVD, because it helps get addi- 
tional exposure for our licensees." 
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Top Special Interest Video Sales. 
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li 
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j THIS WEEK 


| LAST WEEK 
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TITLE 

Program Supplier, Catalog Number 


Suggested 
UstPrice 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS 


i 


1 


4 


NASCAR RACERS: START YOUR ENGINES 

i : ■ vi ■ :■ ::0' ."jd 


s;e 




i 


1 


122 


NO. 1 

THE CRUNCH: TAE BOXING WORKOUTS 


14.98 


2 


2 


> 


WWF: WRESTLEHANIA X-SEVEN 

World Wrestling Federation Home Video 269 


1995 




2 


2 


41 


DEMISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PILATES 
Artisan Home Entertainment 10152 


:«* 


3 


3 


12 


WWF: DIVAS IN HEDONISM 

World Wrestling Federation Home Video 281 


14)5 




3 


3 


130 


BILLY BLANKS: TAE-BO WORKOUT 

Ventura Distribution 2274 


19 95 


4 


6 


S 


BALL ABOVE ALL 

Ventura Distribution 0803 


14 93 




4 


5 


76 


YOGA FOR BEGINNERS COLLECTION 

Living Arts 1070 


I7JM 


5 


4 


21 


MICHAEL JORDAN TO THE MAX 

FoxVideo 2001286 


UM 




5 


4 


68 


YOGA CONDITIONING FOR WEIGHT LOSS 

Living Arts 1203 


.ti- 


6 


10 


4 


GOLF DIGEST: PLAY GAME RIGHT 

Global Fusion 50810 


Ml 




6 


8 


J 


DENISE AUSTIN: POWER YOGA PLUS 

Artisan Home Entertainment 11754 


ll 53 


7 


5 


3 


WWF: BACKLASH 

World Wrestling Federation Home Video 270 


iy t-h 




7 


10 


26 


DENISE AUSTIN: BLAST OFF TEN POUNDS 

Artisan Home Entertainment 10154 


AN 


8 


1 


31 


TONY HAWK: SKATEBOARDING TRICK TIPS-VOL 1 ♦ 

Redllne Entertainment 77002 


IS* 




8 


6 


113 


YOGA FOR BEGINNERS: ABS YOGA 

Living Arts 1075 


991 


9 


i 


12 


WWF: BEST OF RAW-VOL. 2 

World Wrestling Federation Home Video 280 


I4JQ 




9 


NEWP 


MINNA LESSIG: EMERGENCY WORKOUT 

Parade Video 1124 


11.98 


10 


7 


3 


WWF: INSURREXTION 

World .Vie.- r .: Federation Home Video 282 






10 


7 


11 


BASIC YOGA FOR DUMMIES 

Anchor Bay Entertainment 1 1586 


-.it 


11 


12 


12 


WWF: NO WAY OUT 

World Wrestling Federation Home Video 268 


19.95 




11 


12 


3 


DENISE AUSTIN: HIT THE SPOT-BEST OF HIT THE SPOT 

Artisan Home Entertainment 10475 


12 Si 


12 


11 


17 


WWF: ROYAL RUMBLE 

World Wrestling Federation Home Video 267 


19.95 




12 


9 


103 


BILLY BLANKS: TAE-BO WORKOUT ADVANCED TAE-BO LIVE 

Ventura Distribution 2271 


j.| 95 


13 


RE-ENTRY 


RODEO: BULLBUSTERS ALL-STARS OF RODEO 

Goldhill Home Video 266 


1995 




13 


16 


4 


QUICK FIX: TIGHT ABS 

Parade Video 1115 


-.is 


14 


NEWP- 


DAN MARINO: CHAMPION 

USA Home Entertainment 60157 


14J5 




14 


11 


349 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Living Arts 1088 


14 98 


15 


u 


17 


WWF: HARDCORE 

World Wrestling Federation Home Video 278 


IUS 




15 


15 


137 


TOTAL YOGA 

Living Arts 1080 


9 98 


16 


RE-ENTRT 


ECW: DEEP IMPACT 

Pioneer Entertainment 71622 


199! 




16 


14 


5 


DENISE AUSTIN: HIT THE SPOT-FAT BURNING BLAST 

Artisan Home Entertainment 10471 


am 


17 


18 


5 


I.E.-SKATEBOARDING 

Redline Entertainment 77006 


15.95 




17 


19 


4 


QUICK FIX: TOTAL BODY TONING 

Parade Video 1116 


iSi 


18 


RE-EXTRI 


ECW: BARELY LEGAL 

Pioneer Entertainment 71630 


9 




18 


18 


61 


YOGA FOR BEGINNERS: STRESS RELIEF 

Living Arts 1077 


'•'li 


19 


15 


17 


WWF: REBELLION 2000 

World Wrestling Federation Home Video 264 


1U! 




19 


17 


23 


MINNA LESSIG: OPTIMIZER-FAT ELIMINATOR 

Parade Video 11213 


14 91 


20 


RE-EHTRT 


WWF: ARMAGEDDON 

World Wrestl ng Federation Home Video 266 


IMS 




20 


NEWP 


DONNA RICHARDSON: 3-DAY ROTATION 2000 

Anchor B.3, Entertainment 10976 


14 '91 



♦ IRMA gcMd certification tot sale ot 125,000 units or a dollar volume of $9 million at retail for theatrically released programs. 25.000 units and SI million at 
suggested retail (or non theatrical titles. IRMA platinum certification tor sale ol 250.000 units or a dollar volume ol S18 million at retail (or theatrically released 
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©2001, Billboard/BPI Communications and VideoScan Inc. 



Full Service 

CD, DVD 9, 10 a 5 

Pre-Mastering & 
Manufacturing 



m 



NATIONAL 

Wc Do It All. 



Call: 800 309 DISC 

Mttian Picture Film Ulwitanr Oivnal HMei Past Foreign ungnage Services larbtnag - Mftfi ilHteMtog 
tkipMC Otsuo • SITU TO Maoifficturiag 

iDCV MigiliftOJit milYwaM CI MQ3B PH 373 160 1300 111 323 466 -Jt2i into ' crestnitlDtut com mrwcrKtiiaWflrtcam 
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www.billboard.com 
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Connect with the music industry's 
most important decision makers 
in Billboard Classified. 

Get the attention of 150,000 Industry 
professional each week In print & 
over 1 ,000,000 monthly visitors at 

www.billboard.com 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 



Ads now appear online 
for one low price! 



J 



OVER 15 MILLION PAGE HITS A MONTH! 

www.billboard.com 



Enormous 
Exposure. 



Remarkable 
Results. 



Billboard 

CLASSIFIED 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



46 PRODUCTIONS 

25 CDRs . $45.00 50 CDRs ■ $88.00 
100 CUHs • $150,00 200 C'DKs - $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 
w/lcxt printing on CD label 
Add S3fj Fur other digital master. 
$55 for analog master 
Orders muSbe otrpM Sowing not rriiOed 

12 W 557 Hawk Circle. St Charles. IL S0175 
Tel (800) 850-5423 Email: inf.. . ICp.nm 
Visit our Web Page at http:7www.46p.eoin 



M REPLICATION 
Complete Packages! 




4/4 Color Printing included, BOTH SIDES Booklet & 
Tray Card, from your eleelronie art - no film needed! 

Order quantities begin it 300 pieces! 
Best Price, Btst Service - I'd everything it made ill our factory! 

Free Catalog or Quote: (800) 455 "8555 

—» -T«^Ta7 T^f^i • real,: cd@iurepadltli.eom 

lEOROPADISKjLLC] www.europadisk.eom 



www.digitalforce.com 
UlOl I I I'— I 



TOTAL CD, CDR. CD-ROM, DVD. & CASSETTE PRODUCTION 212 252 9300 in NVC 



1 877DISCUSA n ~ m me POWER »t Excellence 



NOTICES/ANNOUNCEMENTS 




■MM 



500 CDs = $ 999 
1000 CDs = $1229 

RETAIL READY CD PACKAGES 

from rous titcTKomc nus 



300 FULL COLOR 11x17 POSTERS 

SS; ONLY $99 » 

with Your CD/DVD Package 

IIH.H.I.IIlllllllllllllliHIJ»IIIB 



1*$ turn wu/f Him 

WOULD CLASS QUALITY CO * OVO REPLICATION 



(800) WAVE CD-I 

WWWTHIRDWAVEMCDIA COM 



Tape & Disc 

m»«ufacturi»5 •. Graphic Design • Printing 
highest quality 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CD BOOKLET ft J-CARD PRINTING 

Call for n custom quote. 

1 -800-989-4487 



WWW.MIDWESTDISC.COM 



CD & DVD 

MANUFACTURING 
FACTORY DIRECT 

Absolute 
Lowest Rates! 

From a thousand lo a MILLION! 

Call: 310-727-0753 
Fax: 310-727-0752 



FUlU^EDiX lilEDiA 

2 




1-877-TO-BUY-CDS H 

EXPRESS SERVICE HUGE SELECTION 

AVAILABLE 516-771-1936 OF PACKAGING 

WWW.FUTUREDISK.COM OPTIONS 



voir num3a ons mhhce fM; 



CD/DVD DUPLICATION- REPLICATION 
VHS ft CASSETTE DUPLICATION 
BUSINESS CARD CD PRODUCTION 
WEB DESIGN ft HOSTING 

CD ft DVD-RECORDABLE MEDIA 
COMMERCIAL PRINTING 
DUPLICATION EQUIPMENT 
SHORT RUNS ft DXS 
ARE WELCOME 

1000+ RETAIL READY CD'S 
CALL FOR BEST 
QUOTES 



FAST TURN AROUND 
NEW CRYSTAL CD-R (FOR SHORT RUNS) 
QUALITY USA MADE MEDIA 
DISTRIBUTION ON 
-AMAZON.COM 
-CD - NOW.COM 
-ORCHARD, ETC. 

LICENCING FOR COMPELATIONS 

ALL HIGH QUALITY 
USA MADE PRODUTS 
1000 BULK CD'S: 
$0.55 ea 



* MIlCc DOCS NOT INCLU»£ ARTWORK OR J*T0» TUi' 



COMPACT DISCS - GOC EACH 


ITS A BETTER DEAL! 
"ADD IT UP" 

1.000 CDs 600.00 
1,000 Jewel/Wrap 250.00 
1,000 2-Pj Book/Tray 240.00 


NATIONAL TAPE ' DISC 

CORPORATION -c | 

1 1 10 43th Ave. North - Nashville. TH 3720? (~ ' 

1-800-874-4174 

Digitoi Mastering Services - Digital Audio t *• v& Spfr^^ 

Dupkaiiort ■ Computet Graphics • 


J 1.090.00 

from your CD-Reody Matter 
& Print-Ready film 


I SAME DAY SERVICE! ^ja» 


www.ntdc.com C"e»»Se»»i?tojej£r* 




j MUSIC 


MERCHANDISE | 



THE D.J. AND MUSIC SOURCE SINCE 1975 WWW 



FAX UILLUOAKL) AI i. ii.-..^ i - i -'is ■>•> 



BUY DIRECT AND SAVE! 

White oiht>r people are r a is mo their prices, we 
are slashing ours. Major label CDs. cassettes 
and LP's as low as 50{ Your choice from the 
most extensive Kstings avertable 

For free catalog can (609) S90-eooo. 
Fax (609) 990-02*7 or writs 
Icnipirj Matte, toe. 
P O. Bo* A Trenton, N.J. 08691-0020 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE catalog^ 
Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

1-800-l-GOTHAM • FAX: (610) 649-0315 
2324 Havcrloril Road • Ardmora, PA 19003 



- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES- 

- DVD SERVICES 

FOR SALE - 
■ PROMOTION & 
MARKETING SERVICES - 
-MUSIC DISTRIBUTORS - 

- AUCTIONS - 

- RECORDING STUDIOS - 

-REAL ESTATE - 

- INVESTORS WANTED - 

- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 

-STORE SUPPLIES - 

- FIXTURES - 

-CD STORAGE CABINETS - 
- DISPLAY UNITS - 

- PUBLICITY PHOTOS 

- INTERNET/WEBSITE 

SERVICES - 
• BUSINESS SERVICES - 

- MUSIC INSTRUCTION - 



PUBLICITY 
PHOTOS 



- BUSINESS 


• CONCERT INFO - 


OPPORTUNITIES • 


- VENUES - 


• COMPUTER/SOFTWARE • 


- NOTICES/ 


-MUSIC MERCHANDISE - 


ANNOUNCEMENTS - 


- T-SHIRTS • 


-VIDEO - 


-EMPLOYMENT 


-MUSIC VIDEO - 


SERVICES - 


- POSITION WANTED - 


PROFESSIONAL SERVICES - 


- LISTENING STATIONS - 


- DJ SERVICES - 


- FOR LEASE - 


FINANCIAL SERVICES 


-DISTRIBUTION NEEDED 


- LEGAL SERVICES - 


- EDUCATION OPPORTUNITY 


-LEGAL NOTICE - 


-HELP WANTED - 


- ROYALTY AUDITING - 


- MASTERING - 


TAX PREPARATION - 


- AUDIO SUPPLIES - 


- BANKRUPTCY SALE • 


• ROYALTY PAYMENT - 


- COLLECTABLE - 


• PRINTING - 


- PUBLICATIONS - 


- MUSIC PRODUCTION - 


• TALENT • 


- METAMUSIC - 


- SONGWRITERS - 


• STAGE HYPNOTIST - 


- SONGS FOR SALE - 


- CO FAIRS & FESTIVALS 


- DEALERS WANTE0 - 


- MUSIC WEBSITES - 


- RETAILERS WANTED - 


-NEW PRODUCTS - 


- WANTED TO BUY - 


- DOMAIN NAMES - 



COMPUTER/ 
SOFTWARE 



LITHOGRAPHED ON HEAVY. SATIN GLOSS PAPEF1 - 



m 

rnOGRAF 

G 



LJtGiT^rmRecordTrak 

"^■"l adHijEfl^^^^l Inventory Management 



B&W 

8x10's 
500 - '80 
1000 -'108 

B&W 
POSTCARDS 
500 - *65.00 



1B67 E. Florida Si . Suite BB 
Springfwld. MO osooj 
Toll Free 1-888-526-5336 
wmwabeptctureft com 



800-942-3008 



REAL ESTATE 



The Computer and POS Solution | 

for the Music & Video Industry « 

It young I 

(888)658-7100 

•Chains -Independents -One-Slops % 



Madison Avenue 34th 

1 or 2 partner sized windowed offices in 
luxury penttiouse suite of art deco building 
in small entertainment law .irm Reception 
services, use of conference room and 
copter. Avail 6-1 and 7-1. 
Mlchele Virtuoso at (212) 448-1800 x348 



BILLBOARD 
CLASSIFIEDS 

www.billboard.com 

for mora info call: 800-223-7884 
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LISTENING STATIONS 



PROFESSIONAL 
SERVICES 



HELP WANTED 



Looking for a reliable f§M 
Listening Station... 

visit us at 



www.dbiint.com 



Worldwide Distributor of 

^^Nakamichi 

CD/DVD Sampling Stations 
(807) 468-8494 



PUBLICATIONS 



The Essential Tool for 
Today's Working Musician 



THE 16TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 






A BILLBOARD PUBLICATION 

^ t " J-:" i- 



Includes: 

• City by city dub directory 

• Tapeldisc services 

• a&r directory 

• Music services directory 

• Music industry websites 

• And much more 

Only $13.95 - ($15.95 in Canada, $16.95 overseas). 
Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 
Mention code TGBB when ordering! 



VINYL PRESSING 



Vinyl Records 

Dfmrf Maslartmj Mr Ok cteaneit, LOUDEST rncwH 

COMPLETE PHCMGE8 - BOO. St,2S0; 1,000, SI ,840 
Hfcil ut , PMa, UM, MB, Proakft, an. mt Jadua 

WITT I ABEL RUSH (m tests i - 7 days l - 100 rart, S7SB 

Book NY's HoHcaI MASTERING STUDIO 

BB charted DANCE hits - every weekl 



EUROPADISK LLC ( 80 °l 455-8555 J." -— 

L " ! J p . ". w ."iL » ^*^^ s&^f ^»" ggJ [718) 487 7JM www.europactisk.com 



WITH OVER 60 YEARS OF EXPERIENCE tt IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



jdio ^^BJ^r 



D.J. VINYL *»K 

IOO 12" VINYl $775.00 



500 12" vinyl fM¥thmuatiw/H0ii) $1,249.00 wowxk «9° .00 

\ I OOO 12" VINYL im rVHIIfJACKiTw HOW S1 ,779.00 MOtM* J I lWiX> 
A | SOO T" VINYl AS'S (WITH WHITl MM) SG75.00 SfOSPFR 

/ I OOO 7" vwri AS 'a (with whsji mivt) 5849.00 xtoecxR urvoo 

AU PACKAGES INCLUDE: MUSTERING / FULL Pt (KISSING / TEST PRESSINGS / UI 10* Out 

2-C0L0R LABELS (it»dk bar.k9r0ur.eJ) / SHRINKWRAP aWy)/ QUICK TURN AROUND mi IHCKHJRI 



7 s ) Rainbo Records and Cassettes zz 



I 738 Berkeley St. • Santa Monlca.CA 90404 • (310) 829-3476 
fax: (310) 828-87*1 • wv»x.ra)nborecordl com ■ lnfo@r*lr»borecordt com 



PUBLICATIONS 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info@discmariers.com 



DISC MAKERS 



TALENT 



Looking for a 
record deal ?? 

Gellmtj sicped is very n<nd to do Bui we will 
gel the record deal you sic looking (or! Guar 
anieed Service. Call now lo leceivc your 
FREE mfonnaTion 



Talent ZDOO 

800 499 6396 



T-SHIRTS 



T-SHIRTS 

DAVID K'» T-SHIRT PRINTING 



1-12 INK COLORS • 4 COLOR PROCESS 

310-204-3812 

BUY DIRECT! davidkla.com 



WANTED TO BUY 



WE ARE CASH BUYERS OF 
UNWANTED LP's. 
CASSETTES OR CD's 

No quantity is too large or small. 
We pay the freight. 
CALL: (609) 890-6000 



SOMETHING HAPPENS W 


":H'jVJl 


DON'T ADVERTISE... NO 


THING!! 



ROYALTIES & PROFIT 
PARTICIPATIONS 

Are you receiving your lull share? 
Exercise your right to audit. 
Lynn Richard* CPA 
(818) 991-8285 



HELP WANTED 




p©©0Tnusic 

u the independent major 

The preeminent music publishing 
company in the Latin business is 
seeking an experienced person to 
run their Latin creative offices in 
Los Angeles. Candidates must 
have at least 5 years experience in 
the music industry and be 
completely bilingual in Spanish and 
English. 

Please fax or e-mail your resume to 
Monica Halperinat 
(323) 960-3410 or 

mhalperin@peermu8ic.C0fr. 



Senior Accountant 

Large independent record label based in 
NYC seeks Senior Accounlant to oversee 
all financial matters, including royalties, fi- 
nancial reporting, year-end audit prepara- 
tion, cash flow management, etc Candi- 
date should be a CPA. with at least 2-3 
years record label experience Computer 
experience with accounting programs and 
spreadsheets required, as well as man- 
agement skills to oversee staff of three. 
Competitive salary & benefits. 

SEND or FAX resume to: 

Roadrunner Records 

Attn: Human Resources 
902 Broadway 
New York, NY 10010 
Fax 212-505-7392 



LABEL STAFF SEEKS 

18 yr old very solvent NYC based md*. deep cata- 
logue seeks start w/2yrs. music biz exp; prel. 
ifltiie/reissue sector 

-An't To Trie President: Must be highly organized, 
detail onemed. multi-task; Word, 55WPM 
-Product Mgr Eip. «/ vinyl A MS: Access a plus. 
-Bus. Attain ta't, p/t: Clerical, paralegal 
-Graphic Designer, p,l 

-Gnl.Mgr: Must quarterback transition ot label 
1rom catalogue acquisition to distribution sales, 
promotion, etc Fax resume lo: 

(212) 586-1081 or email mail ^ tulfcity.com 



MUSIC & MORE 

Sawy SENIOR level negotiator 3-4 years expe- 
rience in licensing music.clips, etc for expanding 
rights clearance agency. We license trie 
nghts for music, film & TV clips, photos, ce- 
lebrities etc. Small company. 
Fax resume to B/Z Rights at 212-924-2525 



Established NYC-based music marketing 
firm is expanding & looking for prod- 
uct/project managers Handle major & 
mid-si2e label competitive product Candi- 
dates should have well-rounded music or 
ent, industry background Prefer those 
who are passionate about mktg & com- 
puter/internet savvy. 

Send resume to 
mumicmktgOyahoo.com or 
fax:734-939-5948 



Volunteers Wanted 

The Billboard Special Events depart- 
ment is looking for volunteers to 
help with the Billboard Dance Music 
Summit. If you will be in the New 
York area (rom July 23 ■ 26 and 
would like to volunteer 
please call 646-654-4660 



FOR SALE 



SUPPLIERS OF BUDGET 
ENTERTAINMENT TO THE TRADE 



DVD'S from S2.50 
VIDEOS from $2.00 
CD'S from $1 .50 

Call: 800-666-2800 
Fax: 732-225-8268 
Email: Frontrowsales@aol.com 



FRONT ROW ENTERTAINMENT, INC. 



135 Fieldcrest Ave. 
Edison, N.J., 08837 



POSITION WANTED 



EXPERIENCED 
RECORDING 
STUDIO MANAGER 

10 years in N YC w/proven track record seeks 
challenging management position in Recording 
Studio. Record Label. Network and Media related 
companies. Willing to relocate. 

Alex Abrash, 68-19 Bums St. 
Apt. F2 Forest Hills 
N Y. 11375, 718-793-5119 
Email.aieiabrashwmeiconneet.com 



MUSIC MERCHANDISE 



ZMACHARS, INC. 

MUSIC MERCHANDISE 
T-shirts. hats, posters, slickers, patches. 

Keyrings, silk Mags & mote! 
NO MINIMUM SAME DAY SHIPPING 

Wholesale only call 1 800.248.2238 

Visit sar on-line catalog: wHrw.imachan.com 



CALL BILLBOARD AT frt»«54-t697 | 



REACH FOR THE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 
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The premiere reference 
guide for anyone who 
books, promotes, and 
manages talent... 




Billboard. 2001 imcRnoTionm 

KUeOT & TOURMG 

PIRCCTORY 




Over 17,000 U.S. and international listings. 

Key names, addresses, phone G fax 
numbers, e-mail addresses, and web sites! 

Artists Concert Promoters 
Agents & Managers Sound a Lighting Services 

Venues Clubs Equipment Rentals 
Staging a Special Effects Security Services 
Charter Transportation Merchandisers 
Insurance Companies 

To order send payment for $125 plus S6 S&H ($14 for international 
orders) with this ad to: Billboard Directories, P.O. Box 2016. 
Lakewood. NJ 08701 . Please add appropriate sales tax in NY. NJ. 
PA. CA. TN. MA. IL. OH, VA & DC. Orders payable in U.S. funds 
only. All sales are final 

To order call 1-800-344-7119. International call 732-363-4156. 
Or fax your order to 732-363-0338. Now available on diskette 
and mailing labels — for rates call (646) 654-5862 

SPECIAL OFFER 



Buy the fTTD print directory together 
new mo online service and receive 25% on. 



For more information on this special combo deal 
call 800-449-1402 or visit 
www.bHlboard.com/directories for a free online demo. 

www.billboard.com 



Update 



CALENDAR 



JULY 

July 6-9, latin Alternative Music Confer- 
ence. Hilton New York & Towers. New York. 8I8- 
763-1397. 

July 9. Gospel and Contemporary Christian 
Music Summit, presented by the Atlanta Chap- 
ter of the National Academy of Recording Arts 
and Sciences, Earthlink Live, Atlanta. 404-249- 
8881. 

July 9-12. Songwriters Guild of America 
Presents SGA Week New York, various loca- 
tions, New York. 212-768-7902. 

July 10, Casting Music Videos, Musical The- 
ater Works, New York. 516-621-6424. 

July 13-14, Grammy in the Streets, pre- 
sented by the Pacific Northwest branch of the 
National Academy of Recording Arts and Sci- 
ences, Paradise Garage/1 1th & Pine, Seattle. 
206-633-7833. 

July 16-19. Songwriters Guild of America 
presents SGA Week Nashville. Music Row loca- 
tions, Nashville. 615-329-1782. 

July 19. 1 3th Annual BMI/New York lazz 
Orchestra Showcase, Merkin Hall, New 
York. 914-667-2175. 

Jury 23-24. Plug.ln: The Labels Strike Back, 
presented by Jupiter Media Matrix, Sheraton 
Hotel & Towers, New York. 800-414-6627, ext. 
6424. 

July 23-26, Songwriters Guild of America 
presents SGA Week Los Angeles, SGA office. 
Los Angeles. 323-462- 11 08. 

July 24-26, Billboard Dance Music Summit. 

Waldorf-Astoria. New York. 646-654-4660. 

July 26. Real Stories Panel— The Art of the 
Deal, presented by ASCAP ASCAP building, New 
York. 212-621-6243. 



July 27-29, World of Music, Arts, and Dance 
(WOMAD) DSA Festival, King County's Marymoor 
Park, Redmond, Wash. 206-628-0888. 

AUGUST 

Aug. 2-4, Fifth National Entertainment In- 
dustry Conference, Superdome Grand Ball- 
room, Sydney. 61-2-9557-7766. 

Aug. 4, Third Annual Australian Online Mu- 
sic Awards, Basement Nightclub. Sydney. 61- 
2-9557-7766. 

Aug 28-30. Billboard/BET RtB/Hip-Hop 
Conference and Awards. New York Hilton. New 
York. 646-654-4660. 

SEPTEMBER 

Sept. 7-9, Street Scene 2001, downtown San 
Diego. 619-557-8490. 

Sept 11. Latin Grammy Awards, American 
Airlines Arena, Miami. 310-392-3777. 

Sept 14-15. Americana Music Assn. Mem- 
bership Meeting and Conference, Hilton Suites 
Hotel. Nashville. 615-438-7500. 

Sept. 21-23. Music Business Adelaide, Ade- 
laide, Australia. 61-8-8463-5483. 

Sept. 27-29. Atlanta Urban Music and En- 
tertainment Conference. America Mart. Atlan- 
ta. 770-908-6102. 

Sept. 29, Start and Run Your Own Record 
Label, presented by Revenge Productions. New 
Yorker Hotel, New York. 212-688-3504. 

OCTOBER 

Oct. 1-7. International Bluegrass Music 
Assn. World of Bluegrass Trade Show, Gait 
House Hotel, Louisville. Ky. 270-684-9025. 

Oct. 4-6, Billboard/Airplay Monitor Radio 



SOUNDBUZZ STRIKES DIGITAL DEAL 



(Continued from jHiue 67) 

dustries chairman Kumar Tau- 
rani notes, "This gives us an 
opportunity to further exploit 
our catalog worldwide." 

Soundbuzz India is headed by 
director of music and marketing 
Mandar Thakur, a former senior 
executive with music-TV network 
Channel V India. Thakur says that 
the decision by a key player like Tips 
to link up with Soundbuzz will 
encourage other Indian labels to do 
similar deals. "I reckon that our India 
catalog could eventually include 
about 200,000 tracks just with these 



FOR THE RECORD 

Contrary to what was report- 
ed in "Cooder, Ferrer Cook in 
Cuba" (Billboard, June 30), vet- 
eran Cuban singer Ibrahim Fer- 
rer and producer/guitarist Ry 
Cooder have been recording 
Ferrer's upcoming World Circuit 
album at Egrem Studios in 
Havana, where Ferrer's previ- 
ous hit disc — as well as the 
acclaimed Buena Vista Social 
Club project and other related 
albums — have been recorded. 
The album is expected to see re- 
lease early next year, licensed by 
World Circuit to Nonesuch in the 
U.S. and to other labels around 
the world. 



six labels — and there are still so 
many labels out there." 

Compared with other markets, 
the deals in India have been less 
complicated: A lack of independ- 
ent publishing companies means 
that Indian labels also generally 
own the publishing rights on 
recorded repertoire. 

Soundbuzz India, established last 
summer, has priced its online digi- 
tal downloads at about 45 rupees 
($1 ) per track. However, given that 
India still lacks efficient Internet 
connectivity, with an installed base 
of about 2.1 million users according 
to computer-industry analysts 
International Data, the online 
potential will clearly take a while to 
earn revenue. The per-track down- 
load model, according to Sarron- 
wala, will introduce a singles culture 
in India that traditionally has not 
existed. "Our target audience also 
includes the substantial population 
of Indians residing in various coun- 
tries who do not have easy access to 
Indian music." 

A bigger opportunity than online 
revenue is expected in the mobile- 
telephone market, Sarronwala 
says. "Beyond online and offline 
[sales], the third application for 
Soundbuzz is at a publishing level, 
in clearing composition rights for 
ring tones for mobile phones. That 
is going to be the biggest market, 
simply because of the number of 
mobile phones," he concludes. 



Seminar and Awards, Eden Roc Hotel. Miami 

Beach. 646-654-4660. 

Oct. 5. 12. 19, 26-28. Black/Friday Music I 
Film Festival. El Rey Theatre, Los Angeles. 323- 

298-0875. 

Oct. 10-14. Nashville New Music Confer- 
ence, various venues, Nashville. 615-269-5454. 

Oct 13. Third Annual Eyeball Music Video Show- 
case. 40 Watt Club. Athens. Ga. 706-227-13090. 

Oct 31-Nov. 2, Billboard Music Video Con- 
ference and Awards. Beverly Hilton Hotel. Los 
Angeles. 616-654-4660. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill 
ffsselnick. Billboard, 5055 Wil- 
shire Blvd., Los Angeles, Calif. 
9003 C, or e-mail jpesselnickIS 
hillboard.com. 



GOOD WORKS 



UOLF CLASSIC: The 10th an- 
niversary Bobby Hatfield Charity 
Golf Classic, taking place July 9 at 
the Newport Beach (Calif.) Country 
Club, will raise money for lupus 
research and awareness programs. 
Hatfield, a member of the Right- 
eous Brothers, has been cam- 
paigning to raise funds with his 
wife, Linda, a lupus sufferer for 
more than 26 years. Contact: 
Christina M. Kelly at 949-833-2121. 



M 



'Is BALL: On July 21, the Black 
& Blue Ball benefiting the Muscu- 
lar Dystrophy Assn. will take place 
at Santa Barbara, Calif's Elings 
Park. Co-host Rick Dees, a KIIS- 
PM Los Angeles DJ, will call a live 
auction, and the China Club All 
Stars will headline the live enter- 
tainment. Contact: Kelly Hammett 
at 818-788-7197. 

Net NEWS: Andre Agassi and 
Pete Sampras will join Michael 
Greene, president/CEO of the 
National Academy of Recording 
Arts and Sciences (NARAS), July 
2:1 at the Night at the Net charity 
event to benefit MusiCares. The 
event, which will feature a tennis 
match, musical performances, and 
a VIP reception, will take place at 
the Los Angeles Tennis Center. 
MusiCares, NARAS' charitable 
foundation, provides health and 
human services to the music com- 
munity. Contact: Barb Dehgan at 
310-392-3777. 



LIFELINES 



MARRIAGES 

Vlkki Rickman to Rick Rzepka, 

June 17 in Cleveland. Bride is man- 
ager of national radio promotion 
and artist and tour information for 
Telarc Records. 
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Rock Radio Reacts To Eminem Fine 

FCC Decision Raises Questions About Indecency On The Air 



BY BRAM TEITELMAN 
and MARC SCHIFFMAN 

Rock Airplay Monitor 

NEW YORK— The recent decision 
by the Federal Communications 
Commission (FCC) to fine top 40 
KKMG Colorado Springs, Colo., 
$7,000 for playing the edited ver- 
sion of Eminem's "The Real Slim 
Shady" has sent a tremor through- 
out the radio industry. 

While newly appointed FCC 
Chairman Michael Powell was first 
regarded as more of a hands-off 
leader than previous chairman Wil- 
liam Kennard when it came to levy- 
ing indecency fines — or deeming a 
label-supplied radio edit protection 
enough for a station — the KKMG fine 
proves that's not necessarily the case. 

Rock PDs are divided in their 
reactions. Some say they're more 
closely scrutinizing what they're 
playing. But others stand strong 
that they weren't playing any inde- 
cent material in the first place. 

Clear Channel Communications 
legal representatives issued a memo 
to their stations in early June ad- 
dressing the recent FCC guidelines 
on obscenity and indecency, as well 
as the recent Eminem fine. It 
speaks both about DJ behavior and 
musical content, and while it stops 
short of ordering PDs to re-exam- 
ine the music in their libraries, it 
does urge caution in the wake of 
recent developments. It also goes as 
far as offering to supply a list of 
songs that should not be aired out- 
side of "safe harbor" hours. 

'ON NOTICE' 

The memo explains that "once 
the FCC fines a broadcaster for air- 
ing a song, the industry is deemed 
to be on notice of the song's inde- 
cency, and subsequent fines for 



broadcasting the song may be high- 
er than the $7,000 base amount." In 
fact, Clear Channel top 40 WZEE 
(Z104) Madison, Wis., was also fined 
$7,000 for unintentionally airing 
"The Real Slim Shady" unedited. 

There's also a suggestion that a 
station "may require that its on-air 
personnel sign affidavits promising 
to comply with the licensee's poli- 
cies against indecency." 

FINE IS DANDY 

At KKMG's sister Citadel station 
WRAX Birmingham, Ala., PD Dave 
Rossi actually sees the recent Em- 
inem fine as a positive. "We were get- 
ting too far into the [mentality of] 
'How far can we push it?' " he says. 
"You saw a lot of untalented song- 
writers have success they didn't 
deserve only because they were 
shocking people. I've always been 
conservative when it comes to pro- 
fanity. Radio's always been a self-cen- 
soring" medium. Rossi predicts that 
the fine will force programmers to 
become more conservative. 

"It's a weird rule," says modern 
KMBY Monterey, Calif., PD Chris 
White. "I had a meeting with all my 
morning shows and explained to 
them the gravity of the situation and 
how out of left-field the fine was. 
The Colorado Springs market is a 
hotbed of Republican Bible-thump- 
ing. The contemporary community 
standard of what's indecent is dif- 
ferent there than it is here in Mon- 
terey or many other places. The 
FCC acts when a listener sends 
something in that morally offends 
them. Maybe in Colorado Springs, 
they have time to do that." White 
adds that as a corporate entity, 
owner New Wave just "sort of 
scratched our heads, saying, 'That's 
odd,' but there was no directive 
given to change anything." 
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Jolly Saint Nick. Stevie Nicks, whose Trouble in Shangri-La debuted on The 
Billboard 200 at No. 5 and went gold within six weeks, is making the radio 
rounds to promote the project's first emphasis track, "Every Day." Nicks is 
pictured hanging tight with adult top 40 WPLJ New York lock Race Taylor in 
the Green Room at the station's studios, where she had lunch with a handful 
of station contest winners. 



TAKING IT TO THE SUPREME COURT 

Others are more outspoken about 
the fine. "I hope to God Citadel would 
take that case right to the Supreme 
Court and not cave. What kind of 
precedent does that set for the rest 
of the country?" WAQZ Cincinnati 
PD/music director Rick Jamie asks. 

Jamie isn't doing anything to alter 
songs on his playlist, because of com- 
petition from crosstown rival album 
WEBN. "When we signed on, we 
were playing edits, and we got so 
much flak over it from the core lis- 
teners that I called our corporate VP 
saying that 'EBN plays all these 
album cuts, and here we are, this atti- 
tude-rock station, and we sound like 
a bunch of poseurs. He gave us per- 
mission to match them and go stroke 
for stroke. We've got a huge battle on 
our hands against them — they're 
absolutely monstrous in this market, 
so you've got to be competitive. 

"We don't play edits unless it's an 
extreme case, like a Limp Bizkit song, 
because our competition doesn't play 
them either, and WEBN has been 
playing album cuts their entire histo- 
ry. But then 111 be in New York and 
hear Pearl Jam's 'Jeremy' with the 
fuck 1 edited out It's like hearing the 
edited version of the Who's "Who Are 
You.' I haven't adjusted anything, but 
if it's real bad, we just won't play it." 

WHAT'S INDECENT, ANYWAY? 

There's no denying that the line 
between what's decent and indecent 
has been pushed to its boundaries. 

"I'm almost expecting the next 
Limp Bizkit to have the occasional 
lyric in between the beeps," WYSP 
Philadelphia PD Neal Mirsky quips. 
"The line just keeps moving farther 
and farther." 

Rossi echoes Mirsky's sentiment: 
"We never played 'Break Stuff"; there 
were so many edits required that it 
made the song unintelligible." 

WCCC Hartford, Conn., assistant 
PD/music director Mike Karolyi 
says, "It's a funny thing, some songs 
are acceptable and some aren't, and 
it really comes down to how blatant 
it is in the song. Half the time you 
can't understand what they're say- 
ing in a song, and you'll hear it and 
realize that there's a curse in there." 

Context also counts. Jamie received 
a listener complaint about Rage 
Against the Machine's cover of "How 
I Could Just Kill a Man" because of its 
topic and the word "bullshit" "Aside 
from telling her to turn the radio off if 
she didn't like it and not to let her 14- 
year-old son listen — you hate to take 
the argument that this is art, but a 
song like that, written by a band that 
has grown up in that kind of area — 
(Continued on next page) 



newsline... 

MADISON NAMED CEO. Click Radio, an interactive online service, has named 
John V. Madison as CEO (Billboard Bulletin, June 28). He takes over 
duties held on an interim basis by David Benjamin, who retains his role 
as vice chairman/senior VP of entertainment services. New York-based 
Madison, who was senior VP of regional operations at radio group AMFM, 
reports to ClickRadio's board of directors. A 25-year industry veteran, 
he previously worked at PolyGram, Pyramid Broadcasting, and CBS 
Records. In addition, Steve Hicks and Bobby Lawrence have joined Click- 
Radio's board. Hicks, chairman of investment firm Capstar Partners, was 
previously vice chairman of AMFM. LawTence is the onetime president/ 
COO of Jacor Communications. chuck taylor 

MTV AND XM MAKE A DEAL announced a programming deal with MTV Net- 
works that includes the creation of two 24-hour channels under the MTV and 
VH1 brands, showcasing music, news, and entertainment features (Billboard 
Bulletin, June 27). In return, XM — which launched its second satellite May 
8 and is scheduled to begin subscription-based broadcasting of more than 100 
digital audio channels this summer — will receive promotional spots on MTV 
Networks. Terms of the deal were not disclosed. erk gruenwedel 

ARBrTRON PURCHASES RADAR. After three failed attempts to develop a net- 
work radio service, Arbitron has purchased the RADAR network-radio 
audience-measurement service for $25 million in cash from Statistical 
Research. With an estimated $10 million in annual revenue, RADAR is the 
only ratings service to measure audiences for cleared commercials from 29 
radio networks, including ABC, Westwood One, Premiere, and American 
Urban. Arbitron has about $206 million in annual revenue. As early as this 
fall, Arbitron hopes to at least triple RADAR's 12,000 annual sample size 
based on telephone surveys by replacing telephone calls with 36,000 diaries. 
Arbitron could potentially increase the annual RADAR sample to L3 mil- 
lion, which is the number of diaries Arbitron collects annually for its quar- 
terly radio surveys in 286 markets. lurr bachman 

LOW MARKS FOR CLEAR CHANNEL Amid the slowdown and the absence of a 
healthy number of mergers and acquisitions, analysts are discovering new 
ways to critique radio groups. Lehman Brothers is now putting out a "rat> 
ings report card" after each Arbitron survey. Last week, Robertson 
Stephens' James Marsh rocked the industry with his score card on the man- 
agement of radio groups. "With the limited visibility common at this stage 
in the economic cycle, we believe investors should focus their attention on 
radio companies run by the best management team," Marsh wrote. Clear 
Channel, the darling of Wall Street for its consistent topline performance, 
was ranked dead last in the firm's management survey: "It is fair to say 
that the survey did raise some alarm bells for us regarding the Clear Chan- 
nel management team, and we will be focusing more time and attention to 
track their performance.' ' Coming out on top: Radio One, followed by Enter- 
com, Regent, Salem, and Emmis. katv bachman 

TORWCELU AMENDMENT BLACK-MARKED. It's not looking good for the Torricelli 
amendment to the campaign finance bill now in the House. The amendment 
would have shackled TV stations financially by forcing them to offer politicians 
advertising at bargain-basement rates. Radio was worried that it would be 
included in the provision, but a bipartisan group of Congressional leaders, includ- 
ing Commerce chair Bill Tauzin (R-La.), Telecommunications Subcommittee 
chair Fred Upton (R-Mich.), ranking Commerce member John Dingell (D- 
Mich.), and subcommittee member Gene Green (D-Texas), are seeking to kiD 
the amendment wholesale. The group sent a letter to the House Administra- 
tion Committee urging that the Torricelli amendment not be considered as part 
of the House campaign finance reform package. katt bachman 

NO SPANISH BONANZA? Arbitron released preliminary data from Census 2000 
for population estimates persons 18-plus. (This fall, population updates will 
include persons 12-plus.) And the much-anticipated jump in Hispanic listening 
may not be the bonanza for Spanish-language radio that some were expect- 
ing — at least in adult demos. In Los Angeles, the Census shows the Spanish 18- 
phis population to be 6\3% below what Arbitron had estimated. The biggest 
increase is Dallas, where the Census number for Hispanics is 35.7% greater 
than the Arbitron estimate. Both Chicago and Houston should increase by 
more than 15%. like I^A., Census data for Hispanics in San Diego was 85% 
lower than Arbitron and ft8% lower in San Francisco. katv bachman 
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ROCK RADIO REACTS 

( Continued from preceding page) 

you want to explain to them that this 
is a semiautobiographical snapshot of 
someone's life, that this is the way 
they see things." 

To ensure that they don't run afoul 
of the FCC, some companies have 
written their own policies regarding 
the content on their stations. Several 
years ago, Entercom drafted a policy 
with strict anti-violence rules, which 
prompted active KRXQ Sacramento, 
Calif., to take Guns N' Roses' "Used 
to Love Her" out of rotation. 

Many stations, however, don't feel 
the need to re-examine their playlists. 
Mirsky says, "We've played the un- 
edited version of 'Jeremy,' and we let 
the 'bullshit' fly in Pink Floyd's 'Money,' 
and we haven't had any complaints 
about it vet, but that could change." 

KRXQ PD Pat Martin says, "We 
haven't felt any need to re-evaluate 
our material. We're well aware of all 
the FCC guidelines and what's con- 
sidered safe and what isn't. We play 
the standard stuff that most active 
rock stations play. I don't think that 
anything we play could be consid- 
ered indecent." 

WHRL Albany, N.Y., seeks a mid- 
dle ground. "I've always been aware 
at WHRL that playing the barely 
edited version doesn't do me any 
good," PD Susan Groves says. "To 
maintain my credibility, I'm not 
going to play the sanitized-for-your- 
protection Wal-Mart version, but 
when they only edit out the V and 
the 'c,' I don't like that myself. The 
edits we've played and made our- 
selves are pretty much in line with 
what we should be doing." 

KRXQ's Martin says, "We air 
material in line with what our com- 
munity standards are. Some markets 
might be more or less tolerant. We 
play the unedited version of 'Jeremy.' 
I guess the community doesn't mind 
the Dyne] 'harmless little fuck.' " 

Most other stations also play the 
unedited version of "Jeremy," with 
WHRL's Groves having addressed 
a complaint on the air. "I told a 
caller that Eddie Vedder actually 
says 'harmless little Puck' and that 
it was a Shakespeare reference," 
she recalls, adding that the station 
"has always been pretty conscious 
of not being shocking just for the 
sake of being shocking." 

WCCC airs Alice in Chains' "Man 
in the Box" and "Heaven Beside 
You" with the profanity intact. "We 
let them go, and nobody says any- 
thing," Karolyi says, adding that the 
station has drawn the line with air- 
ing the current single from Dis- 
turbed, "Down With the Sickness." 
The profanity in the unedited version 
"is too much and too blatant, but we 
didn't like the label edit, so we made 
our own." WCCC recently found its 
standards tested when it presented 
a weekend of live album tracks. "All 
the IsongsJ were OK, but the intros 
and outros had some swears. After 
one play, they were edited." 

Groves concludes, "You should be 
expecting someone to be listening and 
rolling tape constantly. You should 
always picture a client or your com- 
petition listening. If you're not, then 
you're just being naive." 

73mm Teitelman is associate ed itor of 
Rock Airplay Monitor. Marc Schiff- 
man is managing editor of Airplay 
Monitor's rock and top iO editions. 
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I'M A BELIEVER 
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1 WANNA BE BAD 

LAVA/ATLANTIC 


WILLA FORD 


® 


RE-ENTRY 
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FLY AWAY FROM HERE 

COLUMBIA 


AEROSMITH 


39 


32 


26 


12 


THIS IS ME 

BAD BOY/ARISTA 


DREAM 
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FILL ME IN 


CRAIG DAVID 



Compiled from a national sample of airplay of Mainstream Top 40, Rhythmic Top 40 and Adult Top 40 stations 
supplied by Broadcast Data Systems' Radio Track service 245 Top 40 stations are electronically monitored 24 
hours a day. 7 days a week. Songs are ranked by Audience Impressions. O Tracks showing an increase in 
Audience over the previous week. A record which has been on the chart tor more than 20 weeks will generally 
riot recieve a bullet, even if it registers an increase in audience. Records below the top 20 are removed from the 
chart after 26 weeks. 0 2001 . Billboard/BPI Communications. 
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JOINT CAMPAIGN 

(Continued from page G7) 

Michiels says, Belgian act Lai's 
played in-store performances in 
Rennes and Annecy, France, and 
Milan to promote the release of 
its second album, Dorothea, 
while Spanish band Jarabe de 
Palo performed in-stores in Pa- 
ris and Brussels. "We have de- 
veloped a good strategy to 
increase the sales potential of 
local talent," he notes. 

To launch Euro Knac, Lais 
and U.S./European band Place- 
bo — which was formed in Lux- 
embourg — performed a show 
June 5 at Brussels' Ancienne 
Belgique venue. Virgin Belgium 
marketing manager Dis Huyghe 
explains, "The event was tele- 
vised live in all of Fnac's Euro- 
pean stores on giant screens 
and on the official Fnac Web 
sites." Huyghe stresses that for 
consumers, discovering Euro- 
pean artists was a key part of 
the campaign. 

Selected Virgin repertoire 
formed a "European common 
list" for the campaign, featuring 
cross-border priorities, plus a 
"local list" of domestic priori- 
ties, resulting in packages of 
some 40 albums tailored to each 
territory. "The broadcast of the 
Brussels show attracted quite 
some shop traffic, and we noted 
an [overall] increase of sales for 
the Euro Fnac repertoire. We 
hope to repeat the campaign in 
the future, and perhaps other 
record companies will jump on 
the train," says Fnac Belgium 
CD department manager Olivi- 
er de Coatpont. 

"The big challenge here is to 
develop and promote artists 
from anywhere in Europe on a 
Pan-European level," explains 
Virgin Continental Europe 
president Emmanuel de Bure- 
tel. "We established a priority 
list of developing acts like Ma- 
drugada [Norway], the ARK 
[Sweden], Jarabe de Palo, or 
Phoenix [France]." The cam- 
paign, he says, represented "a 
perfect way to support a selec- 
tion of albums from exciting 
artists from many different 
European countries. Fnac, with 
stores across Europe and its 
powerful promotion capability, 
is a perfect partner to deal with 
this campaign." 

De Coatpont, in turn, calls 
the campaign "our way of try- 
ing to create a unified market," 
and describes Virgin as "a 
dynamic partner when it comes 
to promoting and supporting 
local talent." 

Each of the participating na- 
tional Fnac operations used spe- 
cific Euro Fnac artwork on pro- 
motional and marketing tools, 
ranging from in-store posters to 
booklets and sampler CDs. But 
despite the Pan-European spir- 
it of the campaign, pricing var- 
ied between the six countries. 
"We didn't have unified prices," 
de Buretel explains, "but the 
margins |of difference] are 
within 1 euro [85 cents]. One of 
the main reasons for the differ- 
ence is that the countries 
involved don't have the same 
VAT [sales tax] rate." 



JILL PESSELNICK 



Bassist Corey Lowery says Stereomud will 
be getting in everybody's face soon, so 
people should prepare themselves for the 
group's fusion of melodies with hard rock. 

"I think people want to hear singing. There's 
time to scream, and there's time to sing. Peo- 
ple want to hear both now," he says. "We're a 
breath of fresh air. Rock/rap became almost 
mainstream at one point, and I come from that 
world. It feels good to write melody lines 
again. We want to play music for everybody, 
and this is what we enjoy doing." 

When Lowery, who was previously in the 
band Stuck Mojo, teamed up with former Life 
of Agony members Dan Richardson (drums) 



and Joey Z. (guitar), he opted to explore this 
unique sound. After guitarist John Fattoruso 
and vocalist Erik Rogers joined Stereomud, 
the chemistry among the quintet was instant. 




'There's time lo 
vervain, unci lln'reS 



— Corey Lowery, Stereomud 
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Stereomud kept itself under wraps to dili- 
gently put together a song set and present it 
to prospective labels. "For a year, we didn't 
let anyone hear anything about what we 

Billboard. 



sounded like. We worked on it and worked on 
it every day," Lowery says. "Loud really 
jumped on it and loved the music." 

The group's hard work resulted in its 
debut album Perfect Self, which includes 
the single "Pain," currently No. 38 on this 
issue's Modern Rock Tracks chart. Lowery, 
who co-writes lyrics with Rogers, says the 
song is about "all the different things that 
pain can do to you, all the forms it takes, 
and how it affects you. After all the things 
that you go through, if you understand the 
negative side of it, you can find the posi- 
tive. You can't understand love unless you 
understand hate." 
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HBO's 'Reverb 9 Series Features 
Uncut Shows, Online Elements 



'Reverb' returns: it was 

on hiatus for almost a year, but 
HBO's live-music series Reverb is 
back for a fourth season beginning 
Aug. 8. The series will air &-9 p.m. 
ET on Wednesdays. 

Some of the acts scheduled for 
Reverb this season are Green Day, 
the Black Crowes, Oasis, Cold- 
play, Grandaddy, Guided by 
Voices, Creeper Lagoon, Prime, 

Old 971b, Eemy Zero, 

Lucky Boys Confu- ^^^™ 
sion, Pete, Bouncing 
Souls, and Penny- 
wise. 

New for this season 
is an interactive 
online element. AOL 
will feature Reverb 
content designed to 
promote the show, 
including such ex- 
clusive content as ex- 
tended performance 
footage and live chats 
with Reverb artists. 

HBO and AOL are 
both owned by AOL 
Time Warner. 

Unlike most con- 
certs on TV, the Reverb shows are 
uncensored, giving the program 
an authenticity that's rare for tel- 
evised concerts. 

Reverb executive producer 
Will Tanous says the show 
wants to maintain its focus of 
"capturing the spontaneity of 
artists in a natural live environ- 
ment, documentary-style, not 
with music-industry types in the 
audience but with fans who paid 
money to see these bands." 

First and foremost, the artists 
chosen for the show have to be 
"great live acts," Tanous contin- 
ues. "We want to preserve the 
balance of established and de- 
veloping artists." 

He reveals that Reverb will fea- 
ture more R&B and hip-hop acts 
and that it may base special epi- 
sodes around music festivals. 

THIS & THAT: Friday (13) is 
the deadline for record companies 
to submit applications for videos 
to be considered for the 2(K)1 Bill- 
board Music Video Awards. The 




by Carla 
Hay 



awards show will take place Nov. 
2 at the Beverly Hilton Hotel in 
Beverly Hills, Calif.; the ceremo- 
ny is the grand finale to the Kill- 
board Music Video Conference, 
set for Oct. 31 -Nov. 2. For more 
information about the Billboard 
Music Video Conference and 
Awards, contact Michele Jacan- 
gelo at 646-654-4660 or e-mail 
bbevents@billboard.com. Infor- 
mation can also be 
found online at 
billboard.com/events/ 
mvc . . . Music Choice 
has named Claire 
McCabe West Coast 
director of sales, 
artist and label rela- 
tions. She was previ- 
ously Disney Channel 
director of alterna- 
tive programming. 
McCabe says that 
Music Choice is ac- 
tively looking for 
more artists to be 
included in its week- 
ly OnStage concert 
series on cable and 
satellite TV. 

Local show spotlight: 

This issue's spotlight is on the 
Detroit-based R&B/hip-hop pro- 
gram Video Go Go. 

TV affiliate: Comcast Cable in 
Detroit. 

Time slot: 10-11 p.m. Tuesday 
through Friday. 

E-mail address: videogogo@aol 
.com. 

Key staffers: Nat Morris, exec- 
utive producer; Chuck WUliams, 
producer; Natasha Morris, sales 
and marketing director; Bernard 
McBride, editor. 

Following are five videos played 
during the week that ended June 16: 

D-12, "Purple Hills" (Shady/ 
Interscope). 

Alicia Keys, 'Tallin' " (J). 

Christina Aguilera, LiT Kim, 
Mya & Pink, "Lady Marmalade" 
(Intei-scope). 

SBall & MJG Featuring DJ 
Quik. "Buck Bounce" (JCor/Inter- 
scope). 

Jill Scott, "The Way" (Hidden 
Beach/Epic). 



PRODUCTION NOTES 



LOS ANGELES 

The Brothers Strause direct- 
ed Powerman 5000's "Bomb- 
shell" video. 

Dena Cali filmed the "I'm Your 
Girl" clip with director Michael Q. 

OTHER CITIES 

Coldplay's "Shiver" was directed 
by Bob Sarles in San Francisco. 

" Steven T. MiUerand Brad Mura- 
no directed Neal Coty's "Breathin' " 
clip in Forth Worth, Texas. 



Spacehog filmed the video "At 
Least I Got Laid" in New York 
with director Adolfo Doring. 

Atlanta was the location for Patty 
Loveless' "The Last Thing on My 
Mind," directed by Trey Fanjoy, 
and India. Arie's "Brown Skin," 
directed by Tim Story. 

John Hillcoat directed two 
Nick Cave & the Bad Seeds 
videos in London: "As I Sat Sadly 
by Her Side" and "Fifteen Feet of 
Pure White Snow." 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 




Continuous Programming 
1235 W. Street, NE 
Washington, D.C. 2001 1 



3 St. Lunatics, Midwest Swing 

4 Destiny's Child. Bootylicious 

5 Jagged Edge, Where Tne Party AI 

6 Usher. U Remind Me 

7 Alkia Keys, ratlin 

8 Mustq, Girt Ne*t Door 

9 Lit' Romeo, My Baby 

10 Marian Carry, 

1 1 Lil Bow Wow, Ghetto Girls 

12 Jahelm, Just In Case 

13 Luther Vandross. lake You Out 

14 R. Kelly. Fiesta 

15 Bin Cantieil. Hit Em Up Style 

16 Ctoaru iqjkrt, li Km, Hfl tFM. L£y UiTMOt 

17 Faith Evans, Can't Believe 

18 Erich Sermon Feat. Ma, Mir- ■ 

19 Lil' Mo, Superwoman 

20 Redman, Let's Gel Dirty 

21 Beanie Siget. Beanie (Mack B**") 

22 Case, Not Your Fnend 

23 Trick Daddy, I'm A Thus 

24 Craig David, Fill Me In 

25 Aaliyah, We Need A Resolution 

26 Missy Elliott, Get Ur Freak On 

27 Ja Rule, I Cry 

28 1 12, Peaches & Cream 

29 Janet. Someone To Call My Lover 

30 'N Sync, Pop 

31 Bilal, Love It 

32 Eve, Let Me Blow Ya Mind 

33 Lil Jon l> East Side Boy/, Bia Bia 

34 Jimmy Cozier. She's All I Got 

35 Protect Pat, Don't Save Her 

36 Ray J. Wait A Minute 

37 Slsqo, Can I Live 

38 Three The..., Let's Get It 

39 3LW. Playas Gen' Play 

40 Snoop Dogg, Just A Baby Boy 

41 Foxy Brown. Oh Yeah 

42 OutKast, So Fresh. So Clean 

43 Snoop Dogg Feat. Bute. ..ocser Ccnt-o 

44 Dave Hoilttter, Take Care 01 Home 

45 Sunshine Anderson. Heard It AJi Before 

46 Pastor Troy, Thrs Tha City 

47 Kardirul Off (shall. Bakardi Slang 

48 Coo Coo Cal. My Projects 

49 Petey Pablo. fU&e Up 

50 Bad Azz. Wrong Idea 

— NEW ONS ■ 

AZ. Everything Is Everything 
Turk, Freak Oem Girls 
Gangsta Boogie, Love Don't Live 
Krayne Bone. Hard Time Hustlin' 



Continuous programming 
2806 Opryland Dr.. 
Nashville, TN 37214 

1 Toby Keith, I'm Just Tafcin' About TonigM 

2 CMy Wright, Never Love You Enough * 

3 Gary Allan. Man Of Me * 

4 Faith Hill, Wm You'll Be 

5 Lonestar, I'm Already There 

6 Dolly Parton, Shine * 

7 Sara Evans, I Could Not Ask For More 
B Jamie O'Neal, When I Ttiir* About Angels 
9 Montgomery Gentry, She Couldn't Cranof Me 

10 Brooks 1 Dunn. Ami Nothing 'Bout You ' 

1 1 Kenny Chesney, Don't Happen Twice 

12 Brad Paisley. Two People Fell In Love 

13 Lila McCann. Come A Little Closer 

14 Chm Cagle, Laredo 

15 Keith Urban. Where The Blacktop Ends 

16 Brooks l Dunn, Only In America 

17 Billy Gilman, She's My Girl 

1 8 Alan Jackson. When Somebody Loves You 

19 Tammy Cochran, Angels In Waiting 

20 MrtM Vfmr W -'mr W>w ii TV Bub 

21 Cm* Thomson. MM I Really Meant To Say 

22 Carolyn Dawn Johnson , Complicated 

23 Keith Urban. But For The Grace Of God 

24 Darryl Woney. Second Wind 

25 Charlie Rotxson, I Want You Bad 

26 Trnhi fearwood, I Wwo'w Lweil You Arrmsy 

27 Toby Keith. You Shouldn't Kiss Me 

28 LeAnn Rimes. I Need Yoj 

29 Jessica Andrews. Who I Am 

30 Nickel Creek. Whtn You Come Back Down 

31 Trick Pony, On A Night Like This 

32 Alan Jackson, Www Memory 

33 Diamond Rio. One Mom Day 

34 Faith HMI, The Way You Love Me 

35 Travis Tint, It's A Great Day To Be Air* 

36 Sara Evans, Bom To Fry 

37 Lee Ann Womack, I Hope You Dance 

38 Jamie O'Neal, There ts No Arizona 

39 K 

40 Toby I _ _ ... 

41 Terrt Clark, No Fear 

42 Elbert West. Diddley 

43 Kenny Rogers, There You Go Again 

44 Faith Hill, If My Heart Had Wines 

45 Patty Loveless. The Last TnrcOn My Mind 

46 Jo Dee Messina, That's The Way 

47 Rodney Crowetl, I Walk The Line 

48 Diiie Chicks, Cowboy Take Me Away 

49 Darryl Worley, A Good Day To Run 

50 George Strait. Write This Down 

■ Indicates Hot Shots 



Met»M Tlx Meet. Art Horjcdj has Bui js Oides 
Mark Wills, Loving Every Minute 
Sttvt Earta, I Don't Want To Lose You Yet 



1 'N Sync. Pop 

2 Destiny's Child, Bootylicious 

3 Blink 182, The Rockshow 

4 Eve, Let Me Blow Ya Mind 

5 Jennifer Lopez, I'm Real 

6 Sugar Ray, When It's Over 

7 MnlgataUfeaYilMLttUr^ 

8 Staind, It's Been Awhile 

9 Weezer, Hash Pipe 

10 Janet, Someone To Call My Lover 

1 1 Manah Carey, Loverboy 

12 112, Peaches & Cntam 

13 Sum 41. Fat Lip 

14 Alien Ant Farm, Smooth Criminal 

15 Usher, U Remind Me 

16 Blu Cantrell, Hrt'em UpStyle 

1 7 City High. What Would You Do 

18 Dan MjTthiws Band. Tre Uace B*t*.Kr 

19 311. You Wouldn't Believe 

20 Linkin Park, Crawling 

21 Lil' Mo, Superwoman 

22 702, Pootie Tanpn 

23 Missy Elliott, One Minute Man 

24 Jagged Edge, Where The Party At 
U2YFJevation 



29 

26 Wiila Ford, I Wanna Be Bad 

27 Dream, This Is Me 

28 Backstreet Boys, More Than That 

29 Train. Drops Of Jupiter 

30 Aaliyah, We Need A Resolution 

3 1 Slone Temple Pilots, Days Of Trie Week 

32 Ja Rule Feat Lil' Mo. I Cry 

33 Drowning Pool. Bodies 

34 Tool. Schism 

35 Aerosmrth. Fly Away From Here 

36 Fuel, Bad Day 

37 Eve 6, Here's To The Night 

38 Erkk Sermon, Music 

39 Craig David, Fill Me In 

40 Alicia Keys, Fallin 

41 Shaggy. Freaky Girl 

42 Dave N avarro, Rexall 

43 Depeche Mode. Dream On 

44 GoriUaz, Clint Eastwood 

45 Redman. Let's Gt't Duly 

46 Smash Mouth. I'm A Believer 

47 BBMak, Ghost Of You And Me 

48 Three The..., Let's Get It 

49 Marilyn Manson, The Nobodies 

50 Tyres*, I Like Them Girls 

" Indicates MTV Exclusive 



Kurupt, It's Over 

Nivea. Don't Mess With The Radio 
The Crystal Method, Name Of The Game 



MUSK rutsT 
Continuous programming 
1515 BiWway. NY, NY 10036 

1 Sugar Ray, When It's Over 

2 Incubus, Drive 

3 Tram, Drops Of Jupiter 

4 Janet, Someone To Call My Lover 

5 Lllehouse, Hanging By A Moment 

6 Staind. It s Been Awhile 

7 U2. Elevation 

8 Aerosmrth, Fly Away From Here 

9 Dave Itotthewi Sand. The Space 8er»eei 
10 Fuel. Bad Day 

U Stevte Nicks. Every Day 

12 Faith Nil. There You'll Be 

1 3 Mariah Carey, Loverboy 

14 Uncle Kr acker. Follow Me 

15 Destiny's ChHd, Bootylicious 

16 R.E.M.. Imitation Of Life 

17 Backstreet Boys, More Than That 

18 Matchbox Twenty. Mao Season 

19 Stone Temple Pilots. Days Of The Week 

20 David Gray, Please Forgive Me 

21 Bon Jovi, One Wild Night (Live) 

22 Moby, South Side 

23 Depeche Mode, Dream On 

24 Janet, Atl For You 

25 Fuel, Hemorrhage (In My Hands} 

26 Five For Fighting. Superman 

27 Fetboy Slim. W&apert C Choice 

28 Sting. After The Rain Has Fallen 

29 Dido. Thank You 

30 Jennifer Lopez, Play 

31 Madonna. Don't Tell Me 

32 IndlaJuie, Video 

33 Everclear, Brown Eyed Girl 

34 0>WwJ**ra.ulwi!*, 

35 Melissa Etheridge. I 

36 U2, Beautiful Day 

37 Sir Mht-A-Lot, Baby Got Back 

38 Lrrvry Krintz. ftjt You Gcri".» Go My Way 

39 Madonna, Ray Of Light 

40 Enrique Igltsias, Bailamos 

41 The Com, Breathless 

42 Andreas Johnson, Glorious 

43 Matchbox Twenty. If You're Gone 

44 3 Doors Down, Kryptonite 

45 Lenny Kravrtat, Agam 

46 No Doubt, Simple Kind Of Life 

47 Smash Mouth, I'm A Believer 
46 B-52'S, Love Shack 

49 Go-Go's. Vacation 

50 IhcraeJ Jacks*. Dr'lStDC'TilVuGHErrjur 

— NEW ONS " 

Melissa Etheridge, I Want To Be In Love 
Eve 6, Here's To The Night 
Usher, U Remind Me 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL A LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JULY 14. 2001. 



Continuous programming 
200 Jericho Quadrangle 
Jericho. NY 11753 



I. Bodies (NEW) 
Scapegoat Wax, Aisle 10 (NEW) 
Missy Elliott, One Minute Man 
Stone Temple Pilots, Days Of The Wee* 
Janet. Someone To Call My Lover 
Jagged Edge. Where The Party At 
3U, You Wouldn't Believe 
012, Purple Hills 
Fuel, Bad Day 

Dave Matthews Band, The Space Between 

Mariah Carey, Loverboy 

Destiny's Child, Bootylicious 

Lit 1 Mo, Superwoman Pt. II 

Blink-182. TheRxk Show 

City High. What Would You Do? 

Sugar Ray, When It's Over 

Ja Rule, I Cry 

Travis, Sing 

Weezer, Hash Pipe 

Eve 6. Here's To The Night 

c m i ii n • l 

[V] 

Continuous programming 
8, F. One Harbourfront 
18, Tak Fung, Street Kowtoon 
Hong Kong 

Faith HHI. There You'll Be 

ChnstiuJfulera. uT Km. Mya I Pit*, La* MirraUrt? 

Sugar Ray, When It's Over 

Mandy Moore, In My Pocket 

Shaggy. 

Plus One. Here In My Heart 
Ronan Keating, Lovin' Each Day 
Powderflnger, My Happiness 
Jennifer Lopez, Play 
U2, Elevalion 



Q|2 

Continuous programming 
1515 Broadway 
New York, NY 10036 

Cake, Short Skin I Long Jacket 
Alien Ant Farm, Smooth Criminal 
Nine Inch Nails, Deep 
Violator, What II Is 




Continuous programming 
299 Queen St West 
Toronto, Ontario MSV2Z5 

Usher, U Remmd Me (NEW) 

8aby Blue Soundcrew. Love Em Ail (NEW) 

Joy Drop, Sometimes Wanna Die (NEW) 

The Kim Band. What A Drag! (NEW) 

LiveonRelease. Get With It (NEW) 

Cefca, Snort Skirt/long Jacket 

The Crystal Method. Name Of The Game 

Staind, It's Been Awhile 

Sum 41, Fat Lip 

Our Lady Peace. Life 

Sugar Jones, Days Like That 

Wave, California 

Weezer. Hash Pipe 

U2, Elevauon 

Bran Van 3000, Astounded 
'N Sync, Pop 

Blink 182. The Rock Show 
Desbny's Child, Bootylicious 
Backstreet Boys, More Than That 
Snow, Joke Thing 



Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Dado, Thank You 

Motnia, Molde Pertecto 

Crazy Town, Butted y 

Benjamin Diamond, Little Scare 

Gonllaz, Clint Eastwood 

Destiny s ChHd, Survivor 

Madonna, What It Feels Like For A Girl 

Ronan Keating, Lovm' t*:r> Oay 

*N Sync, Pop 

El Gran Sllenclo, Dejenne Si Estoy Uoranoo 

Westirfe, Uptown Girt 

Jennifer Lopez. Play 

Oreja De Van Gogh, Cuidate 

Aerosmith, Jaded 

Jumbo, Rockstar 

U2, Elevalion 

Bon Jovi. One Wild Night 

Blink-182, The Rock Show 

Backstreet Boys, The Call 

Morbo, Ensename 



UIWX-rlESSWm 

2 hours weekly 
3900 Main St 
Philadelphia. PA 19127 



Babyface. There She Goes 

Beanie Siget. Beanie (Mack B""l 

Aaliyah, We Need A Resolution 

Redman, Let's Gel Orty ll Can') Get in Da Ojtj] 

Jagged Edge, Where The Party At 

Missy Elliott, One Minute Man 

Timbaland & Magoo, Drop 

.■.'..'.(.'.-;-•■ kryiiMuLatr MaouBdt 

Tha Liks. Best U Can 

The Isrey Brothers. Contagious 

Eve, let Me Blow Ya Mind 

112, Peaches & Cream 

Erick Sermon, Music 

2Pac, Until The End Of Time 

Jill Scott. The Way 



5 hours weekly 
223-225 Washington St 
Newark. NJ 07102 

U2, Elevation 

The Wallflowers, Letters From The Wasteland 

Radtohead, Pyramid Song 

Sterne Nicks. Every Day 

Rod Stewart. Don't Come Around Here 

Camera rtfdk* If Km. Mya 1 Ptt. La* Man** 

Our Lady Peace, Lile 

India .Arie. Video 

Janet, All For You 

Monster Magnet, Heads Explode 

Green Day, Waiting 

Tool, Schism 

Gloria Estefan, Out Of Nowhere 

Statk-X. Thrs Is Not 

Weezar, Hash Pipe 

Everclear, Brown Eyed Girt 

Dave Matthews Band, The Space Betweer 

Run-D.M.C, Rock Show 

Ours, Sometimes 

Joan Osborne, Lcve Is Alive 



CMC 



CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

•H Sync. Pop 

Usher. U Remind Me 

Linkin Park. Cry/, mg 

Jessica Simpson, Irresistible 

Backstreet Boys, More Than That 

98 Degrees, The Way You Want Me To 

Destiny's Child. Bootylicious 

3LW, Playas Gon' Play 

Blink-182. The Rock Show 

Aaliyah, We Need A Resolution 

Janet, Someone To Can My Lover 

Ul' Romeo, My Baby 

Eve, Let Me Blow Ya Mind 

Rehab. It Oon't Matter 

O-Town, Alt Or Nothing 
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CHRISTIAN LABELS RISE IN NASHVILLE 

(Continued from page 1) 




corporate landscape — in the wake 
of acquisitions by major corpora- 
tions Zomba and EMI, respective- 
ly — a new crop of indie labels has 
sprung up, including several artist- 
owned ventures. 

Michael W. Smith, who has spent 
nearly 20 years on the Reunion roster, 
started Rocketown Records five years 
ago. The company has since launched 
the careers of Dove 
Award-winners 
Chris Rice and 
Ginny Owens, 
among others. Toby 
McKeehan, one- 
third of Fore- 
Front's flagship act 
dc Talk, formed 
Gotee Records 
eight years ago 
with Joey Elwood and Todd Collins. 
Audio Adrenaline members Bob 
Herdman, Mark Stuart, and Will 
McGinniss launched Flicker Records 
in January 2000, with Herdman com- 
ing off the road to helm the fledgling 
venture. And the Newsboys' Peter 
Furler teamed with manager Wes 
Campbell to create Inpop Records. 

Artists aren't alone in the busi- 
ness of launching new ventures. Jeff 
Moseley, who in his career has 
served as president of the Benson, 
Starsong, and Reunion labels, has 
launched two record companies: 
M2.0 Communications and INO 
Records. (He's also a partner in 
Inpop.) Susan and Rod Riley 
started the church-oriented Spir- 
it-Led Records in 1999 and fol- 
lowed suit earlier this year with 
Fervent Records, a new venture 
which, they say, will target "Gen- 
eration Y" consumers. It bowed 



with the July release of new act 
By the Tree's Invade My Soul. 

FERTILE SOIL 

A major factor behind the prolifer- 
ation of independent Christian labels 
has been the consolidation that 
occurred in the "90s. It all began when 
EMI bought Sparrow and continued 
to build the EMI Christian Music 
empire by purchasing the StarSong, 
rerthink, and ForeFront labels. 

Not to be outdone, Zomba began 
with the acquisition of Brentwood 
Records and subsequently added 
other labels to its stable — including 
Reunion, Verity, and the now-defunct 
Benson label — to form what is now 
Provident Music Group. 

"Whenever there's consolidation 
among the majors, which has hap- 
pened over the past few years, it cre- 
ates an opportunity for new inde- 
pendents to flourish," says Moseley, 
whose M2.0 and INO labels are dis- 
tributed by Word. "Some artists would 
much rather be in a smaller environ- 
ment where they can talk to the per- 
son who actually runs the label, makes 
the decisions, and writes the checks." 

Smith admits that consolidation was 
a factor in his decision to start Rocke- 
town. "When the corporate folks were 
buying up all the labels, I felt like there 
was something lost. The only thing I 
knew was the little record company, 
Reunion Records. I knew there were 
going to be artists who really desired 
that small, family kind of thing." 

Smith — who signed to Reunion in 
1982 and remains the label's flagship 
artist — says he modeled Rocketown 
on his early days at Reunion. "The 
good part was sitting around dream- 
ing, listening to records, and getting 



newsline... 

NAPSTER temporarily shuttered its file-swapping service July 2 while it 
attempts to retool its new filtering technology (.Billboard Bulletin, July 3). 
Sources say the decision was voluntary. No time frame for reinstatement 
of file-sharing has been disclosed. The move comes as Napster gears up to 
launch a pay version of the service later this summer. brian garrity 

THE GAY-THEMEO WOTAPALAVA TOUR, which was to hit 18 cities throughout 
July and August, has been postponed until next year {Billboard Bulletin, 
July 3). Organizers blame poor ticket sales and the failure to find a new 
headlining act after Sinead O'Connor backed out of the event The tour was 
also to have featured the Pet Shop Boys, Rufus Wainwright, Soft Cell, and 
the Magnetic Fields. todd martens 

AL JARHNE OF THE BEACH BOYS filed suit June 29 against bandmates Mike 
Love and Brian Wilson; Wilson's wife, Melinda; the trust of the late Carl 
Wilson; and the band's label, Brother Records, alleging they attempted a 
"corporate squeeze out" of Jardine from participation in Beach Boys con- 
certs. The action, filed in California Superior Court in Los Angeles, seeks 
compensatory and punitive damages to be determined. emus morris 

SONGWRITER/PRODUCER KIKE SANTANOER filed a multi-count lawsuit July 3 in 
the Circuit Court of Miami Dade, Fla., against Emilio Estefan Jr., Estefan 
Enterprises, and Foreign Imported Productions Publishing (FIPP). The 
suit alleges numerous breaches of Santanders exclusive songwriting agree- 
ment with FIPP and exclusive producing agreement with Estefan Enter- 
prises and seeks to terminate both agreements. leila cobo 

A GROUP OF SONGWRITERS and publishers has filed a copyright infringement 
suit against Aimster; its CEO, Johnny Deep; and his companies, AbovePeer 
and Buddy USA. The suit, filed last week in U.S. District Court for the 
Southern District of New York, contends that songs whose copyrights are 
controlled by the plaintiffs — songwriters Leiber & Stoller and publishing 
companies the Rodgers & Hammerstein Organization, Criterion Music, 
and Famous Music — are illegally available on Aimster {Billboard Bulletin, 
July 5). The plaintiffs seek $150,000 for each infringement and an injunc- 
tion to prevent Aimster from making the songs available, todd martens 



creative. I'm not saying Reunion 
today is bad, but it looks and feels a lot 
different There are good things about 
that and not-so-good things." 

Herdman says part of the reason he 
and bandmates McGinniss and Stuart 
started Flicker was to extend their 
involvement in the industry. "We real- 
ly want for this to be our future and to 
stay involved in Christian music 
beyond our years." 

Instead of turning over the market- 
ing to their distributor, Chordant, or to 
an outside consultant, McGinniss and 
Stuart chose to operate the label them- 
selves. Herdman also decided to take 
a smaller role in Audio Adrenaline. "I 
don't know if I was the most qualified 
or the most expendable from the 
band," Herdman says with a laugh, 
"but I still get to be involved. I most- 
ly wrote lyrics, and I still get to do 
that. I just don't travel anymore." 

Upcoming projects that Herdman 
is shepherding include Soul Lift, a 
compilation featuring Johnny Cash, 
Vestal Goodman, Russ Taff, LaRue, 
T-Bone, Mark Stuart, the Benjamin 
Gate, and others due Aug. 15, as 
well as the Aug. 28 debut of a new 
boy band, Phat Chance. 

"I look back at ForeFront [Audio 
Adrenaline is still with the label], and 
now I understand why they did cer- 
tain things," Herdman says. "Being 
an artist, a lot of times you're upset 
with the label because you dont think 
they do enough for you. A lot of les- 
sons have been learned along the 
way, and I still have a lot to learn. I 
spent more than 10 years on the road 
as an artist, and now I'm doing this. I 
don't know if I'm harder or [more] 
lenient on the artists because I un- 
derstand the things they are going 
through. But then again, I've done it 
so [I tell artists], 'Don't come crying 
to me about it I know what it's like.' " 

GOOD TIMES 

The fact that independents are 
flourishing is not only obvious in the 
songs on Christian radio but in the 
records being sold. Independent-label 
artists have scored high-profile wins 
at the Gospel Music Assn.'s Dove 
Awards and the Grammy Awards. 

Rocketown's Rice won the Dove for 
male vocalist of the year in 1999 — 
beating out label owner Smith — and 
Owens took home the best new artist 
Dove in 2000, an award won the pre- 
vious year by Gotee's Jennifer Knapp. 
Along the way, Flicker band Pillar 
picked up a Dove, as did Inpop's 
Tree63. WZffs first release, the Brook- 
lyn Tabernacle Choir's God is Work- 
ing, won a Grammy. 

"That's when you go home, sit in 
your chair and say, 'I am a blessed 
man,' because you realize you didn't 
bloc-vote any of those things," Mose- 
ley says of independents winning 
awards. "Evidently somebody cared, 
because somebody voted for them 
outside your office." 

Corporate consolidation has dis- 
placed many of Christian music's vet- 
eran executives, as well as a fleet of 
marketing, promotion, and publicity 
personnel who now supply services to 
independents that operate with rela- 
tively small staffs and rely on out- 
sourcing to supplement needs. 

Though limited resources are a 
challenge for independent labels, 
several factors in today's environ- 
ment are making it easier to launch 




new indie ventures. Moseley says, 
"Where the market is today, some 
of the most talented people are out- 
side the corporate structure and are 
freelancers or consultants. I don't 
believe that used to be the case." 

In addition, Moseley says, "Tech- 
nology has really allowed the birth 
of the independent label." Voice mail 
and e-mail, for example, make it pos- 
sible to get by with 
less support staff. 
"We design prod- ^K^.- 
uct covers on com- 
puters, proof them 
online, and e-mail I 
them back and 
forth," Moseley 
says. "It's tremen- riley 
dous for independ- 
ent labels. We have Web sites where 
we sell our products, and we are able 
to get our message out in a much 
more cost-effective manner. [Ar- 
tists] are uploading MP3 files on the 
Web and I'm listening to demos. 
Technology has really enabled the 
independent to do a very effective 
job in an affordable manner that was 
not there three or four years ago." 

Susan Riley agrees that "the 
world is smaller than it used to be," 
citing the Internet as a great way 
to become aware of new artists. 
"More people are hearing about 
bands all over and want to offer up 
opportunities for those bands." 

DOLLARS AND SENSE 

Since indies don't have the advan- 
tage of a major corporation's deep 
pockets, cash flow is almost always 
the biggest challenge. "It forces you 
to think creatively so you don't just 
throw money at problems," says 
Gotee president 
W ■m Joey Elwood. "The 

I best businesses al- 
I j«?v/i ways thrive off the 
best ideas. It puts 
you in a position 
where you have to 
be creative. Some- 
moseley times when you 
have cash reserves 
and you have size, you tend not to be 
creative. You buy creativity." 

Gotee is among the Christian 
community's best-established inde- 
pendent labels. The label bowed 
seven years ago with the release of 
Out of Eden's Live the Day. Its cur- 
rent roster includes the Katinas, DJ 
Maj, and Jennifer Knapp. 

Rocketown president Don Don- 
ahue says that to turn a profit, indie 
labels must be realistic in their 
spending. He admits his label was 
conservative in launching debut act 
Chris Rice, estimating that with "an 
acoustic guitar-playing male singer/ 
songwriter, a little cerebral — itH sell 
20,000 units. So we spent the money 
to break even at 20,000 units, and to 
date, it's sold more than 300,000. It's 
wonderful to get that surprise 
rather than saying, 'Let's spend 
$150,000 and hope it's going to win.' " 
One factor in the success of both 
Rocketown and Gotee is the specific 
niches the labels have carved in the 
Christian music market. "We haven't 
intentionally done this, but Rocke- 
town has created a brand," Donahue 
says. "So retailers trust us and radio 
trusts us now — and that's not some- 
thing you can buy on the front side." 
Gotee prides itself on being tapped 




into the youth culture. "Our niche is 
trying to meet kids where they're at," 
Elwood says. "For most independent 
labels, their niche is about a genre. It's 
a hip-hop label, an AC label, a rock 
label, or an alternative label. It's hard 
to be an independent and hit every- 
thing. At Gotee, we've tried to run the 
gamut and be a full-service label for 
youth in America. It's a much tougher 
road than just saying, 'I'm going to be 
a rock labeL' " 

Newer indies are looking to es- 
tablish their own identities. When 
Furler and Campbell launched Inpop, 
the intention was for it to be a vehi- 
cle for exposing acts from around the 
globe. Inpop artist Phil Joel (also a 
member of the Newsboys) is a New 
Zealand native, and the roster also 
includes South African band Tree63 
and Aussie band Rhubarb. The label 
is currently widening its scope and 
has recently signed Minnesota-based 
band Go Fish. 

WHAT A CONCEPT 

Rod and Susan Riley launched their 
first label, Spirit-Led, to cater specif- 
ically to the church with concept prod- 
uct. "We learned all our hard knocks 
on concept music," says Susan, who 
serves as co-GM with husband Rod, 
who has also continued working as 
national accounts director at Provi- 
dent Music Group. (Provident distrib- 
utes both Spirit-Led and Fervent.) 
"We really felt comfortable with that, 
because we understand the church. 
Then we saw a need for another, very 
ministry-minded, artist label. That's 
why we started Fervent." 

Another Nashville-based inde- 
pendent that, like Spirit-Led, is con- 
centrating on concept product is 
Coventry Records. Distributed by 
Vantage Group Sales, the label has 
several product lines including 
Cathedral Classics, devoted to clas- 
sic hymns; Celtic Crossings, geared 
toward Christian Celtic music; and 
Coventry Consort, dedicated to in- 
strumental sacred music. The ven- 
ture has been developed by partners 
Carol McClure, a concert harpist; 
veteran arranger/producer Wes 
Ramsay; independent art director 
Dawn Rogers; and record/video pro- 
ducer Eric Wyse, who formerly 
served as director of A&R for Warn- 
er Bros.' Christian division. 

Wyse says, "In the first 18 months 
of operation, we'll put out about 22 
or 23 albums." Most will be compila- 
tions of music licensed from abroad. 
"It's somewhere between a lifestyle 
label and a classical label. We will do 
a lot of direct-mail marketing, and 
all the direct mail drives people to 
the Web site [coventrymusic.com]." 

Wyse says that Coventry's launch 
has lacked the usual music-industry 
fanfare. "I can't spend $25,000 launch- 
ing this. I've watched people do it and 
you burn through your money too fast 
I just want to find our niche, core audi- 
ence, and hit those consumers over 
and over again." 

All those involved in the independ- 
ent-label scene say the challenges are 
great, but the rewards are greater. 
"At first you think, This is fun,' but it 
does get serious," Campbell says. "A 
label is all about long-term invest- 
ment It's a slow-growing mutual fund. 
It's high risk, but if you really go with 
what you believe, it's about growing 
something you can be proud of." 
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NASHVILLE INDIES FOCUS ON MUSIC 

(Continued from page 1) 



good music to the marketplace. The 
artists, meanwhile, view indies as a 
vehicle to retain — or obtain — cre- 
ative control of their careers. 
In the past few yen), numerous 
country-based 

0 indies have opened 
here — with indus- 
try veterans at the 
helm. They include 
Audium, Bandit, 
Broken Bow, Dual 
Tone, Music City 
austin Records, Radio 
Records, Relent- 
less/Nashville, SunBird, VFR, and 
WE Records. 

Several artist-owned labels have 
also emerged, including Joe Stamp- 
ley's Critter Records, Kenny Rogers' 
Dreamcatcher, Eddy Raven's RMG. 
Paul Overstreet's Scarlet Moon, and 



Lari White and Chuck Cannon's 
Nashville Underground. 

"Having spent almost 30 years 
with the majors, the really cool thing 
was that I've been able to do this 
because of music that I loved," says 
Music City Records president/CEO 
Bob Heatherly. "I was kind of look- 
ing forward to retirement , but then 
I got excited about [Sonny Burgess], 
and next thing I know, I'm in the 
record business." 

SPENDING SMART MONEY 

Ree Guyer Buchanan, owner of 
Wrensong Publishing, says she 
decided to launch WE Records 
after realizing that there was more 
artist development going on at pub- 
lishing companies these days than 
at most major labels. "Obviously, 
you have to spend smart money to 



make something happen, but at the 
end of the day, I really believe if we 
make the music right, people are 
going to buy it." 

VFR partner and managing direc- 
tor of operations Paul Lucks says he 
founded his label with veteran record 
executive Harold Shedd with a sim- 
ple principle in mind: "If we found 
great music, we'd try to take it to the 
marketplace. We didn't decide, 'OK, 
let's go compete with RCA and 
Warner Bros.' We thought we would 
start a record company, find some 
interesting music, and market it." 

Others saw opportunity on the 
horizon. Audium Records president 
Nick Hunter launched the Koch- 
distributed label in 1999 along with 
former partner Simon Renshaw be- 
cause, he says, "fWith] everything 
out there closing, good artists with 



good music [were] without labels. 
It just seemed like the right time." 

Dave Roy, president of Relentless/ 
Nashville, also cites the consolidation 
of the majors as a factor in his decision 
to launch the Madacy-owned imprint 
in January. "We real- 
ly looked at the land- 
scape [and saw] all 
the classic artists 
who had no label 
homes but were still 
touring and had big 
fan bases. With our 
boy distribution, we 
thought we could 
provide a great service in putting 
this label together." 

With Madacy's clout behind it, 
Relentless ended up handling distri- 
bution for other indies, including 
Music City and WE, and Roy says 




NEW GENRES TAKE ROOT IN NASHVILLE 

(Continued from page 1) 



wealth of artistic and business 
opportunities more than overcome 
any obstacles. 

"It's like a full-time job trying not 
to get tagged as a country-music 
label," admits Steve Taylor, presi- 
dent of Squint Entertainment, label 
home of Sixpence None the Richer 
and new hip-hop group L.A. Sym- 
phony. "I'm very proud to be in 
Nashville, and I love living here, but 
it's not a flag I wave when I'm trying 
to break L.A. Symphony." 

Music fans don't care where a label 
is based, points out Jack Emerson, 
owner/operator of E-Squared Rec- 
ords along with partner/artist Steve 
Earle. 'There are perception issues, 
not from the fans but from within the 
industry," he says. "People's predis- 
position is to think of Nashville as 
country-pop because of the Shania 
[Twains] and Faith Hills of the world. 
I'd love to have a record that sells 25 
million copies, but [ E-Squared artists I 
tend to appeal to people that look a lit- 
tle harder for their music." 

THE CLASSICS 

Classical-music label/distributor 
Naxos of America — the budget- 
priced specialist HNH Internation- 
al's U.S. division, which SoundScan 
rates as the country's No. 1 inde- 
pendent classical distributor and 
label — has been based in Nashville 
for the past three years. Why? 

"Because I live here," answers Jim 
Sturgeon, president of Naxos' U.S. 
arm. Sturgeon, a former Warner 
Bros. Nashville executive, took over 
Naxos' American operations three 
years ago to orchestrate a financial 
turnaround. The label had been 
based in New Jersey. 

"When I took this job, I went to New 
Jersey, and I said, i can't live here,' " 
Sturgeon recalls, adding that Nashville 
w T orked for personal and professional 
reasoas. "I saved over $150,000 in oper- 
ating costs the first year." 

As for the country stigma. Stur- 
geon says, "It's all been good. Being 
the world's leading classical music 
label in Nashville has garnered us so 
much press. Disadvantages have 
turned into real advantages." 

New Nashville-based jazz indie 
Hillsboro Jazz was born out of a suc- 
cessful label, Green Hill Productions, 
which releases a diverse lineup of 



instrumental conceptual projects to 
the gift market. The label's jazz titles 
were getting airplay but were large- 
ly out of reach to jazz consumers, 
which spurred the birth of Hillsboro 
Jazz last year. EMI is the distributor. 

"The good thing is we can now sell 
to the mainstream jazz markets and 
record stores, but we still have our 
gift market," says Hillsboro Jazz 
VP/GM Greg Howard. Projects have 
been released from pianist Beegie 
Adair, jazz violinist Antoine Silver- 
man, and guitarist Jack Jezzro. 

Howard says there was concern 
that a Nashville-based jazz label 
might not be taken seriously, but 
those concerns were alleviated 
"when people saw the quality of work 
we're doing. We have a great jazz 
community here in Nashville that 
people don't know about. Jazz artists 
like Larry Carlton, Kirk Whalum, 
and Jeff Coffin live here, and they 
keep our jazz community thriving." 

PRINE REAL ESTATE 

Oh Boy! Records moved to Nash- 
ville in the early 1990s from L.A., 
where, as the independent imprint of 
artist John Prine, it had followed in 
the footsteps of the late Steve Good- 
man's still-active Red Pajamas label. 
In addition to Red Pajamas and Oh 
Boy!, the label family now includes 
Blue Plate Records, which releases 
the acclaimed Live From Mountain 
Stage series. Additionally, Todd 
Snider is an Oh Boy! artist after two 
previous releases on MCA. 

Says VP Dan Einstein — who 
oversees all three imprints with 
Prine's manager and Oh Boy! presi- 
dent Al Bunetta — "We're working 
with two artists w T ho, just because 
they don't have a [major label] con- 
tract, their audiences won't go away. 
[Our titles] don't sell tonnage, but 
they sell week in, week out." 

A highlight for Prine at Oh Boy! 
was 1991's Grammy-winning The 
Missing Years, which has sold an esti- 
mated 350,000 copies (it debuted pre- 
SoundScan). His 1995 follow-up. Lost 
Dogs and Mixed Blessings, sold 
250,000 copies, and his '99 duet album. 
In Spite of Ourselves, has sold 163,000. 

Einstein says, "We came here with 
a going business. We're not challeng- 
ing anybody — we just show up at 
work every day." 



INDEPENDENTS' INDEPENDENCE 

Nashville-based independent 
labels where artists have an owner- 
ship stake — such as E-Squared, Oh 
Boy!, Dead Reckoning, and Com- 
pass — were in many ways born out 
of a quest for independence and 
artist-friendly environs. 

"Our main philosophy was to try 
and provide some sort of alternative 
for Nashville, but not focused com- 
pletely on Nashville," says E- 
Squared's Emerson. "We wanted to 
take the infrastructure here and use 
it as a base to interface with the rest 
of the world." 

E-Squared has seen success with 
the now-defunct V-Roys, Philadel- 
phia's Marah, and Raleigh, N.C.- 
based rock outfit Varnaline. But 
Earle remains the flagship artist. 
Emerson says Earle's latest, 2000s 
Transcendental Blues, has sold about 
150,000 copies in the U.S. and anoth- 
er 150,000 worldwide. 




LA SYMPHONY 

Emerson adds that a "stale" main- 
stream country scene "could work to 
our advantage. That's when we need 
a Willie, Waylon, or Dolly to step out 
and reach people on a different level." 

Compass Records, owned by hus- 
band-and-wife team Alison Brown 
and Garry West (who also make up 
half of the Alison Brown Quartet), 
was formed in 1995. The label is 
diverse, boasting singer/songwriter, 
folk, acoustic, jazz, world, Celtic, blue- 
grass, and roots. 

Compass currently has more than 
100 releases out, with 21 active 
artists on the roster. North American 
distribution is by Koch. 

"We felt that being artists our- 
selves was a definite asset," Brown 
says. "Most record companies are not 
run by people who are touring musi- 
cians." Brown adds that there are 
many advantages to being in Nash- 



ville. "That's where we live, and as 
touring musicians, it's a great place to 
be. The music industry is part of the 
economy of this city." 

SQUINTING 

Squint Entertainment was formed 
to be the label home of pop band Six- 
pence None the Richer, and the rela- 
tionship has taken Sixpence's music to 
the world. The band's eponymous 
Squint debut bowed in November. 
Since then, it has scanned more than 
670,000 units in North America, ac- 
cording to SoundScan, and it has 
shipped more than 2 million world- 
wide. Alternative Distribution Al- 
liance is the distributor. Sales were 
propelled by the band's hit "Kiss Me," 
which broke into the Hot 100 a full 
year after the album's release. 

A small roster helps give each proj- 
ect legs. In addition to Sixpence and 
L. A Symphony, other Squint acts are 
Water Deep and new signees Flem- 
ing & John. 

Taylor says, "To be quite frank, 
[Nashville] is not the greatest place 
to launch a pop label, because of the 
country-music connotations." The 
label has dealt with the country stig- 
ma in a number of ways, Taylor adds: 
"First, we don't put out any music 
that comes close to resembling coun- 
try music. Second, we make full use 
of our offices in Los Angeles, and we 
have hired different consultants in 
New York, and our distributor is 
based there, too. A lot of stuff we're 
doing by stealth." 

Still, a diverse Nashville music 
community turned Taylor and Squint 
on to L Jl. Symphony, the nine-piece 
hip-hop group whose first album is 
due in August. L.A. Symphony's 
CookBook admits there is a certain 
weirdness in a Los Angeles hip-hop 
group being signed to a Nashville- 
based independent label. 

'There are pros and cons to the sit- 
uation, but overall we're happy," 
CookBook says. "I don't have a prob- 
lem with our label being in Nashville 
at all. They're only a phone call away, 
and it seems like we see them a lot." 

First and foremost, Nashville is a 
music town, Taylor says. "The creative 
community here is tight and focused, 
and the quality of the music is high. 
There is great modem music both pro- 
duced and performed out of here." 



Relentless is talking to other labels 
about similar deals. 

While most of these labels are still 
too young to be highly profitable, 
Hunter is among those who say the 
key to having a successful indie will 
be "keeping costs and overhead down 
and watching who you sign." Audium, 
for example, has only seven employ- 
ees. Their combined salaries, Hunter 
says, doesn't equal what most majors 
pay their promotion staff alone. 

Unlike with majors, where artists 
generally have to sell at least gold to 
be considered viable, indies can make 
money from as few as 20,000 units, 
given a low enough overhead. 

In cost Figures representative of 
most indies, Hunter says that he 
spends anywhere from $15,000 to 
$80,000 to record an album using 
many of the same producers who 
make $150,000-$300,000-plus projects 
for the majors. Music City Records 
made its current Charley Pride album 
for less than $75,000. 

Using a formula that stipulates 
labels must sell a number of albums 
roughly equal to half the recording 
cost to break even, Hunter notes that 
with approximately 30,000 units 
scanned on both Loretta Lynn and the 
Kentucky Headhunters, "we arc com- 
ing close to breaking even on those." 

While only Kenny Rogers and 
VFR's Mark McGuinn have, thus far, 
had big successes on their respective 
indies, many of these labels have still 
attracted such former major-label hit- 
makers as Randy Travis. Audium's 
roster includes the Tractors and the 
recently signed Confederate Rail- 
road. Radio Records just signed 
Kevin Sharp. Relentless has T. Gra- 
ham Brown, Asleep at the Wheel, and 
Merle Haggard. RMG has Don 
Williams, and SunBird has Earl 
Thomas Conley. 

END RUN AROUND RADIO 

Most of the indie labels' strategies 
for promoting their artists involve an 
end run around the major country 
radio stations, whose playlists are 
monitored and used in airplay chart 
tabulation. Indie labels are using 
everything from the Internet to 
infomercials to reach fans and poten- 
tial fans, a strategy Lucks calls a 
"micro-marketing approach." 

Roy says those independents who 
still rely primarily on "the traditional 
method of just going to radio" with a 
project "will struggle and fall by the 
wayside quicker." 

Buchanan says, "I'm not trying to 
compete with the majors. I can't go for 
PI radio and play that game that 
they're all playing. It's way too expen- 
sive. I'm just trying to keep my costs 
down and get the exposure where we 
feel the fans are. We don't have to 
[sell] a half-million to break even." 

Audium relies on radio exposure 
in secondary markets, although 
Hunter says that with Danni Leigh 
and Confederate Railroad now on 
the roster, there will probably be 
more of an attempt to get airplay at 
bigger stations. 

Heatherly thinks now is "a good 
time for a smaller label that can work 
an artist for a few months without 
having to go after the high-priced 
game of airplay and chart position. All 
of a sudden, people are paying atten- 
tion to the music." 

(Continued on next page) 
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RAZZLE DAZZLE SPARKS BROADWAY CAST ALBUM SALES 

(Continued from page 1) 



from the show. 

"We wanted to get a splash around 
the [May 15] CD release," says Steve 
Orselet, RCA Victor Group VP of 
sales. The cast arrived at 11 p.m., after 
the curtain came down on the show at 
the Circle in the Square Theater a few 
blocks away. The idea was for fans to 
stick around afterward to buy albums, 
which cast members then signed. 

It worked. Virgin scanned more 
than 400 copies of the east album that 
night, pushing the CD into the store's 
top 10 on that week's sales chart. 
Andy Moreno, East Coast marketing 
director for Virgin Entertainment, 
notes, "That's what a pop band like 



Blink- 182 or Limp Bizkit would sell 
with a one-night, in-store event." 

And thanks to the media attention 
that the event drew — from print pub- 
lications, radio tie-ins, and TV cover- 
age — "there was a residual effect," 
Orselet says. "Sales were also very 
good the week after." 

It's all part of what's shaping up to 
be a highly competitive summer for 
cast albums, with labels searching for 
creative ways to drive sales. 

BIG MAN ON BROADWAY 

Although Hewitt stands 6 Ml feet 
tall in heels, the real big man on 
Broadway right now is someone of 



NASHVILLE INDIES FOCUS ON MUSIC 

(Continued from preceding page) 



THE ARTIST PERSPECTIVE 

Sherrie Austin recorded two al- 
bums for Arista Nashville and is now 
the flagship artist for WE Records, 
started by Buchanan primarily as a 
vehicle for Austin. A financial partner 
in her own project, Austin sits in on 
meetings at the label and is involved 
in every decision regarding her career. 

"I looked around and saw the 
marketplace was changing," Austin 
says. "We probably wouldn't have 
attempted this three or four years 
ago, because independents [were] 
the little guy and there were so 
many major labels. Well, now there 
aren't so many." 

Austin says indies are "challenging 
the format a little bit. Our goal is to 
be part of the solution instead of part 
of the problem [and] find new ways 
to get the music to the people." This 
includes video exposure and direct 
marketing to artists' established fan 
bases. "The definition of insanity is 
doing the same thing over and over 
and expecting a different result," she 
says, describing the way many 
majors still operate. 

In the indie system, Austin adds, 
she's "learning a little every day. It 
has its positives. There is a lot more 
freedom and a lot more attention. If 
there are negatives, it is trying to 
compete with the big boys. That is 
still an uphill battle." 

While Austin says she could end up 
back on a major someday, her expe- 
rience with WE has been "invaluable 
because it got me away from listen- 
ing to other people's voices and lis- 
tening to my own." That, she stress- 
es, has "helped me learn more about 
myself as an artist." 

GAINING CREATIVE CONTROL 

Danni Leigh is a veteran of two 
major-label deals. She recorded one 
album for Decca, which closed its 
doors shortly after she was launched 
to radio, then later recorded one 
album for Sony's Monument imprint. 
She recently signed with Audium and 
is finishing an album with Dwight 
Yoakam producer Pete Anderson. 

In her early conversations with 
Audium, Leigh says, she heard the 
words "creative control" applied to 
her and "knew that was the place 
I wanted to be. At Audium, they 
sign artists who already know who 
they are musically. Everybody 
who's on Audium has been in the 
business for a while." 

Leigh says label executives told 
her, "You bring the music to us, and 



we'll figure out what to do with it." 
That was music to her ears. 

One sticking point of the major- 
label system for Leigh was that she 
was not allowed to sell her own 
albums at her shows because the 
labels didn't want to anger tradi- 
tional retailers and mess with what 
Leigh refers to as "the whole 12- 
step process" of getting albums 
sold. "It was like wrestling giants 
to get my own CD to sell. After the 
Sony thing went bad, I didn't want 
to talk to any other major. I had 
gotten so frustrated with the 
machine. All I knew is that most of 
the acts I loved were ending up on 
independent labels." 

At majors, "what everybody's 
into now is this brief moment of 
wealth and fame," Leigh adds. "In- 
dependent record labels are into a 
lifetime of making music." 

ERODING BIASES 

With most of the indies now 
boasting national distribution, old 
biases against independent labels 
are starting to erode — particularly 
the concern that fans won't be able 
to find the product in stores. 

The largest hurdle still to overcome, 
Hunter says, is one of quality. 'The 
biggest problem with the [indies] is 
they put out some bad product," while 
"most of the major labels are giving 
people good, quality product." 

Leigh says her new album "is going 
to compete with everything out there 
sonically. It doesn't take $275,000 to 
make a really great record. Some peo- 
ple have forgotten that" 

While VFR's success with McGuinn 
has opened some doors at radio to a 
new artist on an independent label, 
Heatherly says, "you have to still help 
give radio a reason to play you. Indie 
labels have to sign artists that are as 
good or better than what's out there." 

It's unlikely anyone anticipated 
that the trickle of new indies would 
turn into a flood. Still, none of the 
indie label reps contacted by Bill- 
board think Nashville has reached 
saturation point yet. 

While Roy says, "It's getting a lit- 
tle crowded," he still thinks indies 
are a viable alternative for a dis- 
placed artist "who has tasted suc- 
cess on a major label." 

Lucks says, "There is always room 
for great music, whether it comes on 
an independent or a major." 

And Hunter agrees: "If people 
come along and are smart, there's 
room for everybody." 



smaller stature: Mel Brooks, the com- 
poser and comic mind behind The 
Producers, this season's singular 
smash — onstage and on CD. 

The Producers (Sony Classical) 
reached No. 149 on The Billboard 200 
the week it debuted — the biggest cast 
album opening since Rent five years 
^^^^ ago (Between the 

^M^t Bullets, Billboard, 

flVHB May 

84.000 units moved 
UF| jm since its April 17 

JJ E release, the CD has 
|U k jL sold more than 

Hk_'"iH twice as many 
rubens copies as any other 
new cast album this 
year, according to SoundScan. 

Moreno notes that the album got a 
big initial push from Sony, which 
bought window displays in Virgin's 
Times Square store. This had a snow- 
ball effect, she says. Combined with 
the show's word-of-mouth, the dis- 
plays pulled customers into the store. 
When the album sold Well, Virgin 
gave it a full rack in the front section 
of the store and started to play it on 
the store's main floor. When the al- 
bum became one of the store's top 
sellers, it automatically went on sale, 
which helped spur sales further. 

When the musical swept the Tonys 
June 3, picking up a record 12 awards 
(Billboard, June 16), sales rose to 
10,000 units that week. Sony Classi- 
cal senior VP of sales Marc Offenbach 
says, "People want validation, so 
when it won 12 awards, people fig- 
ured it must be good." 

Moreno says, "It was all about The 
Producers before, during, and after 
the Tonys. It definitely had an in- 
crease [after the Tonys], but it was 
selling like hot cakes already." 

Now that the sales bump from the 
Tonys is slowing, Sony is starting its 
"phase-two plan" to keep sales up, 
Offenbach says. The label will make a 
big push into listening stations at 
retail chains and use autographed T- 
shirts and CDs to build interest in 
enter-to-win Producers contests at 
stores nationwide. 

Although the events will involve 
less singing, dancing, and cross-dress- 
ing than those for Rocky Horror, The 
Producers will arrange in-store ap- 
pearances and album-signings. One 
such event — featuring Brooks and the 
show's stars Nathan Lane and Mat- 
thew Broderick — drew more than 
1,000 people June 25 to Tower Rec- 
ords' Lincoln Center location in New 
York and sold more than 700 discs. 

The most original promotional ele- 
ment will come in August, when A 
Musical Romp With Mel Brooks hits 
PBS TV stations. The documentary 
was shot in the studio during the cast 
album session, Offenbach says. "It's 
purely focused on the cast record, so 
we're hoping for that to fuel the fire." 

THE TONY EFFECT 

The success of The Producers can 
also help other shows, Moreno says. 
People may come into a store to buy 
The Producers, but once they're 
inside, they frequently pick up other 
cast albums as well. 

Q Records released the new cast 
recording of 42nd Street June 12, to 
coincide with the show's Broadway 
revival. (The only musical besides The 
Producers to win a 2001 Tony, i2nd 
Street won for best revival and best 



leading actress — two categories 
where The Producers was ineligible.) 

The 1980 RCA original cast record- 
ing is still available, but Q Records 
GM Alan Rubens says the new re- 
cording has better sound thanks to 
newer technology. "Besides, the peo- 
ple who go see &nd Street today like 
to hear what they just saw." 

Q has bought positioning in stores 
with "good Broadway backgrounds," 
Rubens says, as well as ads in the- 
ater-specific print, radio, and Inter- 
net outlets. In-store appearances are 
in the planning stages, he says, but 
they'll definitely feature the tap danc- 
ing that made the show famous. 

The label is also relying on lobby 
sales to give the album longevity. Q 
rushed the CD into the lobby of the 
Ford Center theater two weeks prior 
to retail release, selling albums before 
and after the show, as well as during 
intermission. Reported to SoundScan 
as "nontraditional sales," lobby sales 
of a few hundred a week — a number 
Offenbach echoes for The Pro- 
ducers — may account for one-quarter 
to one-third of the cast album's sales, 
Rubens estimates. 

When it comes to the Tonys, win- 
ning isn't everything. Just being nom- 
inated can help, with the national 
exposure the broadcast brings. For 
example, Orselet says, the week after 
the Tonys, sales of RCAs A Class Act 
CD spiked 122% — even though the 
nominated show was shut out 

OPENINGS AND CLOSINGS 

Critical acclaim doesn't guarantee 
the success of a CD, nor does a failed 
show ahvays doom a cast album. 

"There is a dichotomy between 
what is recorded and what is on the 
stage," offers Brian Drutman, direc- 
tor of Decca Broadway. His label's 
only new musical CD this season was 
Seussical, released Feb. 6. The show 
was panned by critics, won no major 
awards, and closed before the Tonys. 
Yet, according to SoundScan, the 
cast album has sold nearly twice as 
many copies as RCA's The Full 
Monty — an album that came out two 
months earlier for a show that was 
better received, won a Drama Desk 
Award for its music, and is still play- 
ing to crowded houses. 

Bruce Kimmel, president of Fyns- 
worth Alley, hopes his label's new cast 
album for the Broadway revival of 
Bells Are Ringing will not suffer the 
same fate as the stage show, which 
closed June 10 — more than two 
weeks before the disc reached retail. 

Bells is the first Broadway musi- 
cal cast album for Fynsworth Alley 
— a start-up theater label launched 
last fall by Kimmel, who created the 
"Spotlight Series" for Varese Sara- 
bande. Victoria Maxwell, who co-pro- 
duced the show with her brother 
Mitchell, told Billboard during the 
May 14 cast album recording ses- 
sions in New York, "We're inde- 
pendent producers, so an independ- 
ent label appeals to us." 

Kimmel, who produced the CD, 
says taking a gamble was necessary 
for the label at this stage: "If you 
want to be in the musical theater 
game, you have to do big shows — 
even though they're risky." Online 
sales through Fynsworth Alley's 
Web site (fynsworthalley.com) were 
never expected to be "huge," and 
Kimmel says that since Bells has 



closed, retail sales will likely be slug- 
gish. Still, he suggests, a tour with 
star Faith Prince — currently being 
discussed — could sell CDs: "That's 
where we might luck out." 

Sony, too, is reeling from a closure. 
While The Producei-s is the season's 
biggest hit, the company also picked 
up the CD for Jane Eyre, which closed 
June 10. Offenbach says, "Once a show 
closes, we stop marketing the record, 
because there's nothing driving it." 

Even without marketing, though, 
albums can sell. Ron Saja, owner of 
musical-theater retail specialist Foot- 
light Records in New York, says 
closed shows are some of his best- 
sellers — because labels and major 
retailers ignore them. "When a show- 
closes, a lot of major stores' buyers 
will under-order, which gives us the 
advantage where they may not have 
the stock." Saja predicts strong sales, 
for instance, for Bells Are Ringing, 
because 'it's a good cast recording, 
and a lot of people like Faith Prince." 

Targeting a niche, Footlight has 
different sales patterns from chains. 
The Producers sells well there, Saja 
says, but so does the quirky off- 
Broadway comedy Bat Boy (RCA) 
— because chains haven't given it 
equal positioning to larger shows. 
While major retailers focus mainly 
on a few Tony winners, Footlight 
also focuses on smaller shows, inde- 
pendent label releases, and new 
reissues — such as Decca Broad- 
way's 2001 releases, which include 
Bloomer Girl, Man of La Mancha, 
and Wonderful Town. 

Half of Footlight 's business crimes 
from Internet mail-order via its 
Web site (footlight.com). This helps 
cast albums reach a national audi- 
ence, since retailers tend to keep 
cast-album inventor}' concentrated 
in select urban areas. 

Decca Broadway's Drutman says 
that for reissues, Internet sales are 
particularly important. "As kids 
do high-school productions of clas- 
sic shows, thanks to Internet 
sales, [cast al- 
bums] sell across 
the country." 

Still, Sony's Of- 
fenbach says, "mu- 
sicals are very 
New York, when it 
comes to spending 
drutman 20 bucks on a cast 
record. It simply 
doesn't have the same draw in the 
hinterland." One week, he illustrates, 
The Producers sold more than 10,000 
units. New York accounted for 35% 
of those sales, and most of the rest 
were in a handful of other "theater 
towns": Washington, D.C., Philadel- 
phia, Boston, Chicago, and San Fran- 
cisco. Such major cities as Denver, 
Houston, and Phoenix moved fewer 
than 100 copies each. 

Of course, many people who buy 
CDs in New York are tourists, who 
take the albums back to their home- 
towns. And many Broadway shows 
go on tour, where sales spike wher- 
ever the show opens. RCA is looking 
for increased sales, for instance, when 
both Rocky Horror and The Full 
Monty start national tours in Sep- 
tember. Even if The Producers over- 
shadowed Broadway's other offerings 
in New York, RCAs Orselet says, "As 
these shows tour, it's a whole new 
opportunity to market" 
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by Geoff May field 

FROM START-UP TO UPSTART: New artist Alicia Keys makes 
news, not only bowing at No. 1 on Top R&B/Hip-Hop Albums but also 
reaching the top rung on The Billboard 200. Thus, a mere eight months 
after it released its first single, the Clive Davis-founded J Records 
label plates its first No. 1 album — and does so with a rookie artist. 

Keys' feat would have been impressive, for both her and her label, 
had she squeaked by with a slim margin and a modest first-week sum. 
Competing, however, against last issue's chart champ, the Eminem- 
led D12, and a new album by Jagged Edge, a modest total wouldn't 
turn the trick. So, with lead track "Fallin' " clicking at both radio and 
video channels, widespread plaudits from critics, and a big assist from 
Oprah Winfrey, Keys rolls up impressive numbers, with an opening 
gambit of 23fi,000 units. She lands 6.7% ahead of D12 (221,000 units, 
down 40% from its first-week tally). Jagged Edge, at No. 3, also starts 
with a bang, opening with 215,000 units. 

"Fallin' lifts 12-7 on Hot R&B/Hip-Hop Airplay and, according to 
Broadcast Data Systems, is the No. 6 clip at BET (18 plays), No. 2 at 
MTV2 (44 plays) and No. 30 at MTV (six plays). Keys was also a guest 
on the edition of The Oprah Winfrey Show that handed last issue's 
Greatest Gainer award to India.Arie 

Keys becomes the first new solo artist to top the big chart since 
rapper Eve bowed in the Oct. 2, 1999, Billboard, when Let There Be 
. . . Eve started with 219,000 units. Keys' sales total is also the largest 
by any new solo act in a year, last exceeded when Nelly bowed at No. 
3 with 252,000 for his Country Grammar in the July 15, 2000, issue. 

SwEET SOUL MUSIC: While The Billboard 200 has shown much 
recent evidence of a rock revival, R&B and hip-hop definitely carry 
the mail on this issue's chart, accounting for six of the top 10 albums 
and 12 of the top 20. Joining the aforementioned Alicia Keys, D12, 
and Jagged Edge in the top 10 is Beanie Sigel, who starts at No. 5 
with 151,000 units, and the soundtrack from The Fast and the Furi- 
ous, which motors into the top 10 with a 37% gain following the film's 
theatrical release. Destiny's Child remains in the pack at No. (i, down 
20% from the prior issue. 

For Jagged Edge, the new Jagged Little Thrill becomes the high- 
est-ranked album of its career and more than doubles its previous 
SoundScan best. Last year, the group's sophomore set, J.E. Heart- 
break, set its previous high-water marks when it opened at No. 8 with 
first-week sales of 87,000 units. Sigel's first album, like the new one, 
started at No. 5, but with a slightly higher sum of 155,000 units. 

Aside from chart-topper Keys, another new artist, Lil 1 Mo, camps 
out in the top 20. It may not feel like the first time, however, given her 
considerable success on the singles charts. Lil' Mo has appeared on 
five titles on Hot R&B/Hip-Hop Singles & Tracks, with two of them— 
including the current "Superwoman Pt. II" — reaching the top 10, but 
Based mi a True Story is indeed her first album. 

Keys and India. Arie aren't the only artists who benefited from 
Oprah Winfrey's latest musical escapade. The daytime star's June 
21 program was devoted to the neo-soul movement and also featured 
Jill Scott, Yolanda Adams, and Mary Mary. 

While India.Arie had the largest unit increase on last issue's chart 
(Between the Bullets, Billboard, July 7), Scott advanced 07-49 on The 
Billboard 200 with a 55% increase, while Adams and Mary Mary re- 
entered, respectively, at No. 172 (up 84.5%) and No. 187 (up 409f). 
Scott is the only one of those four to show a gain on this issue's chart 
(No. 42). This issue, India.Arie, Adams, and Mary Mary, rank, respec- 
tively, at Nos. 45, 181, and 183. 

COUNTRY ROADS: Not all is hip-hop and rock at the top of The 
Billboard 200's heap, as the bow of Lonestar places its cowboy hats 
inside the top 10. It is the first time a country album has appeared in 
the top 10 since Tim MrGraw's Set This Circus Down, now No. 57, 
was No. 6 in its third chart week. And, at the risk of stating the obvi- 
ous, Lonestar's I'm Already There — which plants its stake at No. 9 
with 1 12,000 units — is the first country set to start in the top 10 since 
that McGraw title set up shop at No. 2 in the May 12 issue. 

Lonestar is only the eighth country act to reach the big chart's top 
10 since the start of 2000. In that span, only two other country duos 
or groups, Dixie Chicks and Brooks & Dunn, have made it that far. 

Although Lonestar became the only country act to achieve a No. 1 
single on The Billboard Hot 100 in almost two decades, this marks the 
group's first top 10 album on The Billboard 200. Lonely Grill, which 
housed the chart-topping "Amazed," was Lonestar's previous best. 
That 1998 album peaked where it bowed, at No. 28, and in its biggest 
sales week sold 63,000 units (sec Country Corner, page 57). 

Despite Lonestar's laudable success, there is still reason for con- 
cern on Music Row. There are only two other country-flavored albums 
in the big chart's top 50, both home-video-infused soundtracks: O 
Brother, Where Art Thou? (No. 18) and Coyote Ugly (No. 26). 




Freakin' London. Missy "Misdemeanor" Elliott visits London with Bektra Entertainment execs prior to her recent show at the dty^ 
Brixton Academy. Shown in the front row, from left, are Charlie Sanchez, managing director of EastWest (EW) Spain, and Jon Uren, 
senior director of Warner Music (WM) Europe. In the middle row are Bil Berger, senior VP of Bektra Iritemational; Sylvia Rhone. Bek- 
tra chairman/CEO; Paul-Rene Albertini, president of WM Europe; Elliott and Christian Tattersfield, managing director of EW U.K. In 
the back row are Luciano Linzi. GM of EW Italy; Thomas Stackjohann, VP of WM Europe; Nick Phillips, chairman of WM U.K.; Mas- 
simo Giuliani, managing director of EW Italy; Albert Slenderbroek, managing director of WM Benelux; Michael Wijnen, managing 
director of EW France; Hubert Wandjo, managing diector of EW Germany; and Jay Durgan, senior VP of WM International. 
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UFEHOUSE A DREAMWORKS 450231,'INTERSCOPE 111 98 17 98>B NO NAME FACE 




31 


31 


26 


47 


SHAGGY A 6 MCA 112096* (U 98/17.98) 


HOTSHOT 


1 


32 


30 


29 


37 


LIMP BIZKITA' CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER 
FLIP 490759-flNTERSCOPE (12.98/18.981 


1 


33 


34 


37 


23 


O-TOWNA J20OO0(ll.98/17.98) 


O-TOWN 


5 


34 


9 




2 


STONE TEMPLE PILOTS Atlantic 83449,'AG (12 98/18 98) 


SHANGRI-LA DEE DA 


9 


3b 


36 


•3 


17 


EVE A RUFF RYOERS 490845*/lNTERSCOPt (12 98/18.96) 


SCORPION 


4 


36 


40 


30 


32 


ENYA A 7 REPRISE 47426/WARNER BROS. (12.98/18981 


A DAY WITHOUT RAIN 


17 


37 


25 


12 


4 


JESSICA SIMPSON • Columbia 62136/crg 112 98 E0/i89si 


IRRESISTIBLE 


5 


38 


29 


20 


3 


SILK ELEKTRA62642/EEG(12.98V1B.9B1 


LOVE SESSIONS 


20 


39 


39 




2 


GORILLAZ PARLOPHOME 33748MRGJN (17.98 CD) 


GORILLAZ 


39 










m Pacesetter 




t in \ 


59 


72 


4 


DROWNING POOL WIND-UP 13065 (9.98 CD) 


SINNER 


40 


••1 


4? 




2 


SOUNDTRACK UNIVERSAL 014276 (12 98/18 98) 


BABY BOY 


41 


3D 


44 


67 


50 


JILL SCOTT A WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 

HIDDEN BEACH 621377EPIC III 98 ECV1 7 98) BB 


17 


43 


26 


8 


4 


RADIOHEAD • CAPITOL 32764 111.98/17.98) 


AMNESIAC 


2 


44 


21 




2 


RAY J ATLANTIC 83439VAI.il 1.98/1 7 981 


THIS AIN'T A GAME 


21 


45 


42 


65 


14 


INDIA. ARIE • MOTOWN 013770/UNIVERSAL (12.98/18 981 


ACOUSTIC SOUL 


10 


46 


43 


42 


6 


CITY HIGH BCOGA BASEMENT 49089CY1NTERSC0PE (11 9817 98) 


CITY HIGH 


34 


47 


41 


27 


6 


SOUNDTRACK • HOLLYWOOD 481 13/WAHNER BROS. 112.98/169 


9) PEARL HARBOR 


14 


48 


32 


35 


4 


SOUNDTRACK elektra 62665VEEG 118 98 CDl LARA CROFT: TOMB RAIDER 


32 


49 


10 




2 


311 VOLCANO 3?184/20MBA(1I 9817 961 


FROM CHAOS 


10 


50 


38 


28 


6 


REDMAN • 0EEJAM5483B1*,TDJMG(12.9S/1898) 


MALPRACTICE 


4 


51 


45 


51 


16 


JAHEIM DIVINE MILL 47452'ZWARNER BROS. (11.98/1 7 98) 


[GHETTO LOVEI 


9 


3D 


65 


144 


27 


SOUNDTRACK A Hollywood 162288 (18.98 CD) 


SAVE THE LAST DANCE 


3 


3D 


NEW* 


1 


VARIOUS ARTISTS WARNERS LEKTRA/ATLANTIC U72LVARTSTA U2.98/1B.96) TOTALLY DANCE 


53 


54 


16 


41 


7 


SOUNDTRACK DREAMWORKS 45030MNTERSCOPE (12 98/18 981 


SHREK 


28 
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55 


49 


46 


38 


JA RULE A Mint* H DEF JAM 5429347I0JMG (12 98/18 981 RULE 3:36 


1 


56 


55 


45 


59 


DIDOA > ARISTA19025III.96/17 98)B NO ANGEL 


4 


57 


50 


36 


10 


TIM MCGRAW A CURB 78711(12 98/18 98) SET THIS CIRCUS DOWN 


2 


58 


35 




2 


MANDY MOORE EPIC61430H2.9BE0/189BI MANDY MOORE 


35 


59 


56 


48 


23 


nDPAU A Dfcn Dj^iv 7^ni7iAQrcTA ri l 00:17 Qui IT IA/AC Al 1 A nRFAM 
U r\ 7Y1 A bV<J "XI' /jUj/i'nhJrolA III .wl/.WJ 1 1 frnj MLL iH UnLMIVT 


G 


60 


Yi 


33 


£ 


TVDPCC or A £ 7aaji /II Quel 7 qq\ ^yC\f\C\ "lA/ATTC 


10 


61 


58 


52 


83 


INCUBUS A IMMORTAL 6365Z'EPtC (12.98 £Cyl8.9B) MAKE YOURSELF 


47 


[S2J 


71 


70 


15 


TRICK DADDY • SUPN-SLID&ATlWTIC t 33<32 , /«i(n, 98/17.98) THUGS ARE US 


4 


/7T\ 


68 


60 


40 


AARON CARTER A*' JiVE U70M0UM(11 96VI7.98) AARON'S PARTY (COME GET IT) 


4 


64 


53 


40 


14 


2PAC A AMARU'DEATH ROW 490B4QMNTERSCOPE 119 9&24 981 UNTIL THE END OF TIME 


1 


65 


60 


47 


27 


NELLY FURTADO A Dreamworks 4 £021 7/interscope ii l yii 1 [ ' 9fii WHOA, NELLY! 


26 


66 


62 


53 


t 


i ii mij c tup tact c.inp pnv ; 

LIL JUN & 1 Pit LAb 1 blUt tJUT/. ni it vA uru"iri 1 ID 
BME 2220MVT 110 .98-16 98) ™ 1 '^"^ 


43 


67 


63 


57 


37 


LUDACRIS A 1 BSTURBN3 IHA PtATXOEf J*M SOUTH 548138MDJMG (W Wl&Sai BACK FOR THE FIRST TIME 


4 


68 


69 


69 


30 


3LWA NINEUVES6396]*/EP1C(ll 98E&17.98) 3LW 


29 


69 


64 


49 


58 


LEE ANN WOMACK A MCA NASHVILLE 17O099 (11.98/17.98) 1 HOPE YOU DANCE 


16 


70 


51 


25 


8 


PAUL MCCARTNEY A' MPi329<6'/CAfiTOLil5.9a/l9.9B) WINGSPAN: HITS AND HISTORY 


2 


71 


72 


56 


40 


KENNY CHESNEY • BNA 67976.RG u 1.98/17.98) GREATEST HITS 


13 


72 


48 


31 


4 


TURK CASH MONEY 860926AJ NI VERSAL (12 98/18.981 YOUNG & THUGGIN" 


9 


73 


73 


59 


38 


SARA EVANS • RCA (NASHVILLE) 67964/RLG (11.98/17.98) BORN TO FLY 


55 


74 


66 


50 


35 


U2 A ; INTERSCOPE 524653 U2 9tfl8 98i ALL THAT YOU CAN'T LEAVE BEHIND 


3 


KJT) 


85 


91 


41 


FUEL A 550 MUSIC 6943&EP1C 112 98 ECV1 7.98) SOMETHING LIKE HUMAN 


17 


76 


76 




2 


SOUNDTRACK FOX 20005/J (12.98/1&98) DR. OOLITTLE 2 


76 


77 


54 


23 


3 


AZ MOTOWN 013786'rUNlVERSAL (12.98/18.98) 9 LIVES 


23 


3D 


81 


62 


92 


CREED A' WIND-UP 13053* (t 1.98/18.981 HUMAN CLAY 


1 


3D 


84 


89 


6? 


DISTURBED A GIANT 24738/WAflNER BftOS. (11 98/17 .98'i EB THE SICKNESS 


29 


80 


70 


43 


33 


THE BEATLES A' APPLE 29325/CAPITOl (11.98/18-981 1 


1 


81 


75 


44 


4 


TRISHA YEARWOOD MCA nasmwlle 170200(11 98/17 98) INSIDE OUT 


29 


82 


74 


82 


16 


TANK • 6LACKGA0UND 50404* (12.98/16 98) FORCE OF NATURE 




83 


30 


68 


58 


MATCHBOX TWENTY A' LAVA/ATLANTIC 83339-AG (12 98/18.981 MAD SEASON 




^ 0H J 


98 


77 


46 


DAVID GRAY A AT06935i/RCA<i6.9BCDiH WHITE LADDER 


35 


85 


61 




2 


DAVE NAVARRO CAPTTOl 33280 (6.98/1 7 98) TRUST NO ONE 


61 


86 


83 


78 


40 


UL BOW WOW A' SO SO DEFXOLUMBIA 6998 l'/CRG (11.98 EO/1 7.981 BEWARE OF DOG 


^ 


L 01 J 


NEW ► 




LFO J 20006(12.98/18.98) LIFE IS GOOD 


87 


88 


93 


104 


18 


EVE 6 • RCA67713(11.98/179BI HORRORSCOPE 


34 


3D. 


125 


164 


17 


HcATCCCkCQ IaADA/"*T 

n tA I ate r\tn IMrAl/1 ^^^"^ 

ALIEN ANT FARM NEW NOCEA*?i>MWORKS 4M?WNriR5COPt (8 96^12 98) ■ ANTHOLOGY 


89 


90 


86 


107 


39 


DONNIE MCCLURKIN (B i iwc- im i nwnoM awn iinor 
VtRirf 4.1I5C.7OMaAr.l0 9Ri')6 9AlB LONDON AND MORE... 


69 


91 


78 


64 


5 


nPu^^NURSCOPE (12 9818.98, WHAT " S THE W0RST THAT C0ULD HAPPEN? 


38 


92 


99 


73 


32 


TIM MCGRAWA I CURB 77978()2.98/l8.98l GREATEST HITS 


4 


3D 


107 


90 


23 


JENNIFER LOPEZA EPIC 63786 (12 98 E»1B.98> J.LO 


1 


94 


82 


54 


9 


STEVIE NICKS • REPRISE 47372/WARNER BROS. 112.96/1898) TROUBLE IN SHANGRI-LA 


5 


95 


92 


63 


17 


AEROSMITH A COLUMBIA62088*, l CRG(12.98Eai8.9B) JUST PUSH PLAY 


2 


96 


90 


66 


7 


DEPECHE MODE MUTEiHEPRISE 479WWARNER BROS. 112 98/18.981 EXCITER 


8 


97 


79 


71 


10 


CASE • OEF SOUL 548626/I0JMG (12.98/18 981 OPEN LETTER 


5 


98 


100 


61 


11 


BROOKS A DUNN • ARISTA NASHVILLE 67003/RLG (12.98/18.98! STEERS & STRIPES 


4 


99 


97 


101 


a 


MUSIQ SOULCHILD A «i n |C\A/AWA^FINn fl 11 l*E¥ WANT TD QINP) 
DEF SOU 548289*/lD)MG(U,98/1798) AUUoWANAotlNla (t JUol WAN 1 lUblNb) 


24 


100 


57 


79 


35 


OUTKAST A* WACE 260 7 2 '/ARISTA I12.9^1B 981 STANKONIA 


2 


101 


94 


86 


11 


PROJECT PAT • MIST A DON'T PLAY EVERYTHANGS WORKIN 

•r-rv-iT y m \ j'vii-.,ij ] =)ia-\-.f«(12 9eEQ717 98) 


4 


102 


95 


87 


34 


R. KELLYA 1 JIVE41705*/ZOMBA(1298/18.98) TP-2.COM 


1 


103 


ICS 


34 


96 


DIXIE CHICKS A" MONUMENT 69678/SONr (HASHVILU) 02.98 EO/18.96) FLY 


1 


104 


77 


83 


14 


SALIVA • ISLAND 542959VIDJMG U2.9B CO) EVERY SIX SECONDS 


56 


105 


88 


75 


6 


STATIC-X WARNER BROS. 47948(11.98/17.98) MACHINE 


1! 


106 


n; 


116 


9 


EDEN'S CRUSH U3 31164/london-sire 11 1.98/17.98) POPSTARS 


6 


107 


67 




2 


PENNYW1SE epitaph H6600* 116 98 CD) LAND OF THE FREE? 


67 


108 


ir 


SS 


5 


MAW CHAPIN CARPEN1IR TIME* SEX* LOVE* 


52 


109 


57 




2 


WIDESPREAD PANIC wi0ESPRtAD845O7,WNCTUARYI17 98CD) DON'T TELL THE BAND 





O Albums will the greatest: sain saint ttus w«*k ORKordlng Industry Ann 01 America (RtAA) ceriifccalion lot net shipment ot 500,000 album units (Gold). A RIAA certification tor net shipment of 1 million unto (Platinum). a> RIAA certification lor net shipment of 10 million units (Diamond). Numeral 
tallowing Platinum 0> Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time ot 100 minutes or more, the RIAA multiplies shipments by the number ot discs and/or tapes. RIAA Latm awards: o Certification tor net shipment of 100,000 units (Oro), 
A Certification of 200,000 units (Piaimo). A' Certification ot 400.000 units (Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suegested lists Tape prices marked EQ, and all other CD prices, are equivalent prices, which ere projected from 
wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heatseckers this week. ■ indicates past or present Heatseeker title. C2001. Billboard/BPt Communications, and SoundScan, Inc. 
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no 


104 


74 


6 


^^^-'i^'r^i ^P'Z.^t'i^-'^'-'^-j /-I- ONE l^VE THE VERY BEST OF 


BOB MARLEY AND THE WAILERS 


60 


111 
111 


113 


108 


13 


GINUWINE 9 EPIC 69622" (12.98 EQI16. 961 


THE LIFE 




112 


89 


39 


-j 


TRAVIS INDEPENDIENTE B578aiEPIC (17 98 EQ CO) 


THE INVISIBLE BAND 


jg 


113 


11 'j 


97 


11 


SUNSHINE ANDERSON • SOULIfE/ATLANTIC930U*'AGi!l 9LV1 


;a YOUR WOMAN 




114 


IIS 


110 


67 


'N SYNC*" JIVE4]702/ZOMBAU19*I8 9e> 


NO STRINGS ATTACHED 


1 


115 


103 


100 


20 


TANTRIC MAVERICK 47978/WARNER BROS. 117 96CO)H 


TANTRIC 


71 


lit 


112 


96 


33 


SADEA' EPIC 8518511298 ELV18.98I 


LOVERS ROCK 


3 


117 


114 


103 


32 


BACKSTREET BOYS A* JIVE 4I74JTOMBA [12.9*18 98! 


BLACK 8. BLUE 


1 


118 


% 


55 


4 


LUCINDA WILLIAMS IDJMG 170197JLOST HIGHWAY 118 96 CO) 


ESSENCE 


28 


119 


101 


81 


6 


BON JOVI sland 54868*lDJk« U0.9&H 961 ONE WILD NIGHT: LIVE 1985—2001 


20 


120 


91 


!)B 


7 


R.E.M. • WARNER BROS. 4794b* (12 98/18 981 


REVEAL 


6 


121 


117 


98 


36 


LENNY KRAVITZ A' VIRGIN 50316 II2-9&16.98) 


GREATEST HITS 


2 


122 


115 


92 


29 


COLDPLAY • NETTWERK30162CAPITOL 116 98 &*■ 


PARACHUTES 


51 


m> 


144 


105 


19 


EB&ISSEiiltn.**, S0NGS 4 W0RSHIP 


— SHOUT TO THE LORD 


58 


124 


120 


80 


27 


SOUNDTRACK • WALT DISNEY B606B7 117 98 CO) 


REMEMBER THE TITANS 


49 


125 


121 


35 


86 


FAITH HILL A* WARNER BROS (NASHVILLE) 47373WHN 112,9*18 981 BREATHE 


1 


126 


122 


112 


35 


GODSMACK A REPUBUC 15%8a'UNrV£RSAL Il2.9ftia.9fl) 


AWAKE 


5 


127 


116 


- 


2 


CECE W1NANS WELLSPRING GOSPEL 51826V5PARROW [12 98/17.99) 


CECE WINANS 


116 


128 


124 


;i5 


28 


SNOOP DOGGA 1*0 LIMIT 23225\>PRKHtlTY (12.98/18 981 


THA LAST MEAL 


4 


029) 


152 




2 


«ll J .™™«2 K 8 8, 1 8 98CO, MORE MUSIC FROM SAVE THE LAST DANCE 


129 


130 


108 


76 


4 


THE CULT lAYAATLANTic bwcvag :12 9S'l7 98) BEYOND GOOD AND EVIL 


37 


U3i; 


136 


148 


14 


BILLY IDOL CHRYSALIS 28812jCAPITOL (16.98 CO) 


GREATEST HITS 




132 


12; 


120 


18 


A*TEENS STOCKHOLM 013666AICA (12 98)18.98) 


TEEN SPIRIT 


50 


133 


132 


124 


73 


3 DOORS DOWN A' REPUBLIC l5392aUNIVERSAL(12'»l8 98)i 


I THE BETTER LIFE 


7 


134 


119 


183 


8 


RUSSELL WATSON DECCA 468695(17 96 CD: ES 


THE VOICE 


90 


(T35) 


159 


136 


21 


SOUNDTRACK • C0LUMB4A6:595,'CRG 112.98 EQ'LS 96) 


WHAT WOMEN WANT 


30 


(T36) 


145 


142 


6 


PASTOR TROY MADDSCOETY 01417A'UNIVERSALil2 9*18.98) 


FACE OFF 


83 


137 


129 


118 


41 


MADONNA A MAVERICK 4759&WARNER BROS (12.98/18.98) 


MUSIC 


1 


2D 


NEW ► 


1 


TRICKY HOLLYWOOD 162285 (17,98 CO) 


BLOWBACK 


138 


139 


109 


93 


4 


VARIOUS ARTISTS epitaph 86815 (4 98 cdi PUNK O RAMA 2001 VOL. 6 


80 


140 


138 


127 


59 


BRITNEY SPEARS A' JIVE 4 1 704/ZOMBA ( 1 1.98/18 981 


OOPS1...I DID IT AGAIN 


1 


141 


131 


99 


23 


VARIOUS ARTISTS • RA20R& TIE 89033 U 1.98/1 7.981 


GOIN - SOUTH 


28 


142 


133 


109 


78 


TOBY KEITH A GHfAWWffKSiYtiSIWILLEMS^ 


HOW CO YOU LIKE ME NOW?! 


56 


143 


126 


85 


5 


BRAD PAISLEY ARISTA NASHVILLE 678SLVP.LG 111 98/17.98) 


PART 


31 


144 


121 


102 


4 


PAUL OAKENFOLD SWORDFISH: THE ALBUM (SOUNDTRACK) 

WARNER SUNSET/TERR 31 169/LONDON-SIRE (18 98 CO) ■ 


102 


145 


130 




2 


VARIOUS ARTISTS RAZOR & TIE 89037 I12 9ST8.98) 


NON STOP HIP HOP 


130 


146 


142 


134 


33 


VARIOUS ARTISTS A' SONY/ZOMEUVUNrvERSAL-EMI 8520LVCRG (12 


98£LV18 98t NOW 5 


2 


147 


135 


111 


9 


MONTGOMERY GENTRY LULWIAiMI^LLE)62)67SC4(Y(SASHVILLEIIt)9E 


EO/17 9I: CARRYING ON 




148 


141 


113 


38 


TRAVIS TRITT • cauyflLMlttSsviLLElMlteSOYMNASHvlLLEilll 98EQ/17 96: DOWN THE ROAD 1 GO 


51 




NEW* 




BASEMENT JAXX XL 10423*/ASTRALWERKS 116 98 CEJlB 


ROOTY 


149 


150 


147 


121 


9 


POINT OF GRACE WORD SMHtPIC 111 98 EO/17 981 


FREE TO FLY 


20 


151 


140 


129 


18 


AMERICAN HI-FI ISLAND 542871/IDJMGI12 98 CD) HI 


AMERICAN HI-FI 


81 


252) 


NEW* 


1 


LILA MCCANN warnerbros (Nashville) 48002,'wrn in 9a'17.9B> COMPLETE 


152 


(153) 


RE-ENTRY 


2 


JANE MONHEIT N-COOED4129.WAfiLOCK<17 98 CD) IB 


COME DREAM WITH ME 


153 


154 


149 


128 


22 


LEANN RIMES • CURB 77979(11.96717 981 


1 NEED YOU 


10 


155 


148 


143 


58 


EMINEM A a WE&AFTERMATH 490629MNTERSC0PE (12.981898) THE MARSHALL MATHERS LP 


. 


156 


137 


139 


8 


HI-TEK RAWKUS50171*/PRIORITYU6 9BCO) 


HI-TEKNOLOGY 


66 
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157 


143 


131 


6 


NIKKA COSTA CHitBASOLM) iiwimkmiijwjssiB EVERYBODY GOT THEIR SOMETHING 


120 


158 


105 


— 


2 


EDWIN MCCAIN LAVA/ATLANTC83447/aG{12-98/17.9B) 


FAR FROM OVER 


105 


159 


156 


149 


7 


SYLEENA JOHNSON CHAPTFR 1 
JIVE 417LXVZOMBA (1 1.98/1 7.96) D 


LOVE, PAIN & FORGIVENESS 


101 


160 


153 


130 


g 


BILLY GILMAN • epicinashwll£i62087.sony!Nashville)[11 9t 


EO/17 981 DARE TO DREAM 


45 


161 


128 


— 


2 


BACKBONE AKA MR. FAT FACE 100 FEATURING SLIC PATNA rrwPFTF 1 AW 
UNIVERSAL 014 1 1 7 1 12 98,' 1 6.98) PJJJ lAjm.Kt 1 L mw 


128 


1(2 


157 


133 


18 


JESSICA ANDREWS • DREAMW0flKS(NASHWLLO45024fJANrFRSLXYPE(1096V16.98) WHO 1 AM 


22 


163 


134 


106 


8 


SOUNDTRACK COLUMBIA 85648T:RG(1 2.98 E0/1B.98) 


A KNIGHT'S TALE 


42 


164 


150 


146 


19 


COLD FLIP/GEFFEN 49072&1NTERSCOPE (8.98/12.98) ■ 13 WAYS TO BLEED ON STAGE 


98 




166 


151 


11 


NICKEL CREEK SUGAR HILL 3909 1 16 98 CDI H 


NICKEL CREEK 


142 


166 


163 


126 


6 


AVALON SPARROW 51796 (16.9S CO) 


OXYGTN 


37 


117 


158 


125 


43 


GARY ALLAN • mca Nashville 170101 111.9s717.9e) 


SMOKE RINGS IN THE DARK 


84 


168 


162 


123 


42 


THE CORRSA 1A1UvjvATLANT!C83352/AG(11,9&'17 981 


IN Biur 


21 


its 


154 


132 


32 


CRAZY TOWN A COLUMBIA 63654/CRG (11.96 EO/17 981 ■ 


THE Gin OF GAME 


'J 


23) 


RE-ENTRY 


6 


ISSS EU9.98CD, S ° NGS " W0RSHI '' - BE GLORIFIED 


91 


171 


164 


158 


85 


DR. DREA ,, *n'ERMATH49W86^NTERSCOPEI12 9R'18 981 


DR. DRE - 2001 


2 


172 


155 


117 


10 


SOUNDTRACK ALLY MCBEAL FOR ONCE IN MY LIFE FEATURING VON DA SHEPARD 

EPIC B5195 112.98 EQ/1B 98) 


34 


CUD 


177 


137 


15 


VARIOUS ARTISTS WOW WORSHIP GREEN: TODAY'S 30 MOST POWERFUL WORSHIP SONGS 

1 NTEGff ITY iV ARAN ATH A WIN EVARQ WORD -=>VA EPIC (19 98 EQ.<22.98> 


78 


174 


165 


140 


27 


SOUNDTRACK • DREAMWORKS 450279V1NTEFSCOPE 118 98 CD] ALMOST FAMOUS 


43 


175 


170 


187 


12 


POE FEI ATLANTIC 83362/AG < 1 1 9&1 7.98) 


HAUNTED 


115 


CSD 


NEW ► 


1 


PATTY LOVELESS EF1C)f«SHVIUDB5651/S0NY(NASHVlLLE)(11.98 


E0/17.9SI MOUNTAIN SOUL 


176 


177 


161 


156 


24 


MUDVAYNE NO NAME 6382 1/EP1C ( 1 7.98 EQ CD) ■ 


L.D. 50 


85 


2D 


181 


172 


31 


RASCAL FLATTS LYRIC STREET 16M11/HOUYWOODI11 98/17 
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3 Doors Down 133 
311 49 
3LW 68 

Younda Adams 181 
AetTjsrnrtti 95 
Qwulna AguirHa IE 
Alien Ant Farm 89 
Gary Allan 167 
American Mi-F i 151 
Sunshine Anderson 
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Aaron Carter 6 
Case 97 
Kenny Cfiesney 
City High 46 
Enc Clapton 180 
Cold 164 
Coldplay 122 
The Cons 168 
Nikka Costa 157 
Crazy Town 169 
Creed 78 
The Cult 130 

012 2 

Deoeche Mode 96 
Oestlnys Child 6 
Dido 56 
Celine Dion 194 
Dirty 20O 
Disturbed 79 
Dixie Crucks 103 
Dr Ore 171 
Dream 59 
Drowning Pool 40 

Edens Crush 106 
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Eve 35 
Fuel 75 
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David Gray 84 
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Incubus 61 
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Janet 20 
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Ft Kelly 102 
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LfO 87 

Lrfenouse 30 

Lil Bow Wow 86 

Lil Jon & The East Side Boyz 66 

Lil Mo 14 

Limp Bizkit 32 

Linkin Park 13 

Lonestar 9 

Jennifer Lopez 93 

Pally Loveless 176 
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Madonna 137 

BoO Marley And The Wallers 110 

Angle Martinez 193 

Mary Mary 183 
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Dave Matthews Band 22 
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Mudvayne 177 
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Nickel Creek 165 
Stevie Nicks 94 
"NSync 114 
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Jam* O'Neal 196 
O-Town 33 
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Papa Roacn 182 
Brad Paisley 143 
Pastor Troy 136 
Pennywise 107 
Poe 175 

Point Of Grace 150 
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Radiohead 43 
Rascal Flam 178 
Ray J 44 
Redman 50 
Res 179 
Lionel Richie 197 
LeAnn Rimes 1 54 
Ja Rule 55 
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Saliva 104 
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Jessica Simpson 37 
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Dr. Dolittle 2 76 
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A Knight's Tale 163 
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Moulin Rouge 7 
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Remember The Titans 124 
Save The Last Dance 52 
More Music From Save The Last 
Dance 129 
Shrek 54 

What's The Worst That Could 

Happen? 91 

What Women Went 135 
BntneySpeare 140 
Statnd 4 
Static-X 105 
St. Lunatics 11 
Stone Temple Pilots 34 
Sugar Ray 24 
Sum 41 27 
Tank 82 
Tanlrlc 115 
Tool 23 
train 16 
Travis 112 
Trick Daddy 62 
Tricky 138 
Travis Tint 148 
Turk 72 
Tyrese 60 
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Non Stop Hip Hop 145 
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Punk O Rama 2001 Vol 6 139 
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Songs 4 Worship — Shout To The 
Lord 123 
Totally Dance 53 
WOW-2001 ■. The Yew* 30 Top 
Christian Artists And Hits 199 
WOW Worship Green: Todays 30 
Most Powertul Worship Songs 173 

Russell Watson 134 

Weezer 28 

Widespread Panic 109 

Luanda Williams 118 

CeCeWinans 127 

LeeAnnWomack 69 
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CHET ATKINS REMEMBERED AS A 'COUNTRY GENTLEMAN' 

(Continued from page 1) 



here: A darkened stage, lit with one 
solitary spotlight cast upon a favorite 
Atkins guitar, placed next to a WSM 
Grand Ole Oj)ry vintage microphone 
and stand. Projected on the dark cur- 
tain that hung silently behind the 
artifacts was the image of the man 
who w as the face of modern country 
music for more than three decades. 

On hearing the news of Atkins' 
death, longtime friend and former 
Columbia labelmate Garrison Keillor 
paid tribute to the musician during 
his Saturday evening public radio 
program, A Prairie Home Compan- 
ion, leading his studio audience in a 
rendition of the Carter Family 
gospel classic, 'There'll Be Joy, Joy, 
Joy up in My Heart." 

With a unique quasi-classical fin- 
gerpicking style influenced by such 
guitar greats as Les Paul, Merle 
Travis, the Delmore Brothers, and 
Django Reinhardt, Atkins virtually 
revolutionized country guitar play- 
ing after World War II. He was 
signed to RCA in 1947 and in two 
years was under exclusive contract 
with the label to play guitar on all its 
Nashville sessions. Atkins recorded 
more than 75 instrumental albums 
and sold approximately 76 million 
records, influencing countless guitar 
luminaries, including the Ventures, 
Duane Eddy, Mark Knopfler, George 
Harrison, and Eddie Cochran. 

Born June 20, 1924, in the rural 
Appalachian hamlet of Luttrell, 
Tenn., near Knoxville, Chester Bur- 
ton Atkins was the son of a classical- 
ly trained Irish tenor father and a 
piano-playing mother. Although the 
guitar became his first love, an old 
ukulele left behind by a visiting fam- 
ily friend was his first instrument. 
Atkins bartered an old pistol for his 
first guitar, a Stella, but later shelved 
it in favor of a Sears Roebuck Sil- 
vertone that became his most reli- 
able boyhood friend. Atkins also 
learned to play the fiddle and enter- 
tained at such local mountain gath- 
erings as square dances and parties. 
He longed to be on the radio. 

In a 1997 interview with Billboard 
editor in chief Timothy White cele- 
brating his Century Award honor, 
Atkins reminisced about his early 
life. "I built myself a radio in 1935 
and had one of those old-fashioned 
handheld telephone earpieces I'd lis- 
ten through," he recalled. "So I got 
to hear the announcers on the big 
radio shows on NBC and CBS, which 
were just forming at that time. The 
neighbors played gospel, so the first 
country music I ever heard was 
there on the radio. It was cowboy 
music: the Sons of the Pioneers . . . 
That w-as my first influence, and I lis- 
tened to those guys and tried to imi- 
tate what they did. 

"I liked all kinds of music — any 
kind that had a good melody. That's 
what helped me so much, I think, 
when I got a job as a producer. I could 
draw from so many different sources, 
'cause I grew up in the sticks, listen- 
ing to the Holy Rollers sect or hear- 
ing my dad sing in the gospel quartet 
he traveled around with. And if any- 
body came through their area play- 
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The Hot 100 Singles Spotlight 
will return next issue. 



ing something I didn't know, I'd steal 
it, take it over, and make it my own." 

GALLOPIN' GUITAR 

Atkins dropped out of school at 
age 17 and was working as Archie 
Campbell and Bill Carlisle's fiddler 
on WNOX Knoxville a year later. 
Atkins described himself as "terri- 
ble" on the instrument: "I asked 
Archie at one point, "Why do you and 
Bill just pay me $3 a night when we 
work.' He said. ' 'Cause you're a bad 
fiddle player! You're no damn good!' " 

During this time, Atkins had a dif- 
ficult time keeping a radio job be- 
cause of his bold new fingerpicking 
style. He told White, "Back in those 
days, country music wasn't near as 
sophisticated as it is now, lyrically 
and melodically, and I was playing 
jazz — or at least trying to play jazz 
like [Django) Reinhardt and George 
Barnes. In the radio days, your value 
was determined by how much mail 
you drew. I didn't draw any mail. I 
sounded like two bad guitar players, 
'cause I played rhythm and melody 
at the same time. But I was a better 
musician than most of the guys I 
worked w ith — I knew three or four 
chords, and they knew two. So, I 
would always tell them what to do 
and how to tune their guitars." 

WSM Nashville operations manag- 
er and country music historian Kyle 
Cantrell says that Atkins "kept get- 
ting fired from radio station jobs in the 
late 1940s because the station owners 
and program directors didn't like the 
way he played. He may have been so 
much ahead of his time — or over their 
heads — that they just couldnt under- 
stand what it was he was doing." 

By 1943, Atkins had landed a job 
as a guitarist with Kitty Wells and 
Johnny Wright, and he made his first 
commercial solo recordings for the 
tiny Nashville-based Bullet Records 
in 1946. His best-known songs from 
those sessions were "Canned Heat" 
and "Guitar Blues," produced by 
Owen Bradley, Atkins' future part- 
ner in what would be dubbed the 
Nashville sound. 

Atkins rode the radio barn dance 
circuit, including the famed Boone 
County Jamboree at Cincinnati's 
powerhouse station WLW, where he 
met his future wife, Leona Johnson, 
one-half of a twin-sister act. Atkins 
and Johnson married in 1947 and had 
a daughter. Merle (named for Merle 
Travis), after which the Atkins fam- 
ily returned to WNOX Knoxville. He 
then toured with country duo Homer 
& Jethro before signing with RCA 
Victor's Chicago office and joining 
Mother Maybelle & the Carter Sis- 
ters as their lead guitarist. 

Atkins' RCA 78s "Galloping on the 
Guitar" and "Main Street Break- 
down" became hits in 1949. Then he 
moved to KWTO Springfield, Mo., 
where Opry regular George Morgan 
heard him playing with the Carter 
Sisters on the radio. 

Cantrell says, "George came back to 
Nashville and just raved to the WSM 
executives about the performance that 
he'd heard. So, based on [Morgan's] 
recommendation, they auditioned the 
Carters and Chet and brought them to 
Nashville permanently in 1950." 

Although Atkins appeared prima- 
rily with Mother Maybelle & the 
Cai*ter Sisters on the Opry, he per- 
formed often as a soloist on the pro- 



gram, as well as on other WSM 
shows. Cantrell says those solo shots 
were particularly well-timed, giving 
Atkins some valuable national expo- 
sure. "It didn't take long for people 
to realize what a great talent he was, 
and he ended up performing on all 
kinds of shows. He was a regular gui- 
tarist every week on the Opry, in- 
cluding the portion of the show car- 
ried by NBC every week. In that 
position, because [the network] was 
so time-conscious, he would have a 
few seconds or a couple of minutes to 
fill the time on the network, and it 
ended up being a vehicle for weekly 
exposure to a nationwide audience." 

It w r asn't just Opry stardom that 
convinced Atkins of Nashville's prom- 
ise. The budding recording and pub- 
lishing scene brought bids from other 
big guns in town. Producer/publisher 
Fred Rose hired Atkins to back Hank 
Williams on such hits as "Kaw-Liga," 
"Coki, Cold Heart," and "Jambalaya" 
Atkins w as also a key element in the 
early Louvin Brothers records, also 
produced by Rose. Cantrell says, 




Guitar Man. Chet Atkins posing with 
one of his signature model Gibson 
guitars. 



"Not only did he play on their records, 
he helped define their sound by set- 
ting the standard for what their 
records sounded like instrumentally. 
Once he'd done that, the guitarists 
that the Louvin Brothers and [other 
artistsl would hire after Chet would 
try to play like Chet" 

Atkins' first RCA album, Chet 
Atkins' Gallopin' Guitar, was 
released in 1954, a year before the 
label's country A&R chief, Steve 
Sholes, recruited Atkins as a talent 
scout. In 1955, Atkins designed and 
endorsed his own instrument line for 
the Gretsch Guitar Co. He would 
later become the key spokesman for 
the Gibson Guitar company, with the 
introduction of the Gibson Chet 
Atkins CE solid-body classical model 
in 1982. Several other Atkins models 
were issued by the company. 

Gibson chairman/CEO Henry 
Juszkiewicz said in a statement, "We 
lost more than a great artist — we 
lost a dear friend. He had an elegant, 
tasteful style as a guitarist and, more 
importantly, as a person." 

NASHVILLE HITMAKER 

Atkins scored his first entry on the 
Billboard country singles chart with 
"Mr. Sandman" in January 1955, with 
the song rising to No. 13. 

As a world-renowned guitarist, 
arranger, producer, A&R director, 
and talent scout, Atkins was in- 
volved in the careers of dozens of 
country, rock, and pop stars. They in- 
cluded Elvis Presley, whose RCA 
sessions Atkins guided beginning in 
1956 — including a guitar perform- 



ance on Presley's RCA debut single, 
"Heartbreak Hotel." He led the dis- 
covery and meteoric career of the 
Everly Brothers, as well as super- 
vised the sessions that produced 
their teen idol hits, including "Bye 
Bye Love" and "Wake Up Little 
Susie." He played on hundreds of 
country sessions, including those of 
the Carlisles, Webb Pierce, Johnny 
& Jack, Porter Wagoner, Rosalie 
Allen, and Kitty Wells. 

In 1957 Atkins became RCA's 
manager of Nashville operations, 
where he became known as a chief 
architect of the smooth, mellow 
Nashville sound that kept country 
music solvent through the rock'n'roll 
invasion that rendered hard country 
music passe for a time. 

Although Atkins' had a keen ap- 
preciation for other genres, he was 
an outspoken lover of traditional 
country music throughout his life. He 
is often cited as the single most im- 
portant force in keeping country 
music viable — and in context — dur- 
ing that turbulent period of Nash- 
ville's commercial music history. 

In 1958, Atkins produced Don Gib- 
son's runaway double-sided hits "Oh 
Lonesome Me" and "I Can't Stop 
Loving You," and he became Nash- 
ville's most conspicuous connection 
to the jazz community with an ap- 
pearance at the high-profile New- 
port Jazz Festival in 1960. That same 
year, he produced Floyd Cramer's 
crossover chestnut "Last Date." He 
was a favorite of President John F. 
Kennedy, who invited him to per- 
form at the White House in 1961. 

Atkins continued to score hits as 
an RCA artist, taking his biggest 
career chart hit, "Yakety Axe," into 
country's top five in 1965. 

Along with fellow Nashville- 
sound-era giant Owen Bradley, 
Atkins was frequently criticized for 
watering down the harder-edged 
country honky-tonk fare that had 
risen in popularity during World War 
II. Eventually, history grew kinder 
to the Atkins legacy with enduringly 
popular recordings that bear his 
stamp — including such internation- 
ally known multiformat hits as Skee- 
ter Davis' "The End of the World," 
Jim Reeves' "He'll Have to Go," and 
"The Three Bells" by the Browns. 

Atkins reportedly put his job on 
the line at RCA for the Browns' 1959 
hit, promising RCA executives in 
New York he would quit if they 
didn't work the song to the pop mar- 
ket. They agreed, and the song be- 
came the first national crossover hit 
born of the rapidly emerging Nash- 
ville sound. It controlled the country 
singles chart for 10 weeks and 
reigned on The Billboard Hot 100 for 
a solid month. 

When asked to describe the Nash- 
ville sound, Atkins was often known 
to answer by simply reaching into 
his pocket for a handful of coins. His 
quiet answer was the jingling sound 
the coins made. 

Atkins signed — and more often 
than not produced — a roster of other 
RCA country stars that included Eddy 
Arnold, Hank Locklin, Waylon Jen- 
nings, Bobby Bare, Charley Pride, 
Jerry Reed, George Hamilton IV, 
Roger Miller, Hank Snow, Connie 
Smith, Gary Stewart, Dolly Parton, 
Steve Wariner, and Dottie West. In 
1964, Atkins produced country music's 



first Grammy winner for a country 
female vocalist (a new category that 
year), a trophy handed to West for her 
torchy "Here Comes My Baby." 

Atkins built the famed RCA Stu- 
dio B and office building in 1957, 
where he, along with most of the 
aforementioned RCA artists, helped 
usher in country's modern era. At 
one point during his label leadership, 
Atkins was producing a stable of 
some 25 RCA acts. He recorded his 
theme song, "Country Gentleman," 
in 1969 and won a battle with colon 
cancer in 1974. He resigned as RCA's 
chief in 1981, taking himself off the 
roster as he departed. 

Atkins told Billboard, "One day, I 
went to work in shoes that didn't 
match. Both of them were black, but 
one of them wasn't a wingtip. I 
thought, 'I've been on the damned 
job too long.' I hired Jerry Bradley 
to help me, and he brought down 
[current RCA Label Group chair- 
man] Joe Galante, and they hired a 
bunch of new people." 

LAST OF A BREED 

Galante says Atkins' influence will 
always be deeply felt at RCA. "He's 
the last of a really unique breed in 
the sense of being an artist, an A& R 
person, and an executive at the same 
time. Every morning, I get up and 
thank God for Chet because we still 
reap the fruits of his labor." 

Galante also praises Atkins' way 
of sticking with developing acts on 
the label. "He had the patience to 
stay with people like Waylon and 
Dolly. We didn't have hits for some- 
times 10 and 15 years on some of 
those people. We had radio hits, yes, 
but not sales hits — we'd do 50,000 
units and 75,(XI0 units. Waylon didn't 
really get cookin' until the mid- to 
late 70s, and here's a man who saw 
something in these folks that most 
other people would have just by- 
passed. He gave them room to 
breathe, which is something that cer- 
tainly doesn't happen in today's 
world. He saw them through the 
eyes of an artist, and he just didn't 
dissect them in any other way." 

Atkins signed to Columbia in 1982, 
with a scries of critically acclaimed 

recordings ensuing, including Neck 
and Neck with Knopfler, Sneakin' 
Around with Jerry Reed, and the 
Grammy-winning Stay Tuned collab- 
oration with Knopfler, George Ben- 
son, Larry Carlton, Earl Klugh, and 
Steve Lukather. 

In a prepared statement, Sony 
Music Nashville president/CEO Allen 
Butler lauded Atkins as an innovator 
and gentleman. "Chet Atkins has left 
an indelible mark in music with a 
career of unparalleled achievement. 
It was our privilege to call Chet a 
Sony Nashville artist" 

Atkins won 14 Grammy Awards, 
and at age 49 in 1973, he was the 
youngest living person to ever be 
inducted into the Country Music Hall 
of Fame. He was awarded the Coun- 
try Music Assn.'s instrumentalist of 
the year nine times from 1967 to 1988. 
The National Academy of Recording 
Arts and Sciences honored him with 
the Grammy Lifetime Achievement 
award in 1993. 

Atkins is survived by his wife, Leona, 
as well as a sister, a daughter, and two 
grandchildren. Funeral services were 
held July 3 at the Ryman Auditorium. 
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JOHN MELLENCAMP NAMED 2001 CENTURY AWARD HONOREE 

( Continued from page 1) 

most important roots rocker of his 
generation," says Billboard editor in 
chief Timothy White. "Descended 
from German pioneer farmers who 
came to America in 1851, he has pre- 
served both the agrarian heritage and 
musical folkways the original Mol- 
lenkamp clan experienced as settlers 
in southern Indiana. John has made 
fiddles, hammer dulcimers, Auto- 
harps, and accordions lead rock instru- 
ments on a par with electric guitar, 
bass, and drums, and he also brought 
what he calls 'a raw Appalachian' lyri- 
cal outlook to his songs. 

"Mellencamp's best music is rock- 
'n'roll stripped of all escapism," White 
notes, "and it looks directly at the 
messiness of life as it's actually lived. 
In his music, mortality, anxiety, acts 
of God, questions of romance and 
brotherhood, and crises of conscience 
all collide and demand hard decisions. 
Anything good has a hurting aspect, 
and even the pleasure of 'Just Anoth- 
er Day probes the wisdom of living 
unly in the moment. This is rock music 
that tells the truth on both its com- 
poser and the culture he's observing. 

"But what's seldom addressed and 
perhaps more important," White 
adds, "is Mellencamp's career-long 
esteem of the black and white socio- 
musical traditions that merged in 
rock. All of Mellencamp's important 
bands have been integrated, and all 
his finest recordings have openly 
acknowledged the meld of gospel/ 
blues/R&B strains with European- 
derived song lines, band forms, and 
parlor ballads; this mix is the crucible 
of the American musical ex]wrience. 
Mellencamp's music also directly eon- 
fronts the needless cultural distances 
that must be conqueml/transcended 
in order for rock'n'roll to achieve a 
true unity of spirit. In Mellencamp's 
records, all racial, social, or spiritual 
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divisions are unnatural and perverse, 
and all organic daily efforts to 
embrace human diversity are causes 
for celebration. For these reasons and 
more, Billboard can think of no artist 
more deserving of the 2001 Century 
Award than John Mellencamp." 

Mellencamp will become the 10th 
Century Award honoree, joining 
George Harrison (1992), Buddy Guv 
(1993), Billy Joel (1994), Joni Mitchell 
(1995), Carlos Santana ( 1991)), Chet 
Atkins (1997), James Taylor (1998), 
Emmylou Harris (1999), and Randy 
Newman (2000), once it is presented 
to him this December at the Billboard 
Music Awards in Las Vegas. The pro- 
gram will air on Fox Television. 

Mellencamp, who is readying his 
new Columbia album, Cnttin' Heads, 
and who stmts a summer tour July 31 
at San Diego State University, was 
excited to heal' that he had earned the 
accolade. "I'm surprised that I was old 
enough to get it!" he says. "I think its 
great. I never started out making 
records with the 
. " idea of getting hon- 
* " oiwl with anything. 

Ik I just wanted to 
/fl^ make a record" 
V Cuttin' Heads, 
If due in September, 
aims to continue 
Mellencamp's path 
yearwood of exploiing differ- 
ent sounds, as it 
features collaborations with country 
artist Trisha Yearwtxxl, neo-soul singer 
India.Arie, and rapper Chuck D. Year- 
wood, who sings on a track titled "Dee)) 
Blue Heart" and opens for Mellencamp 
Aug. 6 at Denver's Red Rocks Am- 
phitheatre, wanted to work with Mel- 
lencamp because his songs represent 
"the kind of music that bridges the gap 
between country and pop," she says. 
"[His music] was as much an influence 
to me as a teenager when I was grow- 
ing up [as] country music. The produc- 
tion of his albums is very clean and raw. 
Very in-your-face. The thing that I 
latch onto are songs that tell stories. 
He's a great storyteller. We cover 
Small Town' in our live show, and the 
country audiences instantly react" 

STORYTELLING ABILITY 

Arie was also drawn to Mellen- 
camp's storytelling ability. "He's 
someone who has a lot of integrity 
and sincerity in his work, which is 
why it's always good," says Arie, who 
provides vocals to the August single 
"Peaceful World." She adds, "He's 
always himself. He's very honest." 

Drummer Steve Jordan, who con- 
tributed throughout the new album 
and recently produced projects for 
Robert Cray and the Jon Spencer 
Blues Explosion, says that Mellen- 
camp songs are "so good that they 
just play themselves. Songs of his that 
I like, such as Mack and Diane,' are 
simply great reck 'n' roll songs." 

Chuck D, who collaborated with 
Mellencamp on the new album's title 
track, admires him because "I look at 
him as an artist who is committed to 
his art and his craft as a musician. 
He's also committed to his word. 
When he says something, you believe 
that he believes it. Anywhere you go 
in America, you're going to hear a 
John Mellencamp song. Every truck 
stop in America has got one of his 
songs on a jukebox." 

Born Oct. 7, 1951, in Seymour, fold. 



Mellencamp first delved into music to 
rebel against his ultra-fundamentalist 
father, Richard. An electrical engineer 
by trade, Richard forced his five kids, 
including second-bom John, to attend 
Bible classes and chureh services. 

By age 13, Mellencamp was playing 
hooky to play rock'n'roll when he was 
supposed to be at the First Church of 
the Nazarene. He formed the cover 
band Crepe Soul with his friend Fred 
Booker after he turned 14, and they 
churned out renditions of Wayne 
Cochran and James Brown tunes at 
roller links and fraternity pmlies. The 
interracial duo endured a 190() gig in 
Salem. Ind., where a knife fight be- 
tween white and black patrons erupt- 
ed. "We were pretty shocked by Unit," 
Mellencamp says, "but it didn't affect 
us as a band. What eventually broke 
up Crepe Soul was too much beer, and 
nobody wanting to rehearse anymore. 
But we had more fun at frat parties 
than you can imagine." 

Mellencamp's stint with Crepe Soul 
led to high school dalliances with 
Snakepit Banana Barn (from which 
he was fired because the members 
said he couldn't sing, he recalls with a 
laugh, "and I was five years younger 
than them, and they said I wasn't 
cool") and the accident-prone Mason 
Brothers, which broke up after a por- 
tion of the band fell overboard during 
a show on a boat. He also experi- 
mented with solo folk singing. When 
Mellencamp was attending Vincennes 
University, he organized the David 
Bowie-inspired glitter band Trash, 
dyed his hair green and blue, and 
wrote "Loser," his first original song. 

After graduation and a failed job 
installing telephones for Indiana Bell, 
Mellencamp traveled to New Y'ork to 
break into the record industry with a 
demo of the Paul Revere & the 
Raiders song "Kicks" in hand. He 
w-ent to the offices of MainMan Man- 
agement, run by Bowie's manager, 
Tony DeFries, and had soon signed a 
contract with MCA Records. Mellen- 
camp's first album, 1976*8 Chestnut 
Street Incident, was released under 
the nom de guerre Johnny Cougar, 
which was assigned without his con- 
sent. The disc, which featured mainly 
cover songs — including "Do You 
Believe in Magic" — flopped. 

In 1977. Mellencamp signed to Billy 
Gaff s Riva Records and recorded A 
Biography, which was not issued in 
the U.S. The disc featured the No. 1 
Australian hit "I Need a Lover," a 
tune containing the catchy lyric "I 
need a lover who won't drive me 
crazy." The song resurfaced on Mel- 
lencamp's 1979 stateside release John 
Cougar, and it was the first of his sin- 
gles to chart on The Billboard Hot 100 
in the U.S., reaching No. 28. "I Need 
a Lover" was also a hit for Pat Bena- 
tar, who covered it on her album In 
the Heat of the Night ■ (Chrysalis. 1979). 

Mellencamp next joined with 
revered Stax guitarist/producer 
Steve Cropper to create 1980's Noth- 
in' Matters and What If It Did. which 
had top 30 singles "This Time" and 
"Ain't Even Done With the Night," a 
song evoking first love. 

NO 'AMERICAN FOOL' 

A turning point in Mellencamp's 
career came with the 1982 release of 
American Fool, a major break- 
through that topped The Billboard 
200 for nine weeks and became the 




biggest-selling album of that year. 
The project's suggestive first single, 
"Hurts So Good," with its catchy gui- 
tar riff and grainy vocal style, reached 
No. 2 on the Hot 100 and kept that 
spot for foui- straight weeks. The song 
earned Mellencamp his only Grammy, 
for best male rock performance. 

America n Fool also included "Jack 
and Diane," a bittersw-eet song that 
would become a theme for w-orking- 
class America with its line, "Life goes 
on, long after the thrill of livin' is 
gone." Still perhaps Mellencamp's sig- 
nature song, "Jack and Diane" topped 
the Hot 100 for four weeks. 

With the release of 1983's galva- 
nizing Uh-Huh, the artist became 
known officially as John Cougar Mel- 
lencamp. The album's three hit sin- 
gles — "Crumblin' Down," "Pink 
Houses," and "Authority Song" — dis- 
cussed his heartland roots with hon- 
esty and passion, a well he would 
return to on 1985's Scarecrow. 
That album, which held the No. 2 
spot on The Bill- 
board 200 for 
three weeks, was 
partly inspired by 
the death of his 
grandfather Speck 
(who was the 
young artist's sup- 
port system when 
he moved into the 
music industry) 
and by the struggles that many of his 
high school and college friends were 
enduring due to the threat of corpo- 
rate agriculture companies taking 
over local Indiana farms. "Lonely 01' 
Night" and "Small Town," which both 
reached No. (i on the Hot 100, set 
these issues to rock music of immedi- 
acy and heart, informing the whole 
country of the emotions at stake. 

With Willie NeLson and Neil Young, 
Mellencamp also organized Farm Aid 
in 1985. The multi-artist concert, 
which raised awareness and funds for 
farmers, remains a staple event. The 
10th Farm Aid concert convenes 
Sept. 29 at Noblesville, Ind.'s Verizon 
Wireless Music Center and will 
include |>eiformances by Mellencamp, 
Nelson, and Young. To date, Farm 
Aid has raised more than $15 million. 

In 1987, Mellencamp switched 
from Riva to Mercury Records, with 
the musician recording the blues- 
tinged Lonesome Jubilee. As with 
Scarecrow, the songwriter channeled 
his emotions about the death of a 
loved one (in this case his Uncle Joe) 
and touched on themes explored in 
the 19G3 Paul Newman film Hud. 
For example, "Paper in Fire" — a 
song based on passages in the Bible, 
particularly Ecclesiastes — presents 



lessons that Mellencamp had learned 
from Joe's life and his own, with the 
words, "There is a good life, light 
across thus green field/And each gen- 
eration stares at it from afar." The 
top 10 Lonesome Jubilee also includ- 
ed the hits "Cherry Bomb" and 
"Check It Out." 

The top 10 1989 album Big Daddy, 
which included the anti-fame single 
'Top Singer," was followed by 1991's 
top 20 Whenever We Wanted, which 
saw Mellencamp using solely his given 
name on a project for the first time. 

Hitman Wheels (1993) received 
strong critical reviews, although it 
didn't generate a hit single. That 
changed with 1994 's Dance Naked, 
which included a cover of Van Morri- 
son's "Wild Night" as a duet with 
MeShell Ndegeocello. The song 
reached No. 3 on the Hot 100 and 
spent 42 weeks on the chart, the 
longes; number of weeks for any Mel 
lencamp single on the Hot 100. 

Mellencamp next worked with DJ 
Junior Vasquez and hip-hop key- 
boardist/rapper Moe Z. M.D. on his 

1996 project Mr. Happy Go Lucky 
to include urban rhythms and tex- 
tures beside the staple acoustic- 
instruments. The hybrid musical 
influences emerged in such songs as 
the top 20 single "Key West Inter- 
mezzo (I Saw You First)." 

In 1997, an initial greatest-hits 
package spanning 1978-88 was titled 
The Best That 1 Could Do. His 1998 
bow for new label home Columbia 
was an eponymous return to a more 
mid-'80s roots-rock sound. John Mel- 
lencamp spawned the single "Y'our 
Life Is Now," about the relationship 
between a parent and child. 

1999's Rough Harvest, Mellen- 
camp's last release under his Mercury 
contract, was culled from live studio 

1997 sessions at Mellencamp's own stu- 
dio in Bebnont, Ind., <uid includes cov- 
ers of Bob Dylan's "In My Time of 
Dying" and "Farewell Angelina," 
along with acoustic editions of Mellen- 
camp's "Between a I .augh and a Tear" 
;uid "When Jesus Left Rinningliam." 

Mellencamp says he's looking for- 
ward to summer live dates in support 
of the upcoming Cuttin 'H eads. which 
he says is "180 degrees away from 
what is on the radio." Also, Mellen- 
camp — who not only shot Dylan's 
"Political World" video in 1989 but di- 
rected the feature film Falling From 
(Imce in 1992 — is continuing a col- 
laboration with novelist Stephen 
King, with whom he is writing a musi- 
cal (Billboard, Oct. 28, 2000). 

Yearwood sums up her apprecia- 
tion of Mellencamp's talents: "He just 
represents the kind of music that I 
love — which is roots rock'n'roll." 
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AN UPDATE O.N BBMG EVENTS & HAPPENINGS 



2002 Latin Music Buyer's 
Guide Set For Release 



Now is the time to place olden 
for the 1002 Billboard Interna- 
tional Latin Music Buyers Guide, 
the most comprehensive guide to 
the Latin music industry. 

Widely regarded as the most 
accurate reference source avail- 
able on the Latin music market- 
place, this updated 
version of the ItUernar 
tional Latin Music 
Buyers Guide features 
worldwide business-to- 
business contacts, in- 
cluding updated list- 
ings of wholesalers 
and distributors, music 
publishers, managers 
and agents, songwrit- 
ers and composers, 
clubs, and radio sta- 
tions. In addition, the guide 
includes extensive listings of 
industry service providers, such 
as CD and tape duplicators, stu- 
dios and mastering facilities, 
and more. 

As the Latin music industry 
continues to grow at an unprece- 
dented pace, this definitive re- 
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source guide has become an es- 
sential reference for anyone look- 
ing to do business within the 
I .atin music market. The guide is 
a must-have for Latin music 
industry professionals, including 
artists, label representatives, pro- 
motion executives, and any others 
looking to get accu- 
rate, detailed informa- 
tion on this bustling 
segment of the music 
industry- 

The 1(X)2 Billboard 
International Latin 
Music Buyer's Guide 
will be available Aug. 
8 for $90 per copy (add 
$7 per directory for 
domestic shipping, $15 
for international). To 
reserve your copy now, call 800- 
344-7119 (international 732-363- 
415H). or fax credit card informa- 
tion to 732-363-0338. For mail 
Orders, send full payment to Bill- 
board Directories, P.O. Box 2016, 
Lakewood. NJ 08701. Information 
can also be obtained online at bill- 
board.com/directories. 



New Conference Focuses 
On Marketing To Teens 



Billboard and its fellow VNU 
Business Media publications 
Adtrcck, Hntiultrt'ck. Mciliiiivct'k, 
and Ths Hollywood Reporter will 
present What Teens Want: Mar- 
keting to a New Generation, 
Ages 12-1S. This new two-day 
conference will explore the vast 
opportunities for marketing to 
Generation Y. 

Slated for Nov. 5-6 at the Uni- 
versal Hilton in Los Angeles, 
What Teens Want will be a 
unique symposium designeil to 
help senior marketing and talent 

development executives share 
ideas about reaching teens. The 
event will explore strategies used 
in various industries, including 
publishing, apparel and acces- 
sories, entertainment, retailing, 
music, telecommunications, food 
and beverage, electronics, toys, 
and sporting goods. 



The agenda will include key- 
notes, general sessions with top 
executives, feedback videos from 
teenagers, and panels tackling 
critical niche marketing issues. 
The "Music Module" will include 
panels on Doing Business With 
the Music Business and Using 
Music to Connect With Teens, as 
well as a "Socratic Dialogue" on 
launching a new band. 

Among other topics: How to 
Reach Kids Through Media, How- 
to Build a Multi-Platform Empire 
to Reach Boys, Creating the 
( 'nmplete Entertainment Ex]icri- 
ence, and Developing an Inte- 
grated Marketing Strategy for 
Film and TV. 

For more information on What 
Teens Want or to register, call 888- 
53(>-853G. To register online visit 
adweek.com/whatteenswant or 
e-mail conferencesCnadweek.com. 



Billboard Dance Music Summit 

Waldorf Astoria • New York City • July 24-20 

Billboard/BET R&B Hip-Hop Conference & Awards 

New York Hilton • New York City • August 28-30 

Billboard/Airplay Monitor Radio Seminar & Awards 

Eden Roc Hotel • Miami Beach • October 4-0 

Billboard Music Video Conference & Awards 
Beverly Hilton • Beverly Hills • October 31-November 2 

For more information contact Michele Jacangelo at 646-654-4660, 
email bbecents@billboard.com, or visit www, bitlboard.com/events. 
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Isleys Set New Record On The Hot 100 



I WO ACTS MADE THEIR Billboard 1 1 . .1 100 
debuts in the Sept. 21, 1968, issue. One was E.C. 
Beatty, from Charlotte, N'.C. He entered at No. 70 
with "Ski King" on the Colonial label, had a six-week 
run. and then never returned to the Hot 100. A little 
low er down, at .No. 82. the Isley Brothers appeared 
on the chart for the first time, with "Shout" on the 
RCA Victor label. Although it's considered a classic 
today, "Shout" fared only a little 
better than "Ski King," peaking at 
No. 17 and remaining on the chart 
for a short nine weeks. 

Another difference between 
Beatty and the Isley Brothers is 
that the latter act has the Hot Shot 
Debut this issue, thus becoming 
the act with the longest span in 
Hot loo history. Counting back to 
the debut of "Shout." the Isley Bnithers have a chart 
span of 41 years, nine months, and three weeks. That 
figure beats the previous record, a 38-year, eight- 
month, and two-week term held by the 4 Seasons. 
That group first charted as the Four Lovers in 1966 
and most recently charted with a remix of their No. 1 
hit "December 1968 (Oh. What a Night)" in 1995. 

"Contagious" (DreamWorks), which enters at No. 
lis. is actually credited to the Isley Brothers Featuring 
Ronald Isley aka Mr. Biggs. Mr. Biggs is a character 
Ron Isley portrayed in the R. Kelly video for "Down 
Low (Nobody Has to Know)." Also included in the 
Isley Brothers is UnnV younger brother Ernie Isley, 
who chart ed as part of Isley, Jasper, Isley and w ho 
has been recording with the Isley Brothel's for years. 

"Contagious" is the Isley Brothers' first chart 
entry of the 21st century. Their most recent appear- 
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ance on the Hot 100 was with "Tears," which reached 
No. 55 in 1097. With this new song, the Isleys have 
now charted in six different decades. 

"Contagious" has a three-week head start on Hot 
R&B/Hip-Hop Singles & Tracks, w here it bullets 
30-21 this issue. But the Isleys' R&B spun is short- 
er, because "Shout" never appeared on this chart. 
The first Isley Brothers single to show up on the 
R&B tally was "Twist and 
Shout" in June 11H>2. 

J IS FOB JUMPIN*: That's 
what the joint they call the office 
of J Records must be doing, 
thanks to the No. 1 debut of Ali- 
cia Keys' Songs in A Minor on 
The Billboard 200. It's the first 
chart-topping album for Clive 
Davis' new imprint, thus making it J's highest- 
ranking album in the label's short history. 

Prior to Keys' achievement. J's highest -charting 
album was O-Town's eponymous debut, which 
peaked at No. 5. Last issue. Luther Vandross' label 
debut opened at No. <i. The Dr. Dolittlc J soundtrack 
is holding at No. 7(> in its second chart frame, and 
LFO's label debut. Life Is Good, enters at No. 87 this 
issue. That's all of J's album releases to date, except 
for Olivia's self-titled debut, which peaked at No. 
55 and fell off the chart this issue. 

ToOK SOME TIME: Enya has the second-highest 
charting song of her career, as "Only Time" 
( Reprise) enters the Hot 100 at No. 70. Twelve years 
ago, her first single, "Orinoco Flow (Sail Away I." 
peaked at No. 24. 



A WEEKLY Wy\TIOIM/\L MUSIC SALES REPOI 



YEAR-TO-DATE 
OVERALL 
UNIT SALES 

2000 2001 

TOTAL 384,292,000 363,443,000 (DW 5.4%) 
ALBUMS 354.981,000 344,838,000 (DN 2.9%) 
SINGLES 29,311,000 18,605,000 fDN36.5%J 



14, 1 66.000 



14,577.000 



□ OWN 



14,696.000 



DOWN 2 9<? 



YEAR-TO-DATE 
SALES BY 
ALBUM FORMAT 

2000 2001 

CD 314.140.000 319,218,000 (UP 1.6%) 

CASSETTE 40.017.000 24,955,000 (DN 37.6%) 
OTHER 824.000 665,000 (DN 19.3%) 



1 3.393.000 



1 3.823,000 



DOWN 3.1* 



1 3.747.QOO 



DOWN 



773.000 



754.000 



B-49. OOO 



DOWN 9% 



TOTAL YCAR-TO DATE 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
N0NTRADITI0NAL 

ROUNPED HGUHES 



2000 

195.513.000 
56,544,000 
96.745,000 
6,180.000 



2001 

188.285,000 
49.256,000 
95,805.000 
11.492.000 



: TYPE 
CHANGE 

DN3.7% 
DN 12.9% 
DN1% 
UP 86% 

FOR WEEK ENCHNG ' 
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During the past few years, major labels and entertainment 
firms have been idle, watching with caution and confusion as 
innovative start-ups captured the attention of online music 
fans. The forces these companies set in motion changed the 
rules of music distribution and put the labels on the defensive 
in the eyes of consumers. 

Now the industry is striking back. Will their legal victories 
insure their ongoing dominance, or have the record labels 
sealed their own doom by fighting their fans? 

In its sixth year, PLUG. IN attracts all the key industry players 
to discuss and debate the critical issues impacting the digital 
music industry, including legislation and digital rights, 
distribution and retailing, label/artist relationships and the 
latest file-sharing technologies. 
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